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Distributors  Find  Advertising  Cuts  Costs, 
Stabilizes  Industry,  Aids  Production 

Distribution  Conference  Adopts  Report  of  Research  Committee  Although  List  of  Wastes  Is  Stressed 
in  Dissenting  Remarks  of  Prof.  Wellman — Hoover  Emphasizes  Broad  Exonomic  Research 


WASHINGTON,  D.  C,  Dec.  16.— The 
”  economic  importance  of  advertising 
»-as  given  notable  recognition  at  the  Na¬ 
tional  Distribution  Conference  held  here 
jesteiday  and  today  under  the  auspices 
of  the  United  States  Chamber  of  Com¬ 
merce. 

There  has  probably  never  been  a 
greater  tribute  paid  to  the  integral  part 
^hat  advertising  plays  in  the  economic  life 
M  the  people  than  that  which  this  repre- 
Ssentative  gathering  of  business  leaders 
land  economists  accorded  to  it  as  a  mar- 
iketing  medium  of  paramount  value  to  the 
pr^ucer  and  consumer  alike. 

The  Conference  went  on  record  as  en¬ 
dorsing  the  first  hand  testimony  of  a 
large  number  of  leading  advertisers  as 
'danonstrating  the  economic  effects  of 
advertising  in  decreasing  the  cost  of  sell¬ 
ing  of  production,  lowering  prices  to 
consumers,  and  raising  the  standard  of 
living.” 

The  following  resolution  was  adopted : 

"Resolved,  that  it  is  the  consensus  of 
this  Conference 

“(a)  That  the  only  safe  basis  for  ad¬ 
vertising  and  marketing  plans  is  an  ac¬ 
curate  and  adequate  knowledge  of  where 
and  what  the  market  is  and  the  means  by 
which  it  can  be  reached  most  economically 
and  effectively. 

“(b)  That  existing  wastes  in  advertis¬ 
ing  result  in  large  part  from  lack  of  mar- 
:keting  information,  from  uninteligent  di¬ 
rection  and  from  poor  correlation  of  ad¬ 
vertising  with  the  sale  of  the  product.” 

The  report  of  the  Committee  on  Mar¬ 
ket  .Analysis,  Advertising  and  Advertis¬ 
ing  Mediums,  a  summary  of  which  was 
published  in  Editor  &  Publisher  la.st 
week,  was  adopted. 

Theodore  F.  Whitmarsh,  chairman  of 
the  Conference,  and  for  the  past  five  years 
of  the  Advisory  Committee  on  Distribu¬ 
tion  of  the  United  States  Chamber  of 
(jominerce.  in  referring  to  this  report  in 
his  opening  address,  said : 

"A  frequently  mistaken  attitude  toward 
advertising  is  corrected  in  the  report  on 
that  subject  which,  by  numerous  ex¬ 
amples,  points  clearly  to  the  economic 
value  to  the  public  of  advertising  effec¬ 
tively  conducted,  but  the  report  enlarges 
also  upon  the  wastes  in  advertising  and 
suggests  in  an  authoritative  manner  the 
methods  by  which  these  wastes  may  be 
anticipated  and  nullified.” 

Six  committees  were  appointed  at  the 
first  National  Distribution  Conference 
field  a  year  ago.  Each  committee  was 
made  up  of  about  thirty  business  leaders 
and  experts  with  special  reference  to  their 
ImowWge  and  experience  regarding  the 
subject  to  which  they  were  assigned.  The 
Conference  adopted  without  change  the 
recommendations  of  the  committees,  one 
to  five,  but  those  of  the  sixth,  involving 
I^ce  maintenance  and  the  possible  neces¬ 
sity  for  amending  the  Sherman  anti-trust 
act  encountered  divided  opinion. 

Prof.  Harry  R.  Wellman,  of  Dart¬ 
mouth  College,  provoked  considerable 
comment  by  taking  exception  to  the  re¬ 
port  of  the  Committee  on  Market  .An- 


By  J.  BART  CAMPBELL 


alysis,  .Advertising  and  Advertising  Med¬ 
iums  by  enumerating  “wastes  in  advertis¬ 
ing”  he  contended  the  report  ignored. 

Prof.  Wellman  sought  to  demonstrate 
that  the  report  made  no  reference  to 
“many  obvious  wastes  in  advertising” 
which  he  cited  as  follows: 

I.  Inherent  waste  due  to  extreme  youth  of 
the  advertising  business  when  compared  to 
f^her  departments  such  as  production  and 
Hnance.  ^  No  great  l)ody  of  data  available. 

II.  Wastes  arising  from  failure  to  co¬ 
ordinate  sales  and  advertisng  activities  arising 
from  lack  of  understanding. 

III.  Waste  due  to  lack  of  ade(|uate  records 
on  the  part  of  the  advertiser  by  which  he  or 
his  agent  can  rightly  fix  the  approximate  places 
of  the  various  kinds  of  advertising  in  the 
economics  of  his  business. 

IV’.  Wastes  arising  from  failure  to  follow 
an  established  plan  of  procetlure  based  upon 
facts,  namely,  that  an  analysis  of  the  product, 
a  study  of  the  market  and  the  trade  channels 
used  to  reach  the  market  must  precede  sales 
and  advertising  planning,  and  that  such  plans 
must  realize  their  dependence  upon  finance,  pro¬ 
duction.  and  wise  administration. 

V'.  Waste  due  to  a  certain  type  of  agency 


incomt^tent  to  act  as  market  advisers,  either  in 
advertising  or  selling. 

VI.  Specific  waste  in  mediums  as  follows: 

Including  costs  for  forced,  high-pressure  sell¬ 
ing,  which  may  well  have  developed  waste  in 
method  and  use; 

Mediums 

1.  Waste  in  magazine  advertising  arising 
from  increased  costs  made  up  of  buying  circu¬ 
lation  upon  which  to  base  increase  in  rates 
which  results  in  increased  pages  in  the  magazine 
and  decreased  advertising  value  per  page. 
(Advertising-Advertising.) 

2.  Waste  in  newspaper  advertising  arising 
fn.m  using  materials  common  to  the  magazine 
field  and  resulting  in  greater  bulk  and  lesser 
per  page  value.  (Buying  Circulation.) 

3.  W'aste  in  Direct-by-mail  already  recognized 
by  the  association  and  an  attempt  to  correct 
condition  already  under  way,  e.  g.,  standardiza¬ 
tion  of  size,  weight  and  color. 

4.  W’aste  in  window  display  material  arising 
from  wrong  sizes,  weights  and  methods  of 
distribution,  now  recognized  and  being  corrected 
by  the  current  association. 

5.  Increased  value  of  electric  signs,  posters 
and  boards  if  figured  in  terms  of  circulation, 
since  the  country  is  now  mere  on  the  move. 

6.  Waste  in  lack  of  circulation  for  car  cards 
appearing  in  rural  car  lines. 


WHAT  ARE  THE  GIFTS  OF  THE  I 
PRESS  TO  THE  NATION?  I 
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Cold  Truth  About  Public  Affairs  and  Honest  Opinions,  f 
Says  Brisbane,  Congratulating  the  People  f 

-  I 

EDITORIAL  I 

(H’ritten  Exclusively  for  Editor  &  Pi-rlisher)  F. 

By  ARTHUR  BRISBANE  afg 


The  gift  of  newspapers  to  the  nation  in  1925,  1926  and  everj-  other 
year  ought  to  be  the  cold  truth  about  public  affairs,  the  news  of  the 
day,  not  colored  or  adulterated,  and  honest  opinions. 

But  nineteen  or  twenty  thousand  .American  editors  will  probably  ask. 
like  Pilate,  “What  is  truth?”  and,  like  Pilate,  ninety  per  cent  of  them 
will  not  wait  for  an  answer.  Newspapers  and  their  editors  do  the  be.«t 
that  they  can,  influenced  like  others  by  heredity,  environment  and  especially 
by  prosperity. 

Ninety-nine  jier  cent,  fortunately,  are  honest  and  do  not  listen  to  the 
urge  or  pleadings  of  any  man’s  money  (EXCEPT  THEIR  OWN).  A 
good  many  of  them,  although  they  don't  know  it,  listen  to  what  their  own 
[locket  says  most  attentively.  On  the  whole  the  nation  is  to  be  congratulated 
upon  its  newspapers,  for  a  newspaper  is  only  a  mirror  reflecting  its  day. 
It  is,  as  Schopenhauer  says,  to  history  “what  the  second  hand  is  to  a  watch,” 
making  much  of  little  things.  The  .American  press  is  a  good  press  because 
it  reflects  in  its  columns  a  good  and  a  powerful  nation— with  a  great  deal 
to  learn. 


7.  Waste  in  the  distribution  of  cuts,  slides 
and  folders  because  of  the  failure  to  appropriate 
the  amount  of  money  annually  invested  in  this 
material. 

8.  Wa^te  in  the  distribution  of  souvenirs  and 
novelties  for  the  reasons  outlined  above. 

9.  W’aste  now  beginning  to  appear  in  trade 
journals  in  their  effort  to  secure  g.  eater  circula¬ 
tion,  without  regard  to  the  field  they  arc 
serving. 

“The  elimination  of  waste  and  the  im¬ 
provement  of  methods  of  production  is  an 
infinitely  more  simple  problem  than  it 
is  ill  distribution,”  was  the  keynote  of  a 
masterly  address  delivered  by  Secretary 
of  Commerce  Herbert  Hoover  before  the 
Conference. 

Mr.  Hoover  said  that  in  reading  the 
reports  submitted  to  the  Conference  he 
had  formed  the  “constant,  repeated  im¬ 
pression  of  the  lack  of  fundamental  in¬ 
formation  upon  which  constructive  action 
can  be  based.” 

“In  practically  every  paragraph  of  the 
reports,  as  I  read  them,  there  is  an  al¬ 
most  reiteration  of  the  fact  that  we  need 
more  fundamental  information  before  con¬ 
structive  policies  of  a  far-reaching  char¬ 
acter  can  be  determined  upon,”  Mr. 
Hoover  added. 

He  declared  what  is  needed  “is  more 
systematic  information,  better  organized 
information,  not  of  a  statistical  order,  but 
of  a  broader  economic  character  in  the 
shape  of  research.”  He  also  urged  that* 
“some  form,  therefore,  of  continuing 
action  ought  to  flow  from  this  Confer¬ 
ence,”  and  that  “if  the  Conference  is  to 
come  to  real  fruition,  we  do  need  a  def¬ 
inite  organization,  not  particularly  to  go 
out  and  get  information,  but  to  make  re¬ 
search,  and  to  see  that  the  research  facil¬ 
ities  of  the  country  are  properly  devel¬ 
oped.” 

The  Committee  on  the  Collection  of 
Business  figures  was  continued  by  the 
Conference  until  the  United  States  Cham¬ 
ber  of  Commerce  can  appoint  a  committee 
on  the  same  general  subject,  as  this  ties 
in  so  closely  with  the  work  being  pro¬ 
moted  by  the  Department  of  Commerce  in 
the  collection  of  business  statistics  that 
it  was  deemed  necessary  to  have  no  lapse 
in  this  work. 

It  was  unanimously  agreed  that  the 
functions  of  wholesaling  and  retailing 
both  are  necessary  and  cannot  be  avoided 
even  though  these  functions  might  both 
be  tilled  by  someone  selling  direct  to  the 
consumer.  The  function  of  the  whole¬ 
saler  is  primarily  to  select  merchandise 
'  suitable  to  the  retailer’s  wants  in  his  sec¬ 
tion  of  the  country,  it  was  emphasized, 
so  as  to  promote  a  quick  turn-over.  If 
the  manufacturer  gives  the  same  service 
to  the  retailer  he  must  have  branch  ware¬ 
houses  and  really  fill  the  function  of  the 
wholesaler. 

The  middleman,  who  is  often  blamed 
I  for  the  high  costs  of  marketing,  was  de¬ 
clared  by  L.  H.  D.  Weld,  of  the  Com- 
»  mercial  Research  Department  of  Swift  & 
Co.  to  be  “an  essential  cog  in  the  ma- 
l  chinery  of  marketing.” 

A  resolution  was  adopted  urging  com- 
(Continued  on  page  36) 
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NEWSPAPERS  DRESSING  UP  IN  SANTA’S 


TOGS  TO  BRING  GOOD  CHEER 


As  a  Christmas  gift  to  the  poor  of 
the  city  these  papers  will  give  the  entire 
net  profits  from  both  performances  to 
the  United  Charities,  the  profits  from 
the  band  promising  to  be  quite  a  nice 
sum. 


Gift  Pack.  Bulging  With  Toy.  to  Be  Di.tributed  to  Sick  and  ^to  ^  be 

Poor — What  a  Few  New.paper.  sum. 

Are  Doing 

The  Akron  (O.)  Time  s-Pr  ess  has 
added  a  new  department  conducted  by 

TVEVV'SPAPERS  of  the  United  States  Under  the  auspices  of  the  Kansas  City  Santa  Claus,  who  keeps  a  “Gift  Book,’’ 
are  “dressing  up”  these  days  in  the  Star,  Mr.  S.  Claus  with  his  reindeers  in  which  are  written  the  names  of  chil- 
fur-trimmed  togs  of  Santa  Claus.  Gift  and  trappings  was  presented  to  thousands  dren  asking  for  toys, 
packs  arc  bulging  with  toys  to  be  dis-  in  Kansas  City,  Dec.  11.  “If  any  of  you  boys  and  girls  should 

tributed  Christmas  day  by  the  generous  1‘or  the  night  the  child  population  forget,”  Santa  writes  for  the  Times- 
hands  of  the  daily  press.  Money  col-  moved  to  the  Star  building  and  streets  Press,  “your  name  in  the  Gift  Book 
lected  by  newspapers  is  flowing  into  ten-  within  a  radius  of  ten  blocks.  A  crowd  means  that  Santa  has  read  your  very 
ement  houses,  rickety  and  bleak,  to  care  estimated  at  100,000  witnessed  Santa's  own  letter  to  him,  and  is  going  to  try 
for  the  crippled  and  forlorn.  Children  merry  procession  from  the  downtown  just  as  hard  as  he  can  to  bring  you 
in  every  city  are  shouting  with  happi-  district  to  the  Star  building.  pretty  toys.” 

ness,  saying ;  The  Kansas  City  Journal-Post,  in  its  The  Beacon  Journal  of  the  same  city 

“Is  there  a  Santa  Claus? — Yes,  Sir!”  Saturday  morning  issue,  gave  a  page  one  asks:  “Don’t  you  want  to  see  everybody 
More  than  one — there  are  more  than  spirited  narrative  of  the  big  reception  happy  in  Akron  on  Christmas  day?”  and 
2,000  dailies  in  the  land.  for  Santa.  The  Journal  also  carried  is  raising  a  fund  to  supply  100  families 

Here’s  what  just  a  few  of  them  are  pictures.  with  a  Christmas  basket. 

doing  to  make  Christmas  merry ;  “The  event  was  so  big  it  bordered  on  - 

-  a  public  event  instead  of  one  engineered  jhe  Cleveland  (O.)  News  has  a  “Toy- 

In  New  York  the  Times  Dec  16  an-  !^'  k"  shop”  plan,  to  collect  toys  and  clothing 

nounced  that  S;9’3  01S2^  had  been  raised  upon  us  in  behalf  of  the  children  for  hometown  children,  while  the  Cleve- 

nounced  that  015.23  had  been  raised  of  the  city  to  let  them  know  we  also  piai„  Oealer  is  giving  Clevelandites 

for  the  Hundred  Neediest  Cases,  passing  welcomed  Santa  Claus,”  Ralph  Ellis,  gen-  g  chance  to  nlav  Santa  Cl^  r  to  those 

last  year  s  total  at  the  same  date,  which  eral  manacine  editor  of  the  [ournal-Post  u  ^  i  i  u  ^ 

was  $91,601.66.  The  World,  at  its  own  "id  otherwise  would  have  no  Christmas. 

expense,  is  supplying  some  1,000  radio  For  two  weeks  previous  to  the  visit  by  h  ^  day  stories 

sets  to’crippled‘  and  invalid  persons  of  Santa  Srthe  Star  pl^oVided  a  d^^^^  :;:rthem  ""  ®  ^ 

the  city.  The  Herald  Tribune  is  send-  ntent  each  issue  in  which  letters  from  jUp  Alias  Santa  Club  has  been  started 

the  country.  The  UiCiiiug  World  \s  ar-  there  were  telegrams,  radiograms  and  down-hearted 

ranging  Christmas  parties  for  children,  cable  grams  from  Santa  recounting  his  _ 

as  is  also  the  American,  while  the  Ez’c-  experiences  during  his  das'n  southward 

nine  Post  is  raising  a  fund  for  old  from  the  Arctic  Circle.  Holly  Berry,  special  correspondent  of 

couples,  the  Mirror  and  News  are  giving  Reindeer  provided  for  the  occasion  1*’^  Washington  Star,  is  sending  special 
away  large  Christmas  checks  to  lucky  were  kept  on  a  farm  near  Kansas  City  wireless  dispatches  daily  to  that  news- 
name  winners,  and  the  Evening  Graphic  and  were  put  through  their  paces  by  Es-  pper  from  North  Poleville,  Eskimoland. 
is  planning  to  have  Santa  come  winging  kimos.  The  Eskimos  handled  the  rein-  is  a  feature  prepared  for  members 

to  town  in  an  airplane,  bringing  gifts  deer  during  the  parade  while  jovial  Santa  I’y  North  American  Newspaper  Al¬ 
to  needy  children.  jrave  his  attention  to  the  children.  hance.  The  Herald  in  the  Capital  City 

The  Evening  Journal  has  arranged  Following  his  coiifiucring  parade,  Santa  I'^s  organized  a  Kettle  Club  to  aid  the 
benefit  performances  of  Broadway  stage  appeared  on  a  stage  on  the  front  yard  Salvation  .Army  raise  $4,000,  which  in 
stars  to  swell  its  Christmas  fund.  of  the  Star’s  building.  There  he  was  former  years  was  realized  through  ket- 

-  presented  the  “key  to  the  city’s  chim-  Jjes  placed  on  busy  street  corners  by  the 

.  ,  u-  u  j  XT'!  x”  nevs”  bv  the  mavor.  Santa  then  ad-  “Sallies.” 

A  show  which  dramatizes  The  Night  dressed  the  crowd,  the  Star’s  microphone  - 

Before  Chris  mas  has  been  put  on  by  ^ 

the  Aezvs  and  the  A7ucncaH,  the  Hearst  '  ^  r  1  i  » 

- - Christmas,  little  reader,  advises  the 

set^ral  weeks  "before  Chris\mas  ^it  has  ^ Corsicana  (Tex.)  Daily  Sun  and  Passaic  (N.  j.)  Daily  Nezes,  “and  we 
drawn  large  crowds,  visitors  often  beilig  Corsicana  Senu-Weekly  Mornwg  Light  will  see  that  Santa  licars  about  it.”  The 
lined  up  for  the  distance  of  a  city  block  bring  to  Cor-  appealing  childish  letters  are  published 

waiting  their  turn  to  see  it. 

nJarst  TowC°Ui’ldin?°i? the^Teidlr^S 

the  city  where  the  Hearst  organization  has  \  -  \ll/LJ  A 'T  ADC  TIJI?  OICT'O  "TIJl?  ¥ 

its  offices  has  been  turned  over  to  the  J ;  VV  fl A  I  AKH  I  rill  Lllr  I  O  UF  1  Ht  |. 

show.  Some  weeks  ago,  after  consider-  ^  DDCCC  TFfc  TLJC  IVT  A  v 

able  heralding  in  the  news  columns  of  the  .  rixlloO  1  I  FlU  IN  A.  1  lUiN  •  y 

papers,  eight  reindeers,  alive  and  kicking,  _  g 

arrived  in  Baltimore  and  were  placed  m  U  .  5 

an  enclosure  prepared  for  them  on  the  Dr.  Crane  Tells  of  Newspapers  That  Are  Paving  the  b 

i;  way  for  Real  Unity  of  Thought  and  Action  | 

above  their  enclosure :  “Dasher,”  \  ■  S 

“Dancer”,  “Prancer,”  “Vixen,”  “Comet,”  'C-.  EDITORIAL  I 

“Cupid,”  “Donner,”  “I’litzen.”  .1;  ,,,.  .  S 

The  deer  are  the  first  things  seen  when  f  ...  ...  ..  for  K.-itor  &  Pi  blishp.r)  g, 

the  visitor  to  the  show,  climbing  the  one  By  DR.  FRANK  CRANE 

flight  of  stairs  from  the  street,  gets  into _ 

the  “Santa  Claus  Land”.  A  man  dressed  ^  1 1  HE  contribution  of  the  press  of  1926  to  the  nation  would  lie  difficult 
as  an  Eskimo  meets  the  column  mounting  I  jq  compute. 

the  stairs  and  on  the  right  the  eight  deer  t.  i-  •  .  r  i  •  .i  .  ..  . 

move  about  rolling  eyes  at  the  children.  disseminates  news  of  course,  and  news  is  something  that 


Buffalo  IS  opening  its  purse  to  the 
being  collected  for  the  Fifty 
Families  by  the  Evening  iVcuu  of^ 
city.  On  Dec.  14,  contributions  J* 
$3,5(X),  or  $70  for  each  family. 

Santa  will  not  pass  New  England  i. 

For  the  past  18  years  the  Boston  f ' 
has  played  the  role,  spreading  haimJ> 
to  thousands.  A  Post  Santa  ,01 
Workshop  has  been  opened,  where  r  M  i 
cuts  are  collected,  wrapped,  and  shi^  '  J 
in  answer  to  specific  letters  writtw 
childish  faith  to  “Dear  Santa.”  *  W”' 
-  iom 

The  jolly  St.  Nick  impersonated  V 
the  Lozccll  (Mass.)  Cuuricr-Citisen  nx 
up  to  his  ears  in  work  this  week.  Hi 
wants  to  raise  $3,000  to  fulfill  prtinij^  ’ 
made  to  boys  and  girls  nearby.  Hel® 
one  hard  task  on  his  hands.  A  little  • 
wrote  in  the  other  day  asking  Santa  i»  “ 
“please  bring  something  to  get  the  e.  ^ 
out  of  my  aunt’s  stomach.” 

"The  Empty  Stocking  F'und”  is  th  ^'1 
creation  of  the  JOrovidence  (R.I.)  h'tm 
and  that  newspaper  is  doing  much  to  Sli 
those  of  the  destitute  in  its  territon  ^ 
The  Providence  Bulletin  is  receivi®  ■ 
mail  from  children,  and  plans  to  “droj 
in”  on  those  who  write  on  Christ®  ' 
Eve,  with  presents  requested. 
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WHAT  ARE  THE  GIFTS  OF  THE 
PRESS  TO  THE  NATION? 

Dr.  Crane  Tells  of  Newspapers  That  Are  Paving  the  I 
Way  for  Real  Unity  of  Thought  and  Action  I 

EDITORIAL 

(IVrittcn  Ilxclusirely  for  Editor  &  Publisher)  £ 

By  DR.  FRANK  CRANE  8»!tircwga!ftMjt^^ 


infill  ui  iiiJiii  iiic  5LICCI,  iiiiu; _ 

the  “Santa  Claus  Land”.  A  man  dressed  riT  HE  contribution  of  the  press  of  1926  to  the  nation  would  lae  difficult 
as  an  FNkimo  meets  the  column  mounting  I  jq  compute. 

the  stairs  and  on  the  right  the  eight  deer  t.  i-  •  .  r  1  •  .1  .  . 

move  about  rolling  eyes  at  the  children.  disseminates  news  of  course,  and  news  is  something  that 

Just  beyond  them  is  a  huge  white  sleigh,  everybody  wants  to  know’  and  the  supplying  of  which  is  meeting  a  real  want, 
filled  with  toys.  Piles  of  toys  of  all  sorts  It  has  been  the  most  potent  factor  of  democracy,  since  the  foundation  of  a 
ami  of  all  the  gay  colors  imaginable  are  democratic  government  is  in  keeping  the  people  well  informed, 
on  the  floor  beside  it.  n  r  .u  ..t  1  ,  ,  1  E  ,  .  , 

In  a  workshop  eight  dwarfs  toil  over  "Y  means  ot  the  press  the  slightest  thing  of  interest  to  the  nation  or 

the  making  of  toys,  which  obviously  may  to  other  nations  is  recounted  for  the  benefit  of  the  inhabitant, 
be  loaded  into  the  sleigh  at  any  moment  The  press  has  also  of  late  shown  a  disposition  to  realize  that  people 

mfKlerTchil^ii^rfo??o%^^^^^  want  moral  and  ethical  instructffin  and  to  supply  this  demand, 

believe  that.)  “  commandeered  the  best  talent  and  the  most  expert  WTiters  of  the 


Elsewhere  on  the  floor  is  a  tiny  house  world. 


in  and  out  of  which  dwarfs  move  con-  H  ha< 

stantly,  a  fireplace  with  two  small  beds 
near  it  in  which  children  are  asleep.  ’ 

Santa  Claus  makes  many  trips  down  the  D  ha 

chimnev  each  dav.  It  is 


It  has  made  itself  a  medium  of  communication  between  the  gifted  and  the 


Santa  Claus  makes  many  trips  down  the  It  has  done  its  share  in  creating  an  intelligent  public  opinion, 

chimney  each  day.  It  is  the  fashion  to  call  most  of  the  people  morons  and  subnormal.  The 

.\s  visitop  pass  over  the  floor  from  pj-p^s  indulges  in  no  such  theory.  It  assumes  that  the  people  are  wise  enough 
brfdgewhkh^i£ThemZse7^^^^^^  I""®"'  own  Imsiness  and  undertakes  to  give  them  ^yhat  they  want, 

gives  them  a  survey  of  a  huge  Christmas  This  is  the  truest  kind  of  leadership  and  is  far  better  than  giving  the  people 
garden,  which  includes  a  lake,  a  wide  what  they  do  not  want,  but  what  you  think  they  ought  to  want, 
sw'eep  of  the  country  in  miniature  with  '  press  is  paving  the  way  for  real  unitv  of  religious  lielief,  of  political 

houses  and  churches  alight,  railroad  trains  .  .  ^  ,  r  1  1  i-  A-  ' 

and  automobiles  moving  about.  There  is  opinion,  and  of  national  obligation, 
a  big  tree  gayly  decorated. 


Other  cities  than  Kansas  City  a®  I 
Baltimore  are  receiving  visits  from  Saiter 
and  his  reindeer  team.  Way  out  on  thi  I ' 
Pacific  Coast  the  Los  Angeles  riiwil' 
arranged  to  have  him  come  to  their  city  I  ** 
for  a  tour  of  local  schools.  AnothKl? 
team  is  parading  San  Francisco  streets,  F.” 
brought  there  by  the  Bulletin.  Further  I 
tow  ards  the  north  on  the  same  coast,  the  I  p 
Portland  Oregonian  is  standing  behin!  F *■,: 
a  “Sunshine  Drive”  to  raise  Christmas  I  ^ 
provcmlcr  for  nearly  L^KX)  families.  I?. 

The  Ez'ansz'ille  (Ind.)  Courier  an!  I ,  . 
Journal  has  a  C  hristmas  tree  fund,  to  I 
which,  the  other  day,  Pri.soner  Number  I 
9()38  of  the  Indiana  State  Prison  con- 1  - 
tributed  $2.  The  fund  runs  under  the  I  ^ 
slogan  “Every  Dollar  an  Invitation,”  an!  I  L 
Dec.  12  had  reached  nearly  $500.  I  . 

3  I 

Working  in  co-operation  with  the  boy  I  n 
scouts,  the  Toledo  (O.)  Blade  is  collect-  I  .jg 
ing  castoff  clothes  and  discarded  toys  to  I 
help  the  unfortunate.  I  th 

In  Toledo  also  the  Nezos-Bee  is  featiir-  I  ia 
ing  a  “bright  saying”  contest,  giving  I 
away  a  dozen  Christmas  dolls  daily.  I  h 

Sickness,  widows  struggling  to  keep  1 0 
their  families  together,  husbands  out  of  I  a 
work  and  small  children  without  proper  I  t 
winter  clothing  are  but  few  of  the  trou-  I  . 
bles  being  alleviated  by  the  “Christina;  I 
Cheer  P’roject”  of  the  Dayton  (0.)  I  1 
Daily  N ezes.  I 

The  Dcnz'cr  I^ost  is  packing  kits  for  I 
children  containing  two  new  sets  of  I 
underwear,  two  pairs  of  new  stockings,  I 
a  fine  toy,  and  the  “fix in’s,”  each  pack  I 
costing  $3.50.  I 

The  money  “will  be  wisely  used,”  says  I 
the  Utica  (NU  Y.)  Daily  Press,  collecting  I 
funds  to  help  Utica’s  iO  Neediest  Fam-  I 
ilies.  I 

The  .Albany  (N.  Y.)  Ezvning  New.  I 
the  Knickerbocker  Press,  and  the  Syri-  I 
ruse  Herald  have  arranged  with  ^  I 
General  Electric  Company’s  broadcarting  I 
station  to  have  Santa  talk  into  the  micro-  I 
phone  Christmas  night.  The  same  news-  I 
papers  are  co-operating  on  an  airplane  I 
stunt.  I 

The  Ijincasler  (Pa.)  N ews-J oumal  is  I 
publishing  a  true  story  daily  dealing  wiA 
the  need  for  charity  in  Lancaster  at  this 
season.  Money  has  come  in  abundance 
as  a  result. 

Publisher  to  Dine  Newsboys 

Willis  Sharpe  Kilmer,  president  of  the 
Binghamton  (N.  Y.)  Press,  will  be  the 
host  to  S(X)  newsboys  from  Endicott.  John¬ 
son  (Tity,  and  Binghamton  at  a  Christnus 
feast  in  the  latter  city  on  Christinas 
day.  The  guests  are  to  include  sales  and 
carrier  boys  of  all  papers  published  and 
circulated  in  Binghamton. 
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AMERICAN  TOBACCO  TO  EXPAND  AD  PROGRAM 

Already  Heavy  Liser  of  Newspaper  Space  Will  Increase  $2,000,000  Appropriation  to  that  Medium- 
George  W.  Hill,  New  President,  Tells  Why  In  Exclusive  Interview — “Most  Efficient,”  He  Says 


More  money  than  ever  before  will 
be  invested  in  advertising  during 
1926  by  the  American  Tobacco  Company, 

-  fee  VV.  Hill,  the  new  president,  in- 
Editor  &  Publisher  this  week. 

‘  “According  to  present  plans,  the  news- 
„r  appropriation  will  be  considerably 
j^eased  over  1925,”  he  said,  in  an  ex¬ 
plosive  interview. 

IThe  Bureau  ot  Advertising  of  the 
American  Newspaper  Publishers’  Asso¬ 
ciation  has  estimated  that  the  American 
Tnbacco  Company’s  1925  newspaper  ap- 
Tfopriation  was  in  excess  of  $2,000,000.1 
^  Mr.  Hill  was  elected  president  of  the 
jnge  tobacco  concern  Dec.  16,  succeed- 
jjhis  father  the  late  Percival  S.  Hill, 
lonius  Parker  was  named  chairman  of 
ibt  board  of  directors,  a  newly  created 

Mr.  Hill  declined  to  be  more  specific 
ji  regard  to  the  1926  advertising  pro- 
jram,  other  than  to  say  it  was  “the  most 
imbitious”  in  his  company’s  history. 

"The  advertising  appropriation  is  ar¬ 
rived  at  by  determining  the  needs  of  our 
different  brands,”  he  explained.  “We 
decide  upon  the  amount  of  money  to  be 
set  aside  for  advertising  investment  by 
a  system  of  careful  surveys.  Some 
brands  may  need  a  higher  percentage  de¬ 
lated  to  advertising  than  others.” 

During  the  interview  "with  Editor  & 
PiBUSHER,  Mr.  Hill  expressed  appre- 
Mtion  of  the  “co-operation  and  fairness” 

!){  newspaper  publishers,  upheld  news¬ 
paper  advertising  as  the  “backbone”  of 
successful  campaigns,  dispelled  the  buga¬ 
boo  of  e.\pense  in  the  use  of  this  medium, 
and  outlined,  in  general,  his  own  advertis¬ 
ing  philosophy. 

“Every  successful  brand,  which  our 
aunpany  manufactures,”  he  said,  “has 
been  built  up  by  advertising. 

"We  believe  in  concentrating  our  aa- 
.ertising  efforts.  Thus  it  is  that  of 
more  than  200  brands  we  control,  we 
dy  advertise  10  or  12.  The  200  un¬ 
advertised  brands  we  have  acquired 
through  mergers,  and  continue  to  manu- 
iacture,  but  do  nothing  to  promote  them. 

"Our  big  volume  of  business  is  done 
in  about  10  of  our  brands. 

"To  obtain  the  big  volume,  we  depend 
on  newspapers  as  the  backbone  of  our 
advertising  programs,  supplementing 
them  with  magazines,  billboards,  and 
other  media. 

“We  believe  that  the  newspapers  are 
the  most  efficient  media,  whether  they  are 
used  in  localized  promotion,  or  as  the 
basis  of  a  national  campaign. 

“During  each  year,  we  purchase  space 
in  some  2.000  newspapers,  counting  coun¬ 
try  weeklies.  Use  of  this  medium,  we 
have  found,  is  not  expensive,  when  re¬ 
sults  are  considered,  and  when  intelligent 
use  is  made  of  it.  We  have  no  complaint 
to  make  on  the  score  of  newspaper  rates. 

“To  overcome  the  bugaboo  of  expense, 
we  admit,  careful  selection  of  newspapers 
to  be  used  in  a  campaign  is  necessary. 
For  one  thing,  it  is  necessary  to  follow 
the  simple  rule  of  alternation.  For  in¬ 
stance,  in  a  city  where  a  morning  and 
an  evening  newspaper  are  of  equal 
strength,  we  do  not  believe  in  relying 
only  on  one  paper,  nor  do  we  believe  in 
?oing  to  the  expense  of  buying  space  in 
both  at  the  same  time.  We  use  first  one 
and  then  the  other. 

“We  have  always  found  newspaper 
puhlishers  very  fair,  very  willing  to  co¬ 
operate,  and  always  on  the  alert  to  make 
every  ethical  effort  possible  to  satisfy 
all  advertisers  equally,  and  to  deliver 
value.” 

Mr.  Hill,  in  speaking  of  advertising  in 
Sieneral,  stressed  the  need  of  persistency 
and  the  value  of  honesty. 

“We  realize  fully,”  he  said,  “that  an 
advertiser  cannot  start  a  campaign,  run 
d  a  few  months,  and  expect  phenomenal 
returns.  Advertising  to  be  worth  while 
™i^be  done  consistently. 

The  building  of  brands  is  a  slow 


BY  PHILIP  SCHUYLER 


process  in  our  competitive  field  today. 
We  insist  above  everything  else  that  our 
advertising  be  constantly  before  the  public 
eye,  not  only  to  increase  the  volume  of 
business,  but  also  as  an  insurance  for 
the  volume  already  assured.” 

To  explain  his  point,  Mr.  Hill  cited 
the  campaign  for  Lucky  Strike  cigarettes, 
which  is  now  appearing  in  newspapers, 
and  which  is  to  continue  all  through  1926. 

“Honesty  in  copy,  we  believe,  counts 
even  more  heavily  than  volume,”  he  con¬ 
tinued.  “We  try  always  to  tell  our  story 
honestly.  We  do  not  care  for  superla¬ 
tives. 

“We  instruct  our  agencies  that  they 
are  not  to  say  that  the  brand  they  are 
promoting  is  ‘the  best  in  the  world.’ 
Rather  that  the  sentiment  of  the  copy 
should  be  that  the  brand  is  the  best  we 
have  been  able  to  evolve,  but  that  we  are 
striving  always  to  better  it.” 

Mr.  Hill  declared  that  the  advertising 
agency  policy  adopted  by  his  father  in 
l9l9  had  proved  very  satisfactory  and 
would  be  maintained.  This  policy  pro¬ 
vides  that  the  various  brands  produced 
by  the  American  Tobacco  Company  be 
divided  among  several  agencies,  rather 
than  that  one  agency  control  the  entire 
account. 

From  Frank  Harwood,  advertising 
manager  of  the  .American  Tobacco  Com¬ 
pany,  Editor  &  Publisher  obtained  this 
week  the  present  agency  alignment,  as 
follows : 

H.  W.  Kastor  &  Son,  52  Vanderbilt 
ave..  New  York,  handling  Bull  Durham 
and  Melachrino. 

Dorranco,  Sullivan  &  Co..  130  W.  42d 
st..  New  York,  handling  Herbert  Tarey- 
ton,  and  Half  and  Half. 

L.  S.  Goldsmith.  9  E.  41st  st..  New 
York,  handling  Tuxedo  Smoking  To¬ 
bacco. 

Lord  &  Thomas,  247  Park  ave..  New 


York,  Lucky  Strike  cigarettes  and  Blue 
Board,  smoking  tobacco. 

VA'illiam  H.  Rankin  Company,  342 
Madison  ave..  New  York,  Pall  Mall 
cigarettes,  Buckingham  smoking  tobacco, 
and  Sweet  Caporal  cigarettes. 

Harvey  &  Zoeller,  104  Fifth  ave.,  New 
York,  handling  Omar  cigarettes. 

Regarding  the  death  of  Percival  Hill, 
and  the  election  of  his  son  to  the  presi¬ 
dency,  CTarles  F.  Neiley,  secretary,  is¬ 
sued  the  following  statement  to  Editor 
&  Publisher  on  Dec.  16: 

“At  the  first  meeting  of  the  Board  of 
Directors  of  the  American  Tobacco  Com¬ 
pany  following  the  recent  sudden  death 
of  Percival  S.  Hill,  its  president,  the 
directors  unanimously  passed  the  follow¬ 
ing  resolution : 

“Without  our  premonition  our  presi¬ 
dent,  Percival  Smith  Hill,  was  stricken 
and  passed  away  from  earth  on  Decem¬ 
ber  seventh.  Nineteen  Hundred  Twenty- 
five.  The  loss  comes  to  us  as  a  stunning 
and  dazing  blow.  He  was  the  head — by 
title,  and,  whatsoever  his  title,  would 
have  been  the  head  in  fact,  of  our  organ¬ 
ization.  He  was  personally  beloved  by 
every  member  of  this  board.  The  shock 
is  too  great  and  too  recent  for  us  to 
realize,  much  less  express,  adequately 
and  with  precision,  our  real  sense  of  lo.ss. 
But  we  feel  that  we  should  extend,  with¬ 
out  delay,  to  his  bereaveil  family  our 
respectful  and  sincere  condolence  and 
sympathy : 

“RESOLVED; 

“That  the  loss  of  Percival  Smith  Hill 
is  a  catastrophe  to  the  .American  To- 
liacco  Company,  and  to  each  of  us,  his 
friends.  That  we  owe  it  to  the  com¬ 
pany,  to  ourselves,  and  to  his  memory  to 
minimize,  and  finally  to  overcome,  the 
catastrophe  to  the  compan’-  but  to  us, 
his  personal  friends,  the  catastrophe  is 
irreparable.  He  was  able  to  the  point 


WHAT  ARE  THE  GIFTS  OF  THE 
PRESS  TO  THE  NATION? 

Dr.  Cadman  Calls  Press  Leadership  in  Behalf  of  a 
Common  National  Mind  for  Peace  and  Justice 

EDITORIAL 

(Hyitten  Exclusively  for  Editor  &  Publisher) 

By  S.  PARKES  CADMAN  swir>«ii 


The  outstanding  1925  contribution  of  the  prts.s  to  the  .American  people 
has  been  its  generous  and  timely  emphasis  upon  the  essentials  of 
religion.  Not  in  our  generation  has  so  much  space  been  devoted  to 
moral  and  spiritual  issues.  The  things  by  which  men  and  nations  live 
were  widely  and  correctly  reported  and  editorial  comments  upon  them  have 
been,  in  the  main,  helpful  and  illuminating.  The  practical  effects  of  this 
policy  are  fourfold.  It  has  increased  the  scale  of  community  efforts  of 
every'  kind,  decreased  the  bitterness  of  theological  controversy,  diffused  the 
intelligence  which  allays  futile  conflicts  between  science  and  religion  and 
created  a  fresh  sense  of  news  value  by  the  integrity  of  its  information  upon 
disputed  matters. 

The  press  can  do  nothing  lietter  for  1926  than  promote  the  growing 
movement  for  good  will  lietween  Roman  Catholics,  Protestants  and  Jews. 
Group  strife  is  the  rock  on  which  every  great  civilization  has  hitherto  split. 
No  such  fate  need  lie  ours.  The  struggle  between  inherited  prejudices  aided 
by  ignorance  and  fraternity  fostered  by  the  press  as  the  principal  medium  of 
appeal  should  end  in  one  way  alone — the  way  of  brotherhooi  realized  in 
co-operative  service. 

I  send  this  message  after  addressing  9,000  citizens  of  all  creeds  at 
Indianapolis.  Dignitaries  of  the  Roman  Catholic,  Jewish  and  Protestant 
communions  were  on  the  platform.  A  distinguished  Methodist  bishop 
declared  the  gathering  was  the  most  significant  he  had  seen  in  that  city. 
Its  unanimous  desire  is  for  the  lead  of  the  American  press  in  behalf  of  a 
common  national  mind  for  peace  with  justice  to  all  mankind. 


(it  genius.  He  was  energetic,  courageous 
and  resourceful  in  the  conduct  of  bus¬ 
iness.  He  was  ever  intent  on  the  success 
of  the  company  and  the  maintenance  of 
its  good  name.  He  was  the  dynamic — 
not  merely  the  static  or  quiescent — 
friend  of  every  man  in  his  organization. 

"We  tender,  as  a  body  and  individually, 
our  heartfelt  sympathy  to  his  sorely  be¬ 
reaved  wife  and  family. 

“Today,  Dec.  16,  at  the  first  meeting 
of  the  board  of  directors  of  the  American 
Tobacco  Company  following  the  sudden 
death  of  Percival  S.  Hill,  its  president, 
the  office  of  chairman  of  the  board  of 
directors  was  created  and  Junius  Parker 
was  elected  to  fill  that  office ;  George  W. 
Hill  was  elected  president  of  the  com¬ 
pany  to  succeed  Percival  S.  Hill ;  James 
H.  Perkins  and  Donald  Geddes  were 
elected  members  of  the  board  to  fill  a 
vacancy  already  existing  and  to  take  the 
place  of  F.  M.  daCosta  who  resigned. 

“Mr.  Parker,  elected  chairman  of  the 
board,  has  been  general  counsel  of  the 
company  since  1912  and  was  for  several 
years  theretofore  assistant  general  coun¬ 
sel.  Mr.  Perkins  is  president  of  the 
Farmers’  Loan  and  Trust  Company  of 
New  York,  and  Mr.  Geddes  is  a  mem¬ 
ber  of  the  banking  firm  of  Clark,  Dodge 
&  Co. 

“George  W.  Hill  is  a  Williams  man 
and  is  41  years  old.  He  has  been  vice- 
president  of  the  company  since  1912. 

“For  eight  years  prior  to  that  he  was 
active  in  the  sales  promotion  department 
of  the  company.  After  leaving  college 
in  1904  he  entered  the  services  of  the 
American  Tobacco  Company.  His  first 
services  were  in  the  tobacco  fields  and 
manufacturing  departments,  two  years 
later  going  into  the  sales  and  advertising 
end  of  the  business. 

“In  1912  he  was  elected  vice-president 
and  has  been  in  charge  of  all  sales  and 
general  promotion  of  the  company. 

“Mr.  Parker,  the  new  chairman  of  the 
board,  is  a  member  of  the  law  firm  of 
O’Brien,  Boardman,  Parker  &  Fox.  He 
was  several  times  president  of  the  Bar 
Association  of  New  York  and  is  recog* 
nizetl  as  one  of  the  leading  lawyers  of 
the  country.” 


Store  Takes  19  Pages 

The  J.  Hirshberg  Con^any,  McKees¬ 
port,  Pa.,  took  19  pages  in  the  McKees¬ 
port  Daily  Nnvs  Dec.  9,  to  announce  the 
opening  of  its  new  store.  It  was  the 
largest  advertisement  of  one  firm  ever  ap¬ 
pearing  in  one  issue  of  a  McKeesport 
paper,  it  is  claimed.  During  the  week 
the  News  printed  168  pages,  a  local 
record,  it  states. 


CHARGE  MISUSE  OF  FUNDS 

K.  C.  Journal-Post  and  Topeka  State 
Journal  Accuse  State  Officials 

Acting  on  evidence  they  began  as¬ 
sembling  last  September,  the  Kansas  City 
Journal-Post  and  the  Topeka  State  Jour¬ 
nal  on  Thursday,  Dec.  10,  printed  an  ex¬ 
clusive  story  alleging  that  Fred  C.  Crabbe, 
former  superintendent  of  the  Kansas  Anti- 
Salloon  League,  Charles  B.  Griffith,  at¬ 
torney-general.  and  Richard  J.  Hopkins, 
chief  justice  of  the  Kansas  supreme  court, 
participatetl  in  irregular  expenditures  of 
league  funds. 

The  story  further  charged  that  Dr. 
John  G.  Schaihly,  who  succeeded  Crabbe 
as  superintendent,  was  removed  at  a 
closed  door  meeting  of  the  league’s  ex¬ 
ecutive  committee  because  he  insisted  on 
making  public  the  alleged  irregular  af¬ 
fairs. 

W.  G.  Clugston,  head  of  the  Journal- 
Post  Topeka  bureau,  engineered  the  stcry 
from  Topeka. 
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COOLIDGE,  DAWES,  SUBJECTS  OF  SATIRE 
AT  ANNUAL  GRIDIRON  DINNER 


revocably  devoted  to  Calvin’s  doctrines. 

Four  club  members  dressed  as  marion¬ 
ettes,  with  cords  tied  to  them.  Rave  in- 
lormatifm  as  to  how  the  political  strmgs 
are  pulled  in  WashinRton.  In  a  discus¬ 
sion  as  to  what  a  ventriloriuist  was,  it  was 
brouRht  out  that  Colonel  William  Mitchell 
was  not  a  ventriloquist  because  he  could 
not  control  his  voice,  and  that  Senator 
Borah  was  a  ventrilcK|uist  because  he 
could  speak  with  many  voices  and  make 
himself  say  anyihiiiR  he  wanted  to  say.  .  Frank  A.  Munsey 

F.arly  in  the  dinner  the  hall  was  dark-  lisher  and  owner  o 
ened  while  the  club  paid  impressive  tribute  the  Acw  Yot 

to  the  four  members  wl.v, 
since  the  last  dinner.  The> 

White  Husbey,  Ixihs  .•\.  Coolidge,  North  operated  i 
Overton  Messenger  and  James  Rankin  P*^‘ritonitis, 


Newspaper  and  Magazine 
Years  Old,  Operate) 
Acute  Appendicitis  ai 
tonitis  Dec.  13 


^“Wisher, 
on  fo, 

I  Peri- 


Clifford  K.  Berryman,  Washington  Star  Cartoonist,  Named 
Club  President — Brilliant  Assemblage 
of  Guests  Attends 


ho  have  died  ^  Jjroup  of  matjazines,  is  seriously  ill 
‘v  were  L.  I-onox  Hospital,  New  York.  He\« 

acute  appendicitis  and 
.  -  IRc.  13.  Ills  doctors  hone 

for  his  recovery. 

C)n  Dec.  16  Kditor  &  Publishm  was 
informed  that  the  noted  publisher  and 
business  man  had  spent  a  very  poor  nieht 
hut  had  rallied  during  the  afternoon 
He  was  then  not  yet  considered  out  of 
danger,  although  the  rally  gave  cause 
for  consiclcrable  encouragement. 

Mr.  Munsey  was  taken  ill  Saturday 
afternoon  aiul  was  removed  on  Sunday 
to  the  hospital  from  his  apartment  in 
the  Ritz-Carlton  Hotel.  The  operation 
was  performed  by  Dr.  Frank  R.  Oastler 
with  Dr.  Samuel  Lambert  present. 

Following  the  operation  it  was  an¬ 
nounced  that  Mr.  Slunsey  stood  it  well 
and  was  resting  comfortably.  This, 
combined  with  the  jirogrcss  he  showed 
throughout  yesterday,  gives  hope  of  his 
Leaving  ultimate  recovery. 

Mr.  Munsey,  who  is  seventy-one  years 
old,  was  in  good  health  Saturday  mom- 
ing,  it  was  said  at  h’s  office  at  2kt 
ri  1  stricken  suddenly  a 


MAX  ANNENBERG  HONORED 


^  Liberty’s  General  Manager 

Y  Chicago  Soon  for  New  York 

.-\nnenberg,  named 

manager  Liberty 

circulation  director  the  Chi- 
the 

Daily  Xeu's,  was  given 
hundred  of  his  friends 

Clifford  K.  Berryman  Stratford  hotel,  Chicago,  Dec.  10. 

tional,  international  affairs  at  its  annual  vent  wish  that  Vice-President  Calhoun  connected 
dinner  at  the  New  Willard  Hotel,  Wash-  was  in  liis  place, 
ington,  Saturday  night,  Dec.  12.  Royal  noted  down ; 

President  Coolidge  did  not  escape  the  dent  to  succeed  him.”  The  vehement, 
good-natured  satire,  nor  did  his  team-  “No,  no,  no !”  of  the  Massachusetts  Presi- 
mate  Vice-President  Dawes.  The  World  dent  was  obviously  meant  to  apply  to 
Court,  the  French  debt,  the  Mitchell  Vice-President  Dawes, 
court-martial  and  economy,  all  figured  in  Unable  to  control  his  tcmiier,  Adams 
the  entertainment.  J.  P'red  Essary,  Presi-  swore  a  lusty  “By  Godfrey,”  whici 
dent  of  the  club,  who  is  the  chief  Wash-  brought  from  Mistress  Royal  the  shocker 
ington  correspondent  of  The  Baltimore  exclamation  that  she  thought  the  Presi- 
Sun,  presided.  dent  was  a  Calvinist,  and  obtained  the  ad- 

A  club  member  impersonating  Vice- 
President  Dawes  in  “The  Great  Cloture 
Scene  from  Macbeth,”  likened  him  to 
Shakespeare’s  Scottish  King,  with  the 
counterfeit  Dawes  declaring  that  once  he 
was  “free  and  roamed  through  proud 
Chicago,”  but  now  is  cabined,  cribb’d, 
confined  and  bound  in  ‘by’  saucy  rules 
and  fiendish  precedents.” 

Those  senators  who  opposed  his  revision 
of  the  Senate  rules  “would  squeak  and 
gibber  in  their  leathern  seats”  before  he 
was  done  breaking  the  present  rules  “with 
admired  disorder.”  There  was  a  song, 
too,  to  the  Vice-President  which  served 
as  an  introduction  to  the  speech  he  made. 

To  the  air  of  a  popular  song  he  was 
warned  that  “All  Alone  on  the  Senate 
Throne,”  trying  to  reform  the  rules ; 

"Pretty  soon  he’ll  know  he  had  no  show, 
ll'e  told  you  so,  Charley  Dawes." 

A  skit  with  an  alleged  historical  set¬ 
ting  served  to  make  sly  digs  at  President 
Coolidge  under  cover  of  his  Massachu¬ 
setts  predecessor  of  100  years  ago,  John 
Quincy  .Xdams. 

This  sought  to  depict  a  traditional  inci¬ 
dent  in  which  Anne  Royal,  publisher  of  of  '’ood  taste  solid 
a  spicy  Washington  sheet,  was  represented  ^ 
as  having  commandeered  President 
•Mlams’s  clothing  while  he  was  in  bathing 
in  the  Potomac  and  refused  to  go  away 
and  ’ct  him  come  out  of  the  chilly  water 
until  he  had  given  her  the  interview  which 
she  had  previously  vainly  sought  with  him. 

The  oppnrtunitv  was  afforded  through  this 

1 L  '  ■  „  '  .  ■  ■  ;  . 

practice  of  newspaper  interviews  with 
the  President. 

All  the  questions  asked  of  the  counterfeit 
.\dams.  as  he  stood  In-hind  a  high  rock 
with  only  his  head  visible,  were  present- 
day  applications  of  matters  of  a  century  taken  their  part, 
ago.  When  Mr.  Adams  said  he  bathed  in  ‘ 

the  river  because  the  White  House  was 
dry.  the  enterprising  lady  news  writer 
made  a  note  of  “no  water  used  in  the 


a  dinner  bv  a  ^  nusiness  contcrence. 

at  the  Btldcn-  -Mthough  the  nature  of  his  illness 
makes  his  condition  serious,  it  was  de- 
For  29  years  Mr.  .Mincnberg  has  been  dared  that  his  strong  physiq'ic.  combiReil 

_ _ with  the  Tribune  Company  and  "  Uh  determination  he  is  showing  t 

whereupon  M^tress  to  suggest  these  relations,  the  dining  room  h'*  ha"'"  '  '■'*  ‘  " 

"  entrance  was  decorated  to  illustrate  his  should 
climb  from  newsboy  to  the  latest  position.  His 
Mr.  Annenhcrg  will  remove  shortly  to  of  the 
New  York  where  he  will  establish  taken 
permanent  headquarters. 

Speakers  at  the  dinner  includtxl  Rich¬ 
ard  Henry  Little,  conductor  of  the 
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CURTIS  CUTS  A  MELON 


WHAT  ARE  THE  GIFTS  OF  THE 
PRESS  TO  THE  NATION? 
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FalstafF  Sees  a  Renaissance  of  Good  Printing  and 
Bespeaks  Editorial  Tolerance 


1  EDITORIAL  t  a  few  others  of  the  Sta 

(H'riffcH  Exclusivety  for  Editor  &  Publisher)  t  V  Under  the  proposed 

gy  j^kE  FALSTAFF  Jet'^seven  shares*  of^th 

The  newspajter  is  by  inherent  nature  a  ftregarious  institution.  It  should  never 

represent  in  its  physical  and  abstract  qualities  the  good  things  which  earnings,^'but"on"*the'^ 
the  human  community  has  evolved  and  those  things  which  make  such  dividend  payments  of  $ 
a  community  a  pleasant  condition  of  life.  A  good  newspaper  thus  should  are  estimated  in  excess 
possess  those  qualities  which  make  a  man  a  social  l)eing  of  the  liest  order. 

I  his  IS  to  say  that  a  newspaper  should  Ixi  well-mannered,  gentle,  honest,  officers,  directors  ai 

sportsmanlike,  brave,  well  educated,  witty,  honorable,  well-groomed,  careful  - 

,  1  without  lieing  smug,  just  and  aliove  all  bland  and  urbane.  Former  News  M) 

Urbanity  implies  tolerance.  ....  The  Rev.  G.  Warfiel 

The  best  gift  which  American  newspapers  could  give  their  nation  in  dani^  to  the  priesthooi 
1926  would  lie  an  advocacy  of  forln'arance  by  example  as  well  as  by  preach-  Church  by  Bishop  Join 
ment.  This  would  entail  throwing  the  light  of  fearless  reason  upon  pseudo-  oi  Maryl^d.  The  Re' 
sacred  institutions,  by  which  I  do  not  mean  the  matters  of  religion,  but  yj^^nd '^'*now  editoi 

_ _ _ -  .,  meddlesome  and  fanatical  efforts  of  paternalists  to  mingle  the  insoluble  '^^issiolts,  a  publication 

bit  of  acting  to  poke  fun  at  the  present  ingredients  of  society  and  government.  Church. 

I  am  inclined  to  believe  that  none  of  the  numerous  Ix-nefits  which  the  - 

newspapers  have  initiated  in  the  year  which  is  closing  was  more  important  New  A.  P.  Mem 

than  the  realization  of  the  importance  of  typography.  There  is  a  renaissance  Newspapers  annoum 
of  good  printing,  and  in  this  last  year  the  newspapers  have  most  generally  elected  to  membership 
There  will  he  further  advances  in  this  direction.  Indeed,  Press  inclui^:  Hcmies 
there  is  much  room  for  them,  hut  1925  was  the  year  of  the  first  general  /f/ar/i^'(na  )  A’m/- 
awakening.  The  value  of  this  gift  is  greater  than  ever  the  most  ardent  Daily  State;  Bartow  ( 
enthusiast  of  typx>graphy  can  claim.  Record;  and  Sanford 
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Editor  &  Publisher  for  December  19,  1925 

KVIN  COBB  RAISES  PAEAN  TO  ADVERTISING 


Former  Newspaper  Man — Fictionist,  Now  “Ad’^  Writer,  Pats  Sphinx  Club  on  Back — “American  Busi¬ 
ness  Most  Honest  in  World,”  He  Says,  While  Band  Plays  “He’s  a  Jolly  Good  Fellow” 


tact  that  the  public  believes  in  the  print-  is  t(Klay  the  land  of  destiny,  and  upon  it 
ed  word  and  is  therefore  more  williug  much  depends.  It  must  be  a  generous 
than  ever  tiefore  to  purchase  the  goods  .America  that  goes  off  into  the  other  na- 


that  are  being  advertised.” 

Mr.  Cobb  precc<led  this  peroration 


tions  of  the  world. 

"Our  prosperity  is  known  everywhere. 


M 


Conrad  Massaguer,  caricaturist,  catches 
Ir>’in  Cobb  being  initiated  into  the 
Advertising  Fraternity 


with  specific  mention  of  the  American  Klsewhere  there  is  bitter  struggle  and 

^  /  Tobacco  Company,  by  which  he  is  now  need,  breeding  a  feeling  of  jealousy,  of 

y  employed,  through  the  \V.  H.  Rankin  envy,  and  of  wonder.  It  behooves  us  to 

f  \  .Agency,  and  with  a  eulogy  of  Percival  S.  do  what  we  can  to  allay  that  envy. 

I  I  ®  Hill,  the  tobacco  company’s  late  president.  “We  must  go  forward,  not  in  isolation, 

1  \  '  \  structions  in  regard  to  but  band  in  hand  with  other  lands,  realiz- 

j  V  1  \  \  /\  writing  advertising  received  from  Mr.  ing  our  obligations.” 

:  \  \'^  \v  \  -0  Prank  W  .  Harwood,  advertising  The  third  speaker,  Mr.  Crawford,  had 

;  /  V  \  manager,  had  been  to  be  “simply  on  the  been  in  this  country  for  aliout  a  week  on 

I  I  ]•:  \n  level."  ^  ^  ;i  secret  visit,  and  his  name  was  not  on 

I ' I  L-  \  ^  “They  say,”  he  continued,  “that  the  the  program.  He  declared  that  statistics 

\  f  0  *V  *  greatest  successes  in  business  may  be  telling  of  England’s  deplorable  condition 

U\  \/  measured  by  the  length  of  an  individual’s  at  the  present  time  were  true,  but  insisted 

\  y ^  •<>  |,  shadow.  1  think  the  American  Tobacco  that  statistics  did  not  count  as  much  as 

/\  A  ft  Company  is  the  elongated  shadow  of  one  the  spirit  of  the  men  of  Britain. 

^  /I  who  has  just  passed  over  into  the  realm  “The  plight  of  England  is  serious," 

17  //  _  of  shadows — Percival  S.  Hill,  who,  when  he  said.  "That  much  is  certain.  The 

/  he  lived,  was  a  splendid  example  of  husi-  statistics  given  by  George  Harvey  are 

i  ness  and  advertising  honesty.”  true,  every  one  of  them.  But  statistics 

LfOb  ^  The  Paducah,  Ky.,  sage  had  commenced  do  not  mean  everything.  They  do  not 

t  'V’  *’’*  ®  different  prove  the  spirit  (if  men.  In  that  the 

1  CVi  r  O  mood.  English  are  young,  not  old.  They  have 

i  '  “1  used  to  read  the  ads,”  he  began,  vision  and  determination  and  they  learned 

‘  "and  believe  them;  but  now  I  write  them,  that  from  you.  We  are  a  little  bit  o^ 

Conrad  Massaguer,  caricaturist,  catches  1  salute  you,  not  as  a  former  victim,  but  pressed,  a  little  bit  anxious,  but  the  spirit 

Ir>in  Cobb  being  initiated  into  the  as  a  fellow-conspirator.  of  Englishmen  is  rising  every  day.” 

Advertising  Fraternity  “It  seems  to  me  that  when  I  read  the  Mr.  Crawford  said  that  the  British 

,  .Arabian  Nights,  and  the  talc  of  .Ali  Baba,  (iovernment  was  mindful  of  the  situation 

IKVIN  S.  COBB,  Paducah  (Ky.)  the  reference  was  to  40  thieves.  The  40  ai'd  was  working  hand  in  hand  with  trade 
humorist,  became  serious,  or  said  he  thieves  I  see,  have  spawned  and  prixreat-  to  restore  commercial  prosperity.  The 
was,  for  a  brief  moment  this  week,  to  t-Q."  formation  of  the  Imperial  Economic  Corn- 

raise  a  paean  of  praise  to  “America’s  The  humorist  presented  Spliinx  mem-  mittee.  he  pointed  out,  with  the  object 
advertising  honesty.”  hers  with  an  excellent  lesson  in  after-din-  of  promoting  the  sale  of  British  made 

The  former  newspaper  man,  cynic,  hu-  ner  oratorv.  He  told  one  after  another  articles,  was  in  line  with  this  policy, 
morist,  and  fictionist,  who  now  writes  „f  his  favorite  stories,  insisting  that  the  Kven  members  of  the  press  table  were 
Sweet  Caporal  “ads”  was  greeted  by  band  fact  he  had  been  assigned  a  definite  sub-  fooled  by  Charles  Hoyt  and  his  imper- 
strains  of  “He’s  a  Jolly  Gocxl  Fellow,”  ject  was  the  fault  of  the  dinner  commit-  sonation  of  Will  Rogers.  He  joshed  ad- 
when  he  took  the  floor,  Dec.  15,  at  the  tee,  while  "branching  off  from  it,  is  en-  vertising  generally  and  some  advertising 
Waldorf-Astoria  Hotel.  New  A'ork,  \o  ad-  tirely  my  own  idea.  mft  present  by  name,  and  then  closed 

dress  the  Sphinx  Club,  oldest  advertising  “if  j  \vere  offering  advice  to  advertis-  with  the  following  original  bit  a  verse, 

wiety  in  the  world.  It  was  in  effect  his  i„g  men.”  he  said,  "as  an  amateur.  I’d  a  Kipling  parody : 

initiation  into  the  advertising^  fraternity,  ^ay  the  chief  essence,  the  first  objective  ...i..  ,  ,u..  u  .  •  ,  •  ,  i 

He  prov-ed  the  tune  appropriate  by  de-  to  be  arrived  at,  is  a  convincing  candor.  And  "the  ^ype  is’  alV'twIstH  Tnd"  pied, 
cUnng  nimscli  proud  to  be  a  hurnble  lK)nesty,  and  siiKcrity.  When  Crisco  and  Kc^ak  and  Nujol 

novitiate  in  the  noble  ranks  of  advertising  “i  would  like  to  see  all  advertisements  ‘hat  long  since  have  died: 

men"  and  recited  a  fervent  advertising  as  candid  as  the  one  I  once  read  in  the  S’'’**  ,  . 

cr^o  to  a  hushed  and  receptive  crowd.  personal  columns  of  an  Australian  news-  wh'e^  Ann"  Jemima^'  sldn’,  ^Mike"!  ^h<...l 
The  Sphinx  members  were  holding  the'f  paper.  This  advertisement,  signed  ‘Mrs.  Kiri’s" 

30th  annual  Christmas  dinner  with  Wil-  j„|,n  Mahaffey’  read:  ‘If  John  Mahaf-  ‘"“ch; 

liam  H.  Rankin,  head  of  the  advertising  fgy^  who  18  years  ago  cruelly  and  wilfully  ,5"’'*''  •’’’‘’•hers’  coughdrops  are  flav- 

agency  bearing  his  name,  and  Sphinx  vice-  (ie.serted  me  and  his  baby  son,  Michael.  (.ike^something  you  taste  in  a  soup; 

president,  presiding.  Other  speakers  were  \yi|j  return,  Michael  will  take  pleasure  in  When  V’ictroia  niake5(  love  to  Nabisco 

H.  V.  Kaltenborn,  associate  editor  of  the  knocking  Hell  out  of  him  ’  ”  Albert  knocks  .Muriel  for  a  loop; 

Brooklyn  Eagle,  and  W.  S.  Crawford,  l,_  ^aa„a  .1,0,  if  Up  ^p-p  at-  When  Packard  and  Hudson  and  Iordan. 

British  advertising  acent  and  member  of  addled,  that  it  ne  were  tC)  at  j,||  drop  out  of  sight. 

British  advertising  agent’  and  m^oer  01  stand  before  these  advertising  ..\nd  Texaco,  Socony,  and  Veedol 

the  British  Imperial  fc,conomic  Gommis-  wipii  anci  tell  them  how  to  run  their  busi-  Bid  (ioodrich  and  Goodyear  ^wdnight — 

sion,  createtl  to  invest  $5,OTO,000  to  ad-  1,^  would  feel  "like  a  man  who  had  ?hall  rest,  and  God  knows,  we  shall  neeil 

vertise  Empire  go<)ds  in  England.  A  sur-  ^ide  on  a  Staten  Island  ferry  And'*forKet  who  invented  a  name- 

^ise  was  injected  into  the  affair  when  ^un  a  And  though  ad-men  will  long  since  have 

Charles  W.  Hoyt,  president  of  the  Charles  ship  perished, 

W.  Hoyt  Company,  Inc.,  New  York  ad-  ^  ,  The  Sphinx  Qub  will  go  on— just  the  same, 

vertising  agency,  appeared  disguised  as  Kaltenlwrn,  the  next  speaker,  .  .  ,  . ,  a  c  d  i 

Will  R^erLnd  teased  those  present  with  described  A mer^a  as  a  brief  epitome  of  .At  the  speakers  table  were:  A  S.  Bul- 
goixi  natured  gibes  in  the  correct  cowboy  ‘^e  world,  reaching  out  to  all  the  world,  ock.  London  Daily  Maxi;  Hewit  H.  How- 

encompassing  every  land,  everywhere,  land  new  editor  of  the  Century  Magasine; 
\(r  r^Kh  flaclipd  rAVPr  thp  hanmiPt  But.  he  said,  Americans  have  not  grown  \V.  Frank  McClure,  chairman  of  the  Na- 
table  hi^  usual  ex^rt  buff^nery  with  “P  to  realize  their  influence  and  tional  Advertising  Commission  of  the  As- 

moro  th,n  tl,on  s.;HH..nlv  POwcr.  sociated  Advertising  Clubs  of  the  \V  odd ; 


'I' 

-  “A/, 
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And  the  type  is  all  twisted  and  pied. 

When  Crisco  and  Kodak  and  Nujol 
Are  names  that  long  since  have  died: 

When  Yuban  and  Biflex  and  Lysol 
Are  dead  in  the  grave  with  Old  Dutch; 

When  Aunt  Jemima’s  skin’s  “like  a  school 
girl’s” 

A  skin  that  you  all  love  to  touch; 

\N*hen  Smith  Brothers’  coughdrops  are  flav¬ 
ored 

hike  something  you  taste  in  a  soup; 

When  Victrola  makes  love  to  Nabisco 
And  Prince  Albert  knocks  .Muriel  for  a  loop; 
When  Packard  and  Hudson  and  Iordan, 
7\nd  all  other  cars  drop  out  of  sight. 

.‘\nd  Texaco,  Socony,  and  Yeedol 

Bid  (ioodrich  and  Goodyear  go<dnight — 

We  shall  rest,  and  God  knows,  we  shall  nee<l 
it. 

And  forget  who  invented  a  name; 

.\nd  though  ad-men  will  long  since  have 
perished. 

The  Sphinx  Oub  will  go  on — just  the  same. 

.At  the  speakers  table  were:  A.  S.  Bul- 


.Mr.  v-ODD  nasnea  over  me  oanquer  - •  r 

table  his  usual  expert  buffoonery  with  “P 
more  than  usual  success,  then,  suddenly  P^.Y’f’"’  • 

serious,  closed  with  a  glowing,  and  he  . 
emphasized  a  sincere,  tribute  to  business.”  P’^^  ^ 
honesty  in  America,  and  the  honesty  of  -  ■■ 

advertising,  the  “mouthpiece  of  business.” 

“I  believe  sincerely,”  he  declared,  “that  g  __ 

the  most  honest  people  living  today  are  *  M 

the  business  men  of  the  English  speaking  I 
world.  2 

”I  believe  further  that  much  of  the 
commercial  code  of  ethics  and  honor  » 
prevalent  tcxlay  in  the  English  speaking  t  Baer 
world  is  due  to  the  attitude  taken  years  S 
*Ko  by  advertising  agencies  and  journals  9 
of  this  country  against  false  and  mislead-  £ 
ing  advertising.  5 

"I  believe  it  is  an  absolute  fact  that  \ 
no  reputable  business  firm  will  tcxlay  £ 
rountenance  false  or  misleading  advertis- 

ing:  no  reputable  agency  will  handle  _ 

such  advertising;  and  no  reputable  news-  HEY 

paper  or  pericxlical  will  print  it.  I  „jfj 

“I  believe  that  a  large  measure  of  the  j'  . 

prosperity  of  America  today  is  due  to  the 


“America  is  today  being  called  upon  to  G.  T.  Hrxlges,  of  the  Munsey  Company; 
play  a  great  role,”  he  said.  “Our  country  Charles  C.  Green,  president  of  the  Adver- 


WHAT  ARE  THE  GIFTS  OF  THE  S 

PRESS  TO  THE  NATION?  « 

_  I 

] 

Baer  Makes  Brief  Yet  Classic  Appeal  for  the  Truth —  , 

Now  and  Forever  ( 

EDITORIAL  I 

(.lI'ritICH  ExclMsivety  for  Editor  &  Publisher)  i’ 

By  ARTHUR  “BUGS”  BAER  >iii»WiaHii»»i« W WflSS* 

I  HEY  say  that  only  a  hair  divides  the  false  from  the  truth.  The  best 

gift  that  the  press  could  give  to  the  nation  would  be  to  allow  that 

hair  to  grow  until  it  is  a  full  lieard. 


W.  H.  Rankin,  who  presided  at 
Sphinx  Club  feast 

tising  Club  of  New  York;  C.  A.  Penn, 
vice-president,  of  the  .American  Tobacco 
Company ;  Howard  Davis,  business  man¬ 
ager  of  the  Ne^v  York  Herald  Tribune; 
and  Conrad  W.  Massaguer,  caricaturist, 
now  drawing  for  the  I>  P.  Syndicate. 
■A  list  of  the  diners  follows : 

A 

C.  ('.  Applei-Mte,  A.  G.  Anderson. 


J.  W.  Brown,  B.  T.  Buttcrworth,  B.  H. 
Badanes,  William  T.  Black,  W.  A.  Baker* 
T.  A.  Barrett.  Mathew  Beecher,  John 
Bierwirth,  Jr.,  B,  T.  Butterworth,  Jr.,  Shepard 
G.  B.irclay,  W.  T.  Barker,  Frank  Byrnr,  Bs 

I. .  Brown,  T.  A.  Ballantyne,  T-.  D.  Brown, 

II.  Boddino,  Innts  Brown,  Harry  D.  Bean. 


H.  W.  Casler,  Thomas  E.  Conklin,  Thomas 
Cleary,  Dan  A.  Carroll,  W.  F.  Crowell,  John 
Cleary,  O.  O.  Cook,  Doualass  W.  Coutlee, 
Frank  J.  Connaughton,  A.  F.  Connolly,  Irvin 
S.  Cobh,  Philip  Carlin,  Robert  Cadwell,  A. 
J.  Cogswell,  E.  Conklin,  Thomas  P.  ('omeford, 
William  S.  Crawford,  George  Cochran,  E. 
Tanale,  C.  F.  Carringtrn. 


James  C.  Dayton,  HowanI  Davis,  L.  J. 
Delaney,  H.  C.  Daych,  Albert  H.  Damon, 
Walter  L.  Drey,  J.  A.  Dinipvan. 


Oorge  Ethridge,  J’ames  M.  Ethridge,  Jr., 
R.  C.  Ekstin. 

F 

Theodore  S,  Fettmger,  P.  K.  Frowert, 
Arthur  Freeman,  B.  ('.  Forbes,  Albert  T. 
Farrell,  J.  P.  Fallon,  Charles  Fleishman, 
James  Ford,  Hector  Fuller,  H.  B.  Fairchild, 
Ralph  Foote. 

G 

Benedict  J.  Greenhut,  Cliarlcs  C.  Green, 
William  GriflUth,  Raymond  M.  Gunnison,  S. 
B.  Gould,  Charles  Goring,  ViiKMt  j.  C^Ibo, 
James  Goold,  David  Gold,  Albert  1.  Giboey, 
tl.  L.  Goldman. 

H 

F.  W,  Harwood,  H.  B.  Hardiiqt,  G.  T. 
Hodges,  Charles  W,  Hoyt,  Richard  W.  Hub- 
bell,  Max  Hacker,  Tr.,  Harrv  Hunting,  Sheward 
Hagerty.  Ir.,  W.  E.  Haskell,  Jr.,  W.  F..  Hark- 
ness,  IT.  H.  Howlaml. 


Herman  III>on. 

J 

Robert  Jones.  Clifton  D.  Jackson,  Oorgo 
Jakobi. 

K 

I.  A.  Klein.  James  H.  Knapton.  Ernest 
Katz,  Frederick  C.  Kendall,  J.  B.  Keeney,  J. 
J.  Kenny.  H.  V.  Kaltenborn,  Joseph  Knecht, 
('harles  Knille,  A.  G.  Kastor. 


S.  E.  Leith.  Dr.  Fred  Latt,  Samuel  A- 
I.evy,  J.  G.  Lloyd,  W.  Livingston  Lamed,  L- 
Lisner.  IL  L.  I^nphear,  Joseph  Loughry,  Jeeeph 
I.e  Brizzi.  M.  Levine. 

(Continued  on  page  45) 
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GENEVA  PRESS  CONFERENCE  IDEA  GAINS 
ADDED  SUPPORT  IN  U.  S. 


Roy  Howard,  Chairman  of  Scripps-Howard  Newspaper,  “100 
Per  Cent  in  Favor” — Magee  and  Harrison  Approve  Plan 


Editor  &  1’i;hlisiikk  received  duriii"  What  is  iictdccl  is  an  international 
the  iveek  the  follmsAtif’  letters  at't'rovinsi.  consciousness  among  the  editors  of  the 
the  general  idea  of  an  international  press  world.  While  their  consciousness  is  na- 
eonference  under  the  auspices  of  the  tionalistic  they  never  will  lead  the  people 
League  of  Nations:  toward  permanent  peace.  .\  lieginning 

R  D  w  M  tlevelopment  of  that  international 

y  oy  .  ow*  con.sciousness  can  be  made  hv  the  route 

Chairman.  Sen, .,.s  Howard  .New>,.a,wrs  suggested.  International  cdi'torial  COn- 


the  office  of  third  vice-president ;  Henry 
Kurtz,  Times  was  elected  assistant  secre¬ 
tary-treasurer,  and  Forrest  K.  Trafford, 
•Veil*  York  Commercial,  and  Meyer  H. 
.Shapiro,  The  Ilillhoard.  were  appointed 
to  the  Hoard  of  Directors. 

Plans  were  discussed  for  an  annual 
celebration  at  some  time  in  the  near 
future. 


FINANCING  COMPLETED 
FOR  CLUB  building 


Underwriting  of  Iitue  Will  Enable  Coa. 
(truction  to  Start  Soon  for  Natioael 
Press  Building  in  Washington. 
D.  C. 


A.  P.  Opens  New  Printer  Circuit 

.\  new  printer  circuit  from  Atlanta,  Ga., 
to  Miami.  Fla.,  serving  ten  newspapers 
in  the  morning  and  evening  fields,  was 
opened  this  week  by  the  .\ssociated  Press. 
The  A.  P.  now  has  15  printer  circuits.  A 


of 


1  am  one  hundred  per  cent  in  favor  tacts  and  familiarity  with  the  other  fel-  between  Louisville 

the  idea  of  an  International  Press  low's  problems  will  breed  sympathy,  tol-  _ 


MOORE  HEADS  AD  CLUB 


Agency  President  Victor  for  “Reds” 
in  Fort  Worth  Election 


Conference  at  (ieneva  under  the  auspices  eration  and  understanding.  This  ought 
of  the  l.eague  of  Nations.  No  country  to  be  a  communicable  contagion  back 
should  be  more  interested  in  this  pro-  home. 

posal  than  our  own.  No  country  is  so  Of  course  anything  smacking  of  a 
well  hated  abroad — unjustly.  No  country  League  of  Nations  domination  of  the 

is  so  much  in  need  of  having  its  case  press  is  unthinkable.  But  it  also  is  im-  n  •  i  «t  „  i» 

honestlv  stated  to  the  people  of  other  possible  and  therefore  not  to  be  feared.  ,  Following  an  almost  heated  campaign 
nations  or  has  more  to  gain  by  a  freer  Propaganda  in  news  wouldn't  do  and  ^tween  the  Reds  and  Blues,  Carroll 
transmission  of  news  nationally.  an  effort  to  do  it  wouldn't  work.  But  S.  Moore  was  elected  president  of  the  Fort 

My  faith  in  the  strength  and  the  p<)wer  facilitating  fair  League  news,  backed  by  orth  .i^vertising  Club_  at  the  regular 


of  journalism  is  too  great  to  permit  of  an  editorial  desire  to  make  the  reading  .succeeds 

anv  fear  that  the  proposed  conference  public  internationally-minded  and  there-  Fred  M  Garrett. 

might  result  in  any  curtailment  of  or.  fore  internationally  interested,  would  do  .  effort  to  stir  up  rnore 

the  weakening  of  the  power  of  the  the  work  in  ten  years  in  my  judgment.  interest  in  elections,  has  two  nominating 
printed  word.  I.  strongly  favor  making  the  try.  I  committ^s,  ^e  called  Reds  and  the  other. 

The  first  step  necessary  to  the  creating  lielieve  the  world’s  leading  editors  have  Blues.  F^n  ®  *“!*  o* 
of  a  truer  and  a  better  understanding  the  brains  and  the  conscience  to  make  ^  C^mj^igns  are  conducted 

of  .\mcrica  and  her  objectives  in  the  it  work  in  spite  of  the  difficulties  in  the  nominee  and  by  election  time  the 

mind  of  foreign  iieoples  must  come  way.  It  is  the  greatest  challenge  to  the  almost  political 

through  opening  the  minds  of  foreign  world's  newspapers  which  the  mind  of  F^'Bes.  All  is  "i  but  it  creates  mwe 


BEAZELL  RE-ELECTED 


journalists.  These  minds  are  closed  now  man  has  ever  formulated, 
against  us— against  the  facts  aliout  us. 

.•\  Geneva  conference  properly  handled 
so  as  to  attract  the  interest  of  the  right 
type  of  men  could  accomplish  results 
otherwise  unattainable. 

But  endorsement  of  the  idea  should  be 


Continues  As  President,  Newspaper 
Men’s  Benevolent  League  of  N.  Y. 

I>UI  CllUUrJSCllieill  Ui  me  luea  3IIVM1VJ  c/v  \ir.||.  ts  ««  •  t  tt  i  i*  't  . 

predicated  upon  assurances  that  the  selec-  ilbam  P.  Beazell.  assistant  managing  June  He  Ixlieves  Tex. 

fim,  nf  men  for  the  first  conference  will  ‘‘‘b""'  <be  Acre  York  World  was  re-  people  will  have  a  big  .All 
L  °  el V  made  conterence  president  of  the  Newspapermen’s  train  to  the  next  convention. 

rertainlv  those  chosen  should  be  ac-  Benevolent  league  of  New  York,  at  a  For  a  number  of  years.  Mr.  Moore  was 
.e  iournalSs  of  demonstrated  vision  held  recently  at  the  Newspaper  assi^iated  with  the  pAr/a/mnm  C.ty  Dai^ 


interest,  larger  attendance,  and  as  a  mem¬ 
ber  must  have  his  dues  paid  up  prior  to 
voting,  it  helps  the  club  get  the  money 
Mr.  Moore  is  head  of  the  Moore  Adver¬ 
tising  ComiKiny.  He  was  a  delegate  to 
the  London  and  Houston  conventions,  and 
will  attend  the  Philadelphia  convention  in 
Texas  advertising 
Te.xas  Special 


tive  journalists 
and  proven  interest  in  world  problems. 
The  selection  should  not  be  based  on 
social  position,  financial  standing  or  re¬ 
putations  as  after-dinner  sjK-akers  or 
chronic  committee  men. 

Doubt  must  exist  as  to  the  wisdom 
of  limiting  the  original  conference  to  so 
small  a  committee  as  ten  or  twenty.  F'our 
or  five  men  would  be  needed  to  adequ¬ 
ately  represent  the  views  of  the  divergent 
interests  of  the  .American  Press.  Fully 


t'lub.  "  '  Oklahoman  aiul  Times  holding  various 

Others  re-elected  to  office  were  F'irst  positions  from  reixirter  to  assistant  man- 
vice-president,  Charles  E.  Seelig,  Nrte  ai5'>ig  editor. 

)  ork  Herald  Tril’une:  second  vice-pres- 

ident,  Joseph  Endler,  Herald  Tribune:  New*  Men  on  Ambushed  Train 

Secretary-Treasurer,  Miles  Bath,  City  Tiffany  Blake,  editorial  writer  for  the 

News  .Association;  Board  of  Directors.  Chicago  Tribune,  is  now  on  the  list  of 
Joseph  .A.  Butler,  AA'orki ;  Peter  L.  Camp-  Tribune  men  including  Robert  Ixe  and 


lx-11,  .linerican;  .Arthur  I'.  Corrigan,  City  Moyd  (iihbons,  who  were  on  the  sp<>t 

News  .Association;  James  .A.  Slear,  when  the ''big  story”  broke.  Travelling  in 

_ _ _  ^  7  imes:  John  11.  Gavin,  AA’orld ;  Harry  D.  (Tiina  Mr.  Blake  and  his  wife  happened  to 

as  many  will  be  requir^  from  Great  Kingsbury,  Herald  Tribune;  F'rancis  J.  Im:  on  an  international  train  Dec.  12,  going 

Britain,  and  France  and  Germany  would  G’Connor,  Times;  Robert  H.  McNamara,  from  Pekin  to  Tientsin,  which  was  tired 
probably  want  at  least  two  or  three.  But  World,  ami  James  A.  Doherty,  Times,  on  by  one  of  the  armies  participating  in 

I  do  not  think  that  a  committee  of  even  James  Fi.  Lewis,  World,  was  elected  to  China's  Civil  AV'ar. 

as  many  as  forty  would  be  unwieldy,  and 
1  believe  that  its  agenda  would  be  more 
acceptable  and  would  arouse  wider  in¬ 
terest  than  a  program  prepared  by  a 
committee  so  small  as  to  create  a  sus 


picion  that  it  might  have  lieen  hand 
picked. 

By  Walter  M.  Harrison 

ManaRing  FMitor.  Oklahtmia  City  (Okla.)  Daiiy 
Oklahi  man 

I  am  in  favor  of  every  contact  con¬ 
ceivable  in  the  development  of  interna¬ 
tional  relations. 

Consequently,  1  believe  that  the  crea¬ 
tion  of  an  international  technical  press 


I  WHAT  ARE  THE  GIFTS  OF  THE 
PRESS  TO  THE  NATION? 


Ted  Robinson  Would  Have  Editors  Arouse  Public  From 
Indifference  to  Affairs  of  Government 


can  keep  the  peace  of  the  world  if  it, 
with  any  unanimity,  wishes  to  do  so.  The 
problems  are,  ( 1  )  to  make  it  desire  to 
do  so  and  (2>  to  establish  conditions 
which  will  entitle  it  to  desire  to  do  so. 
“Peace  at  any  price”  as  a  slogan  will 
awaken  small  resjionse  from  men  actu¬ 
ated  by  principle  rather  than  sentiment 


\\  ith  the  sale  of  $5,000,000  first  mon 
gage  6  per  cent  sinking  fund  gold  bond^^ 
linancing  was  completed  in  New  Ynrt 
Dec.  14  for  the  National  Press  Buildm* 
in  Washington,  D.  C.  Purchasers  J"! 
P.  A\  .  Oiapman  &  Co.,  Inc.,  Blyth,  Witto! 
&  Co.,  and  AA'hite,  \\eld  &  u 
The  underwriting  of  this  issue  will  « 
able  the  National  Press  Club,  which  will 
own  and  operate  the  building  through  the 
National  Press  Club  Corporation,  to  stan 
construction  work  soon.  The  bankers 


■ilan  to  offer  the  bonds  for  public  subscrip¬ 
tion  this  week.  ^ 


.An  issue  of  $1,600,000  general  mortgage 
7  per  cent,  bonds  of  the  Press  (hub  was 
sold  by  another  banking  syndicate  last 
week. 


The  first  mortgage  bonds,  which  will  be 
secured  by  a  first  lien  on  the  land  and 
buildings  owned  in  fee,  will,  it  is  expected, 
be  priced  at  9954  and  interest,  to  yield  over 
6  per  cent.  The  bonds  mature  in  1959 
but  through  sinking  fund  provisions  the 
entire  loan  will  be  paid  off  prior  to  matur¬ 
ity.  For  sinking  fund  purposes  the  bonds 
are  callable  on  thirty  days’  notice  at  103 
and  interest  to  and  including  Dec.  1, 1936, 
and  thereafter  at  102  and  interest. 

The  value  of  the  land  upon  which  the 
building  will  be  erected,  at  Fourteenth 
and  F'  .streets,  N.  A\’.,  has  been  appraised 
bv  John  B.  Lamer,  President  of  the 
Washington  Loan  and  Trust  Company. 
Mr.  I^rner  placed  a  combined  value  of 
$9,276,747  on  the  land  and  building.  Net 
earnings  are  estimated  at  $830,000  a  year. 
•Applications  for  space  for  publishers, 
news  services  and  correspondents’  offices 
are  already  more  than  sufficient  to  fill 
the  building,  it  is  said. 

In  connection  with  the  completion  of  th- 
financing,  the  personnel  of  the  National 
Press  Club  Corporation  was  made  public. 
John  Hayes  Hammond  is  President  and 
John  Joy  Fidson,  Treasurer  of  the 
National  Geographic  Society  and  of  the 
Chamber  of  Commerce  of  the  United 
States,  is  Treasurer.  The  directors  in¬ 
clude  ;  Fidward  B.  Mcl.ean,  president  and 
publisher  of  the  Washington  Post;  Henry 
L.  Sweinhart,  President  of  the  National 
Press  Club;  James  AA^'iHiam  Bryan. 
Washington  publisher;  .Arthur  S.  Hen¬ 
ning  of  the  Chicago  Tribune;  Robert  A’. 
Reming,  president  of  the  Riggs  National 
Bank  of  Washington ;  L.  C.  Probert,  su¬ 
perintendent  of  the  Washington  Bureau  of 
the  Associated  Press,  and  other  publishers, 
linanciers  and  executives. 


HAL  R.  YOCKEY  DEAD 


New  Orleans  Executive  Well  Known 
In  Newspaper  Promotion  Field 


EDITORIAL  I 

tU'rilten  F.xclusiiely  for  Editor  &  Pcbi.isiikr)  C 

J ana tssa aaa MBi af?a ua  gy  TED  ROBINSON 

committee  to  cooperate  with  the  League  f  I  3 HE  greatest  gift  of  the  .American  newspaixT  to  the  jiulilic  during  the 
<*f  Nations  in  the  organization  of  peace  year  just  ending  has  been.  I  think,  its  one  increasing  purpose  to  give 


would  be  a  forward  step.  ^  ;h:'t;,:,n  "‘iT'"  iT  . r  *  T""  7  ""n  Jo  giv. 

Get  the  editors  of  the  world  to  work  *  J  unbiased  by  partisansliip.  A  really  distinct  advance  has  lieen 

inK  on  common  proMems  and  you  liave  inline  in  this  fashion  of  lettinij  the  unedited  news  speak  for  itself;  and  the 
niKiied  another  diKir  toward  International  editorial  deductions  are  more  fair-minded  than  ever  liefore,  no  matter  what 
c(H., K-ration,  which  is  coming,  surely.  the  political  comfile.xion  of  the  iiajK-r  may  lie. 

By  Carl  C.  Magee  The  liest  gift  the  jiaiiers  can  make  to  the  public  in  1926  will  1h> 

K,iit.,r.  Athoqurrque  (.\.  .\i.i  7 rihoiir  to  make  jR'ojile  untlfrstand  tile  grave  and  immediate  necessitv  of  acting 

On  the  broad  question  involved  it  is  on  the  information  they  receive.  T'lie  growing  indifference  of  the  electorate 
safe  to  .say  that  tin-  pre-.s  of  the  world  to  questions  of  the  greatest  national  im|M)rt;ince  is  the  real  danger  that 

lonfronts  the  nation.  A\  hen  a  city  of  .lOfl.OOO  voters  casts  hut  50,000  votes 
in  an  election  where  ((uestions  of  vital  imiiortance  are  lieing  decided,  there 
are  breakers  ahead.  We  grow  fat  and  lazy.  If  we  do  not  awaken  to  this 
condition,  we  are  doomed. 

It  is  up  to  the  newspajier  editors  of  .America.  Take  concerted  action  on 
the  most  effective  means  of  keeping  this  thing  lx*fore  the  fieojile.  Find 
However,  I  will  go  so  far  as  to  say  out  how  to  make  the  alarm  do  its  work.  If  you  succeed  in  awakening 
that  the  newspapers  of  the  world  can  ^  rajjfy.  m^d  automohile-ahsorlied  iieople  to  their  immediate  responsibilities 
compel  conditions  which  will  entitle  them  „  .  -ii  i  j  .i  *  .  -e,  ,  .u  1 1-  . 

to  desire  to  preserve  the  peace  of  the  Kovemment,  you  will  have  made  the  greatest  gift  to  the  pulilic  that  can 

^^•orld.  |)ossihly  he  made. 


Ml 
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Hal  R.  A’oekey,  44.  head  of  the  pro¬ 
motion  department  of  the  New  Orleans 
Times-Picayune,  died  Dec.  12.  He  had 
iK-en  associated  with  the  Times-Picayune 
for  14  years  as  reporter,  city  editor,  di¬ 
rector  of  national  advertising  and  pro¬ 
motional  publicity. 

Newspaper  merchandising  of  national 
advertising  was  elevated  to  a  high 
standard  by  Mr.  Yockey  and  in  1921 
liis  merchandising  work  was  recognized 
by  the  National  As.sociation  of  News¬ 
paper  l-2xecutives  by  special  mention  fol¬ 
lowing  a  study  of  this  subject. 

Mr.  A’cKrkcy  was  the  author  of  “First 
Market  of  the  Prosperous  South,”  the 
most  comprehensive  book  ever  com¬ 
piled  on  this  subject  for  the  use  of  mar¬ 
ket  analysts  and  space  buyers,  published 
liy  the  'Times-Picayune  last  year. 

The  deceased  was  at  his  desk  on  the 
day  before  his  death.  He  was  bom  in 
flarrisville,  Ind.,  and  engaged  in  news¬ 
paper  work  in  Indianapolis,  Oklahoma 
and  Memphis  before  coming  to  New  Or¬ 
leans.  Mr.  A’oekey  is  survived  by  his 
mother,^  Mrs.  Frank  Price,  of  Richmond, 
Ind.,  his  'vi'inw,  who  was  Miss  Jeanne 
Gnreia,  of  New  Orleans,  and  two  sons. 
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Advertising  a  Mexican  Bullfight  ' 
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Chapter  XU  in  Mexico  that  it  was  looked  upon  as  a 

TL-  •  a*  k  »  lecessary  evil. 

Mexican  Thievex  Market  "Thieves’  Market”  was  destroyed 

fContiiiiied  from  last  week)  by  fire  about  20  years  ago,  no  doubt  an 

'  .1  -1  f  advertising  stunt  previously  arranged  by 

IS  the  olden  days  among  these  piles  oi  "merchants.”  The  newspapers  were 
1  junk  could  be  found  tine  old  brass  fiUcj  ^^ith  stories  of  the  "treasures”  dam- 
jnd  silver  candlesticks;  quaint,  massive  aged  by  the  fire,  and  the  "merchants”  did 
snjnish  locks  with  keys  a  foot  long;  a  thriving  business  as  a  result  of  this  ad- 
k^tifully  wrought  bronze  knockers,  vertising.  Immediately  after  the  fire  the 
Seers  and  swords  with  handles  inlaid  heaps  of  junk  were  again  piled  in  the 
'^gold  and  set  with  brilliant  stones;  alley-ways,  and  the  “merchants”  were 
dure  frames  of  beaten  gold ;  fine  paint-  doing  business  as  if  nothing  had  happened. 
Jigs  on  ivory 

.upper  or  canvas: 

editions  of  - 

,ld  books  and  ^  ^  ^  ^ 

4cr  treasures  to  ,  , 

irt  the  coUector’s  ;  ,  /  / 

such  ' ' .  \ 

uppCT  bell^  rare 

a  fans,  exquisite  '  '-sV  ' 

Spanish  lace  man-  X.  ^  ^  ^ 

’las,  embroidered  .•  ^  (i 

shawls  and  scraps  Jc  ,  _ 

of  Oiurch  vest- 

TW  treasures  ^  ^ 

Sing.  Through 

3*  wide  publicity  Illustration  by  Ray  Highet 


The  next  day  the  crowd  was  larger. 


IllustralioH  by  Ray  Highet 


“Bull-Fighter  Gored  Before  Arcadio  Reyes,  on  horseback,  and  will  be 

Thousands  killed  by  being  stabbed  by  the  aforesaid 

El  Paso,  Texas,  Jam  12.  Be-  ^ Bulls,  3  Spanish  and  3  from  Santin 

fore  more  than  5,000  people  jj,  ordinary  coml»t  which  will  be  fought 
yesterday  afternoon  Francisco  bv  the  followinc  • 

Matilero,  famous  Spanish  bull-  oy  tne  loiiowing . 

fighter,  was  pinned  against  the  rignters 

wall  of  the  pit  at  Juarez  by  a  Picadors— Jose  Bayard  “Badila,”  Pedro 

ferocious  bull,  both  legs  broken  Navarretc  “Cantarito,”  Fernando  Mar- 
and  horribly  torn.  tinez,  Jose  Vega  “Arriero.”  Jose  Calleja, 

When  rescued  he  was  dying.”  and  Arcadio  Reyes. 

The  next  day  the  crowd  was  larger.  Swordsmen 

Charles  Borrego 
“Z oca  to,”  Antonio 

'  _ _  Reverte  Jimenez, 

^  '  Manual  J  imenez 

P  -  “Chicuelo.” 

're-m.  -  ^  jbe  throwers  of 

'  I  -  •?  -  B1  'i'  •»»?derillas— Jose 

n  Rlanquita,  Enrique 

li'  Merino  “El  Sordo,” 

*  ML  Galea,  Manuel  Blanco, 

mK  A  T-  •  ..^u?  ndido  Munoz, 

X  1  Tnana,”  Enrique  Perez  “Per- 
'  Antolin.  Puntillero-En- 

I'T  Director  of  the  change  of 

Tl~f®r"^"M?.Du‘'errez  “The  cLld.” 
The  fight  will  begin  at  3:30  sharp.  The 
b^ore°^  *■'”8  will  open  two  hours 

I  This  company,  in  order  to  give  greater 

prestige  to  this  fight  has  not  omitted  sacri¬ 
fice  to  organize  it  with  the  best  elements 

Idvertising  added  to  the  inherent  bulls'*  and"it  is  su*re°thal'^h''"  ^Kr'"  **^11 

ure  of  bullfighlinR  in  Old  Mexico-  knovj  how  to  appreciit^e  it  ^ 

rutal  spectacles  of  blood  and  courage.  IrovontsrtX  notice-If  through  misfor- 

TT  •  j  A*  •  A  j  3ny  skillful  rider  should  be  severely 

Here  was  where  advertising  a  tragrfy  mjured  during  the  fight  you  will  not 
f*' K  of  people  who  responded  able  to  demand  another  If  the  fight 

to  bull-fight  advertising,  were  the  kind  should  be  stopped  after  the  death  of  the 

who  stood  m  their  seats  and  gave  ex-  first  bull,  there  will  be  returned  h^lf  of 

pression  of  their  wild  delight  by  savage  the  amount  of  the  ticket;  after  th^drath 
yells  and  h^ls.  The  cry  of  the  crowd  of  the  second,  nothing  ^iH  be  returned 

^  stopped 

or  the  brute.  It  did  not  mat^r  which,  some  unpreventable  force,  there  will  S 
This  element  of  danger  tragedy,  death  returned  the  entire  amount  of  rte^  Lu 
made  bull-fighting  advertising  the  most  at  the  places  where  they  were  Lid  It 
.  spectacular  and  the  most  dramatic,  ever  is  strictly  prohibited  to  be  between  the 

a  striking  bull-  ‘yLS  f? 

fight  poster  printed  in  ^een  with  the  given  to  the  proper  authwitiw  “ny^ne 
Mexran  national  color  emb  em  of  red  and  who  draws  any  banderilla  or  other  tWnJs 
yellow.  It  IS  illustrated  with  he  pictures  from  the  bull.  The  doors  of  the  pufl 
of  five  matadors,  dress^  m  all  their  gold  will  be  open  at  1:30  in  the  afteriwn 
and  lace  embroidered  costumes.  It  Tickets  which  are  not  stamped  byX 
reads.  Mnnirinal  _ i  i...  ai-_ 


Advertising  added  to  the  inherent 
lure  of  bullfighting  in  Old  Mexico — 
brutal  spectacles  of  blood  and  courage. 


even  Its  treas-  ot  hve  matadors,  dressed  in  all  their  gold  will  be  open  at  1  -30  in  the  afte 

■Sts  by  American  tourists,  the  prices  Chapter  XIII  and  lace  embroidered  costumes.  It  Tickets  which  are  not  stanip^"  W°the 

iot  skyw-ard.  Twenty  years  ago  it  Advertising  a  Mexican  Bull  Fight  reads:  Municipal  Administration  and  by  the 

^hCreds'Lr  ’two  S^Lel^dolbr''.  JN  the  days  when  El  Paso  was  the  Monte  THE  MEXICAN  BULL-RING  £3"^  tSow’Tnto  taring  aJt  ViTot 

The  iMrket  became  so  generally  pat-  Carlo  of  America ;  when  the  whirring  Company  of  Ramon  Lopez.  objects  which  can  injure  the  hehters  All 

rowzed  by  American  tourists  that  the  roulette  whwis  openly  clicked  to  the  tunc  Qj-eat  Extraordinary  fight  in  honor  of  the  of  the  crowd  ought  to  keen  the  counon 
arrehants  soon  learned  to  charge  high  of  thirty  millions  or  more  a  year;  whm  Spanish  Sailors  of  the  Nautilus.  which  is  attached  to  the  ticket  in  order  to 

pnets  for  the  treasures  he  discovered  New  Mexico  and  .Arizona  toted  ^ns  and  p^j.  afternoon  of  Sun^y,  have  the  right  to  claim  the  amount  of 

,.,h  din  and  cobwtbs  cons.de.cd  liambbnj  a  legit, mate  tem.ss,  March  8.  1903.  their  emr.n«  money  case  IhTZbt  h 

Si'.".'?;  t.  H  -ht  weather  and  the  permission  of  the  tapped.  The  entrance  of  alt  person!  in  a 


prias  for  the  treasures  he  discovered  New  Mexico  and  .Arizona  toted  guns  and 
covered  with  dirt  and  cobwebs.  considered  gambling  a  legitimate  business, 

Sunday  morning  was  the  time  when  the  the  bull-rings  in  Ciudad  Juarez,  Chihua- 


THE  MEXICAN  BULL-RING 
Company  of  Ramon  Lopez. 


Tickets  which  are  not  stamped  by  the 
Municipal  Administration  and  by  the 
Company  will  be  worthless.  It  is  pro¬ 
hibited  to  throw  into  the  ring  any  kind  of 
objects  which  can  injure  the  fighters.  All 


j  j  ■  I  VL -  T  V  A  u  A  nrivortUort  II  tne  weatner  ana  tne  permission  OI  me  cmraiitc  oi  an  persons  in  a 

Srfllta^ndTmlly.''’'  pmhori.y  d.  m>,  hinder,  .hem  shobld  figh,  g  a.*g!ag.  »?.  > 

>lut  *h.  I - u*  T-Ko  „:mi,_  ryf  K.,it-r;n.T  with  3  tflafa-  „  ww  _  w, _  ...  ,  introouction  ot  intoxicating 


*lat  the  “suckers”  bought.  The  pick-  Pictures  of  the  bull-ring,  with  a  mata- 
jockets  were  always  there  in  full  force  dor  killing  a  bull  were  used  in  highly 
ittting  what  the  thieving  merchants  failed  colored  circulars  to  insure  the  right  visual 
■'•ktt.  result. 

One  widely  advertised  fact  was,  that  if  These_  old  bull-fighting  circulars  were 
^nii  lost  anything  in  the  city  of  Mexico  advertising  masterpieces  in  picturizing 
'on  would  surely  find  it  in  the  "Thieves’  those  bloody  events.  . 

Ihrket."  The  servants  around  the  hotels  Qnaint  old  city  of  Juarez, 

*»1  boarding  houses  did  a  thriving  busi-  just  across  the  Kio  Grande  irom 


i>.rwed  to  the  “Thieves’  Market”  to  buy 
*k  their  lost  articles.  It  was  a  very 


I  foolish  thing  to  have  the  thief  arrested  celebrated  by  the  natives. 


^nse  the  tourist  would  be  obliged  to 
'pd  about  30  mornings  in  a  court  room 


the  bull-ring,  with  »  mata-  g  Magnificent  Bulls  drinks.  If,  after  the  bulls  in  reserve  have 

lor  killing  a  bull  were  used  4  Spanish  Bulls  been  brought  in,  they  will  not  fight  they 

:olored  circulars  to  insure  the  right  visual  ,.anch  of  will  not  be  returned  to  the  co^l’;  but 

„  c  L.-  •  I  _  John  Manuel  Sanchez  after  the  banderillas  of  fire  have  been  out 

These  old  bull-fighting  circulars  were  Carreros,  Salamanaca  in  them  they  will  be  stabbed  bv  the 

idvertising  masterpieces  in  picturizing  Colored  varying  black  and  white  swordsman  to  whom  they  correspond 
-hose  bloc^y  events.  and  The  persons  who  have  pi  i4te  seats  will 

In  that  quaint  old  city  of  Juarez,  4  Bulls  from  Santin  please  go  to  return  them  to  the  office  of 

- s  y  «  . . 6-“-  property  of  the  Company,  22  Independence  street. 

stealing  from  tourists,  who  were  then  W  f  as*’,  jhe  bull-fights,  in  all  their  excit  Jumus  Barbabosa  where  they  will  have  them  reserved  until 

Toluca  the  Saturday  before  each  fight  and  until 

advertised  in  connection  with  the  fiestas  Colored  varying  blue,  white  and  red.  five  in  the  afternoon  from  the  day  on 

SlSnT-  .d..,.i«d  „  P.OC..M  re;i'e\'„ter,rp?,''a 

a.lraction  mom  important  than  the  dd  |_One  Spanijh  boll  which  rfl  bp  Alter  the  bull  has  taken  in  all  mgnlar- 
church  of  Guadaloupe  erected  in  154 A  speared  in  the  Spanish  manner  by  the  j^rce  snears  he  can’t  h**  rennirpH  to 
There  were  a  thousand  and  one  sights  ad-  skillful  rider  and  popular  picador,  Jose  )eave  the  rinir  *  If  anv  hull  Kp 

vertised  to  the  hosts  of  tourists  who  vis-  Ravard  “Badila,”  and  if  it  should  not  die  \r{\\^  ;«  *Ufu  fijviut  hp  will  nnt  Ka 

itetl  the  nhl  city.  bn.  the  bM, -ting  h,  ,h,  ,p.ar.  i.  wit.  bo  stabbed  by  the  ll 

first  in  the  attractions  of  the  old  town,  matador.  lations  * 

also  tme  “j  Antonio— Haro— “Malagueno”—  The  public  should  notice  that  it  can’t 

advLtiscinents^I  find  nasted  this  clipping  2— One  bull  from  Santin.  which  will  he 


ing  spieiulor  were  shoutingly,  screamingly 
advertised  in  connection  with  the  fiestas 


The  large  bull-ring  was  advertised  as 
an  attraction  more  important  than  the  old 


8  Magnificent  Bulls 
4  Spanish  Bulls 
from  the  ranch  of 
Mr.  John  Manuel  Sanchez 
near  Carreros,  Salamanaca 
Colored  varying  black  and  white 
and 

4  Bulls  from  Santin 
property  of 

Mr.  Jose  Julius  Barbabosa 
near  Toluca 

Colored  varying  blue,  white  and  red. 
Program 

1 — One  Spanish  bull  which  will  be 


c  -  Ill,,, iiiii^s  ,1,  a  Ai.uii  iw...  ---  „  ,  ,  •  ICAO  ,  .  V — c  .  T  L  wu  TA iicF  iiic  Dui I  uas  laKcu  in  ail  re 

•JlM  with  unwashed,  unfragrant  peons,  church  of  Guadaloupe  erected  .'"154^.  speared  in  the  Spanish  manner  by  the  he  can’t  be  requi 

to  drag  all  his  friends  there  a  dozen  There  were  a  thousand  anti  one  sights  ad-  skillful  rider  and  popular  picador,  Jose  ,i,p  jf 

ofmore  times  to  prove  ownership  of  the  vertised  to  the  hosts  of  tourists  who  Bayard  “Badila,”  and  if  it  should  not  die  billed  in  the  fight,  he  will  not  be  re 


The  best  plan  was  to  make  whatever  first  in  the  attractions  of  the  old  town,  matador. 

J*rgain  he  could  with  the  “merchant”  to  also  true  of  Mexico  City  and  Chilhuahu^  Antonio _ Haro— “Malamieno” _ 

back  his  own  property.  Thus  did  the  In  my  scrap  l^k  of  interesting  old  p.  k  n  r  <;  \‘n  Vi;rVi 

Market”  thrive  through  this  advertisements  I  find  pasted  ^is  clipping  2--One  bull  from  Santin.  whchwi 
advertising  and  thievery  went  un-  over  one  of  these  shouting,  yelling  scream-  pricked  and  then  tenderillas  will  ^  stuck 
^ishtd.  Petty  stealing  was  L  common  ing  “Bull-Fight”  ads;-  m  its  neck  by  the  brave  picador.  Mecicano 


Two  bulls  will  be  held  in  reserve. 
(Continued  next  week) 
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SOUTH  AMERICAN  NEWSPAPERS  PROSPERING 


Karl  Bickel,  U.  P.  President,  Back  from  Three  Months*  Tour  Reports  Many  New  Buildings  Completed 
or  in  Process  of  Construction,  and  Much  New  Equipment  Arriving — Tacna-Arica  Dispute  Is  “Big 

Story”  of  the  Day 


'T'HE  “big  story”  in  the  South  Ameri- 
can  press  today  is  the  news  of  the 
Tacna-Arica  plebiscite  commission  hear¬ 
ings,  now  being  held  at  Arica  with  Gen¬ 
eral  Pershing  as  chairman,  declared  Karl 
A.  Bickel,  president  of  the  United  Press 
Associations  upon  his  return  from  a  three 
month  tour  of  that  continent  this  week. 

Feeling  is  very  tense  in  both  Chile  and 
Peru,  he  stated  and  General  Pershing, 
who  is  representing  President  Coolidge 
as  the  arbitrator,  and  whose  work  is  to 
supervise  the  plebiscite  is  facing  a  task 
that  is  calling  upon  all  his  reserves  of 
diplomacy  and  tact.  Pershing  arrived  in 
.\rica  in  August  and  it  is  not  expected 
tliat  the  plebiscite  will  be  held  until  some 
time  in  April. 

The  two  provinces  of  Tacna  and  Arica, 
owned  by  Peru  until  1880,  were  captured 
by  Chile  during  the  war  between  Peru, 
Bolivia  and  Chile  in  1879-1880.  The 
peace  treaty  provided  that  a  plebiscite 
should  be  held  in  ten  years  to  determine 
what  the  ultimate  nationality  of  the 
provinces  should  be.  For  various  rea¬ 
sons  the  plebiscite  was  never  held.  As  a 
result  a  bitter  issue  grew  up  between 
Peru  and  Chile  and  apparently  war  was 
inevitable  when  the  matter  was  submitted 
to  President  Harding  for  arbitration. 
F'ollowing  his  death.  President  Coolidge, 
as  arbitrator,  ruled  that  a  plebiscite 
.should  be  held  under  the  auspices  of  a 
commission  made  up  of  Chileans,  Peru¬ 
vians  and  under  the  chairmanship  of 
General  Pershing.  About  7,000  inhabi¬ 
tants  are  entitled  to  vote.  A  great  deal 
of  bitterness  has  been  aroused  of  late  in 
Ixith  countries  in  regard  to  the  difficulties 
facing  the  commission  in  agreeing  upon 
a  modus  operandi  for  holding  the  plebi¬ 
scite. 

Regarding  general  newspaper  condi¬ 
tions  in  South  America  and  United  Press 
activities  in  that  country,  Mr.  Bickel 
made  the  following  statement: 

“The  past  year  has  been  one  of  un¬ 
exampled  progress  and  expansion  for  the 
United  Press  in  South  .America.  The 
United  Press  is  now  serving  over  90  per 
cent  of  the  important  daily  newspapers  of 
the  large  cities  of  South  America. 

“Primarily  I  went  to  South  America  to 
visit  our  bureaus  on  that  continent  in 
company  with  James  I.  Miller,  our  South 
-American  general  manager,  to  attend  the 
56th  anniversary  banquet  of  La  Prensa 
of  Buenos  Aires  and  to  discuss  with  Mr. 
Paz,  publisher,  plans  for  the  development 
and  improvement  of  our  service  to  La 
Prensa. 

“Starting,  Jan.  1,  the  U.  P.  will  inau¬ 
gurate  service  to  the  three  important 
Chilean  newspapers  owned  by  Dr. 
.Agusfin  Edwards,  until  recently  Chilean 
•Ambassador  to  London  and  now  chair¬ 
man  of  the  Chilean  commission  at  .Arica. 
These  papers  are  located  at  Santiago, 
A'alparaiso  and  Antofagasta.  They  con¬ 
stitute  one  of  the  most  important  groups 
,of  newspapers  under  a  single  ownership 
in  South  .America.  The  United  Press  is 
now  serving  La  Nacion  of  Santiago, 
which  is  under  the  forceful  leadership  of 
Dr.  Carlos  Davila ;  El  Diario  Illusirado, 
another  important  Santiago  newspaper 
and  La  Union  of  Valparaiso  and  the 
Mcrcurin  of  that  city.  Thus  after  Jan. 
1  all  of  the  daily  newspapers  of  Santiago 
and  Valparaiso  will  receive  only  U.  P. 
service. 

“Including  our  service  to  La  Prensa, 
the  United  Press  is  now  serving  12  news¬ 
papers  in  Buenos  Aires  as  well  as  flour¬ 
ishing  newspapers  at  Rosario,  Mendoza, 
Junin. 

“We  have  a  very  large  clientele  in  Rio 
Janeiro  and  Sao  Paulo.  In  fact,  our 
business  in  Sao  Paulo  and  southern 
Brazil  has  now  reached  a  point  necessitat¬ 
ing  the  opening  of  a  second  bureau  in 
Brazil  and  our  Sao  Paulo  bureau  will  be 
established  immediately  after  the  first  of 
the  year. 


appreciate  the  tenseness  of  the  fMi„„ 

that  exists  in  Chile  anH  Pe,-..  *“8 


that  exists  in  Chile  and  Peru  at  presm 
flue  to  the  pending  sessions  of  the  plefc 
cite  commission  at  Arica  which  are  nr^ 
sided  over  by  General  Pershing.  Aem. 
tin  Edwards,  owner  of  the  Merwrio 
newspaper  group,  as  chairman  of  the 
Chilean  delegation  is  spending  all  of  his 
time  at  -Arica  and  has  turned  the  entir- 
operation  of  his  newspaper  propertie 
over  to  Augustin  Edwards,  Jr. 
Valparaiso  Mercurio  is  the  oldest  news¬ 
paper  in  South  America,  having  been 
established  in  1828  by  a  Chilean  and, 
rather  strangely,  an  .American  newspa¬ 
per  man. 

“There  have  been  no  diplomatic  re¬ 
lations  between  Chile  and  Peru  for  some 
years  due  to  their  differences  over  the 
final  disposition  of  the  two  disputed 
provinces  and  popular  feeling  has  now- 
reached  a  point  that  is  but  slightly  less 
than  if  actual  war  existed.  The  eco¬ 
nomic  value  of  the  two  provinces  is  very 
-small  but  the  sentimental  importance  of 
tlip  provinces  to  both  nations  is  enormous. 

“All  of  our  South  American  newspa¬ 
pers  are  taking  extensive  reports  from 
.Arica,  although  it  it  natural  that  the 
papers  of  Chile,  Peru  and  the  .Argentine 
require  the  most.  Harry  W.  Frantz  of 
the  United  Press  Washington  bureau, 
who  accompanied  General  Pershing  to 
Arica  on  the  cruiser  ‘Rochester,’  broke 
all  west  coa.st  records  during  the  month 
of  November  in  filing  over  40,000  cable 
words  to  our  South  American  clients. 

X.  1  xr  XT  I  X  n>  I  1  .vcars  preceding  the  actual 

Mr.  and  Mrs.  Karl  A.  Bickel  rneeting  of  the  plebiscite  commission, 

Frantz,  at  Washington,  m.-ide  a  detailed 

“United  Press  is  received  by  both  of  of  Dr.  .\lej,andro  Sojo.  La  Razon’s  study  of  the  Tacna-Arica  negotiations, 
the  two  principal  papers  of  Peru,  La  building,  which  is  erected  on  the  Avenida  ^  result,  he  is  recogpiized  through- 

Prnisa  and  El  Comcrcio.  of  Lima.  In  de  Mayo,  not  far  from  the  La  Prensa  South  Arnerica  as  being  an  authority 

Colombia  we  serve  the  five  newspapers  building,  is  modern  down  to  the  last  de-  fhe  situation. 

of  Bogota,  one  at  Cartagena,  and  two  at  tail.  In  order  to  take  care  of  the  in-  "If  was  my  good  fortune  while  on  the 
Cali.  W'e  have  also  established  a  bureau  creasing  circulation  of  La  Razon,  Dr.  west  coast  not  only  to  meet  acting  Pres¬ 
at  La  Paz  where  we  serve  the  principal  Sojo  has  also  recently  ordered  the  in-  ident  Barros  Borgono  and  President- 

papers  of  the  Bolivian  capital.  In  stallation  of  a  new  press,  making  the  fifth  elect  Figueroya,  of  Chile,  but  likewise 

Ecuador  we  serve  newspapers  in  Guaya-  for  that  paper.  1^  Razon  is  one  of  the  President  Leguia,  of  Peru,  .Agustin  Ed- 

quil  and  Quito.  few  South  -American  newspapers  using  wards  and  General  Pershing,  and  was 

“The  United  Press  now  has  a  staff  of  a  French  type  of  press  having  the  entire  aWe  to  obtain  a  most  interesting  and 
more  th.an  25  editors,  reporters  and  trans-  battery  standardized  by  this  concern,  intimate  picture  of  the  situation, 
lators  in  the  Buenos  Aires  office  alone  to  Most  .South  American  newspapers  use  "1^1  Mercurio.  of  Valparaiso,  has  «- 
handle  the  work  of  that  office  and  staffs  .-American  presses,  although  the  German  cently  moved  into  a  ne-w  and  architectur- 
almost  as  large  in  Rio  Janeiro  and  press  manufacturers  are  making  very  ^Ily  most  interesting  structure,  with  an 
Santiago.  The  entire  South  -American  real  progress  of  late,  chiefly  through  the  entirely  new  plant.  El  Comercio  at 
organization  is  under  the  direct  charge  medium  of  quick  deliveries  and  long  Lima  has  also  just  moved  into  its  new 
of  James  I.  Miller,  whose  headquarters  credits.  building. 

are  in  Buenos  .Aires.  “La  Razon  publishes  seven  days  in  the  “-At  Panama,  I  called  on  the  new  tab- 

“Throughout  the  entire  continent  of  week  five  editions  daily  but,  contrary  to  loid  morning  paper  that  has  been  es- 
-South  America,  newspaper  conditions  are  the  custom  in  the  United  States,  publishes  tablished  there  recently  by  Nelson 
showing  a  very  marked  improvement,  its  Sunday  edition  in  the  afternoon  at  Rounsevel.  also  general  rnanager  of  tht 
Everywhere  publishers  were  discussing  the  same  hours  as  on  other  days  of  the  Panama  Times,  and  which  is  making 
improvements  in  their  editorial  and  pro-  week.  The  Sunday  afternoon  newspaper  marked  progress.  /:/  Tiempo,  which  for 
duction  departments  and  in  some  offices  is  a  fixture  throughout  most  of  South  many  years  was  a  strictly  Spanish- 
very  extensive  programs  for  expansion  .-America,  as  these  papers  meet  the  large  language  afternoon  newspaper,  is  now 


have  been  marked  out.  demand  for  the  results  of  the  Sunday  devoting  its  front  page  to  news  in  tht 

“Despite  the  fact  that  the  imposing  race  meetings  and  other  big  sporting  English  language. 

La  Prensa  building  of  Buenos  Aires  has  events,  as  well  as  the  always  keen  interest  “While  the  newspapers  in_  Havana  are 

lieen  one  of  the  outstanding  newspaper  in  national  and  international  news  events,  naturally  feeling  some  reaction  from  tht 

structures  in  the  world  ever  since  its  “Senator  Lagos,  publisher  of  Ln  soft  sugar  market,  yet  there  is  no  evi- 

completion,  the  development  and  the  Capital  at  Rosario,  is  erecting  a  new  dence  of  any  curtailment  in  plans  for 

growth  of  La  Prensa  has  been  such  that  modern  building  with  new  equipment  expansion.  Diario  de  la  Marina  is  in- 

Mr.  Paz  has  been  forced  to  begin  ex-  which  will  give  it  the  finest  newspaper  stalling  a  rotogravure  press  within  tht 

tensive  work  remodeling  and  rebuilding  home  outside  of  Buenos  .Aires  in  .Argen-  next  60  days  and  is  planning  enIarg^ 
one  portion  of  the  building,  which,  when  tine.  -Another  important  Argentine  news-  ments  and  readjustments  in  their  new 

completed,  will  enlarge  the  La  Prensa  paper  publi.shed  outside  of  Buenos  .Aires,  building  to  meet  the  demands  upon  them 

building  25  per  cent.  1-os  .Andes  of  Mendoza,  is  also  planning  for  new  facilities  to  take  care  of  their 

“Within  the  last  year.  La  Prensa  began  anew  building  and  extensively  adding  to  business.” 

publishing  a  rotogravure  section  with  its  its  equipment.  - 

.Sundav  edition  which  was  enthusiastically  “.-All  business  in  Brazil  is  distinctly  on  Merchant*  Adopt  Ad  Standard* 
received  in  Buenos  Aires.  _  So  great  was  the  up-grad_e  at  present  and  this  is  re-  s;rrnnton  b.mitnre  mmnanies 


Merchant*  Adopt  Ad  Standard* 


the  increase  in  the  circulation  of  this  edi-  fleeted  in  the  newspaper  business.  .All 

In  rnto.  (be  1e;,H:n^  Tane.Ve  Q-e  Po.,ie  co-operative  newspaper  space  m 


tion  in  consequence,  that  a  second  roto-  the  leading  Rio  Janeiro  and  Sao  Paulo  fiirnitiirt 

gravure  press  was  ordered  for  immediate  newspapers  are  showing  increases  in  in  ‘  Jno  nnd 
installation  while  I  was  in  Buenos  Aires,  circulation  and  advertising:  and  many  are  R#»ttpr  T^icJnpcc  Rnreau 

The  United  Press  is  now  delivering  La  making  extensions  in  their  plant  equip-  the  Better  Business  Bureau. 

Prensa  from  seven  to  ten  thousand  cable  ment  to  fake  care  of  the  increased  bus-  Ha-wre  Mont  Dailie*  Merged 

words  per  day.  iness.  The  well  known  evening  news-  ’  ’’  * 

“Another  evidence  of  the  growth  of  paper  O  Clobo  has  recently  moved  into  .  The  Hazre  (Mont.)  Promoter, 
the  newspapers  of  Buenos  Aires  was  an  entirely  new  structure  while  both  'nR  daily,  and  the  Haz^re  Evming  New, 

demonstrated  in  the  opening  of  the  new  O  Jornal  Do  Rrasil  and  O  Jomal  are  both  under  the  same  ownership,  have  con- 

La  Rason  building.  La  Razon  is  the  planning  improvement  to  meet  the  new  solidated  into  ope  evening  newspaper  wira 

leading  afternoon  newspaper  of  the  Ar-  demands  placed  upon  their  facilities.  a  Sunday  edition.  R.  G.  Linebarger  » 

gentine  and  is  under  the  administration  “It  is  hard  for  a  North  American  to  publisher. 
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"The  Big  Leader  in  Lineage” 

Reprinted  from  Advertisers^  Weekly 
of  Recent  Date 


/^^IGURES  covering  the  total  volume  of  advertising  in 
^  y  the  daily  newspapers  of  the  10  largest  cities  in  the 
United  States  for  the  first  nine  months  of  1925  show 
The  Detroit  News  with  24,031,714  lines  to  be  the  leader. 

“The  performance  is  the  more  notable  for  the  reason 
that  among  all  of  the  newspapers  in  the  larger  cities  none 
more  completely  covers  its  community  and  none  is  more 
productive  of  results. 

“  Out  of  this  heavy  volume  of  advertising  the  people  of 
Detroit  daily  hunt  out  the  offerings  that  appeal  to  them. 

It  constitutes  the  key  to  the  fastest  growing  and  most 
prosperous  city  in  the  United  States. 

“Results  indicate  the  folly  of  all  theory  that  crowded 
pages  and  bulky  newspapers  are  a  handicap  for  results  in 
newspaper  advertising.  People  do  not  go  on  spending  real 
money  for  space  continuously  unless  it  pays  them. 

“  The  record  of  The  Detroit  News  shows  steady  growth 
in  volume  for  a  number  of  years.  It  is  distinctly  the  rep¬ 
resentative  newspaper  in  its  field — now  a  newspaper  field, 
with  The  News  it.” 

The  Detroit  News 


Greatest  Circulation  Week  Day  or  Sunday  in  Michigan 
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READERS  FOR  HALF  CENTURY  ATTEND  OREGONIAN’S  JUBILEE  PARTY 


Remarkable  group  of  obi  subscribers  of  ihe  Portland  (Ore.I  Oreponian  atteniling  its  75lh  birthday  anniversary  party.  Everyone  in  the  picture,  except  one  or 
two  escorts  and  the  singer  in  the  foreground,  have  taken  the  Oreponian  for  50  years  or  more  and  were  among  those  assembled  at  the  jubilee.  The  Oreponian’i 

birthday  cake  is  also  shown  in  the  foreground. 


1500  PIONEERS  HELP 
DAILY  CELEBRATE 

Veteran  Oregon  Residents  Attend 
Portland  Oregonian’s  75th  Anniver¬ 
sary — Old  Hand  Press 
on  Exhibit 


Many  noteworthy  features  marked  the 
recent  celebration  by  the  Oreponian  of  its 
75th  birthday  anniversary.  In  the  first 
place  it  was  attended  by  more  than  1500 
pioneers  and  their  immediate  descendents, 
the  largest  group  of  the  kind  that  has 
gathered  together  in  recent  years.  All 
were  real  pioneers  of  the  Oregon  country, 
qualifying  by  membership  in  the  Oregon 
Pioneer  Association  which  limits  its  en¬ 
rollment  to  those  who  came  to  the 
Oregon  country  in  1849  or  before,  and 
to  the  sons  and  daughters  of  pioneers. 

The  occasion  was  of  interest  from  a 
newspaper  standpoint,  tex),  because  the 


Old  Ramage  press  which  printed  the 
first  issue  of  the  Oreponian  Decem¬ 
ber  4,  18,50,  and  also  printed  the  first 
newspapers  in  Montere>,  Calif-,  San 
Francisco,  probably  Sacramento,  the 
first  newspaper  in  Washington,  at 
Olympia,  and  the  first  newspaper  in 
Seattle. 

Oregonian  was  the  first  newspaper 
founded  west  of  the  RfKky  Mountains. 
The  only  paper  that  might  be  considered 
in  exception  to  this  is  the  Deseret  Nezes 
of  Salt  I-ake  City,  which  was  founded 


prior  to  the  Oregonian  but  is  located  in 
the  Rockies  rather  than  west  of  them. 

At  the  dinner  and  formal  program, 
which  the  Oregonian  held  to  mark  its 
jubilee  on  December  4,  a  great  many 
interesting  sidelights  on  the  progress  of 
Pacific  Coast  journalism  were  developed. 
Kdgar  B.  Piper,  editor,  who  presided  at 
the  celebration,  called  attention  to  the  fact  ) 
the  Portland  was  a  mere  handful  of 
people  when  the  Oregonian  was  founded 
in  1850.  He  said  he  believed  that  this 
newspaper  had  the  distinction  of  being 
the  only  metropolitan  paper  anywhere 
that  was  founded  at  the  very  beginning 
of  the  city  in  which  it  is  located  and  has 
continued  until  the  present  day.  In  the 
75  years  that  the  Oregonian  has  been 
printed  Portland  has  grown  from  a  few 
hundred  people  to  a  city  of  more  than 
.100.000. 

The  old  Ramage  hand  press,  on  which 
the  Oregonian  was  first  printed,  was 
on  display  at  the  jubilee  and  is  doubtless 
one  of  the  most  interesting  newspaper 
relics  in  the  United  States.  Including  its 
connection  with  the  Oregonian,  it  is 
closely  associated  with  the  founding  of 
journalism  throughout  the  entire  West. 
Sent  from  New  York  to  the  City  of 
Mexico  at  an  early  date  in  the  19th 
century,  it  probably  had  a  greater  part 
in  the  initiation  of  newspapers  in  a  vast 
empire  than  any  other  printing  device 
ever  made.  Little  is  known  as  to  what 
purpose  it  served  in  the  City  of  Mexico 
but  after  a  few  years  it  was  moved  to 
Monterey,  Cal.,  being  transported  on  the 
hacks  of  mules.  It  arrived  in  Monterey 
in  1834  and  was  used  there  for  the  pub¬ 
lication  of  official  orders.  On  .\ugust  15, 
1846,  the  first  issue  of  the  Californian,  the 
first  paper  in  Monterey,  was  slowly 
issued  from  the  old  Ramage. 

Soon  after  that  it  was  moved  to  the 
newer  and  more  promising  town  of  Yerba 
lluena  and  bc-came  the  first  paper  there. 
It  was  taken  by  boat  to  Portland  where  the 
first  issue  of  the  Oregonian  was  printed 
on  it  on  Decemlicr  4,  1850.  and  again  by 
boat  to  Olympia,  where  the  Cohinihian, 
the  first  newspaper  in  the  present  state  of 
Washington,  was  issued  from  it  in  Sep- 
temlKT,  18.52.  After  it  had  been  used  11 
years  at  Olympia  it  was  purchased  by  J. 
R.  Watson  who  on  Dec.  10,  1863,  printed 
on  it  the  Seattle  Gazette,  the  first  news- 
I)apor  to  be  printed  in  the  Puget  Sound 
metropolis.  Some  of  the  early  history 
of  the  press  is  rather  vague  hut  it  is 
likely  that  it  was  also  used  in  1848  to 
print  the  Placer  Times,  the  first  news¬ 
paper  to  be  published  in  Sacramento. 


HQ2V1ES 

hjf  thousands 


From  Bangor  to  Key  West,  and  San  Fran¬ 
cisco  to  Halifax  building  figures  mount  in  vol¬ 
ume.  The  wave  of  prosperity  is  everywhere. 

But — 

Florida  heads  the  list — 

For  homes 
For  hotels 
For  business 

The  figures  are  almost  too  staggering  to  be¬ 
lieve.  All  over  the  state,  new  building  outlines 
are  almost  equal  to  the  number  of  palm  trees 
seen. 

Such  investments  are  not  a  fad,  but  are  due 
to  investigation  and  proof  of  value.  Here  are 
signs  irrefutable. 

The  Florida  Times-Union  has  the  largest 
circulation  in  the  state.  It  is  found  on  every 
news  stand  as  the  leading  state  paper. 


^hc^/oricla^l7nc^ni(m 

-JACKSON  V  1  LLE_~ 

Daily  55,775 
Sunday  70,000 


Editor  &  Publisher  for  December  19,  1925 


13 


Gentlemen  of  the  advertising  world, 
you  may  write  your  own  moral 
to  this  little  story  .  .  . 


Los  Angeles  Examiner,  a  morning 
and  Sunday  newspaper  with  the  greatest 
morning  city  circulation  in  its  home-town  and 
with  the  greatest  morning  and  Sunday  circu¬ 
lation  West  of  St.  Louis,  all  achieved  in  some 
short  22  years,  is  adding  to  its  laurels  a  few 
more  leaves — these  from  the  book  of  experi¬ 
ence  as  written  by  Los  Angeles  advertisers. 

It  is  gaining  in  Local  Display  Advertising 
at  an  almost  unprecedented  rate;  gaining,  too, 
when  all  the  other  newspapers  in  Los  Angeles 
are  losing.  For  example,  in  the  first  1 1 
months  of  this  year  The  Examiner  increased 
its  volume  of  Local  Display  Advertising  over 
the  same  period  of  last  year  by  considerably 
better  than  500,000  lines,  which  is  no  small 
endeavor! 

No  other  newspaper  in  Los  Angeles  has 
shown  a  Local  Gain  in  that  same  period. 


For  the  greater  circulation  they  get  in  The 
Examiner  and  the  greater  responsiveness, 
advertisers  are  paying  more,  naturally,  per 
inch,  but  advertising  has  this  quality  about  it 
which  determines  them  in  their  choice!  At 
$i  a  page  it  is  costly  if  it  doesn’t  produce;  at 
$1000  a  page  it  is  cheap  if  it  does! 

With  advertisers  on  the  ground  floor,  in  a 
position  to  know  better  than  anyone  else  which 
paper  pulls  the  strongest  in  Los  Angeles,  put¬ 
ting  their  advertising  more  and  more  into  The 
Examiner,  there  is  a  moral  for  advertising 
men  who  place  space  from  a  distance;  and  for 
manufacturers  who  desire  to  actually  create 
consumer-demand  when  they  enter  this 
.market. 

We’ll  let  them  write  it! 


More  Than  165,000  Daily;  More  Than  385,000  Sunday 


Joseph  Connell 

Pacific  Cosiit  Repreientative 
571  Mooadnock  Bids. 

4  Telephone  Garfield  3858 
San  Francisco 


W. W.  Chew 

Eastern  Representative 
1819  Broadway 
Telephone  Columbus  8342 
New  York  City 


Wm.  H.  Wilson 

Western  Representative 
915  Hcarst  Bldg. 
Telephone  Main  5000 
ChicaSo 
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THREE  PHANTOM  GOTHAM  NEWSPAPERS  NEWS  MAN  WAS 


RIVALS  FOR  GHOSTLY  CIRCULATIONS 


Hot  Fights  for  Beats  and  Best  News  Play  Precedes  Production 
on  “Blackboard  Presses” — Pulitzer  Students  Work 
Hard  for  No  Pay 


By  PHILIP  SCHUYLER 


(. bnlcHn,  Henry  Eruin  Curtis,  Allan  Frederick  /%I7  1  f  a 

Dorothy  F..  Ducas.  William  Dwight,  Leif  vJF  LiJol  I  ANIA 

Kid,  Harriet  Atiielia  Fera  (M.  S.),  Lawrence  _ 

R.  Goldberg.  ■ 

Ruth  Simmons  Goldman,  Lillian  Goodman,  $6,000  Award  to  o 

Francis  X-incoln  Grahlfs,  Alfred  C.  Gumbrecht,  e  *>  .  ■  n.  ” 

Mildred  11.  Harrigan  (M.  S.),  James  G.  liar-  Seattle  Post-lntelligencer,  , 
risen,  Gordon  N,  Havens,  Eleanor  Hillyer,  U:m  A-  c  i  •  i 

Arlrne  W.  Hippie  (M.  S.).  George. Fox  Horne  Little  Gjrf, 

(M.  S.),  Xevin  N.  Hticsted.  Jr.,  Nelson  AlLn  Life  in  1911 

Huttc  (.\I.  S.),  (Mrs.)  Hazel  Hoff  Keefer 

(M.  S.).  - - 

Allan  H.  Keller,  James  Larveod,  Donald  A.  Krnest  CnweMT  ascisto...  A 
T.rckwood,  James  W.  McFarlane,  May  Y.  r  .J*  ®  c  ’o  .  r  ^ 


Life  in  1915 


To  acquaint  editors  of  the  country  tvith  i^kt.  M  present  the  city  editor  is  Lief  FaV’oilcrto"n  -(M.'  S.)7  Ja;queV"E."  Ozarne:  rommiHer’bec“"l2"'foTdZ‘ 

the  wanner  in  lehich  their  future  stuff  hid  ol  Seattle,  Wash.  These  e.xecutive  Saul  Poliak,  (Miss)  Grace  L.  Pruitt  (M.  S.),  ‘^°™"titt^,  uec.  u,  tor  damage  suSeJ 

_  _  T  _  _  .  I  •_  .  »  i'_ _  .  ■  j-..  .  .  A  .  4  .t _  T\-__  T4  .  •  whPti  a  I  lOrman  ciihmQrifia 


MeXter,  Germaine 
Murdock.  Esta  M-. 


Ernest  Cowper,  assistant  dramatic c 


ics  vv.  MCfariane,  May  Y,  r  au  c  n  />  ..?®‘“®uCcr> 

nine  G.  Marcus,  Marsh  M.  Seattle  *  OSt-Intelhg^^g^ 

M.-rrie,  Lawrence  H.  Odell,  awarded  $6, (XX)  by  the  German  reDarjK 


....  .,.1,11  i:,iu  ocaiiic,  wasn.  i  nese  c.xeeuiivc  saui  rouax,  (.aiiss;  e.race  u.  i'ruitt  cm.  b.),  „,u„„  ,  k  •  -  ° 

wen  and  zoomcn  are  bciiii' trained,  Vahtor  positions  are  filled  for  a  term  of  about  'rlhur  Ray,  (Mrs.)  Dorothy  Robin.  wnen  a  LieriTian  suDmanne  sank  the  h 

&  Publisher  hereivith  T>'i’scnts  first  of  a  three  weeks  by  rotation  until  held  by  '"’“'u'  Rosenlloom  m.  S.).  Marion  tania  in  lyl5,  and  with  the  awards 

/  ,•  I  ,  iiiiiii  •Jj  Russell,  A.ria  I  a  rite  Schawe,  George  M.  Scott,  storv  of  his  heroism  during  7  * 

senes  of  articles  to  afipear  from  time  to  every  member  of  the  class  considered  Rebecca  1).  Scott,  Martin  I.  Starr,  Judith  l!  kL 

iiwe  on  the  journalisw  courses  in  the  capable.  Stein.  Roiie-t  I.  Stoe'ser,  Genevieve  C.  Tro-  puDiic  tor  ine  tirst  time. 

various  schools  throughout  the  country  TIr.  complete  Associated  Press  and  „ '-.owper  was  sailing  on  the  Lusitania  - 

Belo^  is  descril,ed  "Jounwlisw  43,-  City  News  Association  reports  come  click-  ^  KoXn^eTs^neVs^^d^^^^^^^ 

Mentor  Class  at  the  Tulit:er  School,  •  ■  •  •  e  ananian  newsnaner  svnri,,-,..  , 

Coluwina  Unii'crsity,  Scie  York,  con- 


ing  into  the  news  room  over  Morkrum 
telegraph  machines.  The  class  is  also 


ducted  by  Prof.  Charles  Phillips  Cooper,  furnished  copies  of  the  day’s  report  by 
Prof.  C  ooper  is  president  ot  the  .  Issocia-  International  News  Service  and  United 


PUBLISHER  SANS  PRESS 


Canadian  newspaper  syndicate.  IjJ 
confusion,  after  the  ship  was  struck 
torpedo,  a  six-year-old  girl  came  to  7 
and  offered:  ^ 


4  rrv  V  ,r,  .4..,.. >4, 4.  1  I  I  I C 1  1  l<t  I  lUl  idl  *>  C  S  .DCI  \  ItC  dllU  W1|11CU  -  »»Tf  ,, ill’ll  C  T»H 

Jion  Of  Afnerican  Schools  and  Departvu'Hts  Press.  Type  dress  for  headline  purposes  Haines  City  Daily  Herald  Printing  in  ^  ^w.ou  >1  laKe  care  ol  me,  111  bcy 
Ol  Journalism.  alternate  between  that  of  the  New  York  Plant  12  Miles  Away  '  -i  hur  im  in  m . 

-  Times  and  the  New  York  ll'orld.  „  ui-  i  •  i  ,-ai  ,  ■  t  ■  ;.,mnnd  ”  r  •1'™* 


'^r II REE  phantom  New  York  newspapers  The  citv  editor  assigns  men  to  New  Publishing  under  difficulties,  the  Wainej 
*  are  rivals  for  ghostly  circulations.  N  ork  stories  as  they  break.  Reporters  (-‘ty  (l\a.)  Herald  was  launched  as  a  L- u  ^  ^  ^  a®''* 


die  iivdia  ixji  LiiLuidiiLxifs.  1 UFK  sioFics  ds  incv  uiedK.  i\uporicra  •'  - / «  T..:,.!,  i _ a  • 

Unknown  to  the  public  of  the  great  from  the  .school  work  side  by  side  with  uiorning  daily  Dec.  10.  M.  J.  Lee  is  ,  ,  fmvnn  foe!  ^ 

metropolis,  their  news  staff,  totaling  60  representatives  of  New  York  dailies  publisher  and  E.  G.  Denham  editor.  trroQru.H  ^  ^ 

men  and  women,  cover  the  news  sources,  covering  fires,  disasters,  political  events,  “^'gbt  permit  to  bring  m  a  new  ^  S  ^  a  , 

keep  in  touch  with  the  city,  nation  and  trials  and  the  like.  The  day  the  writer  Duplex  press  over  the  Atlantic  Coast  c,^,if  *^.i^ 

world  by  the  most  modern  telegraph  chanced  to  visit  the  school  a  local  story  unacted  on  for  30  .  ^  ’  k,.r,.i,or  ^ 

machines,  re-write,  copy  read,  edit,  make-  made  lead  columns — a  pronunciamento  bolding  up  the  start  of  the  paper.  .  ’  ,  cl_  ’  i-'  *“"1  v 

up  and  publish  papers  that  are  never  seen,  from  Mavor-elect  Walker  that  he  would  Jbe  permit  was  then  transferred  to  the  ar<?wnea.  She  was  hnaUy  placed  h  -j 

The  Globe,  the  Press,  and  the  News,  all  insist  on  civility  at  City  Hall.  Seaboard  Air  Line,  which  is  bringing  ^  ''elshi® 

standard  size,  “go  to  press”  on  the  black-  A  reporter  from  the  class  went  to  the  ’be  press  from  Hattie  Creek,  Mich.  Hr^nshv  vv;ii;=mc'  c,-kr.ior°k-  T 

iKtardsofaschool.  Hotel  Commodore.  Walker's  headquarters  Jn  the  meantime  the  daily  was  d^he 

“They  work  hard,  these  boys  and  girls  until  he  takes  office,  on  a  tip  from  the  City  launched,  the  forms  being  made  up  at  attention 

— and  for  no  pay,”  said  Charles  Phillips  News  Association,  and  interviewed  the  taken  1_  miles  by  truck  .1  •  ,  *  nian*;  tn  he  -in  aArp 

Cooper,  professor  of  journalism,  Pulitzer  Mayor-elect  along  with  regular  staff  men  ’■<'  \\ 'ntcr  Hayp  for  printing  in  the  pmns  to  M  an 

Schwl,  Columbia  University.  New  York,  of  the  New  York  papers.  His  story  plant  o|  the  i  ;.«/er  Hatri,  Chief,  eve-  k^^,°^''P"Hhnted^  to ^ 
and  publisher  of  the  enterprising  chalk  compared  favorably  with  theirs.  “'"S  ‘lady,  published  by  Mr.  Lee’s  father,  bealth  attributed  to  shock  and  expose 

mark  chain.  One  paper  on  the  same  day  put  through  originally  planned  to  start  the  m  w  g  Amuiement  Cr.niJ 

And  they  are  enterprising  newspapers,  ^  re-make  to  include  the  late  news  of  paper  in  the  exemng  field  liut  the  lack  H 

albeit  their  front  pages  are  just  sketched  “Red”  Grange’s  injury  in  Pittsburgh.  press  forced  morning  publication  Earl  F.  Coughlin,  former  sports  ec-t 

in  with  chalk,  and  the  inside  sections  are  j\t  tP,e  end  of  the  day,  the  three  papers  ””*'l  prf'PLT  facilities  are  obtained.  The  of  the  Cedar  Rapids  (la.)  CacitU  3 

left  to  the  imagination  and  the  mercy  of  make-up  their  show  windows.  The  work  ’urnishing  the  Herald  with  a  filed  suit  for  $25, (XX)  damages  agaiiBl3 

the  “Prof.”  must  be  entirely  individual.  No  spving  special  night  pony  service. ^  ^  Cedar  Rapids  -Amusement  CiJiripany  :i 

Thursday  is  press  day  for  this  journal-  jg  allowed  between  the  different  staffs,  Lruce  Angle  is  advertising  manager  injuries  received  last  July  when  he  n 
ism  class.  Workers  on  the  three  phan-  a„d  no  comparisons  with  the  evening  ^”'1  Lecta  Denham,  city  editor.  thrown  from  a  roller  coaster. 

tom  papers  report  at  none  in  the  morning  papers  of  the  city.  On  the  following  day  - — 

and  stay  until  a  four  ©clock  deadline,  comes  the  comparisons,  with  Prof.  Cooper 

During  that  time  they  produce  front  leading  in  discussion  on  the  various  front 

pages  that  compare  favorably  with  those  pages.  ^ 

of  any  daily  in  Manhattan’s  evening  field.  prof.  Cooper  is  a  veteran  of  30  years’ 

Hot  fights  for  city  beats  and  best  news  experience  on  New  York  newspapers. 

play  ensue,  and  the  day  speeds  by  with  Commencing  his  career  on  the  old  Hart-  f  "v 

an  enthusiasm,  only  possible  among  those  Preniti!’  Post  he  came  to  the  Nexo  #/  ^  I  \X 

to  whom  the  newspaper  business  IS  still  a  Ereiim.g  .S’lm  in  1889.  He  remained  #/  >/  \\ 

'*8^7'®-’  ,  f  ,  ,  j-  -j  j  "’'tb  the  Sun  until  1913,'  filling  every  _ Ml  i §\  \m _ 

The  60  members  of  the  class  are  divided  editorial  positinn  and  ending  as  managing 

equally  among  the  three  papers,  each  of  editor.  Tn  1913  he  went  to  the  telegraph  ■( - '  - 1 1 

which  has  a  managing  editor  appoint^  ^esk  of  the  New  York  Times,  and  has  ^ _ _ a  _  A  -  —  —  - 

because  of  aptitude  and  ability,  who  ^pcn  assistant  citv  editor  and  night  citv 

directs  separate  copv  desks  and  makes  editor  of  that  neWspaper.  ■  IM  ■  ■■  Ml  n  WM  IB 

up  the  front  pages.  Dorothy  E.  Ducas,  a  advantage  of  these  blackboard  ■  M  M  ^LJLMJXU 

New  \ork  girl,  heads  the  news  force  of  newspapers,”  Prof.  Cooper  said,  “is  that  J  ^  ^ 

the  Globe;  .Tames  G.  Harrison.  Charles-  hamstrung  by  policies.  .All  Ml  I 

ton.  S.  C.,  the  Press,  and  Jacques  E.  stories  are  handled  from  the  standpoint  of  ■!  »  ,  .-  •  i  i  r  (I 

()/anne’  a  nativ-e  ^  France,  now  living  „ews  judgment.  Thereisnosham.no  I  '^pUKRl--  is  one  alisolute  proof,  I 

in  New  York,  the  News.  _  play,  in  the  class;  it  is  real  work  for  the  ■]  J|_  unansweralile  argument  and  IM 


thrown  from  a  roller  coaster. 


V. 

dmiANAPCmi 


()/anne.  a  native  of  France,  now  living  „ews  judgment.  There  is 
in  New  York,  the  News.  _  plav,  in  the  class;  it  is  real 

One  news  room  serves  the  press  trio,  litiiHents  ” 
and  one  city  e^tor  is  in  charge  of  a  Members  of  the  class  are ; 
statt  ot  some  reporters,  who  make  T.  Atidra'^y.  Curtiss  Edmmul  Avery 


three  copies  of  their  stories,  one  for  each  cm.  s.i.  t.  Vance  RaM).  .Vnr.c  Reas) 


DAILY  BEAUTY  SERVICE 

“Milady  Beautiful” 


By  LOIS  LEEDS 


MILADY  BEADTIFI  L 
draws  from  600  to  900 
letters  a  week” — 

DETROIT  NE\^  S 


'■pUKRC  is  one  alisolute  proof, 
X  unansweralile  argument  and 


mountain  of  evidence  that  The 
Indianapolis  News  is  the  supreme 
atlvertising  medium  in  its  field. 
For  tifty-si.x  years,  no  Indianapolis 
newspaper  has  even  remotely  ap¬ 
proached  it  in  linage,  in  advertising 
endorsement.  Some  years  its  linage 
lias  exceeded  that  of  all  other 
Indianapolis  newspajiers  combined. 


2SrEW 


LEDGER 

INDEPENDENCE  SOU ARE 


SYNDICATE 


New  York  Office 
Dan  A.  Carroll 
110  E.  42nd  St. 


Fiia.>4K  T  Carroix  I 
^^dverfisingMan^o* /, 


Chicago  Ofc 
J.  E.  LbB 
The  Tower* 
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Akron  Now  Reads  “Two  Papers  in  One” 


Akron’s  Auto  Show 

Akron’s  Automobile  Show  will  be  held 
January  30  to  Februa  y  6,  1926 

The  Akron  newspaper  situation  has  materially  changed  since  last  year’s  Show. 

All  of  the  circulation  of  The  Akron  Times  and  The  Akron  Press  was  combined 
in  the  consolidation  of  the  two  papers  and  The  Times  -  Press,  with  43,275  net 
paid  circulation  for  the  six  months  ending  September  30,  is  steadily  adding  new 
readers. 

The  Sunday  Times-Press  is  the 
Only  Sunday  Paper  in  Akron 

The  Times-Press  rate  card  carries  a  daily-and-Sunday  combination  rate  for  au¬ 
tomotive  advertising,  optional  with  the  advertiser. 

Akron  now  reads  “Two  Papers  in  One.’’  The  Times-Press  is  first  choice  in 
the  Akron  field. 

The  Akron  Times-Press 

A  Scripps-Hovvard  Newspaper 

Member  of  the  A.  B.  C. 

Represented  in  the  national  advertising  Held  by 

ALLIED  NEWSPAPERS,  Inc. 

New  York  Chicago  Qeveland  Cincinnati  San  Francisco  Los  Angeles  Seattle 
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SEESTED  WINS  $7,500  IN 
DENVER  POST  SUIT 

Circulation  Manager,  K.  C.  Star, 
Victor  When  Court  Rules  War 

Article  Libelous  Per  Se - Jury 

Fixes  Damages 


BRUNDAGE  QUIZZED  IN  TRIAL 


A  jury  in  the  Federal  court  at  Denver. 
Dec.  11,  awarded  a  verdict  for  $7,500 
damages  to  Frank  C.  Seeste<l.  circulation 
miinager  of  the  Kansas  City  Star,  against 
the  Post  Printing  and  Puhi-ihing  Com¬ 
pany  of  Denver. 

The  award  was  for  an  article  publishetl 
by  the  Dcnz'cr  Post,  March  19,  1922, 
charging  that  records  were  on  tile  in 
Washington  showing  Mr.  Secsted  had 
contributed  $11,000  to  the  Imperial  Ger¬ 
man  Government. 

In  his  charge  to  the  jury  the  Judge 
instructed  the  members  that  the  article 
was  libelous  per  se,  that  there  was  no 
evidence  showing  justification  for  the  pub¬ 
lication.  The  province  of  the  jury,  under 
the  court's  instructions,  was  to  fix  the 
amount  of  damages. 

Bearing  on  the  amount  of  damages  was 
an  instruction  by  the  court  to  the  effect 
evidence  was  lacking  showing  a  pecuniary 
loss  to  Mr.  Seested.  Also  an  instruction 
to  the  effect  the  evidence  was  that  only 
30  or  35  copies  of  the  Denver  Post  cir¬ 
culated  in  Kansas  City,  and  th.it  the  jury- 
must  take  that  into  consideration  in  de¬ 
termining  the  amount  of  compensatory 
damages.  In  the  suit  $100,000  damages 
was  asked. 

A  part  of  the  evidence  in  the  Denver 
suit  in  Mr.  Seested’s  behalf  was  a  deposi¬ 
tion  by  an  official  in  the  Department  of 
Investiation,  Washington,  denying  any 
such  record  was  there. 

The  Denver  suit  in  which  the  award 
was  made  to  Mr.  Seested  was  one  of  five 
filed  by  bim  against  the  Denver  Post  and 
Kansas  City  Post  and  its  publishers. 

In  November,  1924,  Mr.  Seested  was 
awarded  a  verdict  and  damages  of  $1 
against  F.  G.  Bonfils  by  a  jury  in  the 
Federal  court  in  Kansas  City.  This  was 
the  second  trial  of  this  case,  a  jury  failing 
to  agree  at  a  previous  trial. 

The  verdict  giving  one  dollar  was  set 
aside  by  the  trial  Judge  and  motions  for 
a  new  trial  granted  on  the  grounds  the 
award  was  inadequate.  This  suit  is  now 
pending  and  is  expected  to  be  reached  for 
trial  within  the  next  three  months.  This 
suit  is  based  on  an  article  published  by 
the  Kansas  City  Post,  November  2,  1921. 

Frank  Seested  is  a  brother  of  A.  F. 
Seested,  general  manager  of  the  Kansas 
City  Star. 

New  Alabama  Daily 

The  Gadsden  (Ala)  Evening  Star  made 
its  appearance  Tuesday,  launched  by- 
Wiley  S.  Smith,  manager  of  the  Western 
bureau  of  the  Universal  News  Service  at 
Chicago,  W.  I.  Martintsden,  J.  O.  Powell 
and  W.  B.  Greene,  experienced  news¬ 
paper  men  of  North  Alabama.  Mr.  Smith 
will  not  be  actively  connected  with  the 
Gadsden  Star. 


Si.  Louis  Star  Reporter  Witness  in 
Washington  Case 

Harry  Brundage,  rc'porter  of  the  St. 
Louis  Star,  author  of  the  expose  of 
alleged  medical  “diploma  mills"  in  Con¬ 
necticut  and  Missouri,  was  a  witness  this 
week  in  Washington,  D.  C..  at  the  trial 
of  “Bishop”  Helmuth  P.  Holler,  president 
of  Oriental  University,  and  Dr.  Kalpli  A. 
Voight  of  Kansas  City,  Mo.,  chargee 
with  using  the  mails  to  defraud  in  con¬ 
nection  with  the  issuance  of  degrees  at 
small  prices  and  after  little  or  no  instruc¬ 
tion,  according  to  claims  of  the  prosecu¬ 
tion. 

Brundage  testified  for  the  Government 
and  told  how  he  obtained  a  degree  of 
“mastery  of  surgery"  in  57  days,  after 
mailing  his  application  to  Dr.  Voight. 
He  said  he  had  been  detailed  to  expose 
a  national  organization  supposed  to  be 
conducting  “diploma  mills,”  of  which  the 
Oriental  University  is  said  to  have  been 
a  part. 

Under  cross-examination  Brundage  was 
unable  to  identify  literature  of  the 
Oriental  University  as  that  displayed 
to  him  by  V'oight,  and  claimed  to  be  un¬ 
able  to  give  the  details  of  certain  con¬ 
versations  with  Voight  and  with  two 
other  physicians,  who  were  jointly  in¬ 
dicted  and  who  pleaded  guilty  to  the 
indictment.  The  witness  was  shown 
copies  of  the  newspaper  by  which  he  is 
employed  and  the  articles  which  he  ad¬ 
mitted"  writing  and  was  asked  why  he 
could  not  remember  when  the  matter  had 
been  fresh  in  his  mind  for  sometime. 


FAIRNESS  SHOULD  BE 
FIRST  NEWSPAPER  RULE 


Both  in  News  and  Editorial  Columns 
Says  P.  D.  Ross,  Ottawa  Journal 
Publisher  on  Daily’s  40th 
Anniversary 


Suits  Against  Yuma  Editor  Dropped 

Criminal  libel  charges  that  remained 
against  George  W.  Lynn,  editor  of  the 
Vuina  (.\riz.)  Herald  since  his  sensa¬ 
tional  trial  on  one  charge  last  spring, 
have  been  dismissed.  Lynn  was  alleged 
to  have  libeled  F'.  F.  Sanguinetti,  Yuma 
millionaire  rancher  and  merchant. 
Change  of  the  Herald  from  an  after¬ 
noon  daily  back  to  a  weekly  was  an¬ 
nounced  recently. 


The  Ottawa  (Ont.)  Journal  recently 
selebrated  its  fortieth  anniversary,  at 
which  time  P.  D.  Koss,  publisher  was 
host  to  the  entire  staff  at  the  Chateau 
l.aurier. 

In  response  to  the  toast  “The  Chief” 
proposed  by  Lt.  Col.  R.  K.  Parkinso.-i, 
managing  director  of  the  Journal,  M'. 
Ross  .said : 

“The  thing  I  have  been  most  anxious 
about  in  my  life — the  thing  I  have  b<en 
and  am  most  anxious  for  the  Journal  to 
do — is  to  play  fair.  A  newspaper  has  a 
great  power  to  hurt.  Unless  it  is  very 
anxious  not  to  hurt,  and  is  very  care¬ 
ful  about  it,  a  newspaper  can  do  pitif-ul 
damage. 

“We  newspaper  people  ought  to  be 
mighty  sure  when  we  hit  anybody  that 
he  completely  deserves  it.  A  newspaper 
should  give  everybody  an  equal  clwiice 
to  speak  even  if  it  does  not  agree  with 
the  opinions  expressed. 

“This  fairness  should  be  as  scrupulously 
observed  in  the  news  columns  as  in  the 
editorial  columns,  and  by  every  reporter 
as  well  as  by  every  editor.  A  news¬ 
paper  ought  to  do  as  little  hurt  to  any¬ 
body  at  any  time  as  fair  play  and  fair 
fighting  and  a  generous  spirit  will  allow. 

“1  have  always  tried  to  follow  the 
principle  in  my  newspaper  that  I  w-nild 
not  say,  nor  allow  my  newspaper  io  say 
anything  about  a  man  that  I  would  not 
be  ready  to  say  to  his  face  if  I  met 
him  on  the  street.  And  if  my  newspaper 
did  say  what  it  shouldn’t,  and  found  itself 
wrong,  it  should  apologize  just  as  I  would 
myself  apologize  as  a  gentleman,  with  no 
thought  but  to  give  complete  and  honor¬ 
able  .satisfaction.” 

In  the  course  of  the  evening,  messages 


from  many  former  employes  and,!? 
admirers  of  Mr.  Ross.  \  ] 

paper,  “The  Fortieth.”  was  pubUsSf' 
the  occasion,  without  benefit  of  ' 

MAGEE  PLEADS  NOT  GUILTY 

Arizona  Publisher  Will  Stand  Trial  („  | 
Manslaughter  in  June 

Carl  C.  Magee,  editor  of  the  tn. 
querque  ( X.  .M.)  State  Tribune, 
not  guilty  when  arraigned  in’ 
Court  at  Fast  Las  Wgas,  M  ^ 
14,  on  a  charge  of  manslaughter  «  ^ 
ncction  with  the  killing  of  John  B  U 
seter  during  an  altercation  between  St 
gee  and  former  District  Judge  David^ 
Leahy,  his  political  enemy,  Aug.  ■>] 

.Magee’s  counsel  asked  that  the  trial  s 
expedited.  Judge  L.  K.  .\rmijo  set  li 
trial  for  June,  1926. 

International  year  Rook  for  1926 
appear  Jan.  30. 


For  The  Six  Monthi 
Binding  Sept.  30,  1925 

the  average  net  paid  daily  circa- 
lation  of  The  Baltimore  Sn 
(morning  and  evening  issues)  «ai 

239,198 

The  average  net  paid  per  Sunday 
circulation  of  THE  SUNDAY  '| 
SUN  for  that  period  was  183,814 
— a  gain  of  1,783. 

Everything  in  Baltimore 
Revolves  Around 

THE  SUN 

Morning,  Evening,  Sunday 


BAYNE  SUCCEEDS  ADAMS 


Buys  Letter’s  Share  in  Duluth  News 
Tribune  and  Becomes  M.  E. 

Reed  Taft  Bayne,  who  has  been  acting 
as  managing  editor  of  the  Duluth  News 
Tribune  since  Nov.  1,  has  purchased  the 
interest  in  the  News  Tribune  Company 
formerly  owned  by  Charles  R.  Adams 
and  last  Friday  was  elected  to  succeed 
Mr.  Adams  as  vice-president  and  manag¬ 
ing  editor. 

In  August,  Mr.  Bayne  resigpied  the 
pastorate  of  the  Pilgrim  Congregational 
Church  in  Superior  to  reenter  active 
newspaper  work  in  which  he  had  a  wide 
experience  prior  to  entering  the  ministry. 

Mr.  Adams,  who  has  bwn  associated 
with  the  News  Tribune  for  two  years,  has 
returned  to  his  former  home  in  Minneap¬ 
olis  and  is  planning  a  vacation. 


ONE  OF  A  SERIES 


Letters  That  Speak  for  Themselves! 


PASSAIC  DAILY  NEWS 

Pauaic,  N.  J. 

"We  have  been  using  your  checking  service  for  about  a  year. 

We  want  to  take  this  occasion  to  compliment  you  on  the  efficiency  of  this  service. 
Requests  for  checking  copies  from  agencies  and  advertisers  have  been  practically 
eliminated. 

We  thought  we  had  a  good  system  for  handling  checking  copies  before  we  subscrilied 
to  your  service.  It  was  our  custom  to  file  the  tear  sheet,  and  at  the  end  of  the  month 
to  send  the  complete  set  of  sheets  to  the  agency  with  our  invoice. 

The  weakness  of  this  system  was,  however,  that  it  did  not  supply  the  checking  proof 
promptly  enough  and  when  an  error  occurred  in  a  schedule,  it  would  often  go  unde¬ 
tected  for  thirty  days. 

Your  service  has  eliminated  all  the  undesirable  features  of  our  own,  and  does  the 
work  far  more  efficiently  and  satisfactorily. 

Very  truly  yours, 

THE  PASSAIC  DAILY  NEWS,  Inc.,  R.  E.  Lent,  General  Manager.” 


0/ieJdvertising  CHECKING  BUREAU  Inc. 


538  Sd.  Qark  St. 
CHICAGO 


A , 


15-19  East  2fith  St. 
NEW  YORK 


f 

Our  Hardest  Problem  || 

is  to  get  trials  of 

CERTIFIED  DRY  MATS 

In  a  comparatively  short  time  CERTI- 
FIEDS  have  won  their  way  into  SEVERAL 
HUNDRED  newspaper  plants. 

WHY?  The  answer  is  quite  simple. 
Publishers  and  stereotypers  know  QUAL¬ 
ITY  when  they  see  it  and  do  not  hesitate 
to  act  accordingly. 

That  is  why  the  hardest  part  of  our  sales 
problem  is  over  when  CERTIFIEDS  have 
been  given  a  trial. 

All  we  ask  is,  that  you  COMPARE,  for 
to  compare  CERTIFIEDS  is  to  know  their 
relative  value.  ji 

Now  is  a  good  time  to  get  acquainted —  |l 
there  is  no  obligation  on  your  part. 

CERTIFIED  DRY  MAT 
CORPORATION 


340  Madison  Avenue, 


New  York,  N.  Y. 


For  “wet  mat”  printing  with  DRY  MAT  facility- 
use  CERTIFIEDS 

Made  in  the  U.  S.  A. 
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KATHLEEN  NORRIS 

AND 

GLUYAS  WILLIAMS 

Leaders  in  Their  Fields  To  Be  Released  Exclusively  Through 

THE  BELL  SYNDICATE,  INC 

WIRE 
FOR 
TERMS 

TERRITORIES 
ARE 

CLOSING 


KATHLEEN  NORRIS 


OLHTAS  WIILIAIIS 
Ai  teen  by  OLIVER  UEUFORD 


An  Exclusive  Newspaper  Feature 

Kathleen  Norris  has  for  several  years  been  writing  a  weekly 
article  of  prime  interest  to  women.  It  is  a  feature  which  has 
strong  human  appeal.  This  is  shown  by  the  hundreds  of  letters 
from  readers  which  Mrs.  Norris  receives.  Through  her  serials, 
which  appear  in  the  leading  magazines  and  her  books,  in  addition 
to  her  newspaper  articles,  she  is  known  to  readers  everywhere  in 
English  speaking  countries. 

Under  our  management  the  feature  will  be  more  valuable  than 
ever  because  of  the  striking  illustrations  which  we  will  furnish 


with  each  article. 

Among  the  leading  papers  now 
regard  to  size,  are  Mie  following 

Buffalo  Express 
Rochester  Times^Unioii 
Cleve*and  Ne%rs  Leader 
To*edo  Times 
Detroit  Times 
Nrw  Haven  Refiater 
Minpeapo!is  Journal 
Syraru*e  An'erican 
Memphis  Commercial  Appeal 
Albany  Te'efram 
Chicago  News 
PhiVde'pHa  Ledger 
PHt*burfh  Post 
B‘»’timo*’e  Ame’^can 
C^and  R^oids  Press 
Miami  N'^ws 
Davton  News 
Vanroo'*er  ^un 
Lrsii«vi*1e  Cotirier  Journal 
A^^arta  Constitution 
New  Vorh  Ame*^'*an 
^an  Fratv'isco  Fxaminer 
1  os  Anee'es  Es*'iiiiner 
Adve-^iser 

T*m*«  Herald 
5o*ttV  Po-"*  tf*ty*»|J*^rer 
r«l*‘mhus  *‘tate  Journal 

Saginaw  News>Couiier 


using  the  feature,  arranged  without 


Atlantic  City  Daily  Press 
Nashville  Banner 
Beaumont  Enterprise 
Charlotte  Observer 
Ft.  Wa)me  Journal  Gazette 
Ft,  Worth  Record 
Houston  Chronicle 
JaclcsiMi  Citizen  Patriot 
Kansas  City  Ksnsan 
Poughkeepsie  Courier 
San  Antonio  Light 
Fpringfie'd  Union 
Utka  Observer  Dispatch 
Wichita  Falls  Times 
Winston  Se’em  Sentinel 
Wo“cester  Te’egrem 
Columbia  Rerord 
Salt  Lake  City  Tribune 
5t.  Petersburg  Times 
Tacoma  Ledger 

Springfield  (III.)  State  Register 
Dew^'er  Rocky  Mountain  News 
Wa1>a  Walla-  BulVin 
E*mlra  Sunday  Telegram 
Lowe*l  Cmirl^’*  Cltlrm 
SnringfieM  (Ohio)  News 
Canton  (Ohio)  News 


Three -Column  or  Two -Column  Mats 

Gluyas  Williams,  famous  comic  artist,  illustrator  and  regular 
contributor  to  LIFE,  is  known  to  newspaper  readers  through 
his  three  column  comic  depicting  the  little  incidents  of  every-day 
jife  which  occur  to  everyone  and  which  are  full  of  humor.  It 
is  a  splendid  feature  for  the  comic  strip  page  or  for  your  editorial 
page.  It  is  distinct  in  style  and  technique  and  lends  character 
to  whatever  page  it  is  used  on. 


Among  the  leading  newsp 
ranged  without  regard  to  size. 


Philadelphim  Bulletin 
Buffalo  News 
Rochester  Democrat 
Chkago  News 
Boston  Globe 
Albany  News 
Baltimore  Sun 
New  Orleans  Item 
Los  Angeles  Times 
New  Haven  Times*Leader 
5t.  Paul  Dispatch 
Vancouver  Province 
Poughkeepsie  Fagle 
St.  Joseph  News'Press 
Charleston  Post 
Providence  Bulletin 
Toronto  Telegram 
Utka  Press 
Oakland  Tribune 
Spr1ng6eld  (Mass.)  Union 
Watertown  Times 
San  Joae  News 
San  Bernardino  Sun 
Passaic  Herald 
Newark  Ledger 
Tucson  Citizen 
Atlanta  Jotimal 
Adrian  Telegram 
Fresno  Bee 
Sacramento  Bee 
Elizabeth  Times 


now  taking  this  service,  ar- 


Ottawa  Citizen 
Portland  Journal 
New  Britain  Herald 
Manila  Bul'etin 
Brookljm  Eagle 
Williamsport  Sun 
Santa  Barbara  News 
San  Diego  Union 
Louisville  Courier«Joumal 
Hagerstown  Herald 
San  Antonio  Express 
Santa  Rosa  Press  Democrat 
Wkhita  Falls  Record  News 
Tampa  Morning  Telegram 
Dall^  Times  Herald 
Lynchburg  News 
High  Point  Enterpriso 
Mismi  Tribtme 
Altoona  Tribune 
Austin  American 
Springfield  (Ohio)  Sun 
Dublin  (Ireland)  Independent 
Havana  La  Noche 
Camagtiey  (Cuba)  FI  Camagueyana 
Kingston  Briti^  Whig 
Bath  (England)  Herald 
Cardiff,  So.  Ws*es  DaPv  New^ 
Johannesburg.  South  Africa,  Times 
Durban.  South  Africa,  Natal  Mercury 
The  Hague  Modem  Perskantoor, 
Holland. 
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COAST  CITIES  PLANNING 
JOINT  AD  CAMPAIGN 

Million  Dollar  Fund  Expected  to  Be 

Available  Through  Pooling  of 
Fundi — Whole  Coast  to 
Be  Advertised 

The  principal  cities  on  the  Pacific 
Coast,  from  San  Diego  to  Seattle,  Dec.  8 
pledged  their  support  to  a  far  reaching 
plan  of  mutual  helpfulness  when  several 
west  coast  cities  sent  their  representa¬ 
tives  to  a  meeting  in  Seattle. 

As  the  immediate  outcome  of  plans  ap¬ 
proved  in  that  meeting,  but  which  will  be 
worked  out  in  detail  later,  an  advertising 
fund  of  more  than  $1,000,000  will  be  de¬ 
voted  to  urging  tourists  and  others  to 
visit  “all  of  the  Pacific  coast.” 

David  Whitcomb  of  the  Seattle  chamber 
of  commerce  presided  over  the  meeting. 
Others  present  were :  Paul  Shou]),  rep¬ 
resenting  Californians’ Inc. ;  and  Southern 
Pacific;  C.  B.  Milham,  All  Year  Club  of 
California;  Arthur  S.  Bent,  president¬ 
elect  of  Los  Angeles  Chamber  of  Com¬ 
merce;  Robert  Newton  Lynch,  general 
manager  of  the  San  Francisco  chamber; 
Harlan  1.  Pevton,  president  Spokane 
chamber;  O.  W.  Meilke,  Portland;  W. 
L.  Miller,  Oakland;  Don  Francisco,  Los 
Angeles,  Pacific  Coast  manager  of  Lord 
and  Thomas,  advertisers ;  A.  B.  C.  Dohr- 
mann,  San  Francisco ;  and  C.  A.  Par- 
melee,  San  Francisco.  In  addition  there 
were  also  railroads,  steamship  companies, 
resorts  and  metropolitan  newspaper  repre¬ 
sentatives. 

Another  meeting  will  be  held  not  later 
than  Jan.  15,  probably  in  San  Francisco, 
where  an  organization  to  be  known  as 
the  “.Ml  Pacific  Coast  Advertising  Com¬ 
mittee”  will  be  perfected.  The  working 
board  will  comprise  a  member  from  every 
community  doing  national  advertising  in 
the  East.  All  communities  joining  the 
organization  will  agree  to  devote  not  less 
than  15  per  cent  of  the  te.xt  of  its  na¬ 
tional  advertising  to  pointing  out  the 
advantages  of  seeing  the  whole  Pacific 
Coast  as  well  as  their  own  particular 
section.  In  this  way  national  magazines 
will  carry  continuous  Pacific  Coast  adver¬ 
tising  instead  of  intermittent  splurges. 

Ice  Cream  Makers  to  Advertise 

campaign  of  national  advertising  in 
behalf  of  ice  cream  was  adopted  at  the 
meeting  of  the  Kansas  Association  of  Ice 
Cream  Manufacturers  in  Kansas  City, 
Mo.,  last  week.  Many  pledges  of  par¬ 
ticipation  were  received.  J.  M.  Harding 
of  Omaha,  presented  the  proposal. 

U.  P.  Announces  New  Clients 

The  following  newspapers  were  an¬ 
nounced  this  week  as  new  United  Press 
Clients;  West  Palm  Beach  (Fla.) 
Times;  Woodland  (Cal.)  Democrat; 
Warrensburg  (Mo.)  Journal;  Burlingame 
(Cal.)  Star;  and  ISuffalo  (N.  Y.)  Post. 

The  Post  recently  changed  over  to  the 
financial  from  the  regular  news  field. 


New  York  Has  New  Drama  Critic 

J.  Brooks  Atkinson  was  this  week 
delinitely  named  dramatic  critic  of  the 
Xeze  York  Times.  He  has  been  acting 
critic  throughout  the  season,  but  the 
Times  theatrical  criticisms  up  until  Dec. 
16  appeared  unsigned.  Mr.  Atkinson  was 
formerly  editor  of  the  Sunday  book  sec¬ 
tion  of  the  Times.  He  is  a  Harvard 
graduate  Class  of  1917.  J.  Donald 
Adams,  formerly  assistant  book  editor, 
has  succeeded  Atkinson  in  that  depart¬ 
ment.  John  Carter,  of  the  Times’  news 
staff  is  assistant. 


BELL  NEW  NATIONAL 
PRESS  CLUB  CHIEF 

Louisville  Courier-Journal  Correspon¬ 
dent  Named  President — Kirchhofer 
V.  P. — Sweinhart  to  Board 
of  Governors 

Washington,  Dec.  15. — Facing  a  year 
of  hard  work  on  its  new  $9,(XX),000  build¬ 
ing  enterprise,  the  National  Press  Club, 
at  its  annual  election  today,  retained  prac¬ 
tically  its  present  personnel  of  officers  and 
governors,  thereby  assuring  completion  of 
the  project  along  the  lines  laid  out  dur¬ 
ing  the  past  year. 

Ulric  Bell,  vice-president,  and  Wash¬ 
ington  correspondent  of  the  Louisville 
Courier-Journal,  was  moved  up  without 
opposition  to  the  post  of  president.  Henry 
L.  Sweinhart,  of  the  Havas  .Agency,  re¬ 
tiring  president,  was  placed  on  the 
Board  of  Governors  for  a  three-year 
term. 

A.  H.  Kirchhofer,  Buffalo  livening 
News,  was  elected  vice-president;  W.  H. 
(Tommy)  Atkins,  special  writer,  secre¬ 
tary  ;  Edgar  Markham,  St.  Paul  Pionecr- 
I^rcss,  treasurer ;  Raymond  Clapper, 
United  News,  financial  secretary;  and 
Emmet  Dougherty,  New  York  Herald 
Tribune,  and  George  E.  Durno,  Interna¬ 
tional  News  Service,  with  Mr.  Sweinhart, 
to  the  Board  of  Governors. 

Hold-over  Governors  are  George 
Authier,  Foreign  .Affairs  News  Service; 
Franklin  L.  Fisher,  National  Geographic 
Society  Magazine;  Daniel  O’Connell, 
Washington  Times,  and  Francis  Stephen¬ 
son,  Associated  Press. 

Mr.  Bell,  who  is  34  years  old,  came  to 
Washington  to  represent  the  Courier- 
Journal  in  1921.  He  has  been  on  the 
staff  of  that  paper  for  nearly  T5  years, 
except  during  the  World  War,  from 
which  he  emerged  as  a  captain  of  in¬ 
fantry.  He  was  formerly  city  editor  of 
the  Courier-Journal.  He  has  served 
three  years  on  the  Board  of  Governors 
of  the  Press  Club. 

Mr.  Kirchhofer,  also  one  of  the 
younger  correspondents,  has  been  in 
Washington  as  the  Buffalo  News  repre¬ 
sentative  for  about  five  years  and  during 
most  of  that  time  has  been  active  in  press 
club  affairs.  He  and  Mr.  Bell,  with  the 
other  club  officials,  have  been  associated 
with  Mr.  Sweinhart  from  the  beginning 
in  the  big  building  undertaking,  which 
was  launched  last  June. 


<x.F0R  PROMPT  SERVICE.^ 


TYPE 


BORDERS  -  ORNAMENTS  -  BRASS  RULE 

Printers  ’  Supplies 

KELLY  PRESSES'KLYMAX  FEEDERS  -  PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 

Carried  in  stock  for  prompt  shipment  at  the  foBcming  Selling  Houses  of  the..; 

t^ylmerkan  Type  Founders  Qmpany 


RICHMOND 

ATLANTA 


CHICAGO 
CINCINNATI’ 
ST.  LOUIS 
MILWAUKEE 


SAN  FRANCISCO 
PORTLAND 


COAST  GROUP  NAMES 
J.  F.  YOUNG  PRESIDENT 

Pacific  Northwest  Newspaper  Associa¬ 
tion  Holds  One  Day  Meeting 
In  Tacoma,  December  7 

The  Pacific  Northwest  Newspaper  As- 
jociation  held  its  annual  meeting  Dec.  7,  at 
Tacoma  where  vital  matters  of  newspaper 
publishing  in  the  Pacific  Northwest  were 
discussed.  Resolutions  were  passed  aimed 
to  bring  about  higher  standards  in  the 
profession. 

Officers  elected  for  the  following  year 
are:  president.  J.  F'.  A^oung,  business 
manager,  Spokane  Spokesman  Review; 
vice-president,  Frank  J.  Burd,  business 
manager,  I'anccuz'cr  (B.  C.)  I^rovince; 
secretary,  William  G.  Hooker,  formerly 
of  tbe  Spokane  Chronicle,  and  treasurer, 
S.  R.  Winch,  business  manager,  Port¬ 
land  Oregon  Journal. 

Frank  S.  Baker,  publisher  of  the  Ta¬ 
coma  Ledger,  and  James  A.  Sage,  busi¬ 
ness  manager  of  the  Missoula  (Mont.) 
Missoidan,  together  with  the  officers, 
compose  the  executive  board. 

Those  present  at  the  all -day  session 
included. 

p.  W.  Ifft,  publisher  of  Walla  Walla 
Daily  Union;  H.  H.  Hoffman,  general 
manager  Seattle  Post-Intclligcncer ;  Frank 
F.  Fitts,  assistant  treasurer,  Seattle  Post 
Intelligencer ;  Calvin  Cobb,  manager 
Boise  Statesman;  Rufus  Woods,  editor 
Wenatchee  Daily  World;  F.  E.  Mayol, 
general  manager  Olympia  Recorder;  J.  F. 
Young,  business  manager  Spokane  Spokes¬ 
man-Review;  G.  F/.  Law,  business  man¬ 


ager  Portland  Telegram;  Frank  I,  Sef™ 
business  manager  Bellingham  Publish 
Company;  F'.  J.  Burd.  business  manjZ 
Vancouver  (B.  C.)  Province;  Gertrai 
D.  Best,  publisher,  Everett  Herald;  W  F 
Hartmus,  business  manager  Portland  On 
gonian;  S.  R.  Winch,  business  manaser 
Oregon  Journal,  F’ortland ;  P.  L.  Jack^ 
publi.sher  Oregon  Journal ;  L.  R.  Whe^ 
vice-president  Portland  Telegram;  H  l’ 
Kelly,  secretary,  Spokane ;  \V.  G.  Hookn 
Spokane  ;  Donald  Sterling  managine 
or  Oregon  Journal;  W.  A.  Rupp^uk! 
lisher,  Aberdeen  World;  R.  J.  Cromie. 
manager  Vancouver  (B.  C.)  5'un;  AL 
Fisb,  general  manager  Salt  Lake  Qj 
Telegram;  Frank  S.  Baker,  publisher 
coma  Daily  Ledger. 

CONFER  ON  AD  SYMBOL 

N.  E.  Group  to  Give  Prize  for  Bcil 
Quality  Product  Mark 

Prominent  business  men,  newspaper 
editors  and  advertising  managers  met  in 
Boston  last  week  for  the  purpose  of  s^ 
Iccting  a  symbol  which  will  characterize  ! 
the  quality  of  New  England  products 
and  to  arouse  interest  in  the  sale  of  these 
products  nationally  and  internationally. 

It  was  decided  to  conduct  a  contest  to 
arouse  public  interest  in  the  finding  of  i 
slogan,  token  or  idea  which  would  sria- 
bolize  New  England  goocls.  The  prize 
for  the  winner  will  be  awarded  in  May. 

Among  those  taking  part  in  the  discus 
sion  of  the  subject  were  Edgar  D.  Shaw, 
publisher  of  the  Boston  American  ani 
Advertiser;  Willis  J.  Abbott  of  the 
Christian  Science  Monitor;  F.  Lauriston 
Bullard,  of  the  Boston  Herald;  and  A.  H. 
Merchant,  of  the  Boston  Post. 


21  Percent  More 
Food  Advertising 

A  Lead  of  108,066  Lines 


The  Miami  Herald  published  21% 
more  local  and  national  food  advertising 
than  the  second  paper  for  first  11  months 
ending  November  31st,  1925.  Knowing 
that  women  purchase  approximately 
85%  of  all  home  needs,  this  fact  should 
impress  advertisers  that  Miami  house¬ 
wives  show  a  decided  preference  for 
The  Miami  Herald. 

Food  Lineage  First 
11  Months  Ending 
Nov.  30,  1925: 

Herald  619,248  Lines 

®P%“e"r  511,182  Lines 
A  Lead  of 

21  PERCENT! 


Miami  Herald 

“Florida’s  Most  Important  Newspaper^ 

FR.4NK  B.  SHUTTS,  Publisher 


OVER  10,000  LETTERS 

in  a  20-day  contest  to  name  a  doll  in  “Modish  Mitzi”  strip 

Over  1700  Deader  Interest  Proved ! 

Letters  in  \  -Iv  <t<t  nnn 

OneDav'  \  —nearly  55,000  names 

\  readers  who  Read 


Jay  I  \ 


"'^  -K>»P 


<t.  ''  •0***''' 

VO  C0>'^''  ^V5  ‘ 


ovo^  *  ^v.cvs 


— 20%  Above  the 
Average  of  50 
other  Newspapers 


\  vV/HEN  over  10,000  women  readers  of 
\  ™  the  Journal.Post  send  in  letters  in  a 

\  brief  contest  of  20  days,  it  means  far 
\  more  than  a  mere  interest  in  the  fea- 
\  ture  itself  or  in  the  prize  offered. 

\  ([  They  read  the  woman’s  page,  the 

\  news,  the  ccmics,  the  exclusive 
\  Sunday  gravure — they  like  the 
newspaper ! 

C[  A  total  of  10,879  letters  from 
all  over  Journal-Post  City — western  Mis¬ 
souri  and  eastern  Kansas!  These  women 
are  buyers.  They  spend  millions  annually 
for  both  necessities  and  luxuries.  They  buy 
good  merchandise,  familiarized  by  advertising. 
They  READ  your  advertising  and  BUY  your 
products. 


Sell  to  the  Women  in  Journal-Post  City 


MORNING 


EVENING 


SUNDAY 


KANSAS  CITY  JOURNAL-POST 


LORENZEN  &  THOMPSON,  INC. 

National  Advertising  Representatives 


NEW  YORK 


CHICAGO 


SAN  FRANCISCO 


SEATTLE 


20 


Editor  &  Publisher  for  December  19,  1925 


NEWSPAPER  MAKERS  AT  WORK 

_ By  PHIUP  SCHUYLER  - 


50  per  cent  more  building  material,  wire  ST.  LOUIS  TIMES  WINS 

fencing,  and  paint  was  purchased  in  our  _ 

territory  last  year  than  during  the  last  five 

years.  The  farmers  are  generally  im-  Awarded  Verdiat  in  Libel  Suit  Bri 
proving  their  properties  because  of  their  by  Loren*  G.  Shubert 

prosperity.”  •  r 


proving  their  properties  because  ot  their  by  Lorenz  G.  Shubert 

prosperity.”  j-  ^  t  , 

- -  A  verdict  m  favor  of  the  Amtrio, 

ALLEN  HEADS  PRESS  GROUP  fi*,; 

vcas  rendered  by  a  jury  m  the  GnJ. 
Court  in  St.  Louis,  in  a  suit  for  Uj 
Brookline  Chronicle  Publiaher  Named  brought  against  it  by  Lorenz  G.  Sdk 
President  of  Massachusetts  Assn.  bert,  former  president  of  a  motor  cm. 


bert,  former  president  of  a  motor  ^ 
pany. 

The  Massachusetts  Press  .Association  at  t-u  l  j 

its  anniiai  meeting  last  week  in  Boston  at  " 

the  Hotel  Lenox,  elected  Walter  U.  Al-  su't  m  the  Unit« 

kn  of  the  Brookline  Chronicle,  president;  ^  Court  ^S^mst  a  surwi 

James  Wingate.  Medford  Mercury.  ‘he  suit ,, 

Charles  T.  Hall,  Everett  Herald,  and  brought  by  the  .»notor  ^pany  to 
Frank  F.  Prescott,  IVevmoulh  Gazette-  force  I«yment  of  a  $10,000  surety  bo^ 
Transerift.  vice-presidents;  Robert  Os-  which  the  inotor  company  had  given « 

t<»rliniif  A/iiz/c/iii  c/»  tr#»aciir<»r  •  *  The  article  stated  that 


A  Man  with  a  Magnifying  Glass — C.  R.  Butler 


terhaut,  Hudson  Enterprise,  treasurer;  V  f  TL  ii  i*^ /hat  th, 

Carl  Prescott,  East  W’eymouth,  secretary ;  c  ^  \  ^  ^  'defalcations 

Ralph  Metcalf,  Belmont  Citicen.  auditor;  .i,  ’♦  con  ended  the  allegj. 

and  J.  M.  Marshall,  Mcmchester  Cricket. 

historian.  .  y'c  newspapers  introduced  witness^ 

The  association  went  on  record  for  the  )uclu(IinK  Schubert  s  former  associatts 
return  of  the  1920  postal  rates.  More  than  11}  effort  to  substantiate  the  charge 
200  members  were  present.  Phe  defense  was  represented  by  G.  A. 

Among  the  speakers  were  Gov.  A.  T.  president  of  the  American  Pros; 

I'uller  and  Mayor-elect  Leon  Conwell  of  h--  “uder. 

Somerville,  son  of  the  late  Russell  Con- 
wcll  of  Philadelphia. 


Davie*  Host  to  Press 


'T'O  look  at  the  newspaper  publishing  added  information.  This  year  we  \vant  William  W.  Davies,  general  repre-  Co.,  New  York,  this  week  offereTsftJ  I 
■■■  business  through  expert  accountant  to  receive  for  compilation  and  comparison  Miitative  in  the  United  States  for  La  common  shares  of  the  Curtis  Puhliih' 

eyes  is  to  look  with  a  magnifying  glass,  figures  in  dollars  and  cents  instead  of  in  \ncion  of  Buenos  .Aires,  was  host  to  Company,  publishers  of  the  Sa  mZ 

which  enlarges  defects  and  specks  of  percentages  as  heretofore.  We  want  our  representatives  of  domestic  and  foreign  Evening  Post,  Ladies’  Home  Jou^ 

waste  and  lost  profits,  making  their  eradi-  circulation  figures  exact,  and  our  adver-  press  associations  and  to  New  A'ork  .and  Country  Gentleman,  and  Pliiladelohii 

cation  easy.  tisiiig  data  measured  in  inches.  newspapers  at  a  banquet  at  the  Hotel  and  New  York  newspapers  at  JtlO, 

Charles  R.  Butler,  secretary  and  treas-  '  From  these  answered  forms,  we  hope  R„osevclt.  Wednesday,  which  featured  the  diarc.  The  shares  are  part  ’of  out^J 


Curtis  Stock  on  Sale  This  Week 

^  Hallgartcn  &  Co.  and  J.  A.  Sisto  i 
Co.,  New  York,  this  week  offered  5,0® 


tising  data  measured  in  inches. 
"From  these  answered  forms,  we 


urer  of  the  Jl/aiiA’oto  (Minn.)  Free  Prc.M,  to  arrive  at  comparative  figures  on  the  animal  4-day  session  of  tl 
holds  such  a  glass  to  his  eye,  and  would  cost  of  producing  an  inch  of  advertising  j-an  Commercial  Congress, 
loan  it  to  other  publishers  who  believe  in  composition,  and  the  cost  per  thousand 

foresight  rather  than  haphazard  and  of  eight-page  newspapers.  A  joint  com- - - 

stumbling  sliortsiglit.  pilation  with  the  S.  N.  P.  A.  ought  to  be  / 

Mr.  Butler  is  a  member  of  the  cost  find-  ready  by  about  March  1.”  / 

ing  committee  of  the  Inland  Daily  Press  Mr.  Butler  thinks  this  Inland  magnify-  / 

AssiKiation,  prosperous  and  firmly  estab-  ing  glass  is  getting  clearer  as  it  grows  / 


lisHcd  membership  body  of  newspapers  of  old.  It  was  smoky  at  first  with  the  hot 
the  14  middle  western  states  ami  Canada,  air  of  those  who  didn’t  know  what  it 
He  was  in  New  York  the  other  day  on  was  all  about. 

Inland  business.  Plans  for  an  enlarged  "The  program  as  now’  mapped  out,”  he 
cost  finding  newspaper  survey  were  dis-  vouclisafed,  "is  rapidly  approaching  In- 
cussed  with  Clifford  Y'ewdall,  New  York  land's  ultimate  aim.” 
accountant,  who  is  to  compile  and  analyze  Back  in  Mankato  in  the  Free  Press 
figures  on  the  newspaper  business  to  be  home,  Mr.  Butler  has  a  highly  developed 
submitted,  it  is  hoped,  by  a  large  majority  newspaper  accounting  system.  It  is  one 
of  the  Inland  members  and  also  members  he  has  talked  of  frequently  at  Inland 
of  the  Southern  Newspaper  Publishers,  meetings  and  written  about  for  Editor  & 
From  these  figures  comparative  facts  will  PrnLisnF.R. 

be  obtained,  helpful  in  putting  newspaper  For  a  quarter  of  a  century,  Mr.  Butler 
publishing  on  even  a  more  stable  and  has  been  asociated  with  the  Free  Press 
efficient  basis  than  it  now  enjoys.  The  and  its  large  job  printng  establishment 
Inland  has  been  improving  on  its  cost  operated  separately  from  the  daily  paper. 


finding  system  for  the  past  five  years. 


Starting  at  a  salary  of  $15  a  week  as  a 


A  call  is  now  going  out  to  the  Inland  “handy-man”  for  the  Stillwater  (Minn.) 
membership,  asking  them  to  fill  out  care-  Gazette  he  went  to  the  Free  Press  in  W02 
fully  the  required  questionnaires.  Mr.  as  bookkeeper.  Today  he  owns  an  inter- 
Butler  is  passing  around  his  magnifying  est  in  the  Free  Press  Company  and  has 
glass.  been  its  secretary  and  treasurer  since  1918. 

“In  other  years,”  Mr.  Butler  .said,  “we  The  company  operates  a  publishing  plant 
have  received  aliout  80  reports  from  a  in  Minneapolis  as  well  as  in  Mankato, 
membership  of  250  in  the  Inland,  but  we  I'rom  his  career  it  is  easy  to  see  Mr. 
arc  hoping  for  a  much  greater  response  Butler  likes  figures.  When  talking  about 
this  year.  Mankato  and  its  market  he  has  statistics 

“\Ve  arc  planning  to  elaborate  on  the  on  his  tongue  tip. 
cost  finding  form  in  an  attempt  to  gain  "One  interesting  fact,”  he  said,  “is  that 


^3 


.FLEXIDEAL 


Reg  U  S  Pat  Off 


THE  EMPOKTED  DEY  MAT 

OF  SUPEREOIR  QUALITY 

Write  for  Free  Samples 

FLEXIDEAL  COMPANY,  flimco 


15  WILLIAM  STREET 


NEW  YORK  CITY 


ST.XTK  OF  NEW  YORK  N 

OFITCF  OF  THE  ATTORNEY  GENERAL 

.AT.R.XNY 

The  New  York  Tunes: 

I  recently  received  a  complaint  from _ 

-  that  The  New  York  Times  had  refused 

to  accept  their  advertising^  matter.  /  replied  to  the  letter 
by  stalintr  that  the  question  of  acceptance  of  advertising 
teas  a  matter  for  the  ncivspapcr  to  decide,  but  that,  observing 
the  character  of  their  bu.dncss,  I  xvould  suggest  that  they 
direct  their  attention  to  the  provisions  of  the  Martin  Act, 
a  copy  of  "which  /  enclosed  to  them,  and  also  suggesting  that 
their  operations  were  a  matter  for  the  consideration  of  the 
Superintendent  of  Banks.  In  reply  thereto  they  wrote  indi¬ 
cating  that  they  found  plenty  of  newspapers  to  accept  their 
advertising. 

/  am  writing  to  you.  hoxci’Z'cr,  more  to  congratulate 
you  on  the  stand  taken  by  you,  than  for  any  other  purpose. 
They  sent  me  a  copy  of  the  advertisement  which  they  offered 
to  you,  and  I  can  in  no  zvay  blame  you  for  refusing  to  run  it. 
//  all  the  neiespapers  of  the  .State  7eould  gk’e  this  office  such 
hearty  cooperation  as  your  ne7i’spapcr  is  giving  it,  7ve  7V0uld 
soon  drwc  all  the  gct-rich-quick  schemes  out  of  the  State. 

Again  a.<;suring  you  of  my  gratification  at  the  position 
taken  by  you,  I  remain, 

.ILBRRT  OTTINGER, 

Attorney  General. 

.  liy  Borden  H.  Mills, 

\  Deputy  J 


Advertisements  ofifered  to  The  New  York  Times 
are  subject  to  its  censorship  and  must  conform  to 
The  Times  standards  and  its  ideals  of  a  news¬ 
paper’s  obligations  to  the  public. 


Koosevcit,  Wednesday,  winch  teatured  the  =harc.  The  shares  are  part  of  outstand. 
aninial  4-day  session  of  the  Pan-.Ameri-  ing  stock  and  do  not  represent  w, 
can  Commercial  Congress.  financing. 


kth  Xtu  ui  ii-U  U  U  ivtl  iLU  ifiH  ilTSi  U  L  aliT  kLii  Wti  ia/ 


GAINS ! ! ! 


THE  BALTIMORE  NEWS 

gained  11,809  net  paid  circulation  since  June.  Average 
net  paid  circulation  for  November,  1925 — 112,558. 

The  News  is  gaining  over  1924  substantially  in  national 
advertising.  The  News  is  gaining  further  prestige  in  Bal¬ 
timore  through  its  service  to  advertisers. 


Bal 


;~zs>iAMeniCA(^ 


kati 


gained  14,497  net  paid  circulation  over  November,  1924.  The 
American  also  shows  gains  in  national  advertising. 

The  combination  of  The  News  112,558  net  paid  and  the  American 
56,827,  with  their  small  factor  of  duplication,  serves  a  greater  number 
of  readers  than  the  other  morning  and  evening  combination.  Our 
Service  Department  is  always  ready  to  assist  the  manufacturer  to  link 
this  biggest  half  of  Baltimore’s  market  with  his  product,  thereby 
crftating  an  ea^rer  retail  market  af*reDta.nce. 

THE  BALTIMORE  NEWS 


AND 


ierlrati 


The  Fastest  Growing  Newspapers  in  Baltimore 


NATIONAL  ADVERTISING  REPRESENTATIVES 


G.  LOGAN  PAYNE  CO. 
St.  Louis — Los  Angeles 
Chicago — Detroit 


PAYNE,  BURNS  &  SMITH 
New  York — Boston 
Atlanta 
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'UR  OVN  Voi5!;P 

‘or  Letters 


By  JAMES  MELVIN  LEE 


An  advertising  volume  tliat  is  out  of  •  believe  that  the  advertiser  is  at  tmee  a 

the  nrdinarv  it  “Tlip  I  ^ntrl1aLrp  of  Ad-  ®  professor,  a  pi<  neer  and  a  priest, 

uie  or(linar>  is  me  l-anguage  OI  ACl-  ^  plenipotentiary  and  a  prime  minister, 
aertising  (Isaac  r  itman  &  Sons)  by  Jobn  I  believe  more  in  brains  than  in  boodle,  more 
H.  (  Ipdycke.  It  has  three  (lurposes — to  in  men  than  in  money,  more  in  culture  than  in 
inform,  to  interpret,  and  to  inspire.  It  "’ure  m  service  than  m  sikmuIuIix. 

.  1  lielieve  that  the  fault  is  entirely  my  own 

IS  primarily  for  students  regardless  of  ,very  time  that  1  turn  out  a  piece  of  copy 

whether  they  arc  mtltriculated  in  some  that  does  not  attract  attention  wholesomely. 


1  believe  more  in  brains  than  in  boodle,  more 


\  X  editorial  for  editors  may  be  found 
^1  '  *■  in  The  XF.A  Sennee  Paper  for  Di - 

/[  I  J  eemlK-r  11.  Its  head  is  “By-Lines.” 

.\ttentiiin  is  called  to  the  fact  that  the 
most  valuable  reporter  is  the  one  who-  is 

Sliest  known  or  the  one  who  has  the  most 
friends,  l-'rum  tlwse  friends  come  tips  on 
tiews  and  feature  stories.  To  make  more 
friends  the  reptirter  needs  the  co-operation 
of  his  jiaper. 

Often  a  per. son  benclited  by  some  story 
is  at  tince  a  thinks  of  tlte  reporter  when  another 
■  and  a  priest,  story  breaks.  But  when  the  name  of  this 
bi‘"wd7e.  more  reporter  is  unknown  no  tip  can  be  given 
culture  than  in  and  the  paper  misses  what  might  have 
miidulix.  lieen  a  beat. 

"'iece  "of  co'py  ^  oiiicluding  thought  of  this  editorial 
n*''w^lotes^)nle^y,  's  that  a  by-line  does  not  do  a  paper 


university  or  emiiloyed  in  the  copy  de 
partment  of  some  agency. 


that  docs  not  get  itself  read  and  believed,  and  any  harm  but  diK's  make  a  reporter — 
that  IS  not  remembered.  HO  matter  how  long  he  has  been  in  the 

I  iMflievc  that  ev«ry  great  literary  worker. 


But  “The  Language  of  .Advertising”  is  fro'n.  Sha\'es;:;are"""sfaw.‘  wTuTl ’'admT. 'a{  «ame-please.l  to  see  liis  name  on  a  good 


no  ordinary  text  book.  It  is  far  from  be¬ 
ing  academic  or  jiedantic.  But  on  the 
other  hand,  it  is  intensely  practical  for 
those  who  can  lift  their  eyes  atxive  the 


once  that  his  work  is  in  no  wise  different  in 
(Hirpose  and  importance  from  the  work  of  the 
writer  of  advertising  covy. 


story. 

This  editorial  presents  a  strong  case  for 
the  bv-line. 


those  who  can  lift  their  eyes  atxive  the  I’art  III  ^lr.  Opdycke  charts  the  map  * 

immediate  problems  of  spccitic  advertise-  C'd’y  writer  and  then  considers  the  rriiii.'  loio,-  ei” 

ments  and  see  advertising  as  something  latter  as  economist,  pltilosopher  co-ordina-  T"  ^ 

of  an  art  tor,  psychologist,  sociologist,  .strategist,  m-  EnmiR  &  Pi  blisher  for  Dec. 

Briefly,’  the  volume  consists  of  four  terpreter,  artist,  and  scientist.  In  this  T’ 
parts.  Part  I  considers  “Background  and  section  ample  space  is  found  tor  the  dis-  nformation.  Marshall  D.  Beuick 

l^nspiration”;  Part  II,  “The  Copy  in  Lit-  cussion  of  trade  marks  and  pictures  in  I”  P f  orces  a  senes  of 
erature":  Part  111,  “Foreground  and  In-  advertising  copy  In  the  term  picture 

spiration";  and  Part  IV,  “The  Literature  Opilycke  includes  any  kind  of  an  il-  Tendency  in 

in  Copv."  .\n  appendix  contains  brief  lustration  exclusive  of  mere  expository  Uc;.,. 

outlined  for  three  Curses  in  advertising  Krapli  or  diagram.  The  cements  about  Ti  i  '"' 

of  thirty  lessons  each.  Special  mention  advertisements  used  for  illustrative  pur-  f*/*  "’'1  f V  ^ 

should  be  made  of  a  very  aiipropriate  in-  I>oses  in  tlm  section  are  especially  illumi-  fnll<i.t  in.T  nar:>(Tr.i>nb  'c  »  •  i  f 

troduction  contributed  by  Percy  S.  uating.  The  advertising  managers  on 

Straus,  vice-presidei.t  of  R.  11.  .\Iacy  &■  newspapers  should  pay  special  attention  the  general  trend  of  tlte  series. 

Company.  It  will  be  remembered  that  to  the  ads  a  column  long  to  see  how  hot-  71,^  e,iii„ri.vi  article  is  evolving.  Some 


told  by  Harold  T.  Pulsifer, 
editor  of  The  Outlook,  as  a  sortolS 
face  to  the  contribution  which  Mr  ^ 

makes  to  the  issue  of  Xov.  25 _ a  ci^ 

bution  that  touches  a  lot  of  live^^ 
usually  avoided  by  etlitorial  writers"*"* 
Mr.  Pulsifer  also  announces  a  stria  oi 
articles  from  Mr.  Seitz’s  pen  on  iht  A*, 
erican  press.  Mr.  Pulsifer  believes^ 
the  publication  of  this  series  by  Mr  W 
will  be  one  of  the  outstanding 
the  publishing  world  in  1926.  ® 

*  *  * 

0F  all  German  books  relating  t» 

_  journalism  possibly  the  most  ina 
esting  to  .American  readers  is  “HandbS 
der  .Auslandpresse”  (Ernst  Sietfrba 
Mittler  and  Sohn,  Berlin).  This*book 
was  iirinted  during  the  war  and  is  a  fi. 
rectory  of  the  leading  journals  publis(*i 
in  the  countries  opposing  Germany,  xia 
most  interesting  part  of  the  volume  is  rt* 
section  under  each  paper  which  describa 
the  attitude  of  that  paper  toward) 
Germany. 


R.  11.  Macy  &  Comjiany'  won  one  of  Inni  and  top  are  linked  to  give  unity,  newspapers  whose  hands  are  tied  with  a 


those  famous  advertising  awards  estab¬ 
lished  at  Harvard  University  by  Edward 
W.  Bok  of  Philadelphia.  Consequently 
this  introduction  by  Mr.  Straus  has  an 


iUld  to  sec  how  the  optical  center  brings  ^nctum  sanclorium  tradition  try  to  continue  to 


out  the  pivotal  point  of  the  copy. 

But  in  all  sections  of  the  book  the 
author  has  certain  ideas  to  sell.  In  mark- 


do  a  thing  with  type  and  respectable  appear¬ 
ance  that  was  formerly  accomplished  through 
vibrating  words.  In  fact,  it  is  hard  to  believe 
that  many  newspapers  take  their  editorial  pages 


tins  iiiii uuiiciiuii  uy  .ni.  oiiaus  iias  an  -  -  T, - , - ,  , -  .  , -  .1..  >1...,  .  .ij  u  .7 

added  interest  for  the  professional  worker.  these  ideas  through  the  printed  page  tillm  .aT  i^i’esIst'ible’T, 


jx. vs.. V..V.  .vs.. . .  ,  \  .  I  .1.  _  1  £  tii.ii  I ciiucrs  wouiH  noci  Tiicm  Hs  irrcsistiDie  as 

Possibly  Part  IV  prints  the  more  dis-  employed  the  same  langu^e  of  ^  streamer  headline  or  a  back-paRe  article  by 

tinctive  contributions  made  by  Mr.  Op-  ;i<lvertising  w-hich  he  discusses  in  the  Dr.  Crane, 
dycke.  Certainly  this  section  will  appeal  itself.  In  short,  he  sens  both  his  *  ♦  * 

to  those  who  want  to  make  themselves  kleas  and  himself  to  the  reader.  tv  i  •-  t-  - 

masters  of  advertising  ctipy.  It  lists  the  .  i  -  i  i  ,*  ±  younger  days  Don  C.  Seitz  once 

various  blue-prints  employed  by  the  mast-  /\  BOOK,  announced  lor  early  publi-  ^  wrote  some  leaders  for  the  N^ew  York 
ers.  Both  in  style  and  subject  matter  cation  is  “When  James  Gordon  Ben-  ll^orld.  They  were  extremely 


maslers  of  advertising  copy.  It  lists  the  .  r..-./-!!-  *  *  1*  -  l.-  I^"  younger  days  Don  C.  Seitz  once 

various  blue-prints  employed  by  the  mast-  \  BOOK,  announced  lor  early'  publi-  ^  wrote  some  leaders  for  the  N^ew  York 
ers.  Both  in  style  and  subject  matter  cation  is  “When  James  Gordon  Ben-  /.'r'ciiiiig  U’orld.  They  were  extremely 
it  .shows  Mr.  Oixlycke  at  his  best.  The  "ett  Was  Caliph  of  Bagdad”  (Funk  &  critical  of  certain  persons  prominent  in 
delightful  humor  which  creeps  out  here  WaRnalls  Company)  by  .Albert  S.  Crock-  the  public  eye  and  were  stopped  by  Mr. 
and  there  makes  the  perusal  of  this  sec-  The  author  was  for  years  on  the  Pulitzer,  tlie  owner  of  the  paper,  on  the 

tion  more  enjoyable.  s*atT  of  the  Xi~ie  York  Herald  and  worked  ground  that  they  were  set  in  the  wrong 

As  a  sort  of  summary  for  Part  I,  directly  under  the  personal  instruction  of  kind  of  type.”  From  that  time  on  Mr. 
“Background  and  Inspiration,”  Mr.  Op^  Mr.  Bennett.  After  he  left  the  Herald  he  Seitz  gave  all  his  attention  to  the  busi- 
dycke  gives  twelve  rules  which  are  printed  went  to  the  old  .Vcrc  1  ork  Sun  and  still  ness  office. 

on  pages  24  and  25.  By  way  of  illustra-  was  with  the  .Veto  York  Times.  This  anecdote  along  with  others  are 

tion  the  following  may  be  quoted  :  — 

Form  your  own  reading  judgments  and 
evaluations;  he  neither  the  t<  ol  of  reviewers 

nor  the  victim  of  best  seller  advertisements.  I  ^  ^  ^ 

Cultivate  a  nose  for  good  books;  that  is,  i  ^  B  m  ^  I  M  I 

build  your  very  own  tK)okshelf;  let  its  length  and  I  I  ^  ^  I 

breadth  and  depth  be  mcasuretl  by  your  capac*  ■  I  ■  H  J  B  B  M  ■  IBB  Br 

ity,  and  fear  not  to  stand  or  fall  by  the  bwks  ■  m  T  T 

upon  it.  even  though  they  be  haunted  by  silver 

eels  ami  sealed  with  cobwebs.  {  0  ■  ^ 

Aim  to  relate  one  book  to  another  and  all  |  _  J  j  I  I 

the  books  ><  ii  read  to  life  in  general  an<l  your  B  B^  I 

own  experience  in  particular,  for  it  is  only  by  III  [  IB  II  I  l^^^l 

thus  reading  in  relation  that  the  most  genuine  ! 
joy  is  to  he  got  out  of  it  and  the  s*  ul  saved 
from  the  corroding  rust  of  irresiionsibility  and 

'‘“bv""' socialist  in  ,o.nc  one  line  of  reading,  '  T  Surprising  growtli  of  Florida  has  come 

preferai.iv  in  some  line  that  is  closely  con-  \/\/  an  equallv  Surprising  grovvth  of  Florida’s  nevvs- 

nected  with  your  life  work;  make  it  your  aim  W  W  a  i  .  ^  e 

then  to  be  well  read  along  broad  and  general  "  "  papCFS.  AlmOSt  WithOUt  Warning  the  leW  nCWS- 

line,  of  education  and  culture.  papers  of  Struggling  circulation  were  called  upon  to 

of ^Mr.  rri;!ngi’"ol  '  furnish  Florida’s  new  millions  with  news  of  the  outside 

famous  men  of  letters  to  see  what  they  w’orld  and  these  papers  responded  nobly  to  the  task. 

•  have  to  suggest  alxiut  advertising.  Here  Double — treble — quadruple  circulation — page  after  page  ‘ 

arc  three  from  Shakespeare’s  pen:  r  o  ctrein  on  nlH  thnt  for  a 


To  things  of  sate  a  seller’s  praise  belongs. 

— Lovers  Labor*s  Lost. 

We’ll  commend  what  we  intend  to  sell. 

^Trtnlus  and  Cressida. 

As  I  was  then 

Advertising  and  holy  to  your  business, 

Not  changing  heart  with  habit,  I  am  still 

Atlorneyed  at  your  service. 

— Measure  for  Measure. 

Mr.  Opdycke  in  calling  attention  to  the 
tomment  of  the  commentators  that 
Shakesix'arc  used  advertising  in  the  sense 
of  informing  or  giving  intelligence  re¬ 
marks  that  modern  advertising  has  pre¬ 
cisely  the  same  purpose. 

A  page  that  might  well  be  torn  from 
the  volume  and  framed  for  the  wall  is 
sixty-four  which  succinctly  sets  forth  the 
copyman’s  creed.  Two  or  three  articles 
from  this  creed  are  sufficient  to  indicate 
its  contents : 


WITH  the  surprising  growth  of  Florida  has  come 
an  equally  surprising  growth  of  Florida’s  news¬ 
papers.  Almost  without  warning  the  few  news¬ 
papers  of  struggling  circulation  were  called  upon  to 
furnish  Florida’s  new  millions  with  news  of  the  outside 
world  and  these  papers  responded  nobly  to  the  task. 
Double — treble — quadruple  circulation — page  after  page 
of  advertising — put  a  strain  on  old  methods  that  for  a 
time  looked  serious.  But  the  solution  was  in  sight. 
Florida  papers  installed  Ludlows. 

Now  single  type  worries  are  ended  for  the  many  Florida  papers 
that  have  installed  Ludlows  and  most  of  the  display  composition 
is  set  this  e-asy,  rapid  way. 

Florida,  of  course,  appreciates  Ludlow  economy,  but  it  was  in 
every  case  the  major  featuresof  Ludlow  quality  and  Ludlow  speed 
that  sold  this  system  to  Florida  papers. 


Ludlow  Typograph  Co. 

2032  Clybourn  Avenue,  Chicago 


San  Francisco:  .S  Third  Street 
Atlanta:  41  Marietta  Street 


New  York :  63  Park  Row 
Boston:  261  Franklin  Street 


LUDLOW  DUALITY  COMPOSITION 


A  Young  Wife,  from  the  Country  ' 
An  Older  Husband,  Rich  i 
and  Absorbed  in  I 

his  Affairs. 

A  Little  Flirtation, 

A  Little  Dissipation, 

No  Harm  in  Either — 

That  Was  Her  Belief  Until 
The  Trap  Was  Sprung  and 
She  Found  Herself  Betrayed. 

Then  Disgrace,  Toil.  Poverty 

How  Could  this  Lone  Woman 
Face  the  Long  Road  Back  from 
The  World  of  Down  and  Out?  i 

Newspaper  Readers 
Will  Avidly  Follow 
The  Career  of  Charlotte, 
Fascinating  Heroine 
of  the 

New  Enthralling  Serial 

I  **lhe  Thoughtless 
Wife” 


*Playing  With  Fire” 
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FIRST  IN  EVANSVILLE 


The  Evansville  Courier  is  first  in  total  advertising  and  first  in  ' 

circulation.  .i 

'•I 

If* 

No  exceptions  or  segregations  are  made  to  attain  leadership. 
DeLisser  lineage  figures  (not  our  own  measurements)  attest  the 
accuracy  of  advertising  figures  herein  quoted,  while  circulation 
figures  are  those  of  the  A.  B.  C. 


The  Evansville  Courier  (Dafly)  -  -  -  27,343 

Second  paper .  20,708 

The  Courier  and  Journal  (Sunday)  29,918 

Second  paper . 18,285 


The  total  advertising  lineage  for  the  period 
January  1,  1925  to  October  31,  1925: 

The  Evansville  Courier  (Daily  ssanday)  -  -  7,837,696 

Second  paper  (Daily  and  Sunday)  7,430,598 


The  Evansville  Courier 

Evansville,  Indiana 

A  Home  Owned  Newspaper 

National  Representatives 

Payne,  Burns  and  Smith  G.  Logsui  Payne  Company 

New  York — Boston  Chicago— Detroit — St.  Louis — Los  Angeles 


We  Announce  a  Revoluhon  in  th 


iT/ie  Wood  Bee-Li 


ne 


Pi 


ysp( 


WE  beg  to  announce  the  completion  of  a 
remarkable  printing  press  that  will  place 
the  pressroom  of  the  smaller-city  news¬ 
paper  upon  an  even  footing  with  that  of  the 
largest  metropolitan  daily. 


The  Simplest  and  SwiltestLl-C 


This  will  enable  the  publisher  who  is  install¬ 
ing  for  the  first  time  a  rotary  press  to  con¬ 
form  at  once  to  the  standard  manufacturing 
practice  in  use  ever)rwhere  by  the  metropolitan 
newspaper. 

That  is  to  say: 

First,  his  forms  will  be  made  up  and  molded 
in  metropolitan  fashion; 

Second,  his  printing  plates  will  be  identical 
with  those  used  by  the  metropolitan  daily  and 
will  be  cast  and  finished  swiftly  by  an  Autoplate 
machine  without  the  need  of  hand  tooling: 


Third,  his  press  will  be  plated  exactly  like  and 
as  quickly  as  a  metropolitan  press; 

Fourth,  he  will  have  the  same  variety  of  pages 
and  sections  that  is  enjoyed  by  the  metropolitan 
publisher; 

Fifth,  his  speed  of  production  will  be  as  great; 
and 

Sixth,  he  may  freely  make  and  use  double¬ 
truck  printing  plates,  containing  double -page 
advertisements. 


Bee~Limubi 

nJ-32 


2- 


Prints  4-6-8-10-12-14-1! 
papers,  at  the  same  speed  ai  is  1 
metropolitan  newspaper  pn  I 
one  or  two  sections.  It  requin  lo; 
a  room  ten  feet  high,  its  fee, 
stereotyping  equipment,  is 


WOOD  NEWSPAPER  M 

501  FIFTH  AVE^ 


Pressroom  of  the  Smaller-City  Daily 


mspaper  Printing  Press 

all-City  Press  in  the  World 


r 


I 


[uble  Unit 


i)-24-28  and  32  paged  news- 
k  handsomely  as  a  standard 
Its  product  may  be  run  in 
pit,  and  may  be  operated  in 
e,  fully  motorized,  without 
i240. 


This  machine  is  designed  after  the  latest 
f2ishion  of  unit  construction,  which  permits  of 
its  easy  and  cheap  expansion  into  a  machine 
having  any  desired  number  of  units.  This  insures 
its  becoming  a  growing,  permanent  investment. 

We  are  enabled  to  offer  such  a  machine  only 
because  of  inventions  recently  made  by  Mr. 
Henry  A.  Wise  Wood.  These  have  resulted  in  a 
press  of  such  extraordinary  simplicity  that  it  can 
be  bought,  installed,  and  operated  at  a  cost  far 
below  that  of  any  metropolitan  press  in  use,  and 
is  within  the  means  of  every  smaller-city  pub¬ 
lisher. 

This  machine  may  be  seen  in  daily  operation 
at  our  shops  in  Plainfield,  New  Jersey,  where 
preparations  are  under  way  for  its  manufacture 
in  large  numbers. 

Deliveries  will  be  made  in  the  order  of 
purchase. 

Net  Prices 

Wood  Bee-Line  Presses 

f.  o.  b.  Plainfield,  New  Jersey 

No.  1>16,  Single  Unit,  4-6-8>12>16  Pages .  $15,130 

No.  1-20,  Single  Unit,  4-6-8-10-12-16-20  Pages .  16,590 

No.  1-32,  Double  Unit,  4-6-8-10-12-14-16-20-24-28-32  Pages.  25,240 

Prices  quoted  above  are  for  presses  fully  motorized,  vrithout  stereotyping 
equipment. 

Additional  16-paged  vmits  ready  for  attachment . @  $  9,830 

Additional  20-paged  units  ready  for  attachment . @  11,280 


M^HINERY  CORPORATION 

.VENI  new  YORK  CITY 
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SELLING  OUT  CHEAP 

WHAT  <lo  editors  think  of  sucli  incidents  as  the 
following,  occurrin;;;  almost  <laily  in  many 
otiliccs;  A  managing  editor  receives  from  his 
own  hnsiness  olf'ce  a  serialized  version  of  a  screen 
play  soon  to  be  shown  in  the  community,  with  in¬ 
structions  to  publish  it,  good,  bad,  indiftcrent  or 
rotten,  as  free  publicity  in  part  consideration  of  an 
advertising  contract? 

Kuitor  Sc  I’l-BLisnKk  calls  this  a  cheap  sell  out  of 
the  whole  great  principle  of  editing  and  also  the 
whole  great  principle  of  ethical  advertising. 

Advertising  salesmen  all  over  the  country,  but  not 
all  of  them,  are  returning  to  their  oftkes  with  their 
pockets  bulging  with  publicity,  commitments  upon 
editorial  space  fit  to  drive  conscientious  editors  mad. 
The  free  advertising  impositions  that  some  publishers 
permit  their  advertising  forces  to  unload  upon  news 
desks  has,  we  submit  as  a  cold  fact,  become  a  groan¬ 
ing  outrage. 

What  docs  it  mean?  It  means  palsied  salesmanship 
which  permits  space  buyers  to  receive  premiums  of 
incalculable  value  for  the  mere  asking;  violation  of 
laws  calling  for  the  labelling  of  advertising  and  the 
payment  of  extra  postal  rates  on  advertising  sections; 
demoralization  of  editorial  morale;  a  regimen  '  of 
deceit  upon  the  faithful  readers  of  newspapers;  a 
cynical  popular  conception  that  the  whole  American 
press  has  completely  yielded  to  advertising  influence 
and  is  both  venal  and  irresponsible. 

Doubtless,  our  readers  can  supply  a  dozen  added 
counts  to  this  indictment.  Our  own  general  view  is 
that  if  advertising  space  in  newspapers,  with  its  mar¬ 
velous  power  to  sell  merchandise  and  make  men  rich, 
cannot  be  sold  upon  its  merits  the  whole  press  scheme 
falls.  It  can  be  sold,  indeed  is  sold  in  ever  increasing 
volume,  on  sound  merit  for  a  large  section  of  the 
press  which  has  never  yielded  to  the  easy  way. 

We  can  suggest  no  more'  important  topic  than  this 
for  the  next  meeting  of  the  Society  of  Newspaper 
Editors.  Everywhere  conscientious  newspaper  men 
should  take  up  this  subject  with  bare  hands  and 
make  the  indignity,  injustice  and  danger  of  it  an 
issue  in  the  open. 

kcsl'tmdin^  to  the  sound  policy  of  catering 
to  local  ckdc  pride  Indianapolis  (Ind.)  Star  is 
offering  prizes  for  the  best  suggestions  to  make 
the  city  a  finer  place  in  •zvliich  to  Hie. 

HOLD  ON  TIGHT 

PREI’.\RE  for  a  shock!  Steady,  now,  you  news¬ 
paper  editors  who  believe  that  the  last  word 
has  been  said  in  press  agentry  !  Are  you  hold¬ 
ing  on  tight  ?  Well,  here  goes :  The  Saturday 
livening  Post  has  employed  a  press  agent  who  is  ask¬ 
ing  the  newspapers  to  give  free  publicity  to  that  in¬ 
teresting  publication’s  great  public  enterprise  in  of¬ 
fering  to  loan  cash  to  hoys  who  want  to  go  to  college 
and  will  pay  off  the  debt  by  “delivering  the  Curtis 
publications.” 

The  press  agent,  of  course,  presents  this  material  to 
the  daily  press  as  “news  for  your  readers.”  Oh, 
there’s  no  compulsion — editors  are  told  they  are  quite 
at  liberty  to  judge  the  value  of  the  material  and  give 
it  such  space  as  they  may  deem  fit.  And — yes — the 
simple  request  is  added  that  if  mention  of  the  matter 
is  made  the  press  agent  would  greatly  appreciate  a 
free  copy  of  the  paper  containing  it. 

That’s  that,  and  no  comment  of  ours  shall  gild  .so 
fair  a  lily. 

Study  the  amazing  development  of  American 
export  trade  to  find  rich  nezv  opportunities  for 
advertising  ser'Acc. 

GRABBING  FIRST  PAGES 

The  press  agent  triumphs  of  the  week  were  listed 
by  Concord  (X.  H.)  Daily  Monitor  as  follows; 
“Red”  Grange  in  professional  football ;  Henry 
Ford,  the  well-known  manufacturer  of  automobiles, 
listening  to  the  fiddling  of  Mellie  Dunham;  Mary 
Garden  saying  that  she  never  changes  her  lingerie  all 
tlie  year  ’round  (I  mean  the  weight)  on  first  pages 
to  the  exclusion  of  all  other  things  on  this  great, 
revolving  globe. 


RIAL 


I  went  by  the  field  of  the  slothful,  and  by 
the  vineyard  of  the  iiiuii  void  of  understanding: 

And  lo.  it  was  all  grown  over  with  thorns, 
and  nettles  had  covered  the  face  thereof,  and 
the  stone  wall  thereof  was  broken  down. 

Then  I  saw,  and  considered  it  well:  I  looked 
upon  it,  and  received  instruction. 

Yet  a  little  sleep,  a  little  slumber,  a  little 
folding  of  the  hands  to  sleep: 

So  shall  thy  poverty  come  as  one  that 
travelleth;  and  thy  want  as  an  armed  man. 
—Proverbs,  XXIV,  30-34. 


I  lorida  realtors  by  attempting  suppression  of 
nezes  pictures  of  the  big  rain  storm  succeeded 
in  giving  to  a  very  large  section  of  the  popula¬ 
tion  of  the  country  the  impression  that  Florida 
has  something  sinister  to  conceal  .  .  .  they 
never  learn. 

OREGONIAN’S  75TH  BIRTHDAY 

Three  quarters  of  a  century  have  rolled  around 
in  the  history  of  the  Portland  (Ore.)  Ore¬ 
gonian,  and  on  December  4  that  newspaper  ap¬ 
propriately  reprinted  in  facsimile,  as  a  supplement  to 
the  regular  issue,  its  fir.st  number,  dated  1850. 

The  first  paper  was  printed  in  a  dingy  log  cabin. 
The  first  editor,  T.  J.  Dryer,  brought  together,  in 
four  excellently  composed  page  forms,  a  creditable 
layjout  of  news  and  solid  feature  material.  He  worked 
by  candle  light.  He  ran  off  his  paper  on  a  Ramage 
hand-press,  constructed  of  wood.  His  population  was 
a  few  hundred  homespun-clad  pioneers  that  had 
crossed  the  plains  in  covered  wagons.  The  town  sub¬ 
scribers  came  to  the  newspaper  office  for  their  copies 
and  circulation  to  the  homesteaders  in  the  valley  was 
carried  in  the  saddlebags  of  a  single  horseman. 

The  news  story  the  first  numbers  of  the  paper  told 
concerned  the  settlement  of  five  western  states,  Indian 
uprisings,  the  discovery  of  gold,  fears  of  civil  war 
and  the  rivalry  of  various  coast  settlements  for  su¬ 
premacy.  Editor  Dryer  brought  out  his  paper  in  a 
day  when  there  was  no  railroad,  no  telegraph,  no 
pony  express,  no  stage  coach,  no  regular  schedule  of 
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communication  by  land  or  water.  The  first  issue  of 
the  paper  must  have  been  a  marvel  of  local  interest 
It  contained  a  Governor’s  message,  four  columns  in 
length.  Its  ringing  editorials  reflected  the  editor’s 
firm  faith  in  his  slogan:  “Equal  rights,  equal  laws 
and  equal  justice  to  all  men.” 

A  startling  contrast  to  this  humble  beginning  was 
offered  by  the  issue  of  the  Oregonian  that  contained 
the  historic  supplement.  There  were  fifty-two  pages 
of  assorted  news,  feature  material  and  business  an¬ 
nouncements  gathered  from  all  quarters  of  the  globe. 
The  little  pioneer  village  has  become  a  community  of 
nearly  a  half-million  folk. 

In  75  years  the  Oregonian  has  known  but  two  own¬ 
erships,  that  of  Editor  Dryer,  whose  tenure  was  short, 
and  that  of  Henry  L.  Pittock  and  Harvey  W.  Scott, 
whose  estates  own  the  paper  to  this  day.  On  the 
diamond  jubilee  occasion  we  find  the  present  editor 
Edgar  B  Piper,  saying  in  his  editorial  column :  “The 
Oregonian  has  held  fast  to  the  old  traditions,  to  every 
worthy  concept,  but  it  has  modernized  itself  as  well. 
One  cannot  forecast  the  development  that  must  occur 
within  the  next  three-quarters  of  a  century.  In  all 
probability  it  will  be  as  marked  as  that  of  the  past. 
Yet  here  is  a  promise  and  a  prophecy — the  Oregonian 
will  keep  pace.” 

English  advertising  men  are  fighting  "press 
agent  puffs  to  advertisers"  on  the  ethical 
ground  that  editorial  pages  zimst  be  fair  to 
readers;  a  uriter  in  The  Advertising  World 
for  November  "points  zvith  horror'’  to  press 
agent  corruption  in  America. 

A  STRANGE  CASE 

Recently  we  chanced  to  see  a  copy  of  the 
Ladies'  Home  Journal  for  October,  which  the 
J.  Walter  Thompson  Company  had  marked  to 
show  the  business  placed  by  the  agency  in  that  num¬ 
ber.  The  following  rather  astonishing  legend  was 
typewritten  on  the  fly-leaf  of  the  exhibition  copy: 

“In  this  issue  of  the  Ladies’  Home  Journal  the 
J.  Walter  Thompson  Company  placed  $225,645  worth 
of  advertising,  breaking  for  the  fourth  time  in  two 
years  its  own  world  record  for  the  largest  amount 
of  space  placed  by  an  agency  in  any  single  issue  of 
any  magazine.” 

With  this  in  mind  we  were  not  unprepared  to  learn 
that  Dr.  J.  W.  Watson,  vice-president  of  the  J.  Wal¬ 
ter  Thompson  Company,  had  disparaged  newspaper 
advertising  and  declared  that  its  function  in  national 
campaigning  was  merely  “supplemental”  to  magazine 
coverage,  in  an  address  before  200  earnest  students 
at  the  Advertising  Club  of  New  York  last  week. 

Dr.  Watson  exhibited  the  most  violent  case  of 
magazinitis,  complicrited  by  severe  pretty  picture 
lesions,  that  has  come  to  our  clinic  in  some  years. 
Indeed,  the  patient  manifested  some  symptoms  that 
were  wholly  strange  to  modern  science.  For  instance, 
he  was  quoted  as  saying  that  the  proper  way  to  use 
the  newspaper  in  a  national  campaign  was  as  a  test 
medium.  That  is,  if  you  were  to  successfully  market 
Alaska  prunes,  you  would  buy  some  "experimental 
space”  in  local  newspapers  here  and  there  and  sing 
your  song  for  a  few  days.  Indeed,  you  would  “over¬ 
advertise,”  meanwhile  telling  your  prune-growing 
friends  that  they  needn’t  expect  any  returns.  Then, 
when  you  had  thus  stocked  the  local  dealers,  you 
would  open  in  other  towns,  occasionally  taxying  in 
to  look  ’em  over.  After  a  while,  when  you  were  sure 
the  goods  were  better  than  all  rivals,  you  would  open 
with  big-gun  magazine  space  and  reap  where  you  had 
so  intelligently  sown.  You  would  use  newspapers 
sparingly,  because  they  are  “too  costly.” 

That  is  the  story  we  got  out  of  Dr.  Watson’s  speech 
to  the  200  earnest  students  of  advertising,  as  it  was 
reported,  and  we  submit  it  to  our  veteran  campaign¬ 
ing  friends  as  a  new  symptom  which  defies  diagnosis, 
except  on  the  hypothesis  that  Dr.  Watson  is  the  same 
gentleman  who  imagined  that  there  is  a  “world”  race 
among  advertising  agents  to  put  all  of  their  client’s 
eggs  in  a  single  basket. 

Spaee  saAng  ssiggestion:  All  long,  zviyiri- 
some  handouts  from  adz’ertisers,  puffing  per  sons 
or  goods,  may  be  handed  to  a  staff  man  zvho 
can  zvrite  snappy  paragraphs  and  run  und,^  a 
column  title:  "With  Our  Advertisers." 
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PERSONAL 


tf?*LTER  STRONG,  business  man- 
n  ’aeer  of  the  Chicago  Daily  iXcws 
in*New  Vork  this  week  on  business. 
*uilliain  R-  Utarst  has  bouglit  a  herd 
,  ,75  fine  Hereford  cattle  from  Jolin 
o*  I  nf  Portland,  owner  of  the  Diamond 
Jich  near  Lowell,  Ore. 

Walter  S.  Dickey,  owner  and  editor 
Kansas  City  Journal-Post,  re- 
!L«I  this  week  from  \\  ashmRton.  Mr. 
Sey  was  a  Ruest  of  President  and 
Coolidge  during  part  of  his  stay 

^  L  Hough,  editor  and  publisher  ot 
MCanistco  (N.  Y.)  Chronicle,  has  com- 
Jrtdy  recovered  from  injuries  received 
STa  recent  automobile  accident  and  has 
his  duties  in  the  Chronicle  office. 
Lafayette  Young,  Jr.,  general  manager 
ofthe  Moines  Capital,  who  has  just 
Mired  after  two  years’  service  as  presi- 
itot  of  the  Greater  Des  Moines  Commit- 
tte.  was  presented  with  a  gold  watch, 
ciain.  and  knife  at  the  annual  dinner  of 
lie  committee  on  Friday,  Dec.  11. 

Wallace  Odell,  publisher  of  the  Tar- 
(N-  Y.)  Daily  News,  and  Mrs. 
Odell  left  this  week  for  a  vacation  at 
Macon,  Ga.  Mr.  Odell  is  recovering 
from  a  recent  breakdown. 

Lawrence  Hills,  director  of  the  Paris 
edition  of  the  New  York  Herald  Tribune, 
who  has  been  in  this  country  for  several 
weeks  on  a  business  mission  sailed  for 
Paris,  Dec.  19. 

IN  THE  BUSINESS  OFFICE 

DERNARD  K.  CUNNINGHAM, 
®  formerly  with  the  H.  K.  McCann 
Adrertising  Agency  in  San  Francisco, 
las  joined  the  San  Francisco  Illustrated 
My  Herald  as  assistant  advertising 
nanager. 

Morgan  Teeple  has  succeeded  A.  J. 
Ripple  as  advertising  manager  of  the 
Hollywood  (Cal.)  News. 

W.  H.  Grubbs,  formerly  on  the  Santa 
Rosa  (Cal.)  Press  Democrat,  has  be¬ 
come  advertising  manager  of  the  Klamath 
Foils  (Ore.)  News,  of  which  George  P. 
Hont  has  recently  become  the  editor. 

K.  T.  Boardman,  formerly  on  the  Santa 
Mara  (Cal.)  Morning  Press,  has  be¬ 
come  circulation  manager  of  the  Palo 
•Hio  (Cal.)  Times. 

Bertram  L.  Orde  has  joined  the 
Sotional  Financial  Ncti'S  as  advertising 
Baiiager.  Mr.  Orde  was  formerly  ad- 
mtising  manager  of  the  Sai'ings  Bank 
lovrnal.  and  has  been  associated  with 
tlie  ll'all  .Street  Journal,  Barron's 
H'eekly  and  tb.e  New  Vork  Commercial. 
\incent  (I.  Kelly,  formerly  conducting 
JB  advertising  agency  in  Boise,  Idaho, 
has  become  assistant  promotion  manager 
cl  the  Seattle  (Wash.)  I’ost-Intelligen- 

Ctr. 

Mr.  and  Mrs.  Matthew  Staley,  form- 
dy  of  Frederick,  Md.,  are  visiting  rel¬ 
atives  there.  Mr.  Staley  who  was 
taerly  in  the  advertising  department 
of  the  Frederick  Post  is  now  advertising 
"Snager  of  the  Tucson  (Ariz.)  Citiaen. 

IN  THE  EDITORIAL  ROOMS 

JOHN  EDW  IN  NEVIN,  well  known 
newspaper  man  and  correspondent, 
w  been  named  W'ashington  correspond- 
^of  the  Minneapolis  (Minn.)  Daily 

R-  Leach,  newspaper  man  of 
n  appointed  a  member 

r  R'^t’d  of  Trustees  of  the  Ohio 
“te  Library,  for  a  term  of  8  years. 

Archer,  news  editor  of  the 
^*1  Antomo  Express,  and  Mrs.  Archer, 
t  parents  of  a  daughter. 

,  M.  Zeller  has  been  appointed 

■'^stant  managing  editor  of  the  Reading 
i**')  .^agle.  Albert  N.  Burkholder,  is 
■"■•aging  editor. 

^hn  T  Rourke.  political  editor  of  the 
^fneland  News,  has  recovered  from  an 
returned  to  his  desk. 

U.  Swan,  yachting  editor, 
-non  transcript,  was  the  speaker  at 
dinner  of  the  Hingham 
***•)  Yacht  Club  held  recently. 


Frank  I.  Barnard,  political  reporter, 
Lynn  (Mass.)  Telegram-New's,  was  re-; 
elected  councillor  in  his  home  city  of 
Brockton  last  week. 

James  F.  Burke,  city  hall  reporter,  ^ 
Quincy  (Mass.)  Pa/rio<  Lciigcr,  has  been  ■ 
ill  at  his  home  the  past  week. 

George  Hahn,  editorial  writer  of  the 
.Vi’ig  Britain  Herald,  figured  as  a  com¬ 
poser  at  the  Rotary  Club  of  that  city 
recently.  Mr.  Hahn’s  piece  was  entitled 
"Mignon’s  Lament,”  and  was  played  by 
a  trio  composed  of  violin,  ’cello  and 
piano. 

Vaughn  Washburn,  formerly  of  Silver 
Creek,  N.  Y.,  has  been  appointed  edi¬ 
tor  of  the  OakHeld  (N.  Y.)  Independent, 
to  succeed  B.  S.  Tower  of  Utica  who  has 
gone  to  the  Brookfield  (N.  Y.)  Courier. 

L.  S.  McKenna,  sports  editor  of  the 
St.  Paul  Dispatch,  has  returned  to  his 
desk  after  a  period  of  illness, 

William  Ichabod  Nichols  of  Wilton, 
Conn,  and  a  senior  at  Harvard  Uni¬ 
versity,  has  been  selected  as  one  of  the 
Rhodes  scholars  from  Massachusetts. 
Mr.  Nichols  is  president  of  the  Harvard 
Crimson,  the  undergraduate  daily  and 
Harvard  correspondent  for  the  Boston 
(Mass.)  Globe. 

.A.  G.  Winnie,  recently  chosen  mayor 
of  Port  Clinton,  O.,  is  a  former  news¬ 
paper  man.  He  was  for  35  years  editor 
of  the  Ottawa  County  Republican.  Be¬ 
fore  that  he  published  a  paper  at  Clyde, 
O. 

Miss  Josephine  E.  Root  has  resided 
as  society  etlitor  of  the  San  Diego  (Cal.) 
.\Iorning  Independent,  and  announcement 
is  made  of  her  coming  marriage  to  Lt. 
Robert  S.  Viall,  U.  S.  M.  C.  Dorothy 
King  has  taken  over  the  editing  of  the 
society  page. 

Nunnally  Johnson,  formerly  of  the 
Brooklyn  Eagle,  has  joined  the  staff  of 
the  New  York  Herald  Tribune. 

Mercer  S.  Maloney,  formerly  of  Phila¬ 
delphia.  has  joined  the  reportorial  staff 
of  the  Trenton  Times. 

W.  G.  Bowdoin,  conductor  of  an  art 
column  for  the  Newark  Evening  Next’s 
delivered  a  radio  address  on  “Current 
F'xhibitions  in  New  York”  from  WRNY, 
Dec.  19. 

HOLDING  NEW  POSTS 

t^D  RONEY,  from  Minneapolis 
(Minn.)  Tribune  copy  desk,  to  mar¬ 
ket  reporter  St.  Paul  (Minn.)  Netvs. 

C.  H.  Williams  from  copy  desk,  Neiv 
Vork  World  to  copy  desk,  Nev)  York 
I Icrald  Tribune. 

Tenold  R.  Sunde,  from  New  York 
Herald  Tribune,  to  New  York  Daily 
Ndi's  copy  desk. 

George  Cornish,  from  Nezo  York  Her¬ 
ald  Tribune  telegraph  desk,  to  assistant 
make-up  editor. 

R.  O.  Williams  from  Nezo  York  .'Imeri- 
can,  to  copy  desk.  New  York  Herald 
Tribune. 

Wallace  .\.  Brennan  from  secretary, 
Dunkirk  _(N.  Y.)  Chamber  of  Commerce, 
to  editorial  staff,  Dunkirk  Observer  and 
Grape  Belt. 

Walt  Biscup.  from  police  reporter  to 
Federal  Building  reporter,  Muskogee 
Daily  News. 

Paul  Montgomery,  from  Chicago  Ex¬ 
aminer,  to  the  Muskogee  Daily  Nezfs, 
county  court  house  run. 

Kenneth  Hughes,  from  city  staff, 
EFwabellt  (N.  J.)  Daily  Journal  to  copy 
desk,  Poughkeepsie  (N.  Y.)  Evening 
Star. 

WITH  THE  SPECIALS 

TRANSAS  CITY  JOURNAL-POST 
has  appointed  Lorenzen  &  Thomp¬ 
son,  Inc.,  of  (Chicago,  New  York,  San 
Francisco  and  Seattle,  as  its  national 
newspaper  representatives,  effective  Dec. 
10. 

Pasadena  (Cal.)  Morning  Sun,  has 
appointed  Benjamin  &  Kentnor  Company, 
New  York,  as  its  national  advertising 
representatives. 

Dewitt  Hinman  of  New  York  is  now 
western  representative  for  the  C.  L. 
Houser  Company  list  of  newspapers.  His 


FOLKS  WORTH  KNOWING 

4  RTHUR  O.  FULLER,  who  on  Nov.  1 
became  general  manager  of  the  Mus¬ 
kogee  (Okla.)  News  is  one  of  the  young¬ 
est  executives  in 
charge  of  an  Ok¬ 
lahoma  daily  pa¬ 
per.  He  is  just 
past  30  years  of 
age. 

He  began 
newspaper  work 
on  the  Enid 
Eagle  in  the  cir¬ 
culation  depart¬ 
ment.  His  in¬ 
terest  in  his  job 
was  high  and  he 
shortly  became 

AntHuii  O.  Fulle*  urculation  mana¬ 
ger  and  later  ad¬ 
vertising  manager  of  the  Eagle. 

Eight  years  ago  he  joined  the  adver¬ 
tising  staff  of  the  Oklahoma  Nezvs  as 
advertising  solicitor,  advancing  to  adver¬ 
tising  manager  and  later  to  business 
manager. 

For  the  past  year  he  has  been  wth  the 
Travis  Printing  Company  of  Oklahoma 
City. 

Mr.  I'uller  has  been  an  active  member 
and  an  officer  of  the  Oklahoma  City  Ad¬ 
vertising  Club,  for  many  years.  He  was 
president  of  the  club  during  1924  and  a 
director  at  the  time  of  leaving  for  his 
new  position.  He  was  also  an  active 
member  of  the  Chamber  of  Commerce, 
the  Kiwanis  Club  and  the  Pirates  Club. 


office  is  in  the  new  Tribune  Tower, 
Chicago. 

Geo.  B.  David  Company,  Inc.,  New 
York,  was  this  week  appointed  national 
advertising  representative  of  the  Holly- 
zi'ood  (Fla.)  Nezvs  and  the  Clearwater 
(Fla.)  Herald.  The  News  will  enter  the 
daily  field  Jan.  1.  , 

Kimball-.Mogensen  Company,  New 
V'ork,  are  now  the  national  advertising 
representatives  of  the  Stockton  (Cal.)  In¬ 
dependent,  and  Manila  (P.  I.)  Daily  Bul¬ 
letin. 

_Devine-MacQuo!d  Company,  InC.,  New 
\  ork,  has  been  app(jinted  to  represent  the 
Trenton  (N.  J.)  State-Gazette. 

Gilman  Nicoll  &  Ruthman,  special  rep¬ 
resentatives,  New  Vork,  have  been  ap¬ 
pointed  to  represent  the  Palm  Beach 
County  Dailies  consisting  of  the  Palm 
Beach  (Fla.)  IF  or  Id,  Delray  Press  and 
Boca  Raton  Nezvs,  recently  launched  by 
.Archibald  McNeill,  Jr.,  former  publisher 
Ilf  the  Bridgeport  (Conn.)  Post  &  Tele- 


\TISS  S.^ 
ERY,  1 


MARRIED 

ADIE  ELLA  MAE  LOW- 


of  the  accounting  department. 


Hagerstown  (Md.)  Herald-Mail,  to 
Ernest  Calvin  Rowe,  of  Hagerstown,  in 
Washington,  D.  C. 

Reginald  Walker,  of  the  Fayette 
(Mo.)  Democrat  Leader,  to  Evelyn 
Hotmail  of  Callao,  Mo.,  recently.  Both 
are  students  of  Central  College  at 
Fa;^ette. 

SPECIAL  EDITIONS 

CTAMFORD  (Conn.)  ADVOCATE, 
52-page  Special  Christmas  Shoppers’ 
Number,  Dec.  3. 

Natchez  (Miss.)  Democrat,  Prosperity 
edition,  Nov.  26. 

Appleton  (Minn.)  Press,  12-page, 
Christmas  Shoppers’  edition,  Dec.  4. 

Springfield  (111.)  State  Register,  26- 
page  section  Dec.  6  dedicated  to  the  new 
Hotel  .Abraham  Lincoln. 

Boston  Sunday  Herald,  124-page  Win¬ 
ter  Resort  Edition,  Dec.  13. 

PRESS  ASSOCIA’nON  NOTES 

T  F.  CURTIS,  superintendent  of  mar- 
kets  of  the  Associated  Press,  is 
touring  the  Southern  States,  conferring 
with  members  on  the  A.  P.  financial 
service. 

T.  H.  Walker,  for  the  past  10  years' 
Associated  Press  correspondent  in  Den¬ 
ver,  Col.,  has  been  temporarily  assigned 
to  the  New  York  office. 

NEW  PUBUCATIONS 

A  LTADENA  (Cal.)  HERALD  is  a 
new  publication  with  Charles  E. 
Decker  as  editor  and  William  E.  Perry 
as  business  manager. 

Blaine  Green  and  R.  E.  'Winslow  are 
publishers  of  the  Hoisington  (Kan.) 
News,  a  new  weekly  paper. 

W.  E.  Settle,  formerly  with  the  Ogden 
(Utah)  Standard-Examiner,  has  establ- 
lished  the  Bear  River  Valley  Leader, 

'  at  Tremonton,  Utah. 

CHANGES  OF  OWNERSHIP 

ITENNERLY  WOODY  and  J.  M. 

l^rkin  have  bought  the  Centralia 
(Mo.)  Courier.  Woody  was  formerly 
with  the  Kansas  City  Journal-Post  and 
the  St.  Louis  bureau  of  the  United  Press. 

'  Larkin  has  been  employed  in  the  St. 
Louis  office  of  the  Western  Newspaper 
Union.  Both  were  formerly  on  the  staff 
■  of  the  Fayette  (Mo.)  Democrat  Leader. 

'  J.  S.  Randolph,  publisher  of  tKe 
Edgerton  (Minn.)  Enterprise  has  pur- 
.  chased  the  Woodstock  (Minn.)  News 
and  Holland  (Mirth.)  Independent  and 
[  will  operate  all  plants. 

L.  B.  Hammock,  former  editor  of  the 
Knox  City  (Tex.l  Southzvestern  Journal. 
has  purchased  the  Knox  City  Journal 
printing  plant  and  on  Dec.  23  vvill  launch 
the  Knox  County  Herald. 

R.  R.  Allison,  a  printer  i--  Ilartingtort, 
>  Nebr.,  has  leased  the  Lr  (Nebr.) 


LEADERSHIP 

In  the  E^mpire  State 

In  New  ^  ork  state,  there  are  58  cities  which  have  newspapers  employing  a  daily 
news  mat  service.  Central  Press  has  30  client  papers  in  the  state.  In  the  first  10  cities. 
Central  Press  has  nine  clients.  In  seven  New  York  cities  having  only  one  newspaper, 
that  newsjiaper  employs  the  Central  Press  Association’s  complete  and  exclusive  daily 
illustrated  feature  news  service. 

Consider  this  remarkable  standing  in  light  of  the  fact  that  New  York  City  has  an 
array  of  news  feature  syndicates.  Central  Press’  position  in  the  Empire  State  is  im¬ 
pressive  proof  of  the  high  merit  of  its  service. 

Among  the  Central  Press  clients  in  New  York  for  the  full  general  service,  the 
daily  full-page  pictorial,  or  both,  are:  The  Gannett  Group,  in  Rochester,  Utica  and 
Elmira;  Brooklyn  Standard-Union,  Buffalo  Courier,  Buffalo  Times,  Rochester  Herald, 
Schenectady  Gazette,  Troy  Times,  Albany  Telegram,  New  York  Jezvish  Daily  Forward, 
the  latter  the  great  leader  in  its  field. 

®f)e  Central  ^ssoriation 


V.  V.  McNitt 
Pr«ident 


Central  Press  Bldg. 
Cleveland 


H.  A.  McNitt 
Manager 


P.  S.  We  Produce  the  World’s  Best  Picture  Page. 
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.liiz'oi'iitc  from  its  iiublisher,  C.  E.  Nevin,  Several  prominent  American  women 
who  is  taking  a  vacation  after  26  years’  journalists  will  be  guests  at  the  first  an- 
editorial  work.  mial  Matrix  Table  banquet  of  Theta 


editorial  work.  mial  Matrix  Table  banquet  of  Theta 

Sonoma  (Cal.)  Expositor-Forum  has  Sigma  Phi,  honorary  journalistic  m- 
been  purchased  by  \V.  L.  Gaston,  of  rority,  at  ^he ^University  of  Wisconsin, 
Reedley,  Cal.,  and  John  O.  Strain,  a  re-  Jsn- 


Sophie  Kerr  Underwood, 


tired  Kansas  merchant,  from  the  estate  New  ^  ork.  Zona  Gale  and  Genevieve 
of  the  late  Orville  Hose.  Mr.  Gaston  Eorbes  Herrick,  Chicago,  will  be  special 


will  lie  the  business  manager,  and  Mrs.  guests  of  honor. 


Gaston,  an  experienced  writer,  will  have 
charge  of  the  editorial  department. 


Matsuji  Muneo,  former  student  in  the 
Missouri  School  of  Journalism  and  now 


Paul  Hubbard,  for  three  years  editor  3  member  of  the  staff  of  the  T okyo 


and  publisher  of  the  Holland  (Minn.)  (Japan)  Asahi,  has  written  in  Japanese 


Independent,  has  sold  his  paper  to  J.  S.  a  book,  “A  Study  of  Journalism.”  The 
Randolph,  publisher  of  the  Edgerton  frontispiece  is  a  Japanese  translation  of 

r-  .  .  •  ^1  ¥  j _ 1  .  -Ill  I  >•  _ I 


Enterprise.  The  Independent  will  be  pub-  Journalist’s  Creed,”  used  in  the 


lished  in  conjunction  with  the  Enterprise  Missouri  School  of  Journalism. 


and  IV oodstock  News.  Wayne  Blott  of  Carroll  College,  Wau- 

-  kesha,  was  elected  president  of  the  Wis- 

NEW  PLANTS  AND  EQUIPMENT  cousin  Intercollegiate  Press  Association 
■■»i^  TiAr-r  A  f  the  year  at  its  convention  in  Mil- 

IV/TICH.^EL  ANDERSON,  editor  of  ^aukee  last  week.  Doris  Tucker,  Ripon 
the  Tulare  (S.  D.)  Reporter,  has  College,  was  named  vice-president;  Ray- 


NEW  PLANTS  AND  EQUIPMENT 


bought  a  building  formerly  occupied  by  mond  Strubbling,  Carroll  College,  secre- 
the  defunct  Citizens  bank  and  has  moved  tary,  and  R.  P.  Winch,  Milton  College, 


his  printing  plant  into  it. 


Dow,  Jones  &  Co.  have  purchased  from  Carroll  College. 


treasurer.  Th?  1925  meeting  will  be  at 


R.  Hoe  &  Co.,  Inc.,  a  standard  pattern  More  than  500  high  school  delegates 


unit-type  Sextuple  Press  for  the  Wall  were  entertained  at  Eugene,  Ore.,  by  the 


Street 


I'niverjity  of  Oregon  at  the  sixth  annual 


Regent  Ludlow  itistallations  include  the  ^iate  high  school  conference..  One  cf 
IVtiiuipej*  (Ont.)  Trihiuic,  Clearwater  the  largest  units  at  the  conference  was 
rEla.)  Sun,  Huntington  (W.  Va.)  Dis-  the  State  High  School  Press  .\ssocia- 


patch,  Stuart  (Fla.)  Daily  News,  Find-  tion,  made  up  of  high  school  newspaper 


lay  (f).)  Morning  Republican,  and  the  correspondents  and  editors  of  student 


Crookston  (Minn.)  Times. 

Haker.sHeld  (Cal.)  Californian  is  to 


publications.  Robert  L.  Thomas,  editor 
of  the  Washington  High  .School  Lens  of 


have  a  new  $100,(X)f).00  plant,  for  which  Portland,  was  elected  president ;  Bruce 
a  -San  Francisco  architect  is  preparing  Davis  of  L  nion,  vice-president,  and 


McGilora  of  F'ranklin 


.New  Ludlows  are  reported  in  the  i^^^lland.  secretary. 


plants  of  the  Brooklyn  Daily  Times,  Ft. 
Lauderdale  (Fla.)  Daily  Wews,  Rich¬ 
mond  (t'al.)  Independent  and  the  Key 


Thirty  students  in  the  school  of  jour¬ 
nalism  of  the  Harrisonburg  (Va.)  State 
Teachers’  College,  under  Prof.  Conrad 


West  (I'la.)  Herald  News.  This  last  T-  f-<'Ran,  visited  the  office  of  the  liar 


paper  has  also  added  an  Elrod. 


ri.sonburg  Daily  Nezes-Record  recently 


5i</».ey  (Australia)  Vetw  has  prepared  ='"'1  given  an  opportunity  to  ob- 

the  pressroom  of  its  recently  built  new  complete  process  of  newspaper 


Much  interest  has  been  awakened 
among  librarians  and  library  work 
since  the  big  convention  held  in 
Boston  by  librarians  last  Summer. 

Lockport  (N.  Y.)  Advertising  Club 
has  elected  these  officers  for  1926; 
president,  Douglas  R.  Patterson;  vice- 
president,  Joseph  Levy;  secretary, 
James  F.  Barclay;  treasurer,  Karl  W. 
Strauss;  directors,  Homer  M.  .Mberty; 
Harry  H.  Conway,  Harold  F.  Stonson 
and  G.  Oscar  Wilson. 

Newspaper  Club  of  Boston  is  making 
plans  to  celebrate  its  40th  anniversary 
at  the  University  Club  on  Thursday 
evening,  Jan.  7. 

New  England  Women’s  Press  Asso¬ 
ciation  held  its  monthly  meeting  in 
Boston  Dec.  14.  An  entertainment 
\yas  given  under  the  direction  of  Mrs. 
Charles  H.  Bond.  Mrs.  Norah  J. 
Barbour  and  Mrs.  Inez  M.  South- 
worth  comprised  the  committee  in 
charge  of  the  meeting. 

New  York  Press  Association  will 
hold  its  74th  annual  convention  in 
Syracuse,  Feb.  5  and  6.  Headquarters 
will  be  at  the  Onondagao  Hotel. 
John  W.  Baker  of  the  Ithaca  Journal- 
News  is  president,  and  J.  W.  Shaw, 
secretary. 

Havernill  (Mass.)  Typographical 
Union  Local  No.  38,  held  its  annual 
election  of  officers  last  week.  William 
B.  Lewis,  dean  of  Haverhill  printers 
was  re-elected  president  for  the  sev¬ 
enth  consecutive  time, 

Pennsylvania  Good  Fellowship  Club 
of  the  .Associated  Press  held  its  annual 
meeting  and  dinner  at  the  Penn  Harris 
Hotel.  Harrisburg,  on  Dec.  12. 
William  _5.  Meek  and  B.  L.  Theurer, 
of  Harrisburg,  were  hosts.  E.  B. 
Murphy,  of  Reading,  was  re-elected 
president,  and  Robert  Petrie,  of  Read¬ 
ing,  secretary. 


FLASHES 


As  an  aviator  General  Mitchell  n 
claim  that  his  knocks  on  the  arm? 
merely  the  higher  criticism.— 7.  ;  u*” 
tague  in  Nezv  York  Herald  Tr^nau 


“Why  aren  t  there  parking  places  W 
pedestrians  ?”  asks  a  motorist.  He 
gets  our  commodious  cemeteries.— 
Punch. 


The  question  is  not  where  civiluatioi 
began,  but  when  will  it— Baltimore 


There’s  absolutely  no  doubt  about  it 
going  to  be  a  hard  winter.  It  is  prooosfti 
to  circulate  25,(X)0,0(X)  additional  copies  of 
The  Congressional  Record.— J.  R 
in  Milwaukee  Journal,  ^ 


The  goal  of  many  a  college  boy  van. 
ished  at  the  end  of  the  football  season.- 
Colmnhia  Record. 


.Most  men  would  miss  a  good  deal  of 
misery  if  they  were  not  so  fearful  they'd 
miss  a  little  fun.— Carthage  (Mo.)  Prets 


We  would  have  more  difficulty  b 
settling  the  various  war  debts  if  we  did  1 
not  have  more  to  loan.— /Vemont  (Neivl 
Tribune.  ' 


.Still,  the  grounds  (or  divorce  usually 
are  as  sensible  as  the  grounds  for  matn 


lony. —  Baltimore  Sun. 


We  are  not  very  unpopular  in  Liberia 
that  country  owing  us  only  $26,000.- 
Brooklyn  Eagle. 


home  for  the  Superspeed  Sextuple  ship- 
I)ed  on  the  S.  S.  Trevorian  by  R.  Hoe 
&  Cy.,  inc.,  recently. 

Winona  (Minn.)  Daily  Republican- 
Herald  is  enlarging  its  press  facilities 
by  adding  a  unit. 


ASSOCIATIONS 

Lb.  SKEFFINGTON,  gravure 
•  editor,  Rochester  Democrat  & 
Chronicle,  was  elected  president  of  the 


ADDRESS  WANTED 
Miss  Jessie  Horsfall 


Supposing  in  1917  we  had  said  to  Eu¬ 
rope,  “Sure,  we’ll  come  across— in  ahoa 
sixty-two  years.” — Detroit  News. 


.\h,  well ;  when  the  go-getters  all  goto 
Florida,  the  rest  of  us  will  have  a  bethr 
chance  at  home. — Tucson  Citizen. 


Three  more  “Supcr.specd”  16-page  Rochester  (_N.  Y.)  Press  Club  ^  the 
printing  press  units  and  folder  were  artnual  meeting  Dec.  9.  Uther  officers 


shipped  to  the  Philadelphia  Bulletin  last  are:  Vice-president,  Herman  . 


week  by  R.  Hoe  &  Co.,  Inc. 


Abendpost; 


Ogden  (Utah)  Standard-Examiner. 

has  obtained  a  20-year  lease  on  a  good  retary,  William  J.  >  ,  ijI 

Sized  portion  of  the  Kiesel  Building  on  iw  fJ’ 

k'iespi  .venoe  a  few  stens  from  its  Bartley  Brown,  Journal  aud  Post-Ex- 


Kiesel  avenue,  a  few  steps  from  its  ‘ 

present  location,  and  will  move  into  its  and  Ernest  .  ’r  r-„,,er' 

new  quarters  about  Jan  1.  Considerable 


State  Gazette 


iJUdncid  ctiJ4JUi  jdii  1.  \_euii3iuc:i duic  .  r\A\ _ _ 

new  equipment  is  being  purchased  and 

the  comiiising  room  will  be  all-metal  ^oard  are  William  H.  Marks, 

en..:n¥».H  Times-Uttion,  and  Paul  McFarland, 

equippen.  _ ^  T'renaratinns 


me  coil  iNiMiiK  room  win  oe  tt  /  j  -o  i  \/  t7«  i  ..j 

en..:n¥».H  Times-Urtion,  and  Paul  McFarland, 

^  ■  _ _ _  Democrat  &  Chronicle.  Preparations 

crunrui  g  for  the  annual  Press  Club  Show  to  be 

staged  at  the  Lyceum  Theater,  I'eb.  9 

Sponsored  by  the  Southern  Cali-  and  10  rapidly  are  nearing  completion. 


^  fornia  Editorial  Association,  students 
in  “Tlie  History  of  .American  Journal- 


Boston  Photo  Engravers  Union 
No.  3  held  their  annual  election  of  of- 


Trenton,  N.  J. 

g^^itnounces  the  appointment  of 

The  Devine-MacQuoid  Co  •9  Inc. 


ism”  class  at  the  University  of  Southern  fibers  at  the  American  House  last 


California,  have  commenced  the  compila 


J.  B.  F'ennessy  was  elected 


tion  and  arrangement  of  all  California  president;  D.  A.  Driscol,  vice-presi- 
laws  which  refer  to  legal  publications  and  ^ent;  J.  FL  Riley,  recording  secretary; 


103  Park  Avenue 
NEW  YORK  CITY 


legal  news  in  the  press.  The  data  gath-  q  h  Dodge,  financial  secretary;  R. 
cred  will  be  published  in  book  form,  and  q  Kelly,  treasurer;  and  J.  B.  Fennessy 


copies  later  distributed  to  every  member  35  delegate  to  the  Allied  Printing 
of  the  association.  The  work  is  being  Trades  Council. 


done  under  the  supervision  of  Marc  N  Arkansas  Intcrschol- 


] _ _  r  a\  TT<^/-c«i-f  e  ui  iiic  i&caiidaa 

loodnow,  of  the  I .  S.  C.  School  of  Press  Association  recently  formed 


Journalism. 


at  the  invitation  of  the  University  of 


Ring  Lardner  lias  been  invited  to  be  ^^kansas  Men’s  Press  Club  and  spon- 
thc  principal  speaker  at  the  first  anntwl  ^  president 

gridiron  dinner  Jam  22.  to  be  held  at  the  Dorothy  Bogy  of  Pine  Bluff;  vice- 


Universitv  of  South  Dakota  at  Vermil- 


921  Bessemer  Building 
PITTSBURGH,  PA. 
and 

1243  First  National  Bank  Building 
CHICAGO,  ILL. 


rsny  oi  .louin  i.aKo  a  ai  vermii-  La  Favettc  Sammons,  edi- 

The  dinner  is  one  of  the  features  * 


of  Tounialism  Day  at  the  university..  responding  secretarv,  Lura  Hudson  of 
C  riscrosscs,  this  year  s  annual  musical  -j  ,  gnr'mrs 
comedv,  which  was  written  and  presented  ^  r  j  »  a  •  • 


tor  of  the  Jonesboro  High  Times;  cor- 


Dec.  9  and  19  by  students  of  the  Mis¬ 
souri  University  School  of  Journalism. 


Boston  Proofreaders’  Association 
enjoyed  a  social  evening  Dec.  10  when 


was  the  first  costume  play  ever  presented  a  play,  “The  (loose  Herd  and  Goslins 


National  Advertising  Representative 

Effective  December  lo,  1925 


by  journalism  students  of  that  school. 
Prof.  Izil  I.^)ng.  pioneer  woman  in 


was  presented.  An  original  poem, 
“Thirty,”  was  read  by  Mrs.  Elizabeth 


structnr  in  journaiism,  has  resigned  as  Robbins  Berry.  It.was  voted  to  send 
assistant  professor  in  journalism  at  the  a  Christas  donation  to  the  Society 


Kansas  State  .Agricultural  College  de-  Prevention  of  Cruelty  to  Chil- 


FRANK  D.  SCHROTH, 

Publisher 


partment  of  journalism.  Prof.  Long  has  ..dren. 

been  connected  with  the  department  since  W’illiam  A.  Alcott,  librarian  of  the 
1918.  and  has  been  in  charge  of  the  news  Boston  Globe,  was  elected  president  of 
writing,  magazine  feature  and  history  of  the  Special  Librarians  Association  of 
journalism  classes.  Massachusetts,  at  its  recent  meetings. 


Rate  effective  Feb.  1,  1926,  .06c  per  line  flat 
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The  Significance 


Interchangeability 


Ji’ST  as  in  the  old  days  a  group  of  type 
eases  could  he  arranged  on  any  frame  to 
meet  a  special  recpiirement,  so  today 
Standard  Linotype  Magazines  may  he 
gron[)cd  and  rcgronpt'd  on  the  various 
machines  as  the  day’s  work  dictates. 


A  LINOTYPE  EXACTLY  SLUED 
TO  EVERY  PURPOSE 


Single  or  Yliiltiple  Distribution 
One,  Two  or  Three  Main  Magazines 
With  or  w  ithout  Auxiliary  Majiazines 
30  or  42  Pieas  Maximum  Measure 


All  Llsinfi  Slanilartl  Interchnn^i'nble  Ma/iazines, 
Matrices,  Mttlds  and  Liners 

All  OfH'rated  front  the  Same  Stanilard 
Pouer-dri ten  Keylntard 
All  Magazines  Quickly  Changed 
from  the  h’nnit 


MERGENTHALER  LINOTYPE  COMPANY 

Brooklyn,  !Svw  York 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 

Agencies  in  the  Principal  i  '.ities  of  the  II  orld 


LINOTYPE 


Composed  on  the  Linotype  in  Bodoni  except  for  hand-set  title-line 


i  1  .  ' 
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WITH  THE  GENERAL  ADVERTISERS 


Collier  Joins  Boston  American 


$10,000,000  Merger  of  Ice  Machine  Companies — Southern  Syndicate 
Purchases  Huylers,  Inc. — Graham  Now  General  Sales 
Manager  for  Dodge  Brothers,  Inc. 


Franklin  1’.  Collier,  prominent  Boston  f,{  pj  jj 

Herald  cartoonist  for  the  past  11  years  advertising  agency, 

and  creator  of  the  daily  comic,  “Otto  _ | 

Grow,”  this  week  joined  the  art  staff  of  Miss  Elma  Olii 
the  Boston  American.  Mr.  Collier  began  romnanv  In 


E.  G.  Countryman  and  E.  R.  i, 
have  purchased  an  interest  in  the  w? 
ness  of  H.  C.  Goodwin,  Inc. 

rirIv#*rticifior  Qorpnrv  | 


Miss  Elma  Olin  has  left  the  BljA. 
ill  Company,  Inc.,  New  York  adv* 


his  career  as  an  artist  on  Boston  agency. ’to  join' the  copv 

Globe  m  r>04.  remaimmr  there  10  vears.  . .  o,..  . . . . 


Globe  in  1004.  remaining  there  10  years.  of  tlie.'.Morsc  Internationai 

From  the  Globe  he  went  to  the  old  Boston  Xew  York 


L''L)KM.\TI0N  of  the  Electric  Refrig-  ness,  is  planning  to  open  a  new  store  in  Journal,  leaving  in  1916,  to  do  free  lance  _ 

^  eration  Corporation  was  announced  t.'hicago.  Tlie  company’s  mail  order  busi-  work.  In  .April,  1918,  he  joined  the  Bos-  Retchum,  MacLeotl  &  Grove  1 
this  week  by  banking  interests  which  have  ness  has  recently  become  very  large  be-  ton  Herald  continuing  there  until  this  Pittsburgh,  announces  the  addition  in'* 
completed  a  $10,000,000  merger  of  elec-  cause  of  the  fact  that  an  international  week.  of  llarry  Stanley,  associate  isl'to 

trie  refrigerator  companies.  advertising  campaign  has  been  pursued.  -  -  and  advertising  manager  of  the 


&  Grove,  !» 

le  > 


trie  refrigerator  companies. 

The  Kelvinator  Corporation,  largest 
manufacturer  of  household  refrigerating 


The  Continental  I'irst  Mortgage  Bond 


equipment,  and  the  Xizer  Corporation,  Company,  Chicago,  is  conducting  an  ex 


New  Spanish  Language  Daily 

El  Pueblo,  a  Spanish  language  daily 
newspaper  was  launched  recently  in  El 


and  advertising  manager  of  the 
aslic,  Pittsburgh. 


largest  manufacturer  of  commercial  elec-  tensive  newspaper  advertising  campaign  g^oup  of  Mexican  citi-  Advertising 

trie  refrigerating  units,  will  combine  with  to  acquaint  people  with  the  city’s  rapid  ’  jj  ’  y  cjsneros  is  editor  and  part  appointed  LeGrand  L.  Redficlil^ 

the  Grand  Rapids  Refrigerator  Company,  growth  and  development.  owner  The  naner  is  rircnHted  in  Imre?  assistant.  L.  L.  Rcdiield  ha 

Kelvinator  and  Xizer  will  exchange  share  “T~-  ,  just  across  the  border,  as  well  ^Atb  the  TallAnu  Machine  Jour^ 

for  share  into  the  stock  of  the  new  com-  H  E.  Jones  advertising  manager,  of  p^^^  Armando  Canales  is  foreign  ad-  one  time  viS 

pany  and  Grand  Rapids  will  be  taken  the  Campbell  Soup  Company,  that  news-  y^rtising  manager  ^ Evemufi  Journal. 

over  for  a  cash  consideration  of  approxi-  papers  are  being  used  in  an  experimental  -  - 


C.  S.  Redlield,  president  of  the  kfA 

hi»trl  Vflv'i'rti-iinrr  ACT»‘nr\-  V^...  \r  . 


Agency,  New  York 


the  Grand  Rapids  Refrigerator  Company,  growth  and  development. 

Kelvinator  and  Xizer  will  exchange  share  - 

for  share  into  the  stock  of  the  new  com-  H.  F.  Jones,  advertising  manager,  of 
pany  and  Grand  Rapids  will  be  taken  the  Campbell  Soup  Company,  that  news- 


the  Xe~o  York  Eceninf’  Journal. 


mately  $6,000,000.  Part  of  this  money  campaign.  Of  late  years  this  big  adver- 
will  be  raised  by  an  issue  of  Electric  tiser  has  concentrated  its  advertising 


Refrigeration  debentures  and  the  balance  program  in  the  magazines. 

will  be  taken  from  the  treasury  of  the  _  - 

combination.  Arthur  Sullivan  will  resign  as  vice- 


PrinU  Booklet  for  Subscribers  V  '  ^Ofmerly  vice-prcsidoi 

an<l  account  executive  of  Walter  R 
The  Enid  Publishing  Company,  pub-  Snow  &  Staff,  Inc.,  Boston  a.lvcrt;,-- 


lishers  of  the  Eiii’d  (Okla.)  Daily  Easlc  agenev,  has  taken  over  control  of  tk 
and  the  Morning  Xctys  have  printed  a  Millington  Company,  Boston. 


Details  of  the  capitalization  of  the  president  of  the  Joseph  Richards  Com-  booklet  containing  pictures  and  brief  _ 

Electric  Refrigeration  Corporation  are  pany,  Inc.,  New  York  advertising  agency,  biographies  of  each  member  of  the  staffs  George  F  W  eber  has  left  th 
not  yet  ready  for  announcement.  The  Jan.  1  to  become  sales  development  and  and  a  short  history  of  the  papers.  M.  C.  sVii/mW  to  loin  the 

purpose  of  the  consolidation,  bankers  said,  advertising  manager  of  the  Tide  Water  Garber  is  editor  and  W’.  M.  Taylor,  man-  i,ra„ci,  of  Barron  G^  Collier  ‘in! 
was  to  enable  the  Kelvinator  and  Xizer  Oil  Company,  Xew  \  ork.  ager.  '  ’ 


corptirations  to  obtain  control  of  the  com- 
jiany  making  the  cabinet  in  which  the 
electric  refrigeration  units  are  installed. 

Plans  have  also  been  under  way  for 
some  time  for  an  expansion  in  output  to 
meet  increasing  demand  and  with  the  new 
iKix-making  company  the  production  of 
complete  units  will  be  simplified. 


ADVERTISING  AGENCY  AFFAIRS 


Cogswell  Joins  William  H.  Rankin  Staff — Buffalo  Agency  Advances 
Comstock — Buy  Interest  in  Rochester  Agency — 

Son  Joins  Father’s  Firm 


Frank  E.  Brcyfogle,  formerly  an  at 
count  executive  with  the  George  L 
Dyer  Company,  Xew  York,  is  now  « 
the  executive  staff  of  Doyle.  Kitcha 
&  McGirmick,  Inc.,  also  a  New  York 
advertising  agency. 


.\  Southern  syndicate,  representing 
$7,500,000,  has  purchased  Huylers,  Inc., 
New  York  candy  manufacturers  and  large 
scale  advertisers,  it  was  announced  this 
week  in  Xew  Orleans. 


Heading  the  syndicate  arc  Rudolf  S.  pointed 


\  J.  COGSWFiLL,  for  17  years  in  ad-  .MlKtrt  R.  Dwyer  has  joined  the  staff 
vertising  agency  work,  has  been  ap-  of  the  John  C.  Powers  Company,  Inc., 
pointed  art  director  of  the  W’illiam  11.  Xew  York,  printing  and  lithographing. 


Hecht,  president  of  the  Hibernia  Bank  Rankin  Agency,  Inc.,  Xew  York,  it  was  I’e  was  formerly  account  executive  of 


and  Trust  Company;  Fred  W.  Evans,  announced  this  week 


president  and  general  manager  of  D.  H. 
Holmes  Company;  Irvin  Fuerst,  former 
head  of  F'uerst  &•  Kraemer  of  this  city, 
and  now  of  Xew  ^'ork ;  Percy  H.  Johns¬ 
ton,  president  of  the  Chemical  Xational 
Bank  of  Xew  York,  and  H.  B.  Baruch 
of  Henry  Hentz  &  Co.,  Xew  York. 

The  syndicate  subscription,  it  is  an¬ 
nounced.  is  sufficient  to  cover  the  pur- 


Mullally,  Inc.,  New  York  Ian.  1. 


Mrs.  Gaines  of  the  Thelma  Gaina 
■Advertising  Agency,  San  Antonio,  hji 
announced  a  reorganization  which  brinji 
into  the  firm  Miss  Jane  Wood,  adver¬ 
tising  manager  of  joske’s,  San  .Antonio; 
as  production  manager,  and  .Alexander 
.McCullen  Shephard,  graduate  of  the 
Cleveland  School  of  Fine  Arts,  as  artist 
Both  will  join  the  Gaines  organization 


Other  additions  to  the  staff  of  the  same 
agency  include  S.  F.  Melcher,  copy  and 
contact  executive;  and  S.  L.  Gould,  copy 
writer. 

Mr.  Cogswell,  prior  to  joining  the  Ran¬ 
kin  organization  was  connected  with  the 
M.  P.  Gould  Company  of  Xew  York. 
From  1909  until  1914.  he  was  with  the 


chase  price  and  to  provide  ample  capital  Howard-Ireland  .Agency,  I  Inladelphia.  At 


for  cxpan-.ion.  which  is  planned  on  a 
large  scale.  The  program  inclurles  the 
construction  of  branch  factories,  of  which 
the  first  will  probably  fjc  in  Xew  Orleans ; 
the  opening  of  new  Huyler  retail  stores 
all  over  the  country. 


one  time  he  was  also  associaieil  with  the 
.Advertising  Art  Service  of  Philadelphia. 

Mr.  Melcher  began  his  career  with  the 
Hartford  Courant.  He  has  also  been  con¬ 
nected  with  the  Hauser  Churchill  Agency, 
the  1  lulscher-Rothenburg  Agency,  and  the 


(^yndi 


icate  Man 


Mr.  Hecht,  who  led  the  syndicate  that  George  Batten  Company. 


reorganized  the  Southern  Cotton  Oil 
Comiiany  recently,  will  lie  chairman  of 


Charles  Ikankert  and  Radford  Berk 
have  been  added  to  the  service  depart- 


the  board.  .Mr.  F’uerst  will  lie  president  ment  of  the  same  agency.  Mr.  Beck 
in  complete  charge  of  operations  and  was  formerly  with  the  Indianapolis 


management,  and  Mr.  F'vans  will  be  one 
of  the  vice-presidents. 

.Associateil  with  the  new  company  as 
directors  will  be  .A.  1).  Geogahan.  presi- 


H.  \V.  Comstock,  formerly  pnxluc- 


oireciors  win  oe  it.  ueoganuii.  iiresi-  l 

dent  of  the  Wesson  Oil  and  Snowdrift  "manager,  has  ^en  ^assi^stant 


Company,  which  succeeds  the  Southern 
Cotton  Oil  Comixiny,  and  Meier  Fase- 
mann.  Xew  Orleans  realtor,  who,  with 
If.  Clifford  Bangs  of  Washington,  was 
instrumental  in  bringing  together  the  prin¬ 
cipals  in  the  recent  negotiations. 


to  the  president  of  the  E.  P.  Remington 
.Advertising  .Agency,  Buffalo.  X.  A’. 


Our  Customers  Write  Our /Ids 


Robert  C.  Graham,  vice-president  of 
Graham  Brothers,  has  been  appointed 
vice-president  and  general  sales  manager 
of  Dodge  Brothers,  Inc.  Dodge  Brothers 
this  week  announced  a  price  reduction 
on  its  automobiles.  F'xpansions  have 
In-eii  completed  which  will  nearly  double 
the  capacity  of  the  factories  in  1926. 


ORLANDO,  FLORIDA, 
REPORTER-STAR 
SAYS 


Q^Wagazine  Publishing 
organization  develop¬ 
ing  newspaper  syndi¬ 
cate  wants  man  to 
supervise  and  sell  its 
service.  Exceptional 
opportunity  for  right 
man.  All  replies 
confidential. 


“We  count  it  indeed  a  lucky 
day  when  we  purchased  our 
DUPLEX  TUBULAR.” 


Interests  connected  with  John  X. 
Willys,  president  of  the  Willys-Overland 
(’ompany.  have  acquired  control  of  the 
F'.  B.  Stearns  Motor  Car  Company, 
through  the  purchase  of  the  majority 
stock  interest.  The  Stearns  company  has 
manufactured  Stearns-Knight  cars  since 
1911. 


—  Box  B-570 


DUPLEX 


Care  of 


FOR  ALL  NEWSPAPERS 


EDITOR  8C  PUBLISHER 


Ovington  Co.,  which  operates  a  Xew 
York  gift  stc  re  and  a  mail  order  busi- 


'  Duplex  Printing  Press  Co. 

BATTLE  CREEK,  MICH. 


■ 
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POWERS  PERFECTION  COOLER 

Every  Newspaper  Photo  Engraving  Plant  should  have  at  least  one 


The  Powers  Perfection  Cooler  requires  no  water 
connection  of  any  kind. 

It  can  be  moved  at  will  by  simply  picking  it  up  and 
placing  it  where  it  is  wanted. 

It  has  no  mechanical  parts  to  get  out  of  order. 

It  applies  cold  water  evenly  and  simultaneously  to 
all  parts  of  the  plate— ON  THE  BACK  OF  THE 
PLATE  only. 

It  cools  the  plate  instantaneously  to  the  exact  tent’ 
peralure  required  and  saves  wiping,  mopping  and 
reheating. 

The  price  of  the  Powers  Perfection  Cooler 
is  $350 


The  Powers  Perfection  Cooler  met  with  the  instantaneous  approval  of  both  the  workers  and  the  owners 
wherever  it  was  installed  and  tried.  The  men  in  the  shops  like  it  because  it  helps  them  in  their  work. 
They  save  time  and  effort,  turn  out  more  work  and  better  work,  and  do  it  with  very  little  physical 
labor.  It  is  a  clean,  workmanlike  way  of  doing  what  is  otherwise  a  messy,  sloppy  task. 

Proprietors  like  it  because  it  saves  gas,  water,  time  and  makeovers.  These  savings  mean  money  and 
profits  and  that  is  what  we  all  want.  To  satisfy  yourself,  go  into  your  etching  rooms  and  see  what 
happens  when  the  etcher  tries  to  cool  a  large  plate  by  dragging  it  over  a  roller  wrapped  in  old  towels 
and  rags  or  a  piece  of  burlap.  Watch  the  plate  buckle  and  iben  see  him  try  to  straighten  it  out.  You 
know  what  that  means  in  color  work. 

The  use  of  the  Powers  Perfection  Cooler  does  away  with  buckled  and  twisted  plates,  the  splashing  of 
water  on  the  face  of  the  plate  and  the  constant  work  and  worry  connected  with  etching.  A  zinc  etch¬ 
ing  is  heated  from  13  to  16  times  by  the  etcher.  That  tells  the  story. 


ASK  ANY  USER 


Baltimore  News 
Boston  American 
Boston  Post 
B'kiyn  Daily  Eagle 
Bronx  Home  News 
Chicago  Daily  News 
Chicago  Herald  Examiner 
Chicago  Tribune 


Denver  Post 

Des  Moines  Register  &  Tribune 
Florida  Times  Union 
Kansas  City  Star 
Milwaukee  Journal 
N.  Y.  American 
N.  Y.  Evening  Sun 
N.  Y.  Morning  Telegraph 


N.  Y.  Daily  News 
N.  Y.  Times 
N.  Y.  World 
Providence  Journal 
Rochester  Herald 
San  Francisco  Bulletin 
Washington  Times 
Wisconsin  News 


Immediate  delivery  guaranteed 


POWERS,  Inc. 


205  West  39th  Street 
New  York  City 
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Editor  &  P  II  h  I  i  s  h  f  r  for  I)  i>  r  p  ni  b  i‘  r  19.  1925 


I 


WHAT’S  WHAT  IN  THE  FEATURE  FIELD 

Swan  Writing  New  York  Letter  for  NEA — D.  P.  Syndicate 
Announces  Houston  Memoirs — Miss  O’Dell  and 
Howard  Wheeler  Resign  from  McClure 


/^ll.BKRT  SWAN',  newspaper  man 
^  and  feature  writer,  has  joined  the 
■taff  of  N’HA  Service  to  write  tlie  col¬ 
umn  “In  New 
York,’’  previous¬ 
ly  conducted  by 
James  \V.  Dean, 
transferred  to  the 
Cleveland  office 
of  the  same  syn¬ 
dicate. 

Starting  on  the 
I’  a  c  i  h  c  Coast 
nearly  20  years 
ago.  Swan  has 
been  in  newspa¬ 
per  work  in  many 
different  cities  of 
the  country.  He 
has  been  in  New 
York  for  the  last 
four  years  as  a  news  writer. 

For  some  time  he  collaborated  with 
Mr.  Dean  in  writing  the  column,  and 
also  has  written  features  for  NEA,  but 
heretofore  his  name  has  not  appeared 
with  his  stories. 


(tiiBERT  Swan 


The  D.  P.  Syndicate  will  release  early 
in  1926  a  new  scries  of  memoirs.  David 
F.  Houston,  ex-Secretary  of  the  Treas¬ 
ury  atid  one  of  Woodrow  Wilson’s  inti¬ 
mate  friends,  has  compiled  his  extensive 
memoranda  of  the  eight  years  between 
1913  and  1919.  A  portion  of  the  manu¬ 
script  concerns  the  period  when  Wilson, 
though  critically  ill,  continued  to  direct 
the  affairs  of  the  Government  from  his 
l)ed  in  the  White  House.  More  than 
any  other  Cabinet  member,  Houston  en¬ 
joyed  Wilson’s  confidences.  Both  of 
them  had  been  educators,  and  their  tastes 
met  on  many  subjects.  Houston  is 
famous  as  a  raconteur  and  also  a  his¬ 
torian. 


H.  A.  McNitt,  general  manager  of  the 
Central  Press  Association,  Cleveland,  is 
on  a  combined  business  and  pleasure  trip 
to  Florida. 


Bozeman  Bulger,  of  the  Nciv  York 
Evening  World,  has  collahorated  with 
Mrs.  Mathewson  in  writing  a  biography 
of  Christy  Mathewson,  which  is  being 
offered  by  Bell  Syndicate,  Inc.,  New 
York,  as  a  daily  serial  to  run  si.x  weeks. 
Bulger  was  an  intimate  friend  of  the 
dead  baseball  star,  and  the  biography 
covers  Mathewson’s  life  from  childhood 
until  his  death.  The  serial  is  illustrated 
with  new  photographs. 


Jo  Archibald,  free-lance  artist,  has 
joined  the  staff  of  the  Wheeler-Nichol- 
son  Syndicate,  Inc,,  New  York,  Maj, 
Malcolm  Wheeler-Nicholson  announced 
this  week.  At  present  he  is  illustrating 
the  feature,  “Qiampions  Past  and  Pres¬ 
ent,” 


King  Features  Syndicate,  Inc.,  New 
York,  is  now  offering  for  national  dis¬ 
tribution,  “Tommv  Tucker,”  a  new  comic 
strip  drawn  by  Herman  Thomas,  which 
has  been  apitearing  in  the  New  York 
Mirror  for  several  weeks. 


Mrs.  Florence  Smith  Vincent  of  the 
.Vcri'  York  Evntiiij;  Tclcf’ram,  is  writing 
“Peter’s  .Adventures  in  .Animal-land”  for 
the  Central  Press  Association,  Cleveland, 
continuing  the  series  of  bedtime  stores 
she  l)egan  some  years  ago. 


“How  to  Play  Basketball,”  a  series  of 
30  articles,  written  by  an  unnamed  .Army 
captain,  is  a  new  feature  announced  this 
week  by  the  International  Syndicate, 
Baltimore,  Md. 


Edward  Verdier,  is  drawing  a  new 
two-column  daily  panel  called  “Go-Get¬ 


ters,”  for  the  Premier  Syndicate,  New 
York. 


T.  Crawford  Hill  of  the  art  staff  of 
the  Central  Press  Association,  Oeveland, 
is  convalescent  from  a  recent  illness. 


“lx)st  Leaves  of  History,”  by  P.  E. 
Sumner,  a  daily  two  or  three  column 
drawing,  has  been  added  to  the  list  of 
King  Features  Syndicate,  Inc. 


-Announcement  was  made  this  week  that 
that  Miss  Edith  O’Dell,  vice-president  aud 
editor-in-chief  and  Howard  Wheeler,  sec¬ 
retary  and  general  manager  of  the 
McCiure  Newspaper  Syndicate  have  tend¬ 
ered  their  resignations.  They  gave  notice 
on  Nov.  7,  their  resignations  to  becoi|M 
effective  at  the  expiration  of  their  present 
contracts,  Dec.  31. 


TESTIMONIAL  TO  ELLIS 


Former  Worcester  Publisher  Honored 
by  Staff  at  Banquet 

More  than  375  staff  members  of  the 
Worcester  (.Mass.)  Telcgram-Gacette, 
together  with  representatives  of  Paul 
Block,  Inc.,  national  advertising  agency, 
which  serves  the  publications,  united  Dec. 
13  in  a  testimonial  dinner  to  Theodore 
T.  Ellis,  the  retiring  publisher.  George 
1'.  Booth  and  Harry  G.  Stoddard,  pres¬ 
ent  ttwners  of  the  papers,  were  the  prin¬ 
cipal  speakers. 

■A  testimonial  etched  on  copper  and 
signed  by  every  employe  of  the  papers, 
was  presented  to  Mr.  Ellis  in  behalf  of 
the  staff  by  A'ictor  M.  briar.  The  dinner 
was  served  in  the  ballroom  of  the  Ban¬ 
croft  at  2  o’clock  in  the  afternoon. 

The  testimonial  gift  was  in  three  sec¬ 
tions.  each  in  a  rosewood  frame,  size 
9'/z  by  13bS  inches,  and  hinged  together. 
In  the  center  was  a  large  gold  portrait 
of  Mr.  Ellis  in  relief  on  a  copper  plate, 
with  reproductions  in  miniature  of  the 
three  newspapers,  the  Telegram,  the 
Sunday  Telegram  and  the  Gazette,  as 
backgrounds.  The  centerpiece  \vas  flanked 
on  either  side  with  the  signatures  of  all 
the  employes  of  the  institution. 

Roland  b'.  Andrews,  editor  of  the 
Telegram-Gazette,  was  toastmaster.  Paul 
Block,  president  of  Paul  Block,  Inc., 
was  among  the  speakers. 


Midyette  Buys  Missouri  Daily 

The  Mt.  Washington  (Mo.)  News  a 
daily  as  been  bought  by  W.  B.  Midyette, 
former  student  in  the  Alissouri  School  of 
Journalism,  and  his  wife,  a  graduate. 
Midyette  this  summer  was  editor  of  the 
Columbia  (Mo.)  Herald-Statesman 


Thejiwor/dcS 


EINUX' 
CONDVCTEDJ^Or 

7/^Clevelemd 
Plain  Dealer 

Because  tbey  knew  and  were  cxeeptioaallf 
baustled  wiib  tb«  metbuds  u»ed  aud  ibe  8uc> 
erss  "  h  ed  on  a  previous  Hollister  pUo  cam- 
p.;ia .  jr  tbem.  litcau.s<  they  knew  that 
IU‘g1  supremacy  is  de.served  and  is  undial* 

'n  any  purl  of  the  country.  The  Clw- 
1;  .d  1  lain  Healer  ha-i  placed  ’The  world » 
yr  'i;  at  clrcuiatioQ  campaign*'  la  HolUster’t 

KOLLISTER'Sl 

rjr"u]atibti  Oi^nizatioii  ■ 

'f tcfc,  win,  tr  Writ,,  can  cf  Clcnlani  Plals  H 


NEWSPAPER  TRAINING 
CONVENTION  TOPIC 


Journalism  Teachers  to  Stress  Cultural 
and  Practical  Education  at 
New  York  Convention, 

Dec.  28-31 


Practical  and  cultural  education  of 
future  newspaper  men  and  women  will  be 
discussed  by  s|H.*akcrs  at  the  joint  conven¬ 
tion  of  the  .Association  of  .American 
Schools  and  Departments  of  Journalism 
and  the  .American  Association  of  Teachers 
of  Journalism,  to  be  held  in  New  York, 
Dec.  28  to  31  under  the  auspices  of  Col¬ 
umbia  and  New  York  Universities. 

J.  \V.  Cunliffe,  Columbia  and  A.  L. 
Stone,  University  of  Montana,  will  talk  on 
’The  Relation  of  Cultural  to  Technical 
Courses  in  the  Journalism  Curriculum”  at 
the  morning  session  Dec.  30,  while  “The 
Need  of  Practicality  in  Instruction  in 
Journalism”  is  the  subject  assigned  to 
Arthur  Howe,  editor  of  the  Brooklyn 
Eagle,  for  the  afternoon  of  the  same  day. 

.An  innovation  on  the  convention  pro¬ 
gram  will  be  talks  by  New  York  news¬ 
paper  reporters.  This  feature  is  being 
arranged  by  Prof.  Charles  Phillips 
Cooper,  of  Columbia,  president  of  the 
Schools  Association,  and  Prof.  James 
Melvin  Lee,  director  of  the  Journalism 
Department,  New  York  University,  and 
conductor  of  “Our  Own  World  of 
I>ettcrs”  in  Eoitor  &  Publisher. 

The  annual  dinner  will  be  held  at  the 
Faculty  Club,  Columbia,  on  Dec.  29,  and 
the  speakers  will  include  Walter  Lipp- 
mann,  chief  of  the  editorial  page.  New 
York  World,  and  Dr.  Nicholas  Murray 
Butler,  president  of  Columbia.  Delegates 
will  be  guests  of  the  New  York  Times  on 
Dec.  30  at  a  reception  and  tour  of  the 
Times  plant. 

On  Dec.  27  Prof.  Lee  will  entertain 
teachers  at  supper  at  the  New  York 
Newspaper  Club. 

Convention  speakers  will  include;  Prof. 


Nelson  .Antrim  Crawford,  Kansa.  c.. 
Agricultural  College,  and  presid^> 
Teachers  Association,  on  "Bacw' 
Studies  in  Preparation  for 
Prof.  Allen  Sinclair  WilbSt 
University,  “Co-operation  of  the Tc 
with  Schools  of  Journalism’’"  Prntw^ 
lik-ver  UrtverM,,.  of 
Early  English  Criticisms  of  Newsmi?* 
Prof.  Grant  M.  Hvde,  Uiiiversity^u- 
coiisin,  “The  Placement  Bureau 
it  be  Fostered?”  ’ 


H,  B.  Center,  Boston  University  1  t 
.Myers,  Ohio  State  University,  and ’ji'f 
Osborn  Louisiana  State  University*^ 
speak  on  ".Administration  of  a  Joumalil^ 
Department”:  and  Bristow  .Adams  Ci 
nell  University,  and  Frank  L 
I'liiversity  of  Missouri,  on  “ExtwS: 
Work  in  Journalism.” 

Speakers  other  than  association  nm 
bers  include:  H.  S.  Canby,  editor  k 
Saturday  Review  of  Literature;  (jing. 
Scldes,  dramatic  critic.  The  Dial;  Eloe 
Davis,  Burgess  Johnson,  Alfred’ Kn*; 
president  of  Alfred  A.  Knopf,  Inc;^ 
Farrar,  editor-in-chief  of  the  (^Mrge  ft 
Doran  Company;  and  Josephine  Ccfbyoi 
the  Brook  wood  Labor  College. 


COOPER  TO  TOUR  U.  S.  I 

A.  P.  General  Manager  Will  Vni 
Membership  Groups 

Kent  Cooper,  general  manager  of  ii» 
Associated  Press,  is  planning  a  tour 
the  United  States,  beginning  Feb.  ft,  am; 
traveling  until  early  in  April. 

During  the  trip,  he  will  visit  AP 
membership  association,  meeting  in  tbt 
various  States.  His  schedule  calls  ^ 
attendance  at  the  conventions  of  mnn 
bers  at  Greensboro,  Feb.  8;  Spartanburg. 
Feb  9;  Atlanta,  Ga..  Feb  10;  Birmingkam 
.Ala.,  Feb.  11;  New  Orleans,  Feb.  12-I3 
Bisbee,  Ariz.,  Feb  17;  San  Francisco 
Feb.  21;  Portland,  Ore.,  Feb.  24;  Spo¬ 
kane,  Feb.  25  ;  Salt  Lake  City  Utah,  Feb 
28. 


A  Single 

Advertising  Appropriation 

Will  cover  the  two  publications  that  reach  those  who  control 
the  national  advertising  of  the  United  States  and  Great  Britain. 

EDITOR  &  PUBLISHER 

New  York 
and 

ADVERTISING  WORLD 

London,  Eng. 

have  entered  into  an  agreement  in  respect  to  editorial  and  advertising 
representation  in  their  respective  fields  and  thereby  afford  a  single 
source  of  information  and  service  for  those  interested  in  international 
marketing  and  advertising. 

Combination  Advertising  Rates  for  12  Insertion  Contract 

Full  Page  . $280.00  per  insertion 

Half  Page .  145.00  per  insertion 

Quarter  Page .  82.50  per  insertion 


You  arc  cordially  invited  to  communicate  with  Editor  &  Purlisher, 
Suite  1700  Times  Ruildini?,  New  York,  for  further  details  of  circulation, 
etlitorial  policy  and  mechanical  requirements  of  Advertising  World.  This 
office  can  be  of  great  assistance  to  manufacturers  who  desire  information 
in  regard  to  marketing  conditions  of  Great  Britain.  Publishers  of  leading 
American  newspaj'crs  will  also  avail  themselves  of  this  opportunity  to 
deliver  their  messages  to  the  largest  advertisers  of  Great  Britain,  many  of 
whom  are  keenly  interested  in  the  markets  ot  America. 


Editor  8C  Publisher 

1700  Times  Building 

Broadway  at  42d  St. 

New  York,  N.  Y. 

Talcphonca : 

Bryant  J052  -  305J  -  3054  -  5055  -  3056 
Cable  Addraw:  BDPUB,  NEW  YORK 


Advertising  World 

14  King  Street 
Covent  Garden,  W.  C.  2 
London,  England 

Telephone:  Gerrard  7615 
Cable  Address : 

ECOPUBLISH.  RAND,  LONDON 
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BEAVERBROOK  defends 
independent  press 


Chicago  a(lvcrti>inn  ajjiiu-v.  livads  tin- 
National  Commission.  '1  he  financial 
program  of  the  A.  A.  C.  \\ .  is  the  main 
topic  of  the  latter  meeting. 


policy  and  subordinate  its  relations  with 
iidividuals  in  accordance  with  how  far 
the)-  agree  or  disagree  with  it  on  national 
Issues.  But  this  at  least  politicians  will 
not  allow.  The  independent  newspaper, 
pursuing  a  national  course  uninfluenced 
by  and  often  cutting  across  party  in¬ 
terests,  is  a  new  factor  and  one  ex¬ 
tremely  inconvenient  to  the  dominant 
executive  of  the  day.  It  is,  therefore, 
resented  like  all  fresh  influences.” 

Lord  Beaverbrook  greatly  favors  in¬ 
dependent  journalism  as  against  the  old 
partisan  press  which,  he  writes,  ‘‘pro¬ 
duces  a  wrong  relation  between  the  news¬ 
paper  and  its  public,”  but  the  politician, 
he  adds,  “sighs  for  the  good  old  days 
when  any  party  error  would  be  defended 
by  a  hundred  able  pens.”  Their  resent¬ 
ment,  he  says,  finds  vent  in  the  constant 
execreation  that  any  newspaper  opi^nent 
is  animated  solely  by  personal  spite  on 
the  part  of  its  editors. 

What  he  considers  the  fallacy  of  such 
arguments  in  general  is  illustratetl  by 
Lord  Beaverbrook  by  the  following  ex¬ 
perience  in  his  own  career : 

“I  am  told,  for  instance,  that  the  Daily 
Express  has  a  vendetta  against  Mr. 
Baldwin  when  it  opposes  his  Meso¬ 
potamian  policy.  Yet  the  Daily  Express 
began  its  campaign  for  the  evacuation  of 
Mesopotamia  when  Mr.  Lloyd  George 
was  Prime  Minister,  strongly  urged  Mr. 
Bonar  Law  to  take  the  step  he  did  in 
limiting  our  occupation  to  1^8,  held  the 
same  view  when  Ramsay  MacDonald  was 
in  power  and  merely  continues  to  main¬ 
tain  a  consistent  policy  now  that  Mr. 
Baldwin  is  in  office. 

“It  is  incredible  that  any  one  with  any 
pretension  to  logic  or  even  sanity  can 
propound  the  view  that  the  unvaried 
policy  of  the  newspaper,  dating  from 
1919,  when  Mr.  Baldwin  was  in  a  position 
of  no  political  importance,  was  invented 
to  annoy  Mr.  Baldwin  as  Premier  six 
years  later.  Yet  I  constantly  see  this 
theory  advanced.” 

Lord  Beaverbrook  declares  that  the 
future  of  Great  Britain  lies  in  the  British 
Empire,  not  Europe,  and  that  “the  British 
Empire  is  the  greatest  instrument  for 
good  that  the  world  has  ever  seen.”  He 
remarks  in  conclusion  that  if  his  action 
is  to  be  so  limited  by  party  exigencies 
that  he  is  barred  from  expressing  his  real 
views  “I  would  at  once  quit  public  life 
iltogether  and  return  to  the  Canadian 
village  whence  I  came.” 


For  Seven  Years  Meyer  Both  Company  Has 
Used  Goss  Equipment  exclusively 


“Our  production  at  the  present  time 
is  around  2400  mats  per  day.  Our 
equipment  is  all  Goss  and  from  our 
past  good  experience  we  have 
every  reason  to  believe  we  will  never 
use  anything  else  but  Goss",  advises 
Mr.  M.  B.  Conhaim,  Director  Services 
&  Sales,  Meyer  Both  Co.,  Chicago. 
Their  Matrix  room  was  opened  January 


1,  1919  with  four  Goss  steam  tables 
and  two  Goss  mat  rollers. 

“We  have  added  to  our  equipment  to 
the  point  where  we  now  have  eight 
steam  tables  and  four  rollers,  operated 
both  day  and  night,  with  a  force  of 
eleven  men,  and  we  turn  out  more  mats 
today  than  any  job  shop  in  the  United 
States.  We  imagine  this  probably  goes 
for  the  world.” 


Named  Official  State  Paper 

The  Alhmiy  Knickerbocker  Press. 
published  by  the  Press  Company  of  Al¬ 
bany,  on  Dec.  12  was  designated  the  of¬ 
ficial  state  newspaper  for  1926.  The 
Albanv  Evenine  Journal,  which  was  pur¬ 
chased  by  the  Press  Company  during  the 
past  year,  had  been  the  official  state 
paper.  The  law  authorizing  the  desig¬ 
nation  of  a  state  paper  requires  it  to 
publish  all  appointment  of  terms  of  the 
Supreme  Court,  the  rules  of  practice 
adopted  by  the  Court  of  Appeals,  no¬ 
tices  and  advertisements  required  to  be 
published  by  state  offices,  departments, 
boards,  bureaus  and  commissions,  and 
notices  of  actions  by  the  state  against 
foreign  corporations. 


STEREOTYPING  MACHINERY 


F!a»ting  Boxes,  Fricrion-Dnven  Curved  Routers,  Automatic  Gas  Fired  Steam  Generators, 
C^mmiMtion  JiK  Sa«'s  and  Drills,  Radial  Arm  Flat  Routers  Ball  Elearing  Form  Tables,  Combination  Wet  and  Dry 
Mat  Rollers,  Motor-Driven  Steam  Tables.  Fully  descripnve  literature,  prices  and  terms  on  reqirest. 

THE  GOSS  PRINTING  PRESS  COMPANY,  CHICAGO 

The  Goss  Printing  Press  Co.  of  England,  Ltd.,  ■>  London 

EDWARDS  DUNLOP  COMPANY,  LTD.,  SYDNEY— Sole  Aurtrolion  Asent 


REPORT  CITES  HEARST 
TAX  PAYMENTS 


his  net  income  when  the  tax  return 
tiled. 

“Article  141,  regulations  45 
part  as  follows ;  ’  « 

“  'Lrjsses  sustained  during  the  t  aaK, 
year  and  not  compensated  for  by^ 
surance,  or  otherwise,  are  fuUy^  ^ 
ductible  (except  by  nonresident 
if  (a)  incurred  in  the  taxpayer’s  S 
or  business,  or  (b)  incurred  in  anytr^ 
action  entered  into  for  profit,  or  (  i 
arising  from  fires,  storms,  shipwreck.'' 
other  casualty,  or  from  theft.  ♦  * 

“The  taxpayer  respectfully  suW, 
that  this  loss  of  $301,232.95  was  ^ 
in  a  transaction  entered  into  for  profr 
and  under  the  provisions  of  article  uf 
regulations  45,  is  an  allowable  deductior 
from  income  for  the  year  1918.” 

No  additional  taxes  were  assess^ 
against  Mr.  Hearst  for  1917. 

For  1918,  he  reported  a  net  personi 
income  of  $78,090.75,  after  deductia; 
$310,232.95  for  the  gravure  venture  ai 
$50,000  as  interest  on  his  Los  Aigdt, 


CHRISTMAS,  1925 

(The  follouing  was  written  by  George  F.  Cochran,  Sunday  editor  of  the 
Lakeland  (Fla.)  Ledger  when  tLsked  by  Earl  Mullen,  publisher,  to  write  some¬ 
thing  for  Christmas  expressing  the  newsboys’  position  on  the  paper.) 

TT  takes  a  million, 

More  or  less, 

And  a  lot  of  men  and  women — 

More’n  you'd  guess — 

.And  ever  thought  of  aid  to  get  a  newspaper  made 
.And  ready  for  the  folks  to  read  the  news; 

But  it  'ud  all  be  in  vain. 

Just  about. 

If  one  little  link  in  the  chain 
Dropped  out — 

The  carrier  boy — 

That’s  me — 

Don’t  you  see 

-And  it’s  Christmas  time — 

Don't  you  see  ? 


Publication  at  Washington  of  Com¬ 
mittee’s  Secret  Proceedings  Last  May 
— Hearst  Organization’s  Defense 
Based  on  Tax  Law 


gation  committee  was  made  public  this 
week.  The  committee’s  hearing  oc¬ 
curred  last  May  and  was  secret. 

In  presenting  to  the  committee  the 
need  for  an  amendment  of  the  law,  L.  C. 

Manson,  the  committee's  counsel,  used 
among  others  the  case  of  William  K. 

Hearst  as  an  illustration.  Mr.  Manson, 

.according  to  the  official  report,  summar¬ 
ized  the  matter  thus : 

"Mr.  Hearst  controls  several  news¬ 
papers.  He  made  a  contract  with  these 
newspapers  that  if  they  would  put  in  a 
rotogravure  section  and  would  give  him 
the  proceeds  of  the  advertising  from  the 
rotogravure  section,  he  would  pay  the 
cost  of  the  rotogravure  section.  The 
rotogravure  section  will  carry  about  so 

much  advertising.  If  they  put  enough  _ _ _ . . . .  . . 

advertising  in  the  rotogravure  section  to  the  Star  Company,  then  the  principal  cor- 
make  that  section  a  paying  proposition,  ixtration  of  a  group  of  over  30  affiliated 
with()Ut  so  hiading  it  up  with  advertising  corporations  owned  by  Mr.  Hearst  in 
that  it  loses  its  attractive  qualities  as  one  their  entirety,  showed  a  net  income  for 
of  the  features  of  the  newspaper—  1919  of  $1,171,332.14,  not  subject  to  war 

The  Chairman— “Newspaper  men  tell  taxes  or  excess  profits  taxes,  but  only 
me  that  generally  that  is  a  losing  feature  to  a  normal  tax  of  12  per  cent, 
of  the  business.”  The  report  of  Revenue  Agent  Hersko- 

Mr.  Manson — “That  has  been  found  by  witz,  which  is  the  basis  for  the  com- 
the  bureau  in  another  department  that  mittee’s  criticism  of  the  bureau’s  action 
the  rotogravure  is  always  a  losing  ven-  in  allowing  Mr.  Hearst’s  claim  for  $301,- 
ture.  In  other  words,  he  might  just  as  323.95  lost  in  the  rotogravure  venture, 
well  have  made  a  contract  to  pay  the  jrives  this  information  upon  the  latter ; 
co.st  of  the  first  page.  It  would  not  be  “Mr.  Hearst  made  a  contract  in  1918 
<iuite  as  disastrous  a  loss ;  but  the  roto-  with  the  Boston,  Chicago,  and  New  York 
gravure  section  is  one  of  the  incidents  of  papers  to  purchase  all  materials  and 
the  newspaper.  As  long  as  newspapers  defray  all  expenses  necessary  in  the  pro¬ 
will  carry  that  section,  which  is  the  sec-  duction  of  the  photogravure  section  of 
tion  that  contains  all  of  the  attractive  the  above  publications,  provided  he  re¬ 
pictures  in  the  Sunday  papers— as  long  ceived  all  advertising  receipts  of  these 
as  newspapers  will  carry  that  section  and  particular  sections. 

offer  that  service  to  their  subscribers  and  -Tfic  feature  was  in  its  experimental 
purchasers,  other  newspapers  must  carry  it  was  quite  evident  to  any  man 

it.  It  is  one  of  the  features  of  a  n;ws-  ji^^t  the  advertising  receipts  of  the  photo¬ 
paper;  it  is  incidental  to  it,  just  exactly  irravure  section  would  not  by  far  be 
as  the  front  _  page  is.  _  sufficient  to  offset  the  disbursements.  As 

“By  charging  off  the  loss  incident  to  ^  matter  of  fact,  that  section  was  a  los- 
this  rotogravure  section,  the  follovving  i„g  proposition  to  all  newspapers.  Here 
results  in  Mr.  Hearst  s  taxes  are  arrived  ..-e  have  a  .shrewd,  successful,  far-vi- 
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BRITISH  ADVERTISERS 

form  new  body 


"Th*  Advert!*'"*  A»»ociation,”  Headed 
by  Col.  Lawton,  New  Title  of 
“Dittrict  14” — Remains 
With  A.  A.  C.  W. 


(By  Cable  to  Editor  &  Publisher) 

Li)NW/X,  Kngland,  Dec.  17. — .\dvertis- 
Hie  interests  of  Great  Britain,  hitherto 
organized  under  the  title  of  “District 
Fourteen,  .\ssociated  Advertising  Clubs 
of  the  World,”  have  changed  the  group 
designation  to  “The  .Advertising  .Associa- 
(jon"  Col.  E.  F.  I^wson,  London  Tclc- 
iral<h,  is  president  ;  C.  Harold  Vernon 
is  .ice-president;  Arthur  Chadwick  is 
honorary  treasurer  and  .Andrew  Milne  is 
honorarv  secretary.  The  association  re¬ 
mains  affiliated  with  the  .A.  .A.  C.  W.  as 
District  14. 


H.  K.  McCann  Company,  ty  North  Michigan 
avenue,  (  hicago.  Will  hRintUe  the  riorida  real 
estate  advertising  of  the  Clewiston  I'o. 

Mason  ’Warner  Co.,  3ti0  X»>rth  Michigan  ave¬ 
nue,  Chicago,  it  is  reported  may  make  up  a 
list  of  iiewspajiers  after  the  first  of  the  >ear 
for  the  C-It  Products  Co.,  Moline,  III. 

Harry  C.  Mikaels  Company,  113  Lexington 
avenue.  New  York.  Has  secured  account  of 
the  l>c  Miracle  Chemical  Company,  New  York. 

Morse  International  Agency,  AA9  4th  avenue. 
New  York.  Has  secured  account  of  the  North 
American  Dye  Corporation  “Sunset*’  soap 
ilyes,  Mt.  Vernon,  N.  Y. 

Olson  A  Enziner,  228  3rd  street,  Milwaukee. 
Now  handling  account  of  the  Time-O-Stat 
Company,  Milwaukee. 

Daniel  E.  Paris,  80  Boylston  street.  Boston. 
Now  handling  account  of  C  arters  Ink  ('om- 
pany,  Cambridge,  Mass. 

Peck  Advertising  Agency,  6  East  39th  street. 
New  lork.  Reported  to  be  making  up  a  list 


of  newspai>ers  in  New  York,  New  Jersey, 
Pennsylvania  and  New  Kngland  for  B.  T. 
Ilaiibitt,  Inc.,  “Bab-O**  cleanser,  New  York. 

Harry  Porter  Company,  270  Madison  avenue, 
.New  York.  Rei>orte«!  to  be  handling  account 
«)t  B.  Fischer  &  Company,  Hotel  Astor  Coffee, 
Tea,  Rice,  etc..  New  V'ork. 

Proctor  A  Collier  Company,  Reading  Road 
&  McMillan  street,  Cincinnati.  Now  handling 
account  of  January  &  Wood  Company,  yarn, 
Maysville.  Ky. 

RedBeld  Advertising  Agency,  34  West  33rd 
street.  New  York.  Making  2.500-line  contracts 
for  the  .\merican  Lead  Pencil  Company,  New 
York.  “Venus”  and  “Velvet”  pencils. 

Ryan  A  Timberman  Adverttoing  Agency, 
Carpenter  Building,  Wilkes  Barre.  Pa.  Now 
handling  account  of  the  Munyon  H.  H.  Rem¬ 
edy  Company,  Scranton,  Pa. 

Schultz-McGregor  Corporation,  270  Madison 
avenue.  New  Y«  rk.  Now  handling  account  of 
E.  Greenfield’s  Suns,  “Cupid”  and  “I>elatour” 
candy,  Brooklyn. 


Sehi  Advertising  Agency,  360  North  Michigan 
avenue,  Chicago.  Placing  orders  and  con¬ 
tracts  for  the  Calumet  Baking  Powder  Com¬ 
pany,  Chicago. 

M.  Spivak  Advertising  Agency,  286  5th  ave¬ 
nue,  New  York.  Now  handling  account  of 
the  MacLaren  Mfg.  Company,  “Domin  Aire,** 
radio.  New  York. 

E.  G.  Stellings  Com|Maiy,  222  Garrell  Building, 
-Wilmington,  N.  C.  Placing  orders  with  news¬ 
papers  in  various  sections  for  the  Sandhill 
Information  Bureau,  Scuthern  Pines,  N.  C. 

J.  L.  Sugden  Company,  32  West  Washingt«An 
street.  Chicago.  Are  i.ssuing  Christmas  copy 
for  the  .American  Flyer  Co.,  Chicago,  to  a 
small  list  of  papers. 

J.  Walter  TliompsMk  Company,  410  North 
Michigan  avenue.  Chicago.  Placing  renewal 
contracts  for  Horlick’s  Malted  Milk  Co., 
Racine.  Wis.,  now  handling  the  advertising 
account  of  Gulbransen  Co.,  Chicago.  They 
may  use  a  few  metropolitan  newspapers  on 
this  in  the  near  future. 


N.  Y.  VANDERBILT  TABLOID? 


Rumored,  But  Coast  Publisher  Does 
Not  Confirm  Report  in  Statement 


A  rumor  was  current  this  week  that 
Cornelius  V anderbilt,  J  r.,  was  contemplat¬ 
ing  starting  a  tabloid  in  New  York  City. 

“I  am  not  in  a  position  to  make  any 
statements  pertaining  to  any  future  activi¬ 
ties  at  this  time,”  Mr.  Vanderbilt  advised 
Editor  &  Pi  bi.ishkr  through  H.  S.  Gran- 
lee.  of  Vanderbilt  Newspapers,  Inc. 


Daily’s  Art  Exhibit  Opened 

The  fifth  (|uartcrly  exhibt  of  the  Mil- 
imikce  Journal’s  Gallery  of  Wisconsin 
.\rt  opened  in  the  lounge  of  the  new 
journal  building,  Dec.  1. 


WEEK’S  AD  TIPS 


N.  W.  Ayer  A  Son,  308  Chestnut  street, 
Philadelphia.  Again  placing  orders  with  news¬ 
papers  in  various  sections  for  the  National 
Carbon  Company,  Cleveland,  Ohio. 

George  Batten  Company,  332  South  Michigan 
avenue.  Chicago.  Kenorted  contemplating  a 
list  of  newspai>er5  for  the  advertising  of 
French  Carbon  &  Battery  Co.,  Madison,  Wis. 
This  firm  will  also  take  up  al^ut  the  first  of 
the  year  a  list  on  Celotex  co.,  f'hicavo, 

Buinet-Kukn  Comn.-^ry,  6)5  North  Michigan 
avenue.  Chicago.  Scmling  out  copy  orders  on 
Cfaicaeo  Tribune  Mttvieirams  in  the  Tribune 
circulation  territory. 

Caides  Company,  2J5  Fast  Erie  stmt.  Oii- 
cago.  Sending  out  o-ders  and  contracts  for 
the  Illinois  Central  r.'vL  ay  at  Chicago. 

Dauchy  A  Company,  9  .NI  array  street.  New 
York.  Making  contracts  with  srme  Western 
newspaiiers  for  Kemp  &  Lane  “Kemp  Bal¬ 
sam,”  Le  Roy,  N.  Y. 

Erwin  Wasey  A  Company,  844  Kush  street, 
t'hicago.  .\re  issuing  orders  and  contracts  for 
the  Family  Products  Co.,  Chicago.  Forhan  Co., 
Chicago  and  Full-O-Pep  Chic.  The  same  firm 
is  also  placing  for  W.  B.  Wilde  Co.,  Peoria, 
Ill.,  manufacturers  of  Hart  Oil  Burner. 

Richard  A.  Foley  Advertising  Agency,  219 
North  Broad  street,  Philadelphia.  Placing 
advertising  with  some  Pennsylvania  and  Ohio 
newspapers  for  the  American  Hotel  Corpora¬ 
tion.  Cniontown,  Pa. 

Albert  Frank  A  Company,  Chicago.  Repfirted 
will  place  orders  with  selected  list  of  news¬ 
papers  in  Metropolitan  cities  for  the  Colorado 
Springs  (Colo.)  Chamljer  of  Commerce. 

Gardner  Advertising  Company,  1  Pershing 
Square.  New  York.  Now  placing  account  of 
the  Hellshoro  Beach  Corporation.  Boca  del 
Fara.  Florida. 

E.  W.  Hellwtg  Company,  9  Fast  40th  street. 
New  Ycrk.  Reported  will  shortly  use  news¬ 
papers  again  for  Kirkman  &  Sons,  Inc.,  soaps, 
etc.,  BriH'ilyn,  N.  Y. 

Hoge,^  Huber.  Inc.,  41.5  T.exington  avenue. 
New  York.  Placing  orders  with  newspapers 
^erally  for  the  Hood  Rnbl>er  Company, 
W.itertown.  Mn*is. 

E.  T.  Howard  Company.  33  West  42tid  st’^eet. 
New  York.  Placing  hdiday  c<»i>y  with  new 
papers  generally  for  the  1..  F,  Waterman  Com¬ 
pany,  Ideal  fountain  t>ens.  New  York. 

Kiinf-G'bMn  Comoany,  .HO  South  Michigan 
avenue.  Chicago.  Placing  the  advertising  ac¬ 
count  of  the  Vitamin  Pond  Co.,  New  York. 
J-  Rolard  Kay  Co.,  Chicago,  formerly  handled 


Lennen  A  Mitchell,  17  Fast  45th  street.  New 
tork.  Reported  to  have  secured  account  of 
“•  Kuppenheim  Comoany.  clothing.  Chicago. 

Lewis  Advertising  Corporation,  .38  Park  Row, 
New  \  ork.  I’l.arMig  one  time  orders  with 
Mwspapers  generally  for  the  Fereiism  Rad 
Ranee  Corporation.  New  York,  distrilnitors. 

A  Thomas,  400  North  Michigan  avenue, 
j^wago.  Placing  contracts  for  Pepsodent 
'‘^nti^ny,  Chicago,  and  the  Studehaker  (^or- 
P‘''ation,  South  Bend,  Tnd. 


THE  POST-DISPATCH 


Overwhelmingly  First  in  St.  Louis 


Leading  the 


Secondand  Third  Newspapers 
- COMBINED - 


2,338,000 


The  November  advertising  measure¬ 
ments  of  all  St.  Louis  newspapers  show 
the  Post-Dispatch  leading  the  second 
and  third  newspapers  combined  by  an 
overwhelming  margin — 214,300  lines 
of  Paid  Advertising. 


Lines  of  Paid  Advertising  car¬ 
ried  by  the  Post-Dispatch, 
alone,  during  November,  1925. 


In  Home  Merchants’  Advertising,  the 
Post-Dispatch  carried  1,494,640  lines — 
the  second  and  third  newspapers  com¬ 
bined  failed  by  238,240  lines  to  reach  the 
volume  carried  by  the  Post- Dispatch, 
alone. 


Local  Lead  Far  Greater  this  Year  than  Last 


In  November,  1924,  the  Post-Dispatch  led  the  second  and  third 
newspapers  combined  by  191,440  lines  of  Local  Display 
Advertising.  In  1925,  the  Post-Dispatch  lead 
over  both  was  238,240  lines — an  increase  of 
more  than  24%  in  the  supremacy  of 
the  Post- Dispatch  over  the 
two  COMBINED. 


Always  FIRST  in  St.  Louis 


ST.  LOUIS  POST-DISPATCH 


St.  Louit*  ONE  BIO  Newspaper 


XATIOXAL  ADVERTISING  OFFICES 


NEW  YORK 
World  Building 


DETROIT 

Ro«>k  Bunding 


KANSAS  CITY 
<’oca  Cola  Building 


SAN  FRANCISCO 
."414  Market  St. 


LOS  ANOELES 
Title  Insurance  Bldg. 


SEATTI.E 

Termiiuil  Sales  Bldg. 


ji_ 
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DISTRIBUTORS  PROCLAIM  ADVERTISING 
LOWERS  COST  OF  LIVING 

(Continue  from  page  3) 


"Advertising  has  tended  to  reduce  production  other  testimonials  as  proof  that 

costs  by  making  p<  ssible  large  scale  operation  oojnp  acromnlishps  the  •  ‘‘■'t 

and  concentration  upon  a  few  grades  and  sizes.  "*1"^  aCCOmp  isnes  the  lollowing  rcsnl, 
The  decrease  in  production  cost  is  more  than  Uecrcases  the  COSt  of  Selling.  ' 

.ill  per  cent  in  the  past  five  years.  During  this  Lowers  the  COSt  of  production 

same  jieriod  selling  costs  have  decreased  slightly  count  of  increased  volume 
more  than  50  per  cent  per  unit.  There  has  j  „  ,  _  --Vo  »  tU 

liecn  no  aiiorcciable  chance  in  the  ratio  between  .  TXi'vCrs  prices  to  the  consume.  .  , 


mendatinn  of  editorial  discussion  by  busi-  The  continued  recession  in  advcrtisitig  selling  price, 
tiess  journals  “of  the  need  for  basic  sta-  and  sales  expense  from  1916  to  1920  was  retailers  have 
tistics"  as  in  the  public  interest.  The  effected  in  the  face  of  increased  advertis-  .\  packinj 
same  resolution  stressed  the  value  of  the  ing  appropriations  during  this  illustrative  testimonial; 
.Monthly  Survey  of  Current  Business  pub-  iieriod  of  years,  which,  in  the  estimation  "Advertisin 
lished  by  the  Department  of  Commerce.  of  the  tobacco  company,  is  the  “soundest  duction  costs 
.\nother  resolution  provided  for  the  Proof  of  the  great  economical  benefit  of 
appointment  by  the  president  of  the  advertising  to  producers  and  consumers  „Hccs.  It  h; 


I>een  no  appreciable  change  in  the  ratio  between 
oiir  jidvertising  expense  and  the  standard  retail 
•celling  price.  The  selling  costs  of  jobbers  and 
retailers  have  decreased.*' 


ige  in  the  ratio  between  ,  prat-b  lo  me  consumer  w 

and  the  standard  retail  tluTcby  raises  the  standard  of  livinir  ^ 
Ig  costs  of  jobbers  and  ,\s  a  by-pRxluct,  aids  in  the  edL- 


of  the  general  public. 


.\  packing  comixmy  gave  the  following  .Advertising  aids  in  stabilizing 


tion.  " 

.Monthly  Survey  of  Current  Business  pub-  iieriod  ot  years,  which,  in  the  estimation  "Advertising  has  tended  to  reduce  our  pro-  Advertising  aids  in  standardizaf 
lished  by  the  Department  of  Commerce.  of  the  tobacco  company,  is  the  “soundest  duction  costs  by  nmking  possible  large  scale  pro-  quality.  “ 

Another  resolution  provided  for  the  proof  of  the  great  economical  benefit  of  ^  "h;.is"benefited%'lfe  .Advertising  aids  in  the  simplifies, jo- . 

appointment  hv  llie  presi<ient  of  the  advertising  to  producers  and  consumers  pnecs.  It  has  benefited  retailers  and  jobbers  products.  (Elimination  of  unnectK  * 
United  Slates  Chamber  of  Commerce  of  a  when  properly  planned  and  exe-  through  increased  turnover.  We  have  made  a  items  in  the  line.) 

Joint  Trade  kclations  Committee  formed  cuted.  danced  coAs.”'^”  .increase  sa  cs  a  re-  .Advertising  helps  to  prevent  fluctuj,j» 

of  manufacturers,  wholesalers,  retailers  .A  battery  company  reported  as  follows ;  .  /  rnmmnv  whirh  shows  Prices. 


of  manufacturers,  wholesalers,  retailers  .A  battery  company  reported  as  follows  ; 

and  the  consuming  public,  “to  act  as  a  Percentage  of  advertising  to  sales  in  1925 

clearing  house  for  complaints  of  objec-  was  double  the  1916  percentage.  Sales  have 
«;  /lr»cfriirtivr»  frrarfi/'#*  'iiiH  trt  doubled  stucc  1916,  but  selling  cxpcnsc  in  192d 


larger  total  profit  through  increased  sales  at  re¬ 
duced  costs,** 


Advertising  helps  to  prevent  fluctiuii,. 
m  prices. 


.V  iMue.v  ..uiiniaiiy  icuoiivuuMuinzw,  .  A  tooth  paste  companv  which  shows 

Perccnt-ige  of  advertising  to  sales  m  1925  lower  nroduction  and  selli’nir  costs  stated  •  following  are  the  committee  s  Ktnfr 

.5  double  the  1916  percentage.  Sales  have  lower  proouction  ana  selling  costs  statcQ .  conclusions  in  regard  to  waste  in 
ubled  since  1916,  but  selling  expense  in  192d  AdAcrtising  has  tended  to  reduce  our  pro- 
IS  only  53  per  cent  above  1916.  The  cost  >!ucti(»n  costs  through  larce  scale  production.  ®  • 


*:  ♦y,  uouDieG  since  i^io,  uui  seinng  expense  in  iiauig  iids>  tcuucu  lo  icuutc  our  pro* 

tionable  and  destructive  practice  and  to  above  1916.  The  cost  iluction  costs  through  larce  scale  production, 

promote  such  co-ordination  as  will  eiiect  of  the  principal  raw  materials  was  27  per  cent  It  has  also  lowered  our  selling  costs.  The  re* 
economies  and  improve  mutual  relations.”  higher  in  1925  than  in  1916;  1925  wages  were  tail  price  of  our  product  remains  the  same. 
It  was  also  resolved  that  trade  associa-  1916  wages;  yet  the  price  .to  the  Advertising  is  the  of  our  selling 


,  ,  e  *  1  *1  consumer  was  only  2  i>er  cent  higher  in  1925 

lions,  chambers  of  commerce  and  other  I9j5 


organizations  affiliated  with  business 
should  “adopt  means  to  uphold  and  make 


1  the  principal  raw  materials  was  2/  per  cent  it  nas  also  lowered  our  selling  costs.  1  be  re-  The  sniirms  of  vvastp  rtm  •  /-i. 

ighcr  in  1925  than  in  1916;  1925  wages  were  tail  price  of  our  product  remains  the  same.  ,  ,  ;  u  ves  ui  vvusic  arc .  ,1) 

ell  above  1916  wages;  yet  the  price  to  the  .\dvertising  is  the  major  portion  cf  our  selling  OI  CO-OrainatlOn  between  adw 

insumer  was  only  2  jier  cent  higher  in  1925  expense.  It  has  sometimes  been  as  high  as  90  tising  and  the  Other  phases  of  the  bminl 

, an  in  1916.  ,)er  cent  of  our  total  selling  expense  and  is  now  —production,  distribution  finance-  ^ 

.TDOut  80  i)cr  cent.  _ _  r  t* 

Here  is  the  testimony  of  a  company  •  ,  Inemciem  use  of  space.  Too  much  ortm 

lanufacturing  and  distributing  floor  ■)  company  distributing  canned  soup  little.  Failure  to  study  space  requi, 

overing  :  “  ^reat  reduction  in  selling  cost :  ments  and  repetition  requirements;  (I, 

,  "In  lk98  the  total  sales  of  all  the  canned  Poor  and  ineffective  copy-  (41  lit.  j 

“Lntil  five  years  ago  our  entire  output  was  s,,,,,,  ,he  United  States  and  Canada  were  wromr  media'  (51  Fxress  ve  7  7 
old  throuch  a  selling  agent  in  New  York,  sno.ooo  c.ans.  The  sales  costs  of  one  company  l.xcessive  USe  of  aj. 


effective  their  principles  of  business  manufacturing  and  distributing  floor 


his  statement  of  “convictions”  was  ‘Xntil  five  years  ago  our  entire  output  was  s,,,,,, 

I  K  *1  Kot-Qiic  “misiin-  tlirouch  a  selling  agent  in  New  York.  5no.o 


made  by  the  Conference  b^ause“misun-  aZ"  !Zch“was"\  bTg' ffc^r 'i^  Ve' b°Sline‘’sT‘’w^^  vertising  in  extremel'y  keen  compe,;,;i 

dcTStandings  alxiut  aistrinution  are  so  profits  were  almost  ml  because  cut-throat  com-  al)out  21*4  per  cent.  Advertising  was  regu- 

general  and  lead  to  such  unwarranted  as- .  petition  developed  every  time  there  was  the  ]jrly  adopted  as  a  part  of  the  business  policy.  '  ’ 

4;iimntions**'  slightest  business  depressun.  We  have  in-  i„  1932  the  consumption  of  canned  soup  had  •  it  u 

Miiiipiiuiis .  creased  our  advertising  expenditures  and  our  increased  to  3O0,CO0.0(M)  cans.  The  sales  costs  Miitoun  U.  Honors  Farm  Editor 

(a)  The  present  methods  cf  distribution  have  sales  expenditure  materially  in  the  time  that  ^his  company  had  decreased  to  5  per  cent.'*  t  e  1  1 

been  developed  by  economic  forces  and  funda*  has  since  elapsed,  but  the  fact  of  the  matter  *  ,  ,  memory  OI  the  late  Dr.  H  1 

mentally  are  sound;  js  that  we  are  selling  our  product  today  for  At  the  request  of  the  advertisers  their  Waters,  editor  of  the  IVccklv  Kani 

(h)  The  essential  distribution  functions  now  less  t^han  we  sold  it  then,  giving  better  value  were  not  revealed  by  the  com-  Citv  Star  the  East  Aericulture  Ri.iU 

Dcrformcd  by  various  acencies  arc  fundamental  for  the  money,  better  service  to  our  customers,  l,,*  tt  •  .^Kricuiture  DUlldiB 

and  none  may  be  eliminated  but  must  be  and  last  but  m.t  least,  earning  a  reasonable  mittCC,  but  the  experiences  themselves  of  the  University  of  Missouri  has  bcd 
assumed  and  continued  by  others  if  present  manufacturing  profit.*’  Will  serve  to  identify  many.  named  Waters  Hall  by  the  university  Q 

The  committee  summed  up  these  and  ecutive  board. 


agencies  are  replaced  by  new  methods. 

(c)  Wasteful  p  act  ires  as  they  exist  are  not 


A  grocery  specialty  company  brought 


inherent  in  the  pre.-.ent  machinery  cf  distnbu*  about  a  reduction  in  price  tO  the  consumer 
tion,  hut  arise  through  human  failings  sucli  as  e  • 

lack  of  definite  ori'ani7ed  information  and  the  iiiiru  . 

imijcrfcction  of  i>erformance  \Ah  ch  characterires  “W’hcn  we  entered  the  field  in  1899  the  three 
alike  producer,  manufacturer  a.u!  distributor.  ^  leading  manufacturers  of  this  grocery  specialty 


(d)  Market  prices  must  include  cost  of  pj'O-  ^gre  marketing  their  pftduct  unbacked  by  ad¬ 
duction  .and  of  essential  services  with  reasenan.c  vertising  at  15  cents  a  package.  W^e  entered 
profits  if  reductions  are  not  merely  to  be  market  at  10  cents  a  package  and  through 


distribution  services  are  en- 


the  market  at  10  cents  a  package  and  through 
liberal  advertising  created  a  volume  that  per* 
mitted  this  price  at  a  profit.  The  older  com- 


titlcd  to  their  just  nay.  P^tiug  firms  were  unable  to  keep  their  volume 

(f)  Efforts  must  lie  initiate  1  and  ^  Sub- 

to  uromole  col.ecti,  n  of  specific  information  re-  ,  reduced  their  price,  but  with- 

yeai.iw  duplication  of  service,  .and  the  rem  «^^  publicity  were  unable  to  maintain  their 

ing  of  unwarranted  services,  to  the  end  that  » ,  „  ^ 

nei'es«ary  or  desirable  crvices  may  be  pro* 


viflcd  increasingly  at  lower  costs. 

(g)  Costs  of  va  ious  ‘ervices  should  be  ascer- 
taincfi  and  published;  censumers  then  may 


An  evaporated  milk  company,  through 
advertising,  gives  the  consumer  a  product 


judec  of  their  necessity  in  relation  to  their  for  the  same  price  in  face  of  large  ill- 
ti'mied  **'”*  **'*'  coniinncd  or  di^con-  creases  in  the  cost  of  basic  raw  materials, 

(li)  That  producers,  manufacturers,  distribu-  supplies,  and  labor  COStS : 
tors  and  consumers  re-piire  fuller  umW  devel.pment  of  the  evaporated  milk 


THE  M 

PROBLEM  OF  ® 

THE  PRESS 

as  to  Church  Advertising — 


a^7M"unn«Ui;V'SonTa^^^^^  ■"I'tstry,  adve^isinK  »as  proven  an  economic 
facilitate  the  Pow  of  poods  which  alone  can  fac*'’’’  d'spute.  When  the  consumption 


rcflucc  costs  materially 


of  evaporated  milk  in  this  country  was  approxi- 


fi)  Responsibility  for  intlat'.on  ot  present  i!  ,  j  n  * 

prices  by  waste  centers  no  less  on  producer  fresh  milk  was  much  le  s  and  all  supplies  such 
'  *  as  cans,  tin  plate,  sclder,  boxes,  etc.,  were 


and  mamifacturer  than  on  distributer. 


No  little  part  of  this  waste  is  at*ributable  probably  75  per  cent  less  than  they  are  t(^y, 

to  unreasonable  demands  by  consumers  for  un-  labor  cost  was  approximately  one-half  of 

necessary  distribution  services.  The  effects  are  what  it  is  today.  Yet  the  consumer  paid  as 

passed  throuph  all  the  steps  of  distribution  much  for  a  can  of  evaporated  milk  then  as  he 

•  •  .  .  ■  .  c - does  today.  In  other  words,  without  the  well 


and  embarrass  and  retard  facile  functioning 


(j)  These  problems  are  po'sihle  of  solution  directed  use  of  advertising,  evaporated  milk  to- 
only  with  the  fullest  information,  hearty  co-  day  would  be  in  the  luxury  class,  but  instead 
operation  and  recognition  of  complete  mutuality  the  business  has  been  enabled  to  go  forward 
of  interest,  particularly  between  consumer  and  without  penalizing  the  producer  of  raw  mate- 
pruliicer  and  these  distributive  agencies  operat-  rials  and  the  labor  employed  in  the  production 
ing  to  assist  both.  of  evaporated  milk  and  still  give  the  consumer 

evaporated  milk  at  a  price  which  makes  it  a 
The  committee  report  on  advertising  household  economy, 
and  arlvertisintr  mmtiitms  contained  a  Then,  again,  increased  production  in  nearly 
anrt  advertising  mediums  containM  a  ^  uniform  and  be  ter 

striking  feature  regarding  the  results  ot  product  because  it  is  possible  to  spend  more 
advertising.  It  was  based  upon  the  ex-  money  in  total,  but  less  per  unit  of  manufac- 
jH-rience  of  some  thirty  national  adver-  supervision.” 

tisers.  These  experiences  gave  specific  A  company  manufacturing  overall*  re¬ 
data  regarding  benefits  accruing  to  both  ported: 
the  advertiser  and  the  buying  public.  The 

rcjXirt  was  a  testimonial  ot  the  power  ot  advertising,  the  r.verhead  and  selling  cost  was 
advertising  to  decrease  the  cost  of  selling,  $4.00  per  dozen,  with  a  production  of  1,000 
to  stimulate  mass  production  and  distri-  dozen  per  month.  Two  years  after  advertising. 

I  .  1  I _ • _ overhead  and  selling  cost  was  reduced  to 

hulKm  and  to  lower  pr^uction  costs  and  JJ  per  dozen,  wi*h  a  production  of  5,000 
reduce  the  costs  of  living  among  the  dozen  per  month.  The  selling  price  was  re- 


duced  and  the  company  also  made  a  higher 
*  1  •  .  r  profit  iier  dozen.” 

The  following  arc  typical  instances  ot  .  ,  _  i  -  u  t  i  i 

xiicli  beneficial  results,  picked  at  random  .  .showed  reduction 

from  the  committee’s  report :  !"  advertis- 

,  ing  testihcd ; 

One  tobacco  concern  was  shown  to  have 

had.  in  1916,  sales  and  ad\crtising  ex-  made  a  savins  of  17  per  cent  in  the  total  c^st 
[lense  of  5.44  per  cent,  at  which  time  the  nf  selling.  This  saving,  which  amounts  to  7 
comitanv  manufactured  a  multiplicity  of  vents  on  '''''y  h.it  we  mamif.-icture,  t^re  than 
T.,  1017  4l.o  our  advertising  appropriation.  The  sav- 

brands  and  sizes  of  Clears.  In  lyi/,  the  selling  expenses  has  largely  been  brought 

husiliess  was  standardized  to  practically  .about  through  the  increasing  demand  for  our 
five  national  brands,  and  as  a  result  of  which  tur  advertising  has  created  enabling 

advertising  and  sales  concentration  on  rm^nm'Tf'^^ds'"  wkh^ll^'le'^or^no'Tnc^^^^ 
few  numhers,  the  sales  and  adver-  traveling  expenses.” 
tising  percentage  for  that  particular  year  A  company  producing  and  selling  mint 
went  down  to  3.41  per  cent,  with  a  con-  candies  which  shows  marked  decreases 
timii'd  downward  trend  to  1918  to  2.91  in  production  and  selling  costs  on  account 


“When  the  churches  of  the  country  real¬ 
ize  that  church  advertising  is  the  20th  Cen¬ 
tury  form  of  preaching  their  gospel,  they  will 
all  advertise.  That  is  the  problem  of  the 
American  press — to  bring  that  realization” 

This  statement  comes  from  a  newspaper 
man  who  is  developing  church  advertising  in 
his  columns. 

Take  advantage  of  the  Christmas  Season 
— a  big  one  in  the  churches — and  get  the 
news.  We  will  help  you  start  a  church  page 
with  plans  and  copy. 


Church  Advertising  Department 

ASSOCIATED  ADVERTISING  CLUBS 

383  Madison  Avenue, 

New  York,  N.  Y. 


per  cent;  in  19r6  to  2.22  per  cent;  and  in 
1920  to  1.80  per  cent. 


of  the  volume  built  up  through  adver¬ 
tising  reported: 


Editor  &  Publisher  for  December  19,  1925 


The  Greatest  Newspaper  Buy  of  the  Year 

EDITOR  PUBLISHER 
International  Year  Book  Number 

Contains  i4nSM^crs  to  50,000  Questions 

concerning  advertising  rates,  circu¬ 
lations,  personnel  of  newspapers, 
international  publishing  and  advertis- 
,  ing  data,  and  hundreds  of  other  vital 
features  directly  associated  with  suc¬ 
cessful  promotion,  advertising,  market¬ 
ing  and  publishing. 

This  edition  is  seldom  on  file — it  is 
continually  on  the  desk  of  the  space 
buyer  and  agency  executives  who 
control  national  accounts. 

An  unrivalled  advertising,  medium  for  news¬ 
papers — it  will  live  and  work  for  you 
every  day  during  1926. 

Reserve  Your  Space  Today — By  Wire 

Advertising  forms  close  January  15,  and| 
the  book  will  be  published  January  30. 

EDITOR  fa.  PUBLISHER 

1700  Times  Building — Broadway  at  42d  St. — New  York,  N.  Y. 
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CANADIAN  PRESS  SUED  FOR  $110,000  ON 
CHARGE  OF  REFUSING  SERVICE 


C.  E.  Campbell,  Publisher  of  Revived  Edmonton  Bulletin  Claims 
He  Purchased  Franchise  With  Assets  of  Old  Morning 
Bulletin — Livesay  Replies 


''OKONTO,  Ont.,  Dec. 


special  wire  and  cable  service,  as  im  other 
adequate  news  service  was  available  for 
a  morning  newspaper  except  the  Canadian 
Press. 

"The  latter,  1  decided  to  do." 

Mr.  Camplxdl's  first  issue  was  a  16- 
page  paper  in  two  sections  selling  for  two 
cents.  Its  yearly  subscription  rate  is 
$3.(X)  as  compared  with  the  $8.(X)  of  its 
chief  competitor,  the  ITlmonton  Journal. 
Its  slogan  is,  "If  it  will  help  Alberta,  the 


manager  of 


- - ,  . ,  -  15. — The  Edmonton  held  absolutely  free  of  politi  u  n,  ■,  c  ■  - 

Canadian  Press  was  today  served  cal  ties  or  corjioration  influence  and  with  “t'hctni  is  tor  it. 
with  a  writ  188111x1  hy  Charles  E.  Camp-  only  the  intention  to  publish  a  free  and  T-  Kc-neral 

bell,  publisher  of  the  Edmonton  Bulletin,  inde])endent  newspaper  to  serve  the  people  C  snadian  1  ress  stated  that  a  reply  to 
evening  newspjiper,  claiming  damages  of  the  City  of  Edmonton  and  .Mberta  '  Campbell  s  suit  would  be  hied  with 
totalling  $110,000,  service  being  made  in  generally.’’  solicitor  ot  the  corporation  in  due 

Calgary  on  its  president,  J.  H.  WikkIs.  He  states  that  he  agreed  to  limit  him-  ‘-■o*"'=>c-  \\  ith  reference  to  the  contents 

The  basis  of  the  claim  purports  to  be  .self  absolutely  to  the  morning  held  and  ^  o* 

that  the  Canadian  Press  Itccame  party  to  to  maintain  the  same  subscriptum  rates  Published  by  him  in  his  paper,  Mr. 
a  conspiracy  whereby  Mr.  Campbell,  iiav-  as  charged  by  the  Edmonton  Journal,  C''<-‘sa.v  said  that  the  former  rnembership 
ing  purchased  the  Edmonton  liulletin  on  not  to  employ  any  members  of  the  Jour-  ^ f'-‘mionton  uulletin  had  been  »'  'he 
f)ct.  10,  last,  had  been  wrongfully  re-  nal  staff  and  not  to  sign  any  agreement  ot  (j.  is.  U  Connor.  Mr.  Campbell 

fused  a  membership  in  the  Canadian  with  the  mechanical  unions  without  lirst  bad  not  at  any  time  applied  for  a  transfer 
Press  and  refused  also  its  news  service,  consulting  with  Mr.  Inirie  of  the  Jour-  memlK-rshi])  to  him.self  nor  had  he 

Mr.  Campbell  claims  that  owing  to  nal.  .Mr.  Iinrie  at  that  time  said  that  ‘"J-  application  tor  a  new 

these  alleged  illegal  acts  he  was  unable  he  would  supixirt  the  application.  That  'Membership  m  the  corporation.  Mr. 
to  commence  puhlication  of  the  lUilletin  ended  the  conference  ^  ampiH'll  had  apiK'ared  IxTore  the  Hoard 


mating  th.at  the  interim  news  servict  L 
had  requested  could  Ik-  secured  bv  k'* 
.Mr.  Cjuiipbell  on  Dec.  3  started  publi^ 
tioii  of  an  evening  newspa]K‘r  in  Edm* 
ton  and  suhsequently  issued  the  writ 
.Mr.  Livesay  further  stated  that  .h, 
Edmonton  Ifulletin  had  ceased  publiT 
tion  on  or  about  June  19,  1925,  and  H 
membership  had  automatically  lan^ 
under  the  by-laws  of  the  corporation.*^ 
gueried  by  Editor  &  PuBusita  Mr 
Campbell  said  that  his  printed  statenL. 
covered  fully  his  difficulties  with  Cana¬ 
dian  Press. 


Eureka  Editor  Out  on  Bail 


.\lfr«l  Lindsley,  puhlisher  of  the 
Eureka  (Cal.)  Ilmiiholdt  Xe-jis,  in  jjji 
since  October  serving  a  sentence  of  1,()00 
(lays  for  contempt,  is  out  on  $2,500  bail 
The  Third  District  Court  of  .Appeal  wSl 
make  a  complete  review  of  the  case  Jan 
f).  Since  his  .sentence  Lindsley  has  bera 
editing  his  paper  from  his  cell. 


on  Oct.  15,  last,  that  he  thus  lost  large  .Mr.  Campbell  goes  on  to  tell  of  his  Ibrectors  of  the  Canadian  IVess 


revenues  he  would  otherwise  have  re-  difficulty  in  securing  an  interview  with  ^^’'^'cal  on  Nov.  23,  last,  and  had  e.\- 
ceived,  and  was  put  to  heavy  expense  in  .Mr.  J.  11.  Woods,  president  of  the  bis  intention  of  making  applica- 

wages,  s.alaries  and  rent,  for  which  he  Canadian  Press  .\ssociation  and  vice-  **  morning  paper  rnetnbership  in 


entitled.  Joined  with  the  Canadian  Press  met  Mr.  WimkIs  the  next  day  and  was  in-  ’‘‘'"'K  particularK  in  vieiy  the  need  ot 
as  defendants  are  J.  11.  Woods,  president,  informed  that  the  directors  had  decided  to  ,**’.* '*^  citizens  ot  b.d- 

and  John  Imrie,  managing  director  of  the  leave  the  matter  “entirely  in  his  (Mr. 


inonton,  and  a  preliminary  discussion  had 


Ednumton  Journal,  who  are  both  alleged  Woods)  hands  and  that  he  was  to  use  with  Mr.  Campbell  concerning 


to  be  parties  to  the  conspiracy.  Mr.  his  own  discretion  in  granting  me  a  news 
Camphell  further  claims  that  Mr.  Woods,  service.” 

acting  as  president  of  the  Canadian  Press,  Mr.  Woods  then  read  him  the  follow- 
discussed  with  him  the  question  of  an  ing  conditions  for  an  interim  wire  ser- 
interim  morning  paper  news  service,  and  vice: 

presented  to  him  terms  which  were  un-  ".Xpiilication  for  membershii)  accom- 

reasonable  and  which  were  presented  panied  by  cheque  for  $15,()(K). 

with  the  hope  and  in  the  expectation  that  “.\greement  on  Charles  E.  Campbell 


the  basis  upon  which  this  would  Ik-  done. 

.\n  appointment  had  been  made,  and 
agreed  to  by  Mr.  Cam])bell.  for  further 
discussion  to  be  held  in  Toronto  on 
.Monday,  Xov.  39,  with  a  view  to  con 
eluding  such  arrangement.  .Mr.  C'am])- 
Ik-11  did  not  keep  the  apiiointment  nor 
did  he  reply  to  a  telegram  that  had  been 


Cline -Wes  tinghouse 
Double  Motor-Drive 
with  full  automatic 
pushbutton  control 


IS  used  by 


tlie  liope  and  m  the  expectation  tnat  .\greenient  on  (  harles  1-,.  (.  ampbell  s  ,  ,  ,  .  *  f  is' y"-." 

he,  Mr.  Campbell,  would  refuse  to  ac-  part  that  he  recognize  the  right  of  the  Edmonton  on  that  day  mti- 

cept  them.  Canadian  Press  with  resjK-ct  to  the  can- - .  _  .  .  . 

Mr.  Campbell  further  alleges  that  Mr.  cellation  of  the  franchise  of  the  Edmon- 

Woods  ami  Mr.  Imrie  conspired  with  ton  Bulletin  and  that  he  undertake  in  case 
each  other  and  with  the  Canadian  Press  he  should  cease  iiuhlication  or  in  any 
to  prevent  him  receiving  from  the  news  way  render  himself  incapable  of  imple- 
servicc  the  membership  and  service  to  menting  his  application  to  forfeiture  of 
which  he  claims  he  was  entitled.  the  $15,CKX); 

In  a  front-p'ige  black-face  statement  “That  he  must  not  publish  an  outlaw- 

in  the  first  issue  of  the  Bulletin  under  evening  newspaper ; 

its  new  ownership  Mr.  Campbell  who  “That  service  is  from  day  to  day  in 
is  former  puhlisher  of  the  Eancout'er  rny  (J.  11.  Woods’)  discretion. 

Dally  World  and  Star,  set  forth  in  de-  "That  he  be  granted  not  a  franchise 

tail  what  he  considers  the  grounds  for  but  a  contract; 

his  charge  of  unfair  treatment.  •  “That  service  be  confined  to  the  edition 

He  states  that  when  he  was  induced  to  for  which  furnished; 
oiK-n  negotiations  for  the  purchase  of  “.\tid  that  the  plant  he  not  used  for 

the  Bulletin  a  year  ago,  he  was  given  any  other  daily” 

to  understand  definitely  that  the  assets  'Mr.  Campbell  states  that  he  protested 
of  the  jiapcr  included  a  Canadian  Press  vigorously  against  having  to  sign  these 
franchise  in  good  standing  for  the  morn-  further  restrictions  and  conditions  and 
ing  field.  He  t(K>k  over  the  assets  on  was  .straightway  informed  "in  the  most 

f)ct.  10,  advancing  at  the  time  the  neces-  arrogant  manner  that  the.se  were  not  all 

sary  funds  to  pay  the  Canadian  Press  die  conditions  hut  that  he  might  think 
drafts  for  service  up  to  f)ct.  17,  and  ,,f  further  ones  to  impose.” 
proceeding  at  the  same  time  to  engage  He  „as  told  that  there  was  another 
the  necessary  staff,  news  features  and  directors’  meeting  in  Xiiril  1926,  and  that 
other  things  necessary  to  commence  pub-  lu-  could  take  the  matter  up  again  then 
lication  of  a  morning  newspaper  on  jf  },e  was  not  satislled. 

Oct.  15.  _  “Having  received  this  ultiniatum.”  Mr. 

The  first  intimation  that  there  was  to  Campliell  concludes  his  statement,  "1  was 
be  any  hitch  in  his  (  anadian  Press  fran-  forci-d  to  do  one  of  three  things:  (1) 
chise  came  the  next  day,  he  says  when  he  l-'ither  to  abandon  the  proposition  en- 
paid  a  formal  call  on  Mr.  John  Imrie,  a  tirely  and  take  the  matter  up  with  the 
m.anaging  director  of  the  I-.dmonton  Jour-  vendors  for  loss  and  damages,  (2)  sign 
nal,  an  evening  newspaiu-r  which  he  en-  the  additional  terms  and  unreasonable 
joyed  the  Edmonton  fieW  by  itself  since  conditions  imposed,  or  (3)  publish  an 
the  demise  of  the  Bulletin.  He  was  in-  afternoon  newsiKqK-r  with  my  own 


Johnstown  Tribune 

Johnstown,  Pa. 


Ask  them  about  it. 


CLINE  ELECTRIC  MFC.  CO. 

Chicoco:  111  West  W’ashinKton  Street 
New  York;  47  West  34th  Street 
San  Franciscoi  First  National  Bank  Building 


formed  by  Mr.  Imrie  at  that  time  that 
the  Journal  was  using  the  morning  fran¬ 
chise  by  a  siiecial  arrangement.  On 
making  inquiries  he  was  given  a  flat 
refusal  of  wire  service  by  the  Canadian 
Press  m,'magement  in  Toronto  on  the 
grounds  that  the  Bulletin  franchise  was 
null  and  void,  he  says.  He  was  told  that 
he  would  have  to  wait  until  the  regular 
meeting  of  the  board  of  directors  of  the 
I 'anadian  Press  on  Xov.  23.  "a  most  ex¬ 
traordinary  course  for  the  Canadian 
Press  to  take,  under  the  c-rcumstances,” 
Mr.  Camphell  writes,  “to  deny  news 
service  to  .Alberta’s  oldest  newspaper.” 

There  was  nothing  for  him  to  do  but 
comply  so  he  accordingly  appeared  be¬ 
fore  a  special  committee  of  the  directors 
on  the  date  named  and  in  answer  to  en¬ 
quiries  assured  them  that  “it  was  his 
own  money,  that  was  going  into  the 
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Completely  coven 
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you  at  a  rate  of  14c 
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^Advertising 
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PubUshar 


ONLY  9  MONTHS  OLD, 
but  —  The  BIGGEST 
TABLOID  ON  EARTH 


Rapid  growth,  you  will  admit,  but  tbt 
DAILY  NEWS.  £t.  Petersburg'*  Pic. 
ture  Paper,  is  keeping  pace  with 
F  lorida's  development. 

Ktiitnrial  punch,  convenient  size,  service 
to  the  coinnuii.ity  and  its  (laily  noon, 
luiine  anti  sporting  cilith  ns  have  com- 
liincMl  to  push  the  D.MLV  NEWS  into 
its  untlisi*ute«l  leadership  in  this  rich 
inavkct. 


r/if*  Si\DAy^  Xl.ll’S,  started  in 
Vc/’/cni  Vr,  is  the  most  pot»lar  on  tht 
ll'est  Coast. 


jews 


PICTURE  PAPM 

Owiit  <1  l»y  Frank  Ftirtiiin*  I'lilvi  r 
Kilite*!  hy  MaJ«>r  UinUall 

Represented  h- 

GEORGE  B.  DAVID  COMPANY 

NEW  YORK:  110  East  4Znd  StrMi 
CHICAGO:  1010  Hartford  Builduif 


Largest  Evening 
Circulation  in 
Largest  Market 


For  26  consecutive  years  the 
Evening  Journal  has  had  the 
largest  evening  circulation  in 
America — concentrated  in  New 
York  and  suburbs.  More  than 
DOUBLE  the  circulation  of  any 
other  New  York  evening  paper. 


America’s  Largest  Evening 
Circulation  and  at  3c  a  copy 
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lij  the  Stall 
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SUMMAF 


JO  (5tiM  Ir 
IJ3  psprrs  ' 


.\c»  Vork 

OxiP’  . 

. . 

Jsnit  . . 

iVrttuid 

Louis  . .  ■  ■ 

BaKo  . 

liliiBiore  •  •  >  • 

[a  Antclfs-  • 

•Brfik  . 

5,  Francisco  . 

tannkee  . . . 
tatington  . . 
fafiwnati  •  •  • 
Orleans  .. 
liawpolis  . . 
ioitle  ....... 

j^ifuflapolis  •  • 

am  . 

J^imdcnce  . .  • 
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Paul . 

'htend  . .  •  • 

i>!ala  . 
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CUNNINGHAM  TUBES 


is  another  of  the  nationally  fa¬ 
mous  accounts  which  has  recog¬ 
nized  the  fact  that  the  Washing¬ 
ton,  D.  C.,  territory  cannot  be 
adequately  covered  without 


The 

Washington 

Times 


The  futility  of  the  “one  paper 
buy”  argument  is  nowhere  better 
illustrated  than  in  the  experiences 
of  its  national  advertisers. 


PAYNE,  BURNS  &  SMITH 

N«w  York  CMy— Bosloii 

G.  LOGAN  PAYNE  CO. 

Cfcicjico  -  Detroit  •  St.  Louie  •  Loo 


Totals  • . 
tXote  referf 


itrld  . 

'ilirior  (tab 

s  (tab.). 

t.  Graph 

t.  Jouma 

*Iie  Post . . . . 

«.  W  orld 


I'Triwram  . . 
!}2i.  Fagl** 
l>iL  Time- 

Vrior 


Totals  . 
♦Fvrning  ( 


'Daily  N*ws 
l^rflHine  . . . 
ibriW  Exar 

P»t  . 
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Totals 


laquirer 
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Editor  &  Publisher  for  December  19,  1925 


NOVEMBER  NEWSPAPER  LINAGE  IN  30  AMERICAN  CITIES,  1925-1924 


Compiled  by  Statistical  Dept.,  New  York  Evening  Pott,  Inc. 


f  iS.\GE  statistics  compiled  for  133  newspapers  in 
it  30  U.  S.  cities  for  November,  1925-1924,  show  a 
^  volume  for  the  month  of  138,501,124  lines,  a 
_jj  of  14.737,560  lines  over  the  November,  1924, 
^  All  city  totals  ran  ahead  of  last  year’s,  and 
jjjjg  are  marked  for  only  20  of  the  133  newspapers. 
iipjtcs>  wh  ch  are  compiled  from  local  sources 
(lie  Statistical  Department  of  the  New  York 
Ertiing  Post,  Inc.,  follow  : 

SUMMARY  OF  ADVERTISING  BY  CITIES 

30  cities  listed  30  show  gain  0  .show  lo«5 

IS3  ptpr''s  listed  108  show  cain  24  show  loss 

5  no  eoniparis.on 


1923 

16.760.414 
8.255,148 
8.467.879 
6,083,742 
4,428,825 
4,819.000 
7.285.424 
5,157  732 
7,580,086 
4,09,348 
5,131.587 
3,431.700 
5.444.634 
3.810,300 
4.416.327 
3  013,431 
3,094.042 
3,472,170 
2,608. 3s.O 


1924 

14  688,352 
7,294.281 
7,856,172 
5,153,036 
3,882,825 
4,347,180 
6.230.893 
4,552.133 
7,382.011 
3.740.450 
4.686.185 
3.229,002 
4,598.131 
3.493.800 
3.315.438 
2.902,768 
2.759,918 
2.923.659 
2.457  448 


2,072,062  Gain 
960,867  Gain 
611.707  Gain 
930,706  Gain 
546,000  Gain 
471.820  ('.ain 
1,054,131  Gain 
605.599  Gain 
198.075  Gain 
338.898  Gain 
445,402  Gain 
202  698  Gain 
846. .303  Gain 
316,500  Ciain 
1,100,8,89  Gain 
110,663  Gain 
234,124  Gain 
548.511  Gain 
150.892  Gain 


3  696;574 

3.206.583 

489'.991  Gain 

3.502, .^00 

3,144.947 

357.443  Gain 

•  Paul . 

2.590.014 

2.313  472 

276,542  (..ain 

2,613.688 

2.229.654 

384.034  Gain 

2.177.6<-3 

2  173.297 

4.396  Gain 

2.876.076 

2,578.156 

297,920  Gain 

-ko-r-  «  . 

2,013  032 

LS66.99S 

146.034  Gain 

3,3.14,842 

2.958.424 

376,418  Gain 

2 

2.710.486 

209,356  Gain 

:>s  Moines . 

2,445,592 

2,275,518 

170,074  Gain 

Totals  . 

138.501  1.24 

123,763,564 

14.737,560  Gain 

tXote  references 

timler  individual  newspaper 

linage  of  these 

NEW  YORK 

1925 

1924 

•-C.I1 

1.484.140 

1.381,446 

102,694  Gain 

-2!  Trih . . 

1.774  808 

1.419.064 

355.744  Gain 

■-es  .  .  . 

2.878.882 

2.496  .158 

382.524  Gain 

1,702.916 

1,507.498 

195.418  Gain 

■'I  '  r  (tab.) - 

300.322 

3.19,826 

20.496  Gain 

-  (tab.) . 

763  010 

605.778 

157.232  Gain 

■  t  Crar^ic. . . 

212.872 

t . 

.  (lain 

Jonmal.... 

1,4<’2.490 

1.301.126 

181.364  Gain 

'  le  Post . 

495,724 

441,132 

54.592  Gain 

-  World  _ 

887.458 

769.682 

117,776  Gain 

1.541.154 

1,206,730 

334.124  Gain 

S.19.85S 

676.050 

136,192  l  oss 

Eagh.  .... 

1..540.110 

1,460.558 

79.552  Gain 

Tin-.e"  . . . 

53').462 

428.844 

110.618  Gain 

'  -  Union  .  . . 

557.208 

654.260 

97.052  1.0SS 

Totals  . 

.  16.760,414 

14.688,352 

2,072,062  Gain 

1  ♦Frniinif  (irai'hic  first  issue 

Septernter  15, 

1924. 

CHICAGO 

t025 

1924 

*DuIv  News  . . . . 

.  1. 810.605 

1,629.030 

181,665  Gain 

.  3,054  795 

2.580,039 

474.756  Gain 

Huld  Exam . . . . 

.  1,2‘>2..^J0 

1.216.518 

75.822  Gain 

.502.233 

457,779 

44,454  Cuiin 

'-vrrra’i  . 

.  1.102.674 

1,033.449 

159.225  Gain 

•l-tnual . 

402,411 

377,466 

24,945  Gain 

Totals  . 

.  8,255.148 

7,294,281 

960.867  Gain 

PHILADELPHIA 

1925 

1924 

laqurer  . 

.  2.270.100 

1.928.700 

341,400  Gain 

twofd  . 

.  940,200 

741.600 

198.600  Gain 

. 

.  1.676.194 

1,253.180 

423,014  Gain 

■  1  Ledger  .. 

.  1.589.385 

1.215.892 

373.493  Gain 

Amer.  . . 

1,008.900 

'Bulletin  . 

.  1,992.000 

1.707.900 

284. ioo  Gain 

Totals  . 

. .  8,467,879 

7,856,172 

611.707  Grain 

Cbwiicle  . 

j«t  Dispatch _ 


HOUSTON 

1925  1924 

1,344.728  1,244.950 

1,060.500  948,430 

523.614  526,106 


1925 

...  .  775.672 

/nl'^ne  .  1,0.30,475 

.  619,445 

Totals  .  2,445,592 


DES  MOINES 

1925  1924 


RICHMOND 

1925  1924 

I.etder _  982,660  948,570 

I  r^es-Diipatch  ...  1,0.10.372  918.428 

T^s  .  2,013,032  1,866,998 

ha  Sunday  editicn. 


99.778  Gain 
112.070  Gain 
2,492  Loss 


117,350  Gain 
222,809  C>ain 
170.085  Lou 


34.090  Gain 
111,944  Gain 


News  . 

•He  aid  . 

Journal  . 

.  1,598.436 

961.492 
774,914 

1,448,804 

790,804 

718,816 

149,632  (>ain 
170.688  Gain 
56,0:^8  Gain 

Totals  . 

Herald  . 

(•lo!>e  . 

Prst  . 

Advertiser  . 

•American  . 

•Traveler  . 

*Tran^•c^ipt  . 

•Telegram  . 

.  3,334,842  2.958.424 

BOSTON 

1925  1924 

1.506.024  1. 153,887 

1.523.229  1.347.629 

1,211,179  1,123,669 

550,920  480.388 

403.749  406.862 

1,142,460  795  475 

642.754  658.345 

238.709  264,638 

376,418  Gain 

352.137  Gain 
175,600  Gain 
87.510  G.ain 
76,532  Gain 
56,887  Gain 
346,985  Gain 
15.591  Loss 
25,929  Loss 

Totals  . . 

News  . 

Times  . 

Free  Press  . 

.  7,285,024  6.230,893 

DETROIT 

1925  1924 

3,180.520  2.697,940 

1.626.814  l,08O..152 

.  1,276,408  1,374,744 

1,034,131  Gain 

482,580  Gain 
232.070  Gain 
196.036  Gain 

Totals  . 

.  6,083,742 

5,153,036 

930.706  Gain 

CLEVELAND 

1925 

1924 

Plain  Dealer  . . . . 

.  1,856..125 

1.664,175 

192.150  Gain 

News  Leafier. , . , 

.  1.305.850 

1.100.400 

105.450  Gain 

•press  . 

.  1.366,650 

1,118,250 

218,400  Gain 

Totals  . 

. .  4,428,825 

3,882,825 

546,000  Gain 

ST,  LOUIS 

1925 

1924 

Post  Disp.atch  . .. 

. .  2.338.000 

2.126.880 

211.120  r..ain 

iilolieUemocrat  . 

1,488,'lflO 

1,281.600 

•Star  . 

634.800 

608.100 

Times  . 

357,300 

320,600 

26,700  Gain 

Totals  . 

. .  4,819,000 

4,347,180 

471,820  Gai  i 

WASHINGTON 

1925 

1924 

Star  . 

.  2,783,166 

2,390.490 

392.676  Gain 

1  rst  . 

.  1,068,662 

940.830 

127  8.12  Gain 

*E.v‘g  Times  _ 

795.340 

681.813 

113.527  Gain 

Herald  . 

568.201 

457  743 

*Ev’g  News  ... 

229,265 

127.255 

102,010  Gain 

Totals  . 

. .  5,444,634 

4,598,131 

846,503  Gain 

CINCINNATI 

1925 

1924 

•Post  . 

765..100 

674.100 

91,200  Gain 

•Times  Star  . . , 

..  1.303.500 

1,160.700 

142,800  Gain 

Enquirer  . 

..  1.444,200 

1,306,500 

137,700  Gain 

Tribune  . 

297,300 

352,500 

55,200  Loss 

Totals  . 

. .  8,810,300 

3,493,800 

316,500  Gain 

NEW  ORLEANS 

1925 

1924 

Times-Picayune  , 

...  1,769,127 

1,584.583 

184,544  Gain 

Item  . . 

. . .  1,070.785 

920  491 

150,294  G.iin 

States  . 

940,595 

810,364 

130,231  Gain 

•Tribune  . 

635.820 

Totals  .... 

...  4,416.327 

3,315,438 

1,100.889  Gain 

Tribune  first 

issue  December 

16,  1924. 

MINNEAPOUS 

1925 

192-! 

Tribune  . 

. ..  1,268..120 

1.311.937 

43,617  Loss 

lournal  . 

. ..  1,307,141 

1.166.430 

140,711  Gain 

•Star  . 

437.970 

424.401 

13,569  Gain 

Totals  .... 

...  3,013,431 

2,902,768 

110,663  Gain 

SEATTLE 

1925 

1924 

Times  . 

. . .  1,473,822 

1.384,416 

189,406  Gain 

Post  Intellig... 

886,606 

785.470 

101,136  Gain 

•Star  . 

626.150 

578,578 

47.572  Gain 

•Union-Record 

107.464 

111,454 

3,990  Loss 

Tct.als  .... 

. . . .  3,094,042 

2,759,918 

334.124  Gain 

INDIANAPOUS 

1925 

1924 

•News  . 

...  1.599,075 

1,410,414 

188.661  Gain 

Star  . 

_  1,299,816 

1.111.314 

188,502  Gain 

•1  imes  . 

573,279 

401,931 

171,348  Gain 

Totals  .... 

...  3.472,170 

2,923,659 

548,511  Gain 

1,437,492  1,291,836 

518.700  506.772 


PROVIDENCE 


68,442  iiain 
76,294  (iain 
13,819  Ctain 
20.750  Gain 


Totals  , 

. . .  2,982,652 

2,803,347 

179,305  Gain 

COLUMBUS 

1925 

1924 

Di-ipatch  . 

. . .  2.010.962 

1,785.653 

224,309  Gain 

lontnal  . 

688.751 

603.289 

80.462  Gain 

(  itizen  . 

996,861 

811.641 

185,220  Gain 

Totals  _ 

. . .  3.696,574 

3,206,583 

489,991  Gain 

LOUISVILLE 

1925 

1924 

Courier  Icur... 

...  1.366  886 

1,159.614 

207,272  (.am 

Herrld  Pest  .. 

7.52,291 

715,749 

16,642  Gain 

•Times  . 

966.280 

866,080 

100.200  Gain 

•Pest  . 

436,833 

403,504 

33.329  Gain 

Totals  .. . . 

. . .  3,502,390 

3,144,947 

357,443  Gain 

*I)is|»atch 
I’ioTiccr  Press 
News  . 


OAKLAND 


1925 

Tribune  .  1,633,338 

'Post  Inquirer....  806,428 

'  Record  . 

•Time .  173,922 


107.338  Gaia 
113.134  Gain 
56,070  Gain 


116,550  Gain 
195,090  Gain 


Totals  .  2.613,688  2,229.654 

Times  inanguratod  tlctolter  23,  1925. 
Record  discontinued  October  24,  1925. 


World  Herald . 

I!ee  . 

News  . 


BIRMINGHAM 


Age-Herald 
News  .... 
Post  . 


Totals  .  2,876,076  2,578,156 

BALTIMORE 

1925  1924 

Sun  .  1,797,535  1,595,633 

'Eve.  .Sun  .  1.653  344  1,509.822 

.American  .  602,081  510.954 

•News  .  699,398  727.519 

•Post  .  404,874  208,205 

Totals  .  5,157,732  4,552,133 

LOS  ANGELES 


1925 

Times  .  2,455.474 

Examiner  .  2.138.062 

'Express  .  803,320 

•Herald  .  1.489,348 

•Record  .  422,408 

News  .  271,474 


1924 

2„161.758 

1,995.427 

836.780 

1,375,052 

467.488 

345,506 


39,774  Gain 
1.575  Loss 
33,803  Loss 


117.628  Loss 
235,606  Gain 
179,942  Gain 


201,902  Gain 
144,022  Gain 
91.127  Gain 
28,121  Lon 
196,699  Gain 


93,716  Gain 
142,635  Gain 
33,460  Loss 
114,296  ('.ain 
45.080  .Loss 
74,032  I.OS5 


Totals  .  7.580,086  7.382,011  198,075  Gain 


1925 

Express  .  579.067 

Gouricr  .  761.052 

Post  .  72,866 

Times  .  1,245.374 

•Star  .  102,527 

•News  .  1,318,462 


54,389  Gain 
43,787  Gain 
44,063  Loss 
137.587  C.ain 
81,786  Loss 
228.984  C.ain 


Totals  .  4,079,348  3,740,450  338,898  Gain 

Commercial,  name  changed  to  Post  February,  1925. 
Enquirer.  n.anic  changcrl  to  Star  February,  1925. 

SAN  FRANCISCO 


Chronicle 
Examiner 
lliilirtin  . 

Call  . 

News  ... 
•Her.ald  . 


6.692  Loss 
145.656  Gain 
11,928  Gain 


Sentinel  , 
•Leader  ... 
•Wis.  News 


1925 

1924 

...  1.009,988 

923.398 

86,590 

. . .  1,873.283 

1,698.865 

1/4,418 

625.968 

484,372 

141.596 

813,274 

735,280 

77,994 

676.970 

635,824 

41,146 

132.104 

208,446 

76,342 

...  5,131.587 

4,686,185 

445,402 

MILWAUKEE 

1925 

1924 

...  1,709,270 

1.645,860 

63,410 

M. 

734.336 

731.288 

3,048 

244..107 

240.267 

4,040 

743,787 

611,587 

132,200 

to 


K  (i  i  t  o  r  &  Publisher  for  1)  v  r  e  mb  c  r  19,  1925 


S.  B.  GRIFFIN,  VETERAN  SPRINGFIELD 
REPUBLICAN  M.  E.  DIES  AT  73 


Had  Held  Executive  Post  for  More  Than  40  Years  at  Time  of 
His  Retirement  in  1919 — Picked  for  Staff  by 
Samuel  Bowles 


Ko  home  iKjforc  the  jwper  was  made  up, 
despite  liis  illness.  He  was  born  in  Pais¬ 
ley,  Scotland.  Comin>j  to  this  country  at 
the  age  of  28,  he  joined  the  now  defunct 
Pawtucket  Post  as  a  reporter.  He  went 
to  the  Times  in  1895. 

Vivian,  Hearst  Veteran  Diet 

_  Thomas  J.  Vivian.  7S,  who  two  years 

ago  retired  as  foreigr.  editor  of  the  Nezv 

SaOLOMON  UULKLEY  GRIFMX,  73,  ing  to  endure  its  hardships  if,  after  seeing  York  .'hitrncan,  died  in  New  York,  Uec. 

for  more  than  40  years  managing  the  serious  drawbacks  of  journalism,  the  14.  Mr.  Vivian  was  one  of  the  veterans 
editor  of  the  S/>riiig/ictJ  (Mass.)  liepub-  applicant  pers.sted,  he  or  she  was  pretty  of  the  Hearst  service.  Mr.  \'ivian,  in 
lican,  died  Dec.  ll,  at  his  Spring. leld  certain  to  Ik-  of  the  sort  to  stay  and  grow  addition  to  newspaper  work,  wrote  books 
home.  He  had  retired  from  newspaper  in  value  and  accomplishment.  ’  on  serious,  light,  and  historical  subjects; 

work  in  March,  1919.  .Mthough  Air.  Cirittiii  retire  in  1919  he  knew  music  and  the  stage  from  the  stand- 

Mr.  Griftin  went  to  Springfield  in  1872  liad  continue-d  acti\e  in  a  number  of  tasks,  jHiint  of  a  dramatic  and  music  critic, 
from  W'illiamstown,  Mass.,  where  he  was  Ix'th  literary  and  philanthropic.  He  had  composed  music,  and  wrote  for  the  mo- 
born,  Aug.  13.  1852,  and  where  he  had  just  completed  a  new  l)ook,  a  life  of  the  tion  pictures. 

attended  Williams  College,  in  which  his  late  Senator  W.  Murray  Crane,  of  Dal-  _ _ 

father,  the  Rev.  Nathaniel  Herrick  Griffin  ton,  .Mass.  His  business  activities  as 
was  librarian  and  professor.  Ill  health  president  of  the  Hampshire  Paper  Corn- 
prevented  him  from  taking  a  full  course  of  iiany,  and  officer  of  two  other  companies, 
study,  but  in  1881,  his  alma  mater  be-  together  with  his  duties  as  head  of  a 
stowed  uixin  him  the  A.  M.  degree  and  <lrive  to  raise  $2Ch),0J0  for  a  memorial 


with  the  Seiv  York  Press,  after  t*i> 
years  joined  the  force  of  the  Neie  O 
Sun.  * 

William  Spencer  Corbett,  47  jj. 
on  Nov.  25,  at  the  New  York  Ey'e^ 
Ear  Infirmary.  He  had  been  associaw 
with  the  advertising  department  of  S 
New  York  Journal,  the  \ew 
Herald  Tribune  and  at  the  time  of  hii 
death  was  a  member  of  the  advertisin* 
department  of  the  New  York  Tclegr^ 
Howard  Conard,  former  editor  of  thr 
Mansdcld  (O.)  News  died  suddenly  jt 
his  home  in  that  city  on  Dec.  7.  ^ 
one  time  Mr.  Conard,  was  State  Li¬ 
brarian. 


Veteran  Cartoonist  Diet 


Charles  Lederer,  70,  cartoonist  for  the 
old  Chicago  Herald,  Timcs-Hcrald,  and 
It  1  f  •  I  ,  f  tsn  ir  ,  Chronicle,  died  in  Chicago,  Dec.  13.  For 

enrolled  him  in  the  class  of  187-.  He  building  to  house  the  collections  of  the  many  years  he  was  a  conspicuous  figure  in 

hail  been  one  of  the  editors  of  the  Fkic/Ic,  Connecticut  \  alley  Historical  Society,  the  newspaper  life  of  Chicago.  He  began 

the  college  weekly,  and  his  experience  on  contributed  largely  to  his  breakdown, 
it  turned  him  to  newspa{)er  work.  His  He  had  attained  a  unique  position  in 
intention  was  to  spend  a  year  with  the  .American  journalism.  h'rom  the  time 

Republican  and  ga.her  experience  enough  when  he  joined  the  staff  of  the  Repuh- 

to  warrant  him  in  applying  for  a  job  on  lican  in  June,  1872,  until  his  retirement 

the  Nnv  York  Tribune.  He  never  ap-  47  years  later,  his  life  was  centereil  in  his 

plied;  eithcT  to  tlic  Tribune  or  anywhere  newsiiaiier.  He  took  on  his  shoulders  the 

‘•■Ise.  responsibility  of  the  managing  editorship 

Samuel  Bowles,  the  elder,  was  in  the  when  onlv  26  vears  old  and  lived  to  see 

Springlield  Republican  saddle  then,  and  l,iniself  widely' recognized  as  the  dean  of 

he  had  an  eye  for  young  men.  hrom  the  his  professiiin.  .-As  his  friends  he  num-  _ 

start  he  was  impressed  with  Mr.  Griffin.  bere<l  leaders  in  the  public  life  of  the  Bra,  died  Dec.  3, 


He  made  him  local  editor  and  then  man 
aging  editor,  the  latter  in  1878,  and  he  re¬ 
mained  in  that  i>osition  until  his  resigna¬ 
tion. 

Soon  after  he  went  to  the  Republican, 
Mr.  Griffin  took  up  the  work  of  reporting 
state  and  national  conventions.  From 


country,  among  whom  were  I’resideiits 
AA'ilson  and  Cleveland. 

Tribute  to  his  qualities  as  an  editor  was 
paid  by  the  Republican  in  an  article  on 
in's  life  published  after  his  death. 

His  reminiscences  were  published  in 
1923  under  the  title,  “People  and  Politics, 


that  time  until  he  left  new.spaper  work,  he  ob^^-rved  by  a  Massachusetts  Editor, 
attended  every  one,  except  the  national  (.Hffin  was  a  memix-r  of  the  Cen- 


;onvention  at  which  AA'oodrow  AA'ilson  was 


George  N.  Hoff,  73,  editor  of  Missouri 
newspapers  for  53  years  and  formerly 
with  the  Pleasant  Hill  (Mo.)  Register 
died  Dec.  8.  He  retired  from  the  news¬ 
paper  business  five  years  ago. 

AV.  J.  Gotten,  63,  editor  of  the  IVind- 
sor  (Mo.)  Review,  died  in  a  Kansas 
City  hospital  following  a  major  opera- 
,  .  ,  ,  ,  .  f  tion.  He  edited  the  Review  for  35  years, 

turv,  AVilliams,  and  .Authors  clubs  of  j  • 

renominated  X,.;,  v.Tk.  and  the  Colonv,  Navasset,  Morrell  ^ucler,  advertising 

Mr.  (.rilbn  looked  upon  newspaper  Wimhrop,  Countrv  and  Centurv  Clubs  of  "wn,  for  the  past  26  years,  died  sud- 
work  as  a  means  to  serve  his  day  and  vAillianis  College  granted  him 

generation.  1  is  views  on  this  subject  ,  h.  D.  in  1907  and  in 

were  contained  in  an  interview  prin  cd  by  -g.y  Amherst  College  honored  him  with 
Editor  «:  I‘|;ni-isnER.  shortly  after  his  re-  j  ,  „  1913 

tirement  in  1919.  .  diatli  of  .Samuel  Bowles,  he  was  chosen  a 

l-rom  my  own  point  of  view,  he  said,  board  of  the 

no  other  line  of  public  service  offers  a  j„„r„-alism  at  Colum- 

lield  of  work  comparable  in  opp,)rlunity  ,,5.^  i  .iiversity.  He  was  a  member  of  the 
and  results  with  that  available  to  high  fraternity,  but  of  no  other 

miiuktl  aiul  devoted  newspaper  workers. 

I,  U  »  life  „t  (or  Iha  fmamial 

returns  that  go  with  the  majori  y  of  those  president  of  the 

in  journalLsm  are  meagre  when  com-  Hampshire'  Paper  Companv,  of  South 
pared  tor  example  with  the  money  re-  vice-president  of  the 

ceived  by  successful  writers  of  adver-  Manufacturing  Companv  and  a 

tisements.  It  is  rather  pitiable  to  see  how  •  t  -1  e  .i  ,1  n  '  _ 

many  men,  trained  in  schools  of  journal- 

ism  take  to  this  side  track.  M'tf'eague.  In  1892  he  married 


Miss  Ida  M.  Southworth,  daughter  of 
John  H.  Southworth,  of  Springfield. 

Pawtucket  Editor  Dies  Suddenly 

.Archibald  G.  Adam,  60,  managing  editor 
of  the  Pazotucket  (R.  I.)  Times,  was 


“But  straight  newspaper  work  should 
invite  the  real  men  who  desire  to  serve 
their  day  and  generation.  They  can  get 
neare.st  the  sources  of  events,  where  the 
opiKirt  unity  for  shaping  and  guiding  them 
is  greatest.  I  would  almost  say  there  is 

no  limit  to  the  good  that  tactful  and  de-  ,  1  1  -n  •  ,1. 

termined  men  and  women  can  accomplish  stricken  suddenly  ill  just  as  the  pajxr  was 
in  journalism.  Certainly  I  see  no  other  6’  press,  Dec.  14,  and  died  in^his 

line  offering  greater  opportunity  for  the 
guiding  hand,  and  nowhere  do  1  see  larger 
jxissibilities  of  service.  All  men  who  ac- 
comjilish  things  must  jtay  the  jirice,  and  do 
>  it  over  years  of  struggle.  My  advice  to 
those  who  have  though,  of  life  in  a  news- 
pajxr  office  has  consistently  been  that  none 
should  undertake  it  if  he  could  keep  out  of 
it ;  that  is,  the  asjiirant  must  be  full  of  en¬ 
thusiasm  for  his  job,  and  he  must  be  will- 


iffice  shortlv  afterward.  He  refused  to 


National 

Leadership 


During  the  first  eleven  months 
of  1925,  The  New  York  Sun  pub¬ 
lished  almost  3,4(X),()()0  lines  of 
National  .Advertising — a  gain  of 
more  than  600,000  lines  over  the 
same  months  of  last  year — a 
greater  gain  than  all  the  other 
New  York  evening  newspapers 
combined. 


2<S0  Broadway  New  York 


In  New  Orleans  IPs 

THE  MORNING  TRIBUNE 

(Published  week-day  mornings) 

THE  NEW  ORLEANS  ITEM 

(Published  week-day  afternoons) 

THE  ITEM  TRIBUNE 

(Published  Sunday  mornings) 

Sold  to  National  Advertiser*  at 
a  combination  rate  ISc  a  line 
week-day*  and  18c  a  line  Sun¬ 
day*. 


Northern  Ohio ! 

one  of  the  country’s 

Greatest  Markets 

covered  ALONE  hy 
one  of  the  country’s 

Greatest  Newspapers 


J.  B.  VMdwi 
11*  B.  *td  St 

rf«w 


^he 

Dispatch-Herald 

Leads  the  second  Erie,  Pa.,  news¬ 
paper  in  circulation,  local  adver¬ 
tising,  national  advertising  and 
good  will  of  its  public,  and  leads 
by  a  good  margin. 


Erie,  Pa.,  Dispatch-Herald 

WILLIAM  A.  HENDRICK,  PubUshcr 
LOUIS  BENJAMIN,  Treas.  A  Can.  Mgr. 
CHAS.  H.  EDDY  CO.,  Raprasentatlv** 
New  York  Chicago  Boston 


Store  Takes  8-Page  Roto  Insert 

A  special  8-page  rotogravure  section 
in  tabloid  was  published  by  the  Bullalt 
Courier,  Sunday,  Dec.  6,  for  Victor  & 
Co.,  large  local  retail  furniture  store 


bis  career  as  an  illustrator  and  cartoonist 
for  Leslie's  and  Harper's  IVeeklies.  He 
nad  also  worked  for  the  New  York  IVorld 
and  the  New  York  Herald. 


(Obituary 

JW.  SOVVF!RS,  69,  founder  and  edi- 
•  tor  of  the  Spring  Hill  (Mo.)  New 


and,  whaCs  more 

THEY  CAN’T  READ  ycnir  messafe  if  they 
dtin'l  ice  ii. 

EVERYBODY  READS 

Star-Beacon 

ASHTABULA,  OHIO 

In  Noilhcasifrn  Ohio 

—And  they  don’t  take  many  other  papers. 
147  Birf  National  Adveitivrs  Know  this— 
and  (pace  with  us  rtRulaily.  VN  e  would 
like  to  serve  you. 


Members  A  B.  C.~Ohio  Seled  List 
National  Repr*^‘nlal*ve 

ROBERT  E.  WARD.  Inc. 
NfcW  YORK  C  HICAGO 


THE  WELFARE  COMMITTEE 

0/  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


19,374,819  Lines 

Dispatch  advertising  record  first 
eleven  months  of  1925  exceeding 
other  Columbus  newspapers  combined 
by  3,234,184  lines.  For  the  first  eight 
months  1925  The  Dispatch  paid  ad¬ 
vertising  linage  exceeded  the  second 
Ohio  newspaper  by  1,522,638  lines. 

NET  PAID  CIRCULATION 

CITY  . .  54, «1 

SUBURBAN  . .  . 2S.SJ7 

COUNTRY  .  22.23$ 

Totsd  Circulation  . 103,S2I 


.  otuo**  amargST  how*  oaitv . 
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Prosperity  is  Here  in 


THE  SOUTH 

Are  You  Riding  the  Wave? 


Although  great  progress  has  been  made  by  the  South  in  the  past  twenty  years,  its  possibilities  are 
so  great  that  it  may  be  considered  still  undeveloped. 

Its  enormous  national  resources,  when  developed,  will  add  a  factor  of  wealth  and  power  to  the 
nation  equal  to  that  of  all  Continental  Europe. 

Accessibility  of  the  South  to  all  the  great  centers  of  population  east  of  the  Mississippi  offers  advan¬ 
tages  of  further  agricultural  and  industrial  development. 

The  South  possesses  almost  every  resource  necessary  for  the  establishment  and  maintenance  of  a 
prosperous,  thickly  populated  community  engaged  in  varied  occupations.  In  addition  to  its  varied 
possibilities  in  the  agricultural  field  there  is  the  great  mineral  and  timber  wealth  of  the  South  which 
insures  the  development  of  vast  manufacturing  industries,  much  greater  than  those  which  even  now 
make  several  parts  of  the  South  notable  for  their  manufactured  output. 

The  South  is  already  equipped  with  rail  facilities,  has  a  large  number  of  ocean  ports  suitable  for 
foreign  trade  and  is  spending  vast  sums  for  the  building  and  improvement  of  public  roads. 

Merchandising  and  sales  promotion  of  commodities  in  the  great  southern  market  must  have  the  aid 
of  the  local  daily  newspapers  in  order  to  bring  your  message  directly  to  the  consumer. 

The  newspapers  of  the  South  are  close  to  their  people  and  offer  valuable  merchandising  cooperation 
to  the  National  Advertiser. 


VSE  THIS  LIST  OF 
SOUTHERN  NEWSPAPERS 


ALABAMA 

ttAnnliton  Star  . (E) 

"Mobile  Newi-Item  . (E) 

••Mobile  Seciitor  . (M) 

••Mobile  Reciiter  . (B) 


FLORIDA 

Daytona  Dally  Newi . (EB) 

••Florida  Timea-Vnion  (M)  42.376 . (B) 

ttLakeland  Ledrer  . (E) 

••Miami  Herald  . (K) 

••Miami  Herald  . (8) 

••Orlando  Reporter-Btar  . (E) 

••Orlando  Sentinel  . (MAS) 

••Pensacola  Newt  and  Journal . (EM) 

Bt.  Petersburg  Independent  . (E) 

••Tampa  Timee  . (E) 

••Tampa  Tribune  (M)  28,249 . (B) 

••West  Palm  Beach  Post . (M) 


OEOROIA 

••Au»usta  Herald  . (E) 

••Augusta  Herald  . (8) 

••Macon  Telegraph  . (M) 

••Macon  Telegraph  . (8) 

••Bavannah  Morning  News  (M),  21,016.  (B) 


KEHTDCKY 

••Lexington  Leader  . (_E) 

••Lexington  Leader  . (8) 

••Paducah  8un  . (E) 


2,600  10,000 

Linea  Lines 

.036  .036 

.06  .06 

.08  .07 

.026  .036 


.036  .036 

.12(8.16)  .12(B.16) 
.03  .03 

.09  .09 

.10  .10 

.086  .036 


.066  .066 

.06  .06 

.09(.118)  .09(.118) 
.06  .06 


.06  .06 

.06  .06 

.06  .06 

.08  .08 

.06(.078)  .06(.078) 


NORTH  CAROLINA  latl 

ttOreensboro  Daily  News . (M)  26,9 

ttOreensboro  Dally  News . (B)  31, t 

ttRaleigh  News  and  Observer . (M)  31, i 

ttRalelgh  News  and  Observer . (S)  36.1 

ttWinaten-Balem  Journal  . (M)  12,! 

ttWinston-Salem  Journal  . (B)  12, ( 

••Wlnston-Balem  Bentinel  . (E)  16,1 

BODTH  CAROLINA 

••Columbia  SUte  . (M)  23.1 

••Columbia  Btate  . (B)  24,1 

••Greenville  News  . (M)  21,' 

••Spartanburg  Journal  . (E)  4,' 

••Spartanburg  Herald  (M)  7,262 . (8)  9.1 

TENNEBSEE 

••Chattanooga  Timet  . (M)  30.: 

••Chattanooga  Times  . (B)  30,; 

••Memphis  Commercial  Appeal . (M)  99. 

••Memphis  Commercial  Appeal . (8)  126. ( 

••Nashville  Banner . (E)  61,' 

••Nashville  Banner  . (B)  64, 

VIROINIA 

••DanviUe  Register  and  Bee . (MAE)  12. 

••Danville  Re^ster  (Bunday) .  8. 

••Newport  News  Times-Herald . (E)  7, 

••Newport  Newt  Dally  Prees . (BAM)  6.' 

••Roanoke  Timee  A  World  Newt... (MAE)  26. 

••Roanoke  Times  . . (B)  16. 

••Staunton  Newt-Leader  (M),  Leader., (E)  6, 

••  A.  B.  0.  Statement,  September  30,  1928. 
Government  Btatesnent,  September  80.  1926. 
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LETTERS  FROM  OUR  READERS 


Doctor  Watson  Re-discovered! 

To  Kditor  &  Prm.iSHKR;  Conan 
Doyle  fans  have  often  wondered  what 
became  of  Ur.  Watson,  the  patient 
audience  of  Slierlock  Holmes.  It  now  ap- 
IR'ars  the  doctor  has  ipiit  the  detective 
line  and  has  gone  into  the  agency  busi¬ 
ness.  .‘\t  least  that  is  the  logical  deduc¬ 
tion  from  the  article  on  page  32  of  your 
Dec.  12  issue,  entitled,  “Agency  Man  Sees 
XewsiKipers  as  Tail  to  Magazine  Kite.” 

Surely  there  can  he  no  mistaking  this 
delightful  identity  1  The  Dr.  W  atson  men¬ 
tioned  in  your  article  seems  to  work  for 
the  J.  Walter  Thompson  Company,  and, 
according  to  your  story,  lectured  recently 
to  two  hundred  students  in  the  advertising 
class  of  the  Xew  York  Advertising  Club 
on  newspaper  advertising.  The  Thompson 
agency  incidentally,  is  reported  to  have 
claimed  the  world’s  championship  for 
placing  magazine  advertising,  because  it 
bought  for  clients  more  than  $200,000 
worth  of  space  in  a  single  number  of  a 
national  magazine.  This  is  one  of  the 
reasons  which,  apparently,  qualified  Dr. 
Watson  to  discuss  newspaper  advertising. 

.\s  long  as  Dr.  W'atson  stuck  with 
Sherlock  Holmes,  he  had  little  oppor¬ 
tunity  to  air  his  views.  We  had  no  idea 
just  how  he  could  talk  if  he  had  been 
permitted  by  the  great  and  garrulous  de¬ 
tective  to  make  statements.  X'ow  we 
know  he  was  always  able  to  talk  enter¬ 
tainingly  had  Holmes  but  given  him  the 
chance. 

Dr.  W'^atson  was  in  tl'.e  magazines  for 
many  years.  He  is  still  a  strong  be¬ 
liever  in  them.  He  thinks  newspapers  are 
all  right  but  only  insofar  as  metropolitan 
dailies  resemble  magazines  in  their  some¬ 
what  wide  distribution.  XewspajKT  ad¬ 
vertising  as  a  whole,  he  feels,  is  “too 
costly.”  The  merchandising  service  de- 
iwrtments  of  newspapers,  he  admits,  must 
he  good  because  the  magazines  “are  at¬ 
tempting  similar  departments,”  which,  in 
his  opinion,  "is  proof  of  their  value.” 

The  doctor  has  a  grave  doubt  as  to 
just  what  "dealer  influence”  may  be.  It 
seems  strange  that  one  who  ac<iuired  so 
much  publicity  in  the  late  V’ictorian  Era 
.should  not  remember  that  magazine  ad¬ 
vertising  solicitation  was  founded  way 
back  in  those  distant  days  on  “dealer  in¬ 
fluence.”  To  be  sure,  some  rude,  but 
practical  persons  termed  it  "dealer  bunk,” 
but  that  is  another  story.  He  agrees 
that  the  printing  of  names  of  dealers  in 
a  newspaiKT  advertisement  may  be  useful, 
but  he  thinks  dealers  are  “satisfied  when 
customers  come  in  and  ask  for  the  product 
by  name,  proving  that  a  magazine  cam¬ 
paign  has  .some  weight.” 

This  does  not  sound  as  profound  as  the 
few  .samples  of  Dr.  Watson’s  philosophy 
Conan  Doyle  has  given  us.  But  you  never 
can  tell  just  what  a  man  will  say  when 
he  is  permitted  to  talk  to  his  heart’s  con¬ 
tent. 

Ur.  Watson  shed  some  further  light  on 
his  assertion  that  newspaper  advertising 


is  “too  costly”  by  reciting  a  supixisitious 
case  showing  what  his  agency  would  do 
to  a  new  product.  After  everybiKly  is 
quite  sure  the  product  is  as  gocnl  as  can 
be  made,  he  is  quoted  as  .saying.  "We  pick 
out  three  or  four  cities  after  we  have 
sent  men  out  to  investigate  the  market, 
and  religiously  over-advertise  in  the  news¬ 
papers  of  those  cities.”  This  religious 
over-advertising,  he  asserts,  consumes 
l.''.0(X)  lines  of  space  in  about  three 
months. 

Well,  after  "religiously  over-advertis¬ 
ing"  in  three  or  four  cities,  the  doctor 
waits  a  month  and  then  he  goes  back, 
lured  like  Desperate  Desmond  in  the  last 
act,  to  the  scene  of  the  crime.  He  calls 
up<in  tlnsretail  dealers.  He  says  he  takes 
a  taxi — probably  one  with  a  lifteen-and- 
two  meter,  if  such  a  one  may  be  found. 
•Anyhow,  after  this  jamboree  of  advertis¬ 
ing,  taxi-fare  is  a  small  item.  If  the  taxi 
ride  proves  that  the  newspaper  advertis¬ 
ing  has  produced  results,  then,  according 
to  the  doctor,  the  client  is  ready  to  spread 
his  wnigs  and  fly  into  the  magazines. 

I'rom  all  of  which  an  amateur  deducer 
for  is  the  word  deductionist  ? )  gathers 
that  Dr.  Watson’s  idea  about  national  ad¬ 
vertising  is  first  to  prove  that  news¬ 
paper  advertising  will  pay  and  then  to 
spend  his  clients’  money  in  the  maga¬ 
zines.  This,  while  a  bit  intricate,  seems 
to  be  worthy  of  Sherlock  Holmes  at  his 
best. 

He  was  at  his  best,  wasn’t  he,  after 
W  atson  had  handed  him  the  needle ! 

John-  Wii.bkrforce  PF..\noi)Y 

Chicago.  Ill.,  December  15,  1925 


True  as  Gospel 

To  Editor  &  Pubi.isher  ;  The  edi¬ 
torial  “Perhaps  It’s  Habit”  in  the  cur¬ 
rent  number  of  Editor  &  Pi  bi.isher 
prompts  this  question. 

How  long,  ()  1-ord,  will  it  take  adver¬ 
tisers  to  learn  that  live  news  on  special 
pages,  like  automobile  and  radio,  pulls 
more  business  than  publicity  handed  out 
by  factory  press  agents? 

Hor.vce  P.  Bull,  Managing  Editor, 
Syracuse  (N.  V.)  Post-Stamlard. 


Bend  Press  Issuing  Sundays 

Hend,  Ore. 

To  Editor  &•  Publisher:  We  thank  you  for 
the  small  notice  in  your  Novemljer  28  issue 
in  which  our  entry  into  the  morninjf  field  was 
reported,  but  we  wouM  appreciate  a  correc¬ 
tion  of  one  detail. 

“No  Sunday  edition  will  l)e  published’*  the 
item  said.  This  is  in  error.  We  will  print 
each  morninR  except  Mf»nday,  as  is  the  custom 
among  upstate  morning  papers  in  Oregon. 
We  plan  to  make  our  Sunday  edition  the  most 
attractive  of  all. 

CENTRAL  OREGON  PRESS. 

Harold  A.  Moore,  Editor. 


Selling  Results  to 
Advertisers 

Because  advertising  space  is  only 
a  means  to  an  end,  this  paper 
maintains  the  closest  possible  con¬ 
tact  with  every  sales  campai^  in 
the  rich  Dallas  trade  territory, 
doing  all  it  can  to  help  get  MAX¬ 
IMUM  RESULTS. 

Scores  of  appreciative 
national  advertisers  have 
praised  the  work  of  The 
News’  Trade  Survey  and 
Merchandising  Department. 
Let  us  tell  you  about  it. 

Balias 

Morning  Nemo 


Sigma  Delta  Chi  Correction 

Dec.  2.  1925. 

To  Editor  Publisher:  A.s  a  memljcr  of  the 
ct  nimittce  that  wrote  the  story  of  the  SiRm;i 
Delta  Chi  national  conventitiii  in  Houldcr. 
Colnratlo,  Nov.  lo  to  18,  for  your  periotlical, 

I  feel  it  mv  duty  to  forwanl  this  correction. 

The  Oregon  chapter  was  cited  as  having  w’<  n 
fourth  place  in  the  chapter  efficiency  contest. 
Oregon  State  chapter,  located  at  Oregon  State 
Agricultural  college,  was  the  chapter  winning 
that  place.  Oregon  chapter,  located  at  the  Uni¬ 
versity  of  Oregon,  placetl  eighth. 

I  will  vouch  for  the  accuracy  of  the  story 
when  filed  with  the  telegraph  operator  at  1:30 
o’clock  the  closing  night. 

Inten'ic  rivalry  e.xists  between  this  chapter 
and  the  one  at  the  university  and  we  are  proud 
of  having  jilaced  four  above  it. 

Per  SAL  K.  Dobell. 

Requests  Bradford  Data 

To  Editor  &  Publisher:  The  text  columns 
of  the  Editor  &  Publisiikk  ha\e  called  atten¬ 
tion  to  the  celebration  coninieini. rating  the  two 
hundredth  anniver'^ary  of  the  birth  of  New- 
York’s  first  newspaper — the  Gacette  published 
by  William  Hradford  on  Nov.  8,  1735.  A 
memorial  volume  recording  the  life  and  activi¬ 
ties  of  William  Hradford  is  now  in  the  course 
of  preparation. 

1'he  committee  in  charge  of  pulilishing  the 
volume  is  very  anxious  to  obtain  copies  of 
any  letters  of  William  Bradford  or  of  his  son 
Andrew  Hrailfnrd  that  may  he  in  the  )K)sscssinn 
of  c<  Hectors,  histcirical  societies,  public  libraries, 
etc.  .As  the  originals  of  such  letters  are  so 
valuable  it  is  not  exi>ected  that  they  will  be 
forwarded  to  the  committee  to  lie  returned  later. 
For  all  practical  purp<»ses  of  the  conimittte 
copies  of  the  letters  will  be  sufficient. 

Through  the  columns  cf  the  Editor  &  Pub¬ 
lisher  I  should  like  to  request  that  any  who 
have  copies  of  Bradford  letters,  books,  or 
pamphlets  printed  by  Bradford,  or  copies  of  the 
New  York  Garotte  printed  while  Bradford  was 
publisher  sh«  uld  inform  me  of  the  fact  and 
send  transcripts  of  the  letters  and  documents 
bearing  the  ‘-ignature  of  William  Ilradford  or 
his  son  2\ndrew  Bradford.  ('ommunications 
may  be  ad<!revsed  to  me  care  of  Department  of 
Journalism.  New  York  University.  Washington 
Square  East,  New  York  City. 

For  the  ciurtesy  of  finding  space  for  this 
letter  in  your  columns  please  accept  the  thanks 
of  the  committee  in  general  ami  those  in  par¬ 
ticular  of, 

Jas.  Melvin  Lee. 

**Hunch"  Proved  Popular 

To  Editor  iV  Publisher:  Some  time  ago  we 
followed  one  of  your  hunches,  publishing  we«  kly 
two  ston»*s  of  c<»uples  married  twenty-five  years 
or  more.  This  feature,  run  on  the  first  pace  in 
a  box,  has  proven  very  popular.  Your  magazine 
has  always  been  a  great  help  to  us. 

Chicafio  Morth-li'c.'d  Ledger, 
Manuel  (kjldberger. 

Editor. 


Th9  Wmndtr  City  Ammriea 

Buffalo  —  A  Profitable 
Market  for  Advertisers 

Sales  in  Buffalo  are  splendid 
for  advertised  goods.  Employ¬ 
ment  conditions  excellent, 
retail  and  other  business  thriv¬ 
ing.  One  newspaper  will  put 
your  story  over  to  83%  of  the 
people — that  paper  b  the 

BUFFALO  EVENING  NEWS 

Read  in  4  out  of  S  Buffalo  hornet 
Etlward  H.  Butler.  Edhor  and  Publisher 
KeUr-Sinith  Company.  Rspressntatlvee 
Marbridre  Bldt.  Lytton  Bide. 

New  York.  N.  Y.  Chloaco,  IlL 


Sing  Sing  Publicity 

To  Kditor  &  I’i-blisiirk  In  lookiM 
scniiibooks  >T•^ter^la>’s  rainv  afteriK*??" 
across  s„nii-lhinR  which  shinv.s  the  ^ 

relatun  which  some  .leiartinents 
the  press  compared  wi:h  what  it 
ago. 

.\s  you  know,  they  maintain  no*  » 
imhlicity  service  in  the  Os.ii.im,  pri,m 
was  not  always  so,  and  "riting 
paragraph  in  the  of  which,  of 

Dana  was  then  the  editor,  I  h.Td  the  frju"'  *. 

“If  Warden  Ilriwn  who  estaWishedT^ 
line  to  keep  the  newspai«r  reiorters 
•Sing  Sing  Prison  h,Td  maintained  a 
keep  Roehl  and  Pallistcr  in,  th«e^^ 
murderers  could  not  have  escaped. ’’ 

Ilrowti  was  tlieii  Warden  of  Sing  Sint 
mg),  as  laiwes  is  now,  hut  though  tk 
is  there  just  the  same,  the  relation  of  tie  t 
den  to  the  press  has  changed  siihstantiair 
Yours  very  truly,  ^ 

Serving  as  Forest  Week  Direefon 

Elbert  H.  Baker,  of  the  C:>: 
Plain  Dealer,  and  K.  \V.  Kellogg,  of  ' 
News  Print  Service  Bureau,  are'i-. 
tl)o.se  named  as  directors  of  \i-,- 
Forest  Week,  which  Ingins  .\prt 
1926.  President  C’lMilidge  will  Ik 

(|uestcd  to  confirm  this  date  by  the  F 
Week  Committee. 

’reductive-^ - — 

CIRCULATION 

Oct.  1,  1925,  Statenwnt 
City 

Daily  . 3t,58S 

Sunday  . 

Suburban  (59  Mi.) 

Daily  14.41, 

Sunday  14.4,5 

Total 

Daily  .  5*.512 

Sunday .  54.411 

The  Dallas  Times  Herali 

1**  — In  Dallas 

— In  the  Heart  of  Texu 
— In  Advertising  Lineip 
in  Texas 

Sole  Representative 
The  S.  C.  Beckwith  Special  AfCK^ 
Now  A’ork.  ('hh-agit.  St.  iMroii, 

Kansas  ('ity.  Atl  mta.  Lm  AiikpIpb. 


^oria 

These  two  newspapers  of¬ 
fer  the  most  powerful  all¬ 
day  service  in  New  York 
available  as  a  unit  under  a 
single  contact.  The  650,000 
Daily  World  —  Evehihc 
World  readers  constitute  a 
highly  concentrated  force  to 
be  reckoned  with  in  any 
campaign  designed  to  effect 
distribution  in  Greater  New 
York. 


Pittsburgh 

Press 

“Giant 
of  the 
Newspaper 
World” 

A  Scripps-Howard  Newspaper 

Repreientad  by 

ALLIED  NEWSPAPERS, 
INC. 


Pulitxar  Buildliig,  N«w  Ysifc 
Tribun*  Tower,  Qilcat* 


QRAUURE 
SECTIONS 
PRINTED 

SPECIAL  AND  REQULAR 
EDITIONS.  MAQA21HE 
INSERTS  AND  COM¬ 
MERCIAL  lUORK 

Standard  Qrauure 
Corporation 

LOUlSUlLLt  KU  - 
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f 


E  d  i  t  o  r  &  Publisher  for  December  19,  1925 


railroads  given  heavy  newspaper 

BAGGAGE  RATE  INCREASE 

Interstate  Commerce  Commission  Ruling  Hits  Dailies,  Weeklies, 
and  Illustrated  Supplements — Eastern  Papers  to 
Bear  Most  of  Added  Burden 

By  BART  CAMPBELL 

tr'ASHlNti’t  UX,  D.  C.,  Dec.  16. — An  The  old  rale  between  points  on  the 
"  additional  tinancial  burden  was  placed  Reading  lines,  regardless  of  distance,  of 
•his  week  upon  newspaper  publishers  in  3l)  cents  was  increased  to  50  cents,  sub- 
he  most  densely  populated  section  of  the  ject  to  a  minimum  charge  of  50  cents 
^try  when  the  Interstate  Commerce  lor  one  month  covering  the  shipments 
lotranission  decided  that  the  proposal  of  of  any  one  newsiwijer.  The  Reading 
rtrious  railroads  to  increase  the  rate  per  maintains  joint  rales  of  bO  cents  from  and 
100  pounds  on  newspapers  shipped  in  bag-  to  points  on  the  Central  of  Xew  Jersey, 
nse  cars  on  lassenger  trains  was  justi-  ui  which  no  change  was  proposed. 

^  The  decision  covers  not  only  daily.  Between  stations  on  the  Western 
weekly  and  semi-weekly  newspapers,  but  Maryland  and  its  Kmmitsburg  and  Thiir- 
ilhistratcd  newspaper  supplements  as  mont,  Md.,  connections,  the_  old  rate  of 

30  cents  was  increased  to  50  cents. 

The  new  rates  went  into  effect  on  Dec.  A  similar  change  from  30  cents  to  50 
15,  The  old  rates  and  the  increases  al-  coins  was  proposed  between  points  on  the 
lowed  by  the  Commission  are  as  follows :  Baltimore,  Chesajieake  &  Atlantic,  but 
Between  all  points  on  the  I’ennsylvania  as  there  is  practically  no  interstate  move¬ 
lines  east  of  Pittsburgh  and  lirie.  Pa.,  mo'Jt  of  newspape-rs  over  its  lines,  no 
including  affiliated  or  subsidiary  lines,  action  was  taken. 

inch  as  the  .Xew  York  &  Long  Branch  Similar  increases  in  intrastate  rates 
and  West  lersev  &  Seashore,  the  rate  between  points  in  the  State  of  Pennsyl- 
ras  increased  from  30  cents  to  50  cents  vania  were  also  allowed  by  the  Com- 
oer  100  poutids.  mission,  despite  the  protest  tiled  by  the 

^On  Pennsvlvania  lines  west  of  Pitts-  Pennsylvania  XewspaiK-r  Publishers  As- 
OTgh  and  Kric,  the  rate  was  increased  sociation,  assailing  the  proixjsed  increased 
.  ■“  -  intrastate  rates  as  unreasonable  and  dis- 


trom  30  to  ?!!  cents. 


Between  points  on  the  Pennsylvania  criminatory, 
lines  east  and  lines  west  of  Pittsburgh  The  railroads  proposed  to  put  the  new 
and  Erie,  the  rate  was  increased  from  60  rates  into  effect  on  May  1,  1925,  but 

upon  the  protest  of  various  newspaper 
For  example,  the  old  rates  from  Xew  publishers  in  Philadelidiia,  Baltimore, 
fork  and  Philadelphia  to  Pittsburgh  and  W  ashington,  Harrisburg,  Pittsburgh  and 
intermediate  points,  the  rates  were  in-  Cleveland,  the  Commission  ordered  an  in¬ 
creased  from  30  cents  to  .50  cents.  The  vestigation  of  the  matter.  K.xtensive 
old  rates  from  .Xew  York  and  Philadel-  hearings  were  held  at  various  places  and 
phia  to  Chicago  and  intermediate  points  a  valient  effort  was  made  by  the  publish- 
west  of  Pittsburgh  were  increased  from  ers  to  prevent  the  railroads  from  placing 
60  cents  to  $1.  These  charges  are  also  higher  rates  into  effect, 
ihe  minimum  for  one  month’s  shipments.  The  publishers  contended  that  while 
The  old  rates  between  all  p<)ints  in  the  transportation  conditions  surround- 
trunk  line  territory  on  the  Baltimore  &  ing  the  movement  of  newspapers  are 
Ohio  of  30  cents  for  distances  of  500  somewhat  different  from  those  in  the  case 
miles  or  less  and  60  cents  for  distances  of  milk,  they  Itelieved  that  newspaixtrs 
over  500  miles,  were  increased  in  trunk  were  entitled  to  rates  at  least  as  low,  if 
line  and  central  freight  territories  to  .50  not  lower,  than  those  applying  on  milk, 
cents  for  500  miles  or  less  and  $1  for  due  in  part  to  the  fact  that  the  rate  on 
more  than  500  miles,  and  are  graduated  milk  includes  the  return  of  the  empty  con¬ 


ing  newspai)ers  is  less  than  that  of  any 
Ollier  commodity.  Xo  clerical  force  is 
needed.  There  is  no  bookkeeping  and  no 
way  bills  or  acciuints.  The  newspai)ers 
report  the  weights  each  month  and  jiay  in 
advance  there  lor. 

The  magnitude  of  this  traffic  was 
vividly  shown  to  the  Commission  by  one 
Philadelphia  newspaper,  which  alone  paid 
the  I’ennsylvania  railroad  on  the  rate  of 
30  cents  per  100  pounds,  the  sum  of  $-14,- 
389  and  to  the  Reading  the  sum  of  !525,- 
253  in  a  single  year. 

"There  is  nothing  in  the  life  of  the 
nation  comparable  to  the  daily  newspaper, 
in  so  far  as  the  public  welfare  is  con¬ 
cerned,"  the  publishers  told  the  Commis¬ 
sion  when  the  case  was  under  considera¬ 
tion.  "It  may  be  said  to  be  the  very 
heart  beat  of  the  people.  It  is  not  too 
much  to  say  that  the  very  existence  of 
the  Republic  depends  upon  a  free  and 
virile  press.  The  newspaper,  therefore, 
iKcupies  a  unH|ue  field  which  entitles  it 
to  unusual  consideration  by  the  railroads.” 

“The  existing  system  of  transporting 
daily  and  Sunday  newspapers  in  baggage 
cars  from  the  large  eastern  cities  to  their 
surrounding  vicinities  is  a  tribute  to 
.\merican  ingenuity  in  acquiring  the 
greatest  possible  expedition  by  the  elimi¬ 
nation  of  clerical  processes  and  records,” 
the  Commission  said  in  its  decision. 
"The  value  of  news  decreases  rapidly 
as  the  time  reiiuired  for  its  dissemination 
increa.ses.  and  speed  in  distribution  of 
papers  to  out-of-town  points  is  the  domi¬ 
nant  characteristic  of  the  transi»rtation 
service.  It  is  this  factor  which  remlers 
regular  mail  and  express  .service  itmde- 
quate,  and  justifies  the  handling  in  bag¬ 
gage  cars  traffic  which  ordinarily  iic 
shipped  as  less-than-carload  express  or  as 
second-class  mail.” 

Herewith  are  presented  some  of  the 
interesting  points  in  the  Commission’s 
decision : 

"The  system  of  flat  charges,  applicable 
within  radii  of  .500  miles,  or  within  two 
territories,  are  departures  from  the  or¬ 
dinary  method  of  grading  rates  according 
to  distances  and  the  justification  for  their 
existence  is  the  fact  that  the  service 


according  to  weight. 

For  example,  for  2  pounds  or  less  the 


tainers  and  refrigeration  when  needed. 
The  territory  through  which  the  rail- 
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new  rate  is  the  minimum  of  1  cent  for  roads  operate  in  this  case  is  more  densely 
.500  miles,  and  the  rate  of  progression  populated  than  any  other  in  the  entire 
is  2  pounds  for  each  additional  cent.  The  country.  The  publishers  pointed  out,  for 
weight-progression  for  all  distances  over  example,  that  in  Philadelphia  the  news- 
,'00  miles  is  2  cents  for  each  2  pounds  papers  furnish  the  railroads  with  a  daily 
additional.  .\  joint  rate  of  fiO  cents  now  volume  of  traffic,  which  is  practically  the 
applies  from  Xew  York  City  over  the  same  throughout  each  day  of  the  year. 
Central  of  Xew  Jersey  to  points  on  the  The  shipments  arc  properly  packed  and 
Raltimore  &  Ohio  for  distances  not  over  labeled  and  delivered  in  bulk  to  the  rail- 
.500  miles,  but  Baltimore  &  Ohio  trains  way  station  by  the  agents  of  the  news- 
nnw  use  the  Pennsylvania  station  in  New  papers  and  cannot,  therefore,  be  compared 
York  and  the  Commission  said  this  joint  with  an  express  service  which  undertakes 
rate  now  was  obsolete  and  should  be  to  collect  from  the  shippers  at  many 
canceled.  points  and  deliver  them  from  the  terminal 

The  old  rate  regardless  of  distance  be-  stations  to  the  individual  consignees, 
tween  points  in  the  Raltimore  &  Ohio’s  Furthermore,  the  publishers  contended, 
district  between  Parkersburg,  \V.  Va.,  the  expense  to  the  railroads  for  transport- 
and  St.  I/)uis,  and  interstate  between 

points  in  Ohio,  Indiana  and  Illinois,  with  i 

minor  exceptions,  was  60  cents.  The  new  I 

rate  of  50  cents  represents  a  reduction  of  ! 

10  cents  per  100  pounds.  The  present  in¬ 
trastate  rates  in  Ohio,  Indiana  and  Illi- 
f  Bois  are  25  cents  and  no  changes  therein  „  ,  , , 

were  proposed.  Rrmarkalilc^ 
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would  be  retarded  if  the  charges  were 
based  upon  separate  rales  and  weights  of 
individual  shiimieiits  to  widespread  desti¬ 
nations  in  numerous  distance-zones. 

"Protestants  are  satisiied  with  the  pres¬ 
ent  basis  of  flat  charges  on  single  lines 
and  no  change  in  this  basis  is  proposed 
or  need  be  considered  except  that  the 
f'ennsylvania  lines  are  willing  to  adopt 
the  .sOO-mile  limit  in  place  of  their  pre.sent 
method  of  breaking  the  rates  on  the  Pitts- 
Imrgh-Krie  line.  \Ve  are  of  the  opinion 
that  this  change  should  be  made  in  tariffs 
of  the  Pennssylvania  lines. 

"Xo  bills  of  l.'uling,  freight  bills,  or 
waybills  are  issued  for  this  traffic,  and  or¬ 
dinarily  the  shipments  arc  iu>t  weighed 
by  the  carriers.  Respondents,  e.xcept  the 
Baltimore  &  Ohio,  require  from  each  pub¬ 
lisher  monthly  statements  of  the  weights 
of  newspapers  shipped  and  an  amount  of 
money  is  deposited  with  each  carrier  by 
each  publisher  equivalent  to  charges  based 
upon  the  estimated  total  weight  of  the 
shipments  to  be  made  during  the  next 
subsequent  month. 

“The  Baltimore  it  Ohio  issues  stamps 
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in  various  litnoininations  which  are  sold  miles  and  over  the  Atlantic  City  Railroad  ments  which  move  at  a  flat  charge  to  of  the  newspapers  have  been 


to  tile  publishers.  U  hen  a  shipment  is  41.84  miles.  thousands  of  scattered  destinations  in  such 

prepared  the  publisher  attaches  to  a  "(Jn  the  Western  Maryland  the  bulk  of  small  individual  lots  or  parcels.  In  con- 

weight-notice,  or  memorandum  of  the  week-day  and  Sunday  editions  do  not  trast  to  the  straight  carloads  mentioned 
weights,  stamps  in  value  ccjuivalent  to  the  go  more  than  /U  miles  out  of  Raltimore.  above  respondents  .show  that  there  are 
total  transporiaiion  ciiarges  lor  all  of  the  "The  average  hauls  out  ol  smaller  cit-  hundreds  of  individual  shipments  daily  to 
shipments  listed  on  the  weight-nolice.  ies,  such  as  \ork,  Ta.,  and  Lunuerland,  separate  destinalions  which  weigh  less 
"tioth  methods  of  assessing  charges  are  .\i(i.,  tor  e.xample,  are  much  less  than  than  7  pounds  and  move  for  distances  up 
satisfactory  to  the  publishers  and,  upon  tiiose  out  of  the  cities  enumerated  above,  to  500  miles,  at  charges  of  2  cents  and 
this  record,  tliere  is  no  occasion  for  re-  .\s  a  rule  the  voiunie  of  the  traltic,  llie  less.  In  other  words  the  total  shipments 
iiuiring  any  changes  in  either  plan.  average  length  of  hauls,  the  number  of  per  day  to  many  widely  scattered  destina- 
"Special  attention  is  given  this  traffic  destinations,  the  average  weight  iier  tions  yield  revenue  of  less  than  the  letter- 
by  railroad  employes  in  order  to  avoid  bundle  and  the  number  ol  trains  used  per  postage  rate  of  2  cents. 
dela\s  in  getting  the  shipments  aboard  day  vary  in  proportion  to  the  population  “Most  of  the  cars  which  are  loaded 
trains  and,  when  necessary,  preference  is  of  tlie  iioints  of  origin.  heavily  at  points  of  origin  commence  dis- 

given  to  newspapers  over  other  matter  "The  Pennsylvania  publishers  contend  triinition  at  nearby  suburban  stations  and, 

carrierl  in  baggage  cars.  During  the  that  restiondenls  weighted  average  hauls  at  the  ends  of  the  long  hauls,  contain  only 
rush  periods,  particularly  on  Saturday  are  excessive.  Their  estimates  for  all  a  few  bundles.  Protestants  e.xhibits  show- 

night,  special  labor  is  detailed  to  this  respondents  are,  for  an  entire  week  87.87  that  58.2  per  cent  of  the  daily  editions  are 

service  in  the  larger  cities,  and  frequently  miles,  Sunday  editions  88.53,  week-day  unloaded  within  the  first  50  miles,  75.4 

employes  are  taken  from  other  regular  editions  87.76.  Their  estimates  of  their  per  cent  within  70  miles,  and  84.7  per  cent 

work  in  order  to  rush  this  traffic  aboard  own  papers  for  an  entire  week  are  as  fol-  within  1(10  miles. 

trains.  lows :  out  of  Philadelphia  65.56  miles,  out  A.  W.  Pell,  executive  secretary  of 

"In  shipments  consisting  of  only  a  few  of  Pittsburgh  49.28  miles,  for  the  state  of  the  Pennsylvania  Newspaper  Publishers’ 

copies  to  one  destination  or  distributor  Pennsylvania  60.37  miles.  These  do  not  Association,  announced  that  Pennsylvania 

the  newspapers  are  rolled,  wrapped,  include  papers  from  New  York,  Balti-  newspaper  publishers  are  awaiting  action 

pasted  and  addressed.  In  larger  consign-  more,  Washington  and  Chicago.  by  the  Public  Service  Commission  before 


above  respondents  show  that  there  are 


"The  average  hauls  out  ol  smaller  cit-  hundreds  of  individual  shipments  daily  to 
ies,  such  as  \ork.  Pa.,  and  Lunuerland,  separate  destinalions  which  weigh  less 


“Most  of  the  cars  which  are  loaded 
heavily  at  points  of  origin  commence  dis- 


generally  by  different  amounts;  fore 
ample,  some  New  York  and  Philadelrfja 
papers  have  increased  their  local 
from  1  to  2  and  3  cents  for  daily  editi* 
and  corresponding  increases  for  Siui^ 
editions.  Kates  on  milk  have  J 
creased  51.7  per  cent  over  the  pre-ml 
level.  The  average  revenue  of  the  Balfr 
more  &  Ohio  per  passenger  per  mil,  l 
1924  had  increased  72.45  per  cent  ovo 
the  year  1910.  These  facts  indicate  that 
newspapers  have  not  borne  their  relatiw 
share  of  the  increases  in  revenue  and  the 
increased  co.sts  of  transportation  over 
respondent’s  lines." 


Conducting  Christmas  Display  Contsit 

The  Salt  iMkc  City  Telegram  is  co¬ 
operating  with  an  electrical  trade  associ¬ 
ation  in  fostering  city-beautiful  movement 
Prizes  will  be  awarded  home  owners  and 
tenants  of  apartment  houses  for  the  best 
electrically  lighted  Christmas  disphj 
between  Dec.  24  and  Jan.  2.  ’ 


pasted  and  addressed.  In  larger  consign¬ 
ments,  up  to  30  copies,  the  papers  are 


stacked  llat,  one  upon  another ;  a  wrapi^r  spondents  is  not  susceptible  of  direct  com- 
is  placed  around  the  bundle  and  tied  with  parison  with  that  furnished  by  the  Penn- 
rope  or  heavy  twine.  If  more  than  30  sylvania  publishers,  which  includes  papers 


ore,  W  ashington  and  Chicago.  by  the  Public  Service  Commission  before 

“The  data  placed  in  evidence  by  re-  taking  further  steps  to  oppose  the  66% 
ondents  is  not  susceptible  of  direct  com-  per  cent  rate  boost  granted  the  railroads 
rison  with  that  furnished  by  the  Penn-  for  transportation. 

Ivania  publishers,  which  includes  papers  He  said  85  per  cent  of  the  papers 


copies  are  destined  to  one  distributor  at  shipped  from  points  in  Pennsylvania  alone,  shipped  in  Pennsylvania  are  between  state 


one  destination  separate  bundles  are  pre 
paretl  in  like  manner. 


This  record  does  not  disclose  the  actual  points. 


weighted  average  haul  of  all  newspapers  “Since  the  year  1900  respondents’  rates 


‘Respondent’s  tabulations  indicate  that  handled  by  resixjiidents  in  baggage  cars,  for  freight  service  have  undergone  general 


the  average  weight  per  bundle  of  all  news-  but  respondents  offer  a  general  descrip-  increases  of  5  per  cent,  in  trunkline  and 


pajiers  out  of  Philadelphia  over  the  Penn-  tion  of  the  diffusion  of  the  papers  which  central  territories,  15  per  cent^  in  central 


sylvania  lines  for  an  entire  week  is  20.7  originate  in  the  larger  cities. 


territory,  25  per  cent  in  both  in  1918,  40 


week-day  editions  33.4  pounds. 


weights  were  derived  from  a  special  test  hauls  much  shorter  than  the  average  this 
during  a  short  period.  The  method  in  approximate  average  revenue  appears  un- 


NEW  YORK  STATE 


which  these  tests  were  made  leaves  doubt  usually  small. 


as  to  the  exactness  of  the  results,  but,  “Protestants  cite  instances  where  the 


Westchester  County’s 


as  approximations,  they  are  sufficient  for  volume  of  the  traffic  amounts  to  entire 
the  purpose  of  this  priiceeding.  They  in-  carloads,  such  as  those  handled  from 


dicate  that  the  weighted  average  per  Philadelphia  by  the  Pennsylvania  to  Tan- 


bundle  is  probably  near  20  pounds. 


caster.  Pa.,  and  by  the  Reading  to  Norris- 


“Respondents  approximations  of  aver-  to"'*!'  1  hey  estimate  the  revenue  per 

age  hauls,  based  upon  the  same  test  per-  about  $134,  and  for  the  distance 

iod.  for  all  newsnaixirs  are  as  follows ;  *9  I-ancaster,  68  miles,  per  car-mile  of 


iod,  for  all  newspajiers  are  as  follows ; 

over  the  Pennsylvania:  out  of  Philadel-  $1-97  under  the  present  rate  and  $3.28  un- 


phia  for  an  entire  week,  90.5  miles.  Sun-  der  the  proposed  rate.  They  compare  this 


dav  editions  128  miles;  week  day  editions  "'‘li  the  average  passenger  revenue  per 
78:2  miles;  out  of  New  York  for  the  car-milc  for  the  Pennsylvania  m  the  year 
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THE  DAILY  ARGUS 

of 
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entire  week,  183.6  miles.  Sunday  editions 
238.8  miles,  week-day  editions  174.6  miles  ; 
out  of  Pittsburgh  for  the  entire  week  55.1 


1924  of  53  cents.  These  comparisons  lack 
in  probative  value.  The  unit  they  have 
taken,  namely,  the  carload,  is  the  excep- 


miles,  Sundav  editions  67.2  miles,  week-  ‘i™’  =*ctual  experience.  The  shipments 
day  editions.  45.6  miles ;  out  of  Baltimore  ^re  strictly  less-than-carload  m  every 


THE  STANDARD  STAR 

of 

New  Rochelle 


Both  Momborg  of  A.  B.  C. 


for  the  entire  week  126.2  miles,  Sunday  Car-mile  revenue  is 

editions  65.9  miles,  week-dav  editions  employed  as  a  basis  for  comparison 

172.7  miles;  out  of  Washington  for  the  ^^f  carload  rates,  but  is  obviously  improper 


entire  week  55.5  miles.  Sunday  editions 
49.2  miles,  week-day  editions  61.5  miles: 
and  out  of  Chicago  for  the  entire  week 
209.7  miles.  Suiwlay  editions  1809  miles 
week-day  editions  220.4  miles. 

“The  weighted  average  haul  of  the 
Reading  out  of  Phibadelpliia  for  a  typical 
week-dav  is  51.75  miles,  and  of  the  .At¬ 
lantic  City  Railroad  .50.08  miles ;  and  for 
Sunday  editions  over  the  Reading  58.23 


for  comparison  of  less-than-carload  ship- 


Westchester  Newspapers,  Inc. 
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Lna  Ancelea,  Calif. 
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BOOTH  NEWSPAPERS 


ixiunds,  of  the  Sunday  editions  40  pounds,  "A  test  made  of  shipments  over  the  per  cent  m  1920  and  a  general  reduction 
and  of  the  week-day  editions,  17.9  pounds;  Pennsvlvania  lines  during  the  period,  6  of  10  per  cent  in  1922.  If  the  rate  of  2? 
out  of  New  York  average  for  entire  P-  m.,  May  9  to  12  noon.  May  11,  out  of  cents  in  central  territory  in  1900  had  un¬ 
week,  27.6  pound’s,  Sunday  editions  Philadelphia,  New  York,  Pittsburgh,  dergone  these  general  changes,  the  pres- 
.31.5  pounds,  and  week-day  editions  27  Baltimore  and  Washington  indicates  that  ent  rate  would  be  approximately  46  cents, 
pounds ;  out  of  Pittsburgh,  average  of  shipments  to  862  out  of  2,232  destinations  The  proiwsed  rate  of  50  cents  represents 
entire  week  19.1  pounds,  Sunday  editions  weighed  from  1  to  25  iwunds.  If  the  a  small  increase ’over  the  rate  in  effect 
38.3  ]K)uik1s,  week-day  editions  13.7  weights  to  each  destination  were  divided  in  1900,  in  comparison  with  the  latge  in- 
ixiiinds;  out  of  Baltimore,  average  of  en-  by  the  number  of  trains  on  which  papers  creases  in  costs  of  operation  since  that 
tire  week  1H.2  pounds,  Sunday  editions  were  shipped;  this  number  of  shipments  yeaf-  Respondents  state  that  the  compos- 
32  ixninds,  week-day  editions  13.5  pounds;  of  not  over  25  pounds  would  be  increased  ite  increases  in  wages  and  materials.  1925 
out  of  \Vashington,  average  of  entire  to  1141.  The  revenue  derived  from  these  over  1916,  were  about  85  tier  cent  for  the 
week  7.8  iKiunds,  Sunday  editions,  26.1  shipments  varied  from  less  than  %  cent  Pennsylvania  and  89  per  cent  for  the 
pounds,  week-day  editions  4.7  pounds ;  to  7.5  cents  per  shipment,  .\ssuming  that  Readiiig 

and  out  of  Giicago  average  of  entire  week  the  average  weight  per  shipment  is  about  The  local  and  ont-of-town  retail  prices 

35.7  luunds,  Sunday  editions  43.7  pounds,  20  pounds,  the  average  revenue  per  ship-  -  -  .i 

week-dav  editions  33.4  pounds.  These  ment  would  be  about  6  cents.  Even  for  _ _ 
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Philadelphia  London  San  FranclMo 

Chicago  Paris  T.,os  Angeles 

CleTeiand  Florence  Seattle 

Detroit  Portland 


"Buy  What  You  Can  Use” 


URBAN  E.  DICE,  Nat.  Adv.  Mgr. 
GAZETTE  SQ.,  PITTSBURtai.  PA. 
National  Repretentative; 

E.  M.  BtlBKE.  Inc. 

4Snd  and  Broadway,  M.  T. 

188  8.  Michigan  Blvd.,  Chioago. 
Conitltntlon  Bldg.,  Atlanta,  Oa. 

R.  J.  BIBWELL  CO. 

748  Market  Bt.,  Ban  Franolaeo,  Cal. 
Tlmaa  Bldg.,  Loa  Angaloa,  Cal. 
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50  000  VISITDAILY’S 

’  radio  show 

K,,  Orleans  States  Project  a  Success 
With  All  Booth  Space  Sold — 

To  Be  Repeated  Next 
Year 


the  States  was  asked  to  conduct  the  Newr 
Orleans  exposition  again  in  1926. 

The  admission  price  was  50  cents  to 
adults  or  children,  but  many  tickets  were 
given  out  free  by  dealers  to  prospective 
radio  purchasers.  The  dates  of  the  show 
were  Oct.  26-31. 


CRAWFORD  ENTERTAINS 


The  .Vetf  Orleans  Slates,  a  little  more 
than  a  month  ago,  staged  one  of  the 
largest  radio  shows  in  the  South,  which  p„ii;,„ 
attracted  more 
than  50,000  per¬ 
sons  during  the 
six-day  period. 

The  idea  of  the 
show  for  1925 
was  conceived  by 
P.  K.  Ewing, 
radio  editor  and 


FRANKFORT  TIMES  BUYS 
AND  SUSPENDS  NEWS 


and  Swank  Sell  to  G.  Y. 
Fowler’s  Sons,  Leaving  Morning 
Times  Without  Competition 
in  City 


COBB  AT  SPHINX  CLUB 

{Continued  from  page  7) 

M 

William  T.  Mullally,  Arthur  C.  Mower,  John 
Mench,  H.  W.  Mamleville,  Edwin  G.  hlartin, 
Thomas  .Mulhern,  W'illiam  P.  Murray,  C.  A. 
Manchester,  R.  G.  Morgan,  S.  F.  NIelcher, 
Charles  G.  .Miller,  Frank  .Meeker,  Allyn  Marsh, 
John  Moffatt,  J.  E.  Martin,  Conrad  W.  Mas- 
saguer. 

Me 

Ge<  rge  McClelland,  J.  F.  McKeon,  James 
McEnery,  T.  K.  McElroy. 


J.  Cole  Nutting. 


British  Agent  Guest  at  New  York  Ad 
Club  Dinner 

William  S.  Crawford,  of  William  S. 
CYawford  Ltd.,  British  advertising  agent, 
was  guest  of  honor  at  a  luncheon  given 
Dec.  17  at  the  Advertising  Club  of  New 
York,  by  more  than  50  American  friends. 

C.  King  Woodbridge,  president  of  the 
.Xssociated  .Advertising  Guhs  of  the 
World  presided.  Speakers  included: 
Charles  C.  Green,  club  president ;  Gilbert 
T.  Hotlges,  the  Munsey  Company; 
George  W.  Hopkins,  vice-president  of 
Coral  Gables ;  and  James  W.  Brown, 
Editor  &  Publisher. 


Roger  J.  O’Donnell,  John  E.  O'Mara,  .\.  C. 
The  purchase  of  the  Crescent  News  Osterp^,  Hugh  A.  O’Donnell,  W,  G.  Oakey, 
nnhlicH^rc  O  Donnell. 

P 


p.  K.  Ewing 


space, 

ample  ventilation,  light  and  elevator  fa-  Morning  Times  and  will  continue  in  the 
nlities,  was  considered  the  ideal  “audi-  morning  field. 

torium”  for  the  show,  especially  since  the  The  News  was  purchased  from  Eugene 
location  of  the  States  four-story  building  Pulliam,  publisher  of  the  Lebanon  (Ind.) 
is  far  enough  away  from  Canal  street  to  Reporter  and  Roy  Swank,  who  has  been 
permit  ample  parking  space  for  automo-  manager  of  the  News  since  Oct.  1,  when 
!)iles.  the  paper  was  bought  by  them  from  J.  J. 

When  Mr.  Ewing  and  staff  started  out  Schumann,  now  at  (Jrlando,  Fla.  The 
*osign  contracts  with  leading  wholesalers  purchase  by  the  Times  included  only  the 
aid  retailers  in  the  radio  field,  some  good  will  and  suhscription  list  of  the 

News,  Pulliam  and  Swank  retaining  the 
pliysical  eciuipment  which  under  the  con¬ 
tract  they  must  dismantle  immediately. 


doubt  was  expressed  by  a  few  that  no 
one  newspaper  could  successfully  “put 
over”  the  show. 

All  doubts  were  dispelled,  however, 
when  more  than  10,0()()  persons  attended 
w  the  opening  night. 

Speeches  were  made  hy  Mayor  Martin 
Behrmaii.  William  Pfaff,  president  of  the 
\tsnciation  of  Commerce,  and  Col.  Rob- 
trt  Ewing,  publisher  of  the  States. 


1885  by  the  late  ti.  V.  Fowler  who  con¬ 
verted  it  into  a  moriiiiig  daily  in  1894. 
Since  the  death  of  the  founder  in  1914  the 
paper  has  been  continued  by  his  three 
sons. 

The  News  dates  back  to  1849  when  the 
r-  ,  .  ,  .  •  c*  Clinton  Xr~u'S  was  founded.  It  had  been 

Daily  feature  stones  in  the  States,  continued  under  various  managements  and 

names.  Liiter  it  became  the  Frankfort 
News  and  in  1914  was  consolidated  with 
,  ,  ,  .  r  ,1  1  •  •  .  the  Crescent,  another  evening  newspaper 

hy  \v.  G.  Hendricks,  now  owner  and  pul 
lisher  of  the  Pent  (Ind.)  Journal. 


Fred  Zeitz,  Harry  Zeitz. 


iupplcmriited  hy  windshield  stickers  and 
wmdnw  cards,  brought  out  the  large  at¬ 
tendance. 


letter,  signed  by  every  exhibitor,  was  sent 
to  Col.  Ewing,  expressing  appreciation  of 
what  the  .States  had  done. 

On  the  opening  day  of  the  show  a  28- 
page  radio  section  was  published,  in 
which  more  than  55,(X)0  lines  of  radio 
idvcrtisiiig  was  carried.  The  cover  de- 
iiirn  included  a  personal  letter  from 
Mayor  Bchrman  urging  everyone  to  at- 
'«nd.  and  also  endorsing  radio  as  a  means 
of  improving  home  life.  On  each  suc¬ 
ceeding  day  of  the  show  from  2,5(K)  to 
‘'.000  lines  of  radio  advertising  was  pub¬ 
lished  in  the  States,  according  to  P.  K. 
Ewing. 

Entertainment  features  nightly  included 
the  personal  appearance  of  many  of  the 
well-known  local  radio  artists. 

“We  arranged  all  details  for  ex¬ 
hibitors,"  said  P.  K.  Ewing,  “selling 
them  a  completed  booth,  already  deco- 
rjt^.  and  including  insurance  protection 
t^inst  fire,  and  amply  lighted.  A  flat 
price  of  from  $150  to  ^50  per  booth  was 
charged,  which  included  all  incidentals. 
Many  exhibitors  felt  that  we  really  gave 
them  too  much  for  their  money,  which 
toands  rather  strange  in  a  newspaper 
plant.” 

Col."  Ewing  dined  all  exhibitors  at  An¬ 
toine’s  at  the  conclusion  of  the  show,  and 


.-fashions— 

Authentic 

Inclusive 

Sparkling 

Fairchild 

Newspaper  Services 

— «  Eut  13th  St  New  York— 


It 

was  published  under  the  name  of  the 
Crescent  Xnvs  until  about  a  year  ago 
when  the  name  was  changed  to  the 
Frankfort  Daily  News. 

Concerning  the  merger  the  Times  edi¬ 
torially  s;iid  in  part : 

"It  is  the  desire  of  the  management 
to  make  the  publication  even  better.  The 
Times  was  established  in  1885  and  that 
it  has  served  the  community  is  shown  by 
the  fact  that  from  the  start  it  obtained 
the  lead  in  the  field  and  despite  aggres¬ 
sive  competition  throughout  the  years 
maintained  the  largest  circulation  in  the 
county.  In  line  with  its  policy  of  lead¬ 
ership.  the  Times  always  was  first  with 
the  latest  mechanical  equipment.  It  is  in 
keeping  with  this  desire  to  give  the  com¬ 
munity  the  best  possible  newspaper  that 
the  merger  has  been  made.’’ 

W.  S.  F'owler  is  editor  of  the  Times. 


Small  Comics 

“KIDS” 

By  STRIEBEL 

“McDUFFER” 

By  BARRIE  PAYNE 

“OTTO  WATT” 

By  BARRIE  PAYNE 

Associated  Editors,  Inc. 

440  S.  Dearborn  St.,  Chicago 


Maybe  you  can 
build  up  your  own 
classified.  All  we 
claim  is  that  if 
you  can't — we 
can ! 

THE  BASIL  L  SMITH  SYSTEM.  Uc. 

InlsmaliMwl  Qaiiifiod  AdYsrtisiBf 

■  Packard  Bnilding  Philadelphia 


Invest  in 
Pennsylvania — 

Advertising  space 
in  the 

Norristonin 

Slimes 

pays  big  dividends 
in  sales 


National  Representative 
Uaul  Bloek,  Inc. 

Philadelphia,  New  York,  Chicago, 
Boaton.  Detroit. 


Publishing  Company,  publishers  of  the 
Prank  fort  (Ind.)  Daily  Xeu’S,  by  G.  Y. 
manager  of  that  F'owler’s  Sons,  publishers  of  the  Morning  Chalmers  L.  Pancoast,  Charl«  Eugene  Po»- 
branch  of  adver-  was  announced  Dec.  12.  CharI«'‘^IcD.  >uck^tte 

tising.  With  the  last  edition  of  the  News  on  ford  Peck,  Wells  Peck,  George  D.  Porter. 

The  fourth  that  date  the  city's  evening  newspaper  Thomas  Peace,  E.  O.  Petersen, 
floor  of  the  suspended. 

States,  compris-  The  News  has  been  absorbed  by  the  p  st.  jehn  Richards,  William  H.  Rankin, 
ing  more  than  Times  and  only  one  newspaper  is  being  w.  F.  Reynolds,  Charles  C.  Ronalds,  Robert 
22,000  square  feet  published  in  the  city.  The  paper  will  con-  Reinhart,  S.  L.  Rothafel,  H.  K.  Riker,  John 
of  space,  with  tinue  under  the  name  of  the  Frankfort  Kockwell, 


McNally  Edits  N.  Y.  Club  Paper 

Augustin  McNally,  secretary,  has  been 
appointed  editor  of  the  Three  Em  Dash, 
publication  of  the  Newspaper  Club  of 
New  York,  Inc. 


VV'.  O.  Rutherford,  Charles  Rice. 

S 

A.  F.  Strasburger,  N.  H.  Seidman,  A.  B. 
Stearns,  E.  M.  Swasey,  Saul  Singer,  Howard 
I.  Shaw,  Arnold  Sanchez,  H.  R.  Schaeffer, 
Hugo  Sunneschine,  Glenn  Sutton,  Sam  Sha¬ 
piro,  Jdlius  Stern,  Archie  Seixas,  K.  H. 
Schooley,  R.  K.  Strossman,  Edward  Strassman, 
E.  A.  Sutpbin. 

T 

John  M.  Taylor,  William  A.  Thtmpson, 
K.  C.  Towe,  William  Dewitt  Tyndall,  Robert 
R.  Tuttle. 

W 

N.  Wigton,  Col.  Rhinelander  Waldo,  Eld- 
win  B.  Wilson.  Fred  A.  Wish,  Harris  H. 
The  Times  was  founded  as  a  weekly  in  Walker,  J.  J.  Ward,  Joseph  White.  L.  A.  Wild 


man.  Harry  C.  Winter,  Morris  Weiss,  Eltinge 
F.  Warner,  F.  B.  Ward,  Allyn  A.  Wells. 


Herman  V.  Yeager 


N.  Brewster  Morse 

Has  Created  The  Most 
Talked  of  Feature  This  Year 


His  Strip  Picturization  of  Steven¬ 
son’s  “Treasure  Island’’  is  Ap¬ 
pearing  Daily  in  Leading  News¬ 
papers  All  Over  the  Country. 


Write  Us  for  Sanple  Strips 
T  oday 

Wheeler-Nicholson,  Inc. 

15  West  44th  Street,  New  York 


“SKIPPY” 

By  PERCY  CROSBY 

The  best  juvenile 
comic  strip.  Combines 
great  humor,  excellent 
drawing  and  emphatic 
adult  appeal. 

A  feature  you  can't  afford 
to  miss 

JOHNSON  FEATURES,  Inc. 

1819  Broadway.  New  York.  N.  Y. 


MARKET 

NEWS 

Plus  TABLES 

An  unusual  financial  service 
that  places  emphasis  on  the 
news  that  influences  the 
course  of  security  and  com¬ 
modity  prices. 

COMPLETE  OR  IN  PART 
BY  LEASED  WIRE 

CENTRAL  NEWC 

of  America  ^ 

ESTABLISHED  U14 
42  New  St..  New  York  City 


Editor  &  E  u  h  I  i  s  h  p  r  for  I)  p  c  p  m  b  p  r  19,  1925 


Classified  Tells  and  Sells  Quickly 


EDITOR  ^  PUBLISHER  BUSINESS  OPPORTUNITIES 


Classified  Advertising 
Information 
TRANSIENT  RATES 

SITUATIONS  (Cash  with  Onlar) 

1  Time  —  ^  per  line 
Z  Times  —  .3S  per  line 
3  Times  —  JS  per  line 
AIX  OTHER  CLASSIFICATIONS 


EMPLOYMENT 

Situation*  Wanted 


MECHANICAL 

Equipment  For  Sale 


Model  14  Linotjrpe  in  excellent  conditkm.  nm 

Broker  Ihd  he  say  no  broker?  Then  \ye  care-  Advertising  Manager— Assistant  to  Publisher—  May  be  seen  in  :)peration.  Evening  Rennf* 
fill,  he  prolwbly  has  a  i)roi)erty  that  will  not  Voung  man  with  splendid  record  as  executive  Cdumbus.  Ind.  wwca 

stand  the  acid  test.  Many  purchasers  prefer  and  advertising  salesman  seeks  connection  with  - - - - — _ 

to  pay  the  commission,  realizing  that  it  is  publisher,  preferably  in  city  of  75,000  to  Printers'  Outfitters — Printing  Plants  sml 
money  well  siKrnt-  If  you  desire  to  buy  or  150,000  where  a  definite  future  is  assured,  ness  bought  and  sold.  American  TypefouS!) 
sell  a  property,  yru  will  do  well  to  engage  a  Only  permanency  considered.  Twelve  years’  products,  printers’  and  bookbinders*  *"iir5!i. 
qualified,  responsible  broker.  1  claim  to  be  newspaper  experience.  Enthusiastic,  aggres-  of  every  description.  Conner,  Fendler 
Imth  and  have  some  desirable  projicrties  to  sive.  At  present  assistant  on  paper  leading  in  96  Beekman  St.,  New  York  Qty. 
offer. — J.  B.  Shale,  Times  Building.  New  volume  in  city  of  100,000.  Married.  Age  32. - — — - 


Available  after  Jan.  1st.  Address  B-566,  Ed- 
(Cash  with  Ordar)  _  _  _ _  itor  &  Publisher. 

1  Tine  —  .M  par 

.  _. _  „  ,.  AXIOIM  Advertising  Man  Wants  position  as  advertis- 

^  Timaa  .55  par  Inie  I  IV/iv  classified  manager.  Fight  years  experi- 

diarge  at  tit  rata  par  Una  par  .  -  -  —  ence  on  large  and  small  dailies.  Record  good. 

lasartiaa  aa  aamed  by  fraouancy  ol  tnaartfton.  greater  opportunity.  .\ge  28;  married. 

. _ _  ,  "  .  irequracy  «  Promotion  3.559  jr^itor  &  Publisher. 

.^parial  rataa  quoted  for  13,  2t  and  52  Insai’tiaoa.  - - -  _ _ _ _ _  , 

Th»  Editor  «  PuhlUhor  rowrvoo  tfao  richt  to  OreuUtlfl^When  quick,  additioDal  circaUtiM  Advertising  Man.  twelve  years’  experience. 

elaaaify,  edit  or  rujact  any  advertissnaasit.  coverage  becotiMS  n^ssary,  remember  that  our  thoroughly  competent  to  handle  any  proposi-  Ro-conditianed  Machinery— Your  opportoaitT  a 

COUNT  SIX  WORDS  TO  LINE.  "in2'*ea‘^'rimeming  “writt  ot  *1?"  ‘"''“‘‘‘"K  procure  i.rinters,  l^kbinderi  and  box  >mkn 

your  jroqi.  a^init  Mperimenim^  vvrtie_or  chandising;  now  in  town  of  100.000  middlewest:  reconditioned  machinerv  at  exceotional 
— "  -  ■■  •=  wire  Pacific  Coast  Circulation  Service.  Ml  win  go  anywhere.  8-567,  Editor  &  Puhlisher.  prices,  and  u(«m  most  liheral  termi: 

INDEX  OF  CLASSIFICATION  Cmcmnati.  Ohio.  - ^ - ^ _  „oek  contains  40  cylinder  pres^i..  over 

-  -  - - -  -  -  ^=r' Circulation  Manager  desires  charge  of  entire  presses,  (various  makes,  all  sues)  autoo£ 

■  ■  •  -  ==  _  Circulation  Dept,  in  a  town  of  75,000  or  more.  presMS,  30  i)a|ier  cutters,  from  16  to  65  inA, 

.  Premiums  Twelve  years’ experience,  good  promotion  man;  folding  machines,  wire  stitchers,  perforaun. 

AL/VLK 1  IZMIvis  _  understands  A.B.C.  records,  member  of  l.C.M.A.  punching  machines,  standing  presses,  cuttiii,  to 

General  Promotion  _  . . .  ,  .  ,,  Married  and  have  family.  Prefer  to  go  where  creasing  presses,  box  making  and  miicellaiienB 

!>■■— walls— *  limilatirin  ManaiF^r^'  i j  _ _ m»  _ s_*_j  w>_g _  %l...a  l—  —i.i  _ it — 


ADVERTISING 

General  Promotion 

Special  Editions  Special  Pages 

BUSINESS  OmCE 

Aoeounting  Appraisers 

Supplies  Devices 

BUSINESS  OPPORTUNITIES 

Brokers  Newspupera  Wanted 

Newapaperi  For  Sale 

CIRCULATION 

Promotion  Distribution 

Premiums 

EDITORIAL 

BusincM  Nesrt  Onreipaadentt 

Syndicate  Features 
EMPLOYMENT 

Help  Wanted  Situations  Wanted 

MECHANICAL 

EquipBMnt  For  Sale  Equipment  Wanted 

ADVERTISING 

General  Promotion 


_  .  Ti  VI-  L  s  ^  I  %r  1  anu  nave  lamuy.  rrcicr  w  gu  wnerc  isva  inAfiuiK  sna  miBCClUDeae 

Prenuums — Publishers.  Qrculation  Managers,  hard  work  will  be  appreciated.  References,  machines.  Must  1)«  sold  regardless  of  chl 
Circulation  solicitation,  using  your  crew.  Address  B-531,  Editor  &  Publisher.  Send  for  levised  list.  Conner  Fendler  Brancb- 

with  premium  to  produce  circulation  at  maxi-  -  A.  T.  F.  Co.,  96  Beekman  Street,  New  Y«a 

mum  cost  of  twenty  cents  order.  Extremely  CirculatUm  Manager — Employed  at  present,  but  Oty, 
low  financing  and  minimum  purchase  of  pre-  desire  a  change  to  more  suitable  connections, 

mium.  Crew  average  8  orders.  Details  with-  Successful  circulation  and  promotion  experi- 

rHjt  obligation.  Albright  China  Co.,  Carrollton,  cnee.  References  furnished  from  present  and 

Ohio,  past  employers.  Menilier  I.  C.  M.  A.  B-557, 

_  --  ■  -  Editor  &  Publisher. 

ITIblPl  OYK/IPNX  Classified  Manager-Solicitor.^ Young,  with  nine 

*  ITltdl  I  years’  experience  on  metropulitan  dailies.  Can 

-  -  -  -  -  —  “  satisfy  publisher  as  to  ability  to  promote  and 

u  I...  produce  classified  linage.  Al  references  as  to 

nelp  Wanted _ _  character.  B-564,  Editor  &  Publisher.  — — - 

- - —  —  .  Used  Goes  Mat  Roller  for  wet  mats  oair,  Is 

Assistant  Sales  and  Business  Manager  wanted  Copy  and  Lay-outs- -Employers  of  .Advertising  sale  cheap.  The  Goss  Printing  Press  Co,  UK 

by  a  manufacturing  conjuration  doing  business  Men!  1  wish  to  make  a  change.  1  have  about  So.  Paulina  St.,  Chicago,  Ill. 

with  daily  newspai>crs;  bright  young  man  who  two  years  experience  writing  copy  and  making  _ _  _ _  _  __  _ 

is  familiar  with  the  mechanical  departments  of  layouts  on  large  and  sfnall  newspapers.  Mar-  Tioikiinu'r  xa/ a  tki'rrrh" 

newspaper  plants.  An  exceptional  opportunity  ried.  Age  26.  Ambitious  worker  with  ideas.  ilCjUIs  MEN  1  WANTED 

for  a  newsi>aper  junior  executive  who  has  a  Let  me  write  you.  B-565,  Editor  &  Publisher.  _  .  .  _  _ 

knowledge  of  sales,  accounting  and  newspaiier  - - ; - - - - - - - - —  Duplex  Tubular  Press  wanted.  Repsblitu 

mechanics.  Preferably  one  now  located  in  or  Composin,  Room  Foreman  or  Superintendent  l»ress,  Salamanca,  N.  Y. 
near  New  York.  B-561,  Editor  &  Publisher.  with  record  of  exceptional  accomplishment,  de- 

—  .  ^  .  -  -  - — - -  sires  connection  with  publisher  expecting  un-  —  -  ■  ■  -  ■  '  = 

usual  results.  B-539,  Editor  &  Publisher.  I  AI  IMOTIPFQ 


LEGAL  NOTICES 

Editor — This  advertisement  is  addressed  to  - 

A  ]^VpDX|C|^Q  owners  or  publishers  who  arc  looking  for  an  INTERNATIONAL  PAPER  COMPAVT 

editor  of  experience,  a  man  who  has  acknowl-  .\„vemlH-r  Kth.  195S^ 

- — - - - - -  edged  skill  as  a  circulation  maker,  one  who  w  ... 

P.ni«n.:nn  Cireulatioo  Manager  We  want  an  experienced  knows  how  to  make  and  save  money  for  his  Boart  of  Ilin-ctoiw  have  declared  i  np 

_ -  circulation  manager,  one  who  has  been  on  the  paper  and  who  has  an  established  reputation  "  "“ent  on  the‘’(umCutlvr‘7*'-“^ 

Aavmtlah.,  Promotlon-If  you  wmtt  more  j.*  at  lea^  ten  years  and  who  know^  hU 

business,  cummumcate  with  the  Intcmaiion^  *  start  at  $.'*0.00  i>cr  week  j-  .u.  -Hitorial  denartment  but  a!^  inartorly  ilfTldend  of  one  and  on«--tiaIf  pter  m: 

Publications  Service.  Suite  1004,  1841  Broad-  wnth  definite  prr«pects  for  ^vancement  to  the  <1*4^)  .m  the  nimulatlve  Pref,TrfiJ  8t«t 

way  New  York  City.  who  can  deliver  the  goods.  Must  be  total  have  a  thorough  knowledge  of  the  circulation,  rompanr.  for  the  current  iiuarter,  w 

- - - -  abstainer.  In  replying  give  full  particulars  mechanical  and  photo-engraving  department's.  j-nn.-y  tr,rh.  102«.  to  hoMi^rx  of  unnwit 


way  New  York  City.  *"an  who  can  deliver  the  goods.  Must  be  total  na\e  a  tiiorougn  knowledge  ot  the  circulation,  rompanr.  for  the  current  iiuarter  p 

- - - - -  abstainer.  In  replying  give  full  particulars  mechanical  and  photo-engraving  departments,  January  l.^»th.  11*26.  to  holders  of  recort 

Special  Editiona— Publisher  may  contemplate  regarding  yourself,  your  experience,  your  fam-  J  ^an  get  results.  tMii  give  lull  and  satis-  close  of  business  Januarv  2nd.  1»26.  Cbe 

anniversary  or  industrial  edition  or  desire  to  ily,  and  state  reasons  for  wishing  to  change  lactory  reasons  tor  severing  my  present  con-  inaip.d.  Transfer  b.s>ks  will  not  chi 

i„,.itutc  weekly  businc.  review  page,  but  from  present  location.  Give  references.  8  568.  ^  Tcces^fu"  edd^  '  B  OWEN  SIIEPHEUn.  Tre..m. 

hesitate  at  usual  high  rate  of  commission  Eilitor  &•  Publisher.  t  p' M'  «  5oa,  r.aitor 

charged  by  specialists  in  this  work.  Eleven  A:  l  ubiisher. _ ^ - - 

years’  experience  as  executive  in  I^jcal  and  Editm-Experienced  in  needs  of  paper  from 

national  advertising  p  exoerience  three  to  ten  thousand  circulation.  Able  execu-  f  --  _ _ j _ i 

pape|^  coupled  with  five  five.  Good  record.  Age  31.  Married.  Address  SUCCCSSfUl 

on  B  525,  Editor  &  Publisher.  i-r 

of  advertiser,  who  will  work  for  reasonable  _ _  w  ai.-iLJL 

com, Ktusalioi.  and  guara^ntee  continue  ^  ,  .i  t.  Editor  -Experienced  in  need,  of  weekly  news-  JrCriOriliailCC 

will  ot  advertisers.  B.56,0.  Editor  &  Publisher.  Sync^ate  Feature  Salesman  wai.ted;  ^e  who  from  ten  to  fifteen  thousand  circulation.  nn.  a  u  .  ^  . 

_  I  P  c  ,1.,  make  no  worrv '  Run  exjierience  in  selling  and  has  the  *«';'•  Knows  features,  promotional  publicity  and  cir-  n^'*  j***  *.  alt»«l 

SpecuU  Pages -Save  the  mak^p  worry  Run  nical  knowledge  of  newspaiier  making  that  will  eiilation  methods.  Prefers  city  thirty  to  forty  ‘J  7«I»  successful  performsBce  ■ 
any  ffay  once  a  week  a  special  feature  or  enable  him  to  make  the  sort  of  intelligent  con-  thousand  in  affricultnral  t^rritorv  ^  Av-iit-iblf*  difficult  work  of 


Editof^Experienced  in  needs  of  paper  from 
three  to  ten  thousand  circulation.  Able  execu¬ 
tive.  Good  record.  Age  31.  Married.  Address 
B-526,  Editor  8t  Publisher. 

Editor  -Experienced  in  needs  of  wrcekly  news¬ 
paiier  from  ten  to  fifteen  thousand  circulation. 


contest  page.  I  develop  local  display  tacts  that  will  result  in  quick  sales.  State  fn!l 

|K*rn;anent  good  will  pre-»tige  for  a  reasonMilc  particulars  in  first  letter.  B-572,  Editor  & 
coinnii'ision.  Every  account  guaranteed,  Eri-  ptiblisher. 

dorsement  of  leading  piililishers.  William  K.  _  _ 

Jordan.  Newspaper  Revenue  Builder,  care  Fdi  ^  .  i-  i  ■ 

lor  &  Publisher.  Syndicate  Man  -Magazine  I’ublishing  organiza- 


enaiiie  him  to  make  tne  sort  ot  imeiiipent  con-  thousand  in  agricultural  territory.  Available 
tacts  th.at  will  result  in  quick  sales.  State  fnd  „„  reasonable  notice.  Age  50.  References, 
particulars  in  first  letter.  B-572.  Editor  &  3.5^^  Editor  &  Publisher. 

Publisher.  _ _  _ _  .. 

- -  Feature  Writer  -Woman,  4  years  Ilearst  organ- 

Syndicate  Man  -Magazine  Publishing  organiza-  ization;  rnagazine  contacts  and  syndicate 
tion  developing  newspaiier  syndicate  want  man  materi.al.  Has  handled  fvery  side  of  a  high 
to  supervise  and  sell  its  service.  Exceptional  newspa^r  job.  inside  and  rji  the  street. 


BUSINESS  OFFICE 


Appraiaera 


opportunity  for  right  man.  All  replies  confi- 
flential.  Box  B-57i,  Editor  &  Publisher. 


Wants  good  connection.  B-558,  Editor  & 

Publisher.  _  _ 

In  Any  Capacity-  Young  man  with  some  news- 


*11  rwqr  Fai>er  experience,  desires  opportunity  to  con- 

Newspaper  Upenmgs,  all  departmrats.  Uur  newspaper  organization,  where  dili- 

cnmm.«sion-<m<-  ww-k ,  lalary.  Investigate.  ,  ,  ,,,rmanent  associ.ition. 

P.ihli.her.  Placement  Service,  Seitz  Bldg.  education.  Seek,  opportunity  to  build 

.  yracuse.  .  .  1.  future.  Size  of  salary  not  important.  B-562. 


Appraiaera— Recognized  authority  00  Printing  Syracuse  N.  Y. 
and  Newspaper  plant  valuations.  Standard 

Appraisal  Company,  90  John  St.,  New  York.  — t .. 

^  ~  ^  Situntiona  Wanted 

Accounting  - - - - - - 

- 7 - - — ~  T  ,  .  T  Advertising  and  Newspaper  Woman,  successful 

Accountants  and  Audltoij---Specuhzing  in  experience  in  magazine  and  newspaper  work. 
Newspaper  Accounts  and  Federal  Tax  Mat-  understands  big  business,  can  write,  manage. 


Editor  &  Publisher. 


MECHANICAL 

Equipment  For  Sole 


ters.  ’The  largest  and  oldest  firm  of  Ce^fied  ,,,j,  a,  confidential  executivi  to  indi-  J*  ^*7  S^eiim,. 


Public  Accountants  handling  Newspaper  Work  vidiial  or  firm.  Gredentis 
Exclusively.  Edmund  Walker  and  Company,  b.?c4  Kditor  &  Publisher. 
247  Park  Ave..  New  York  City.  _ 


Over  box  number  “A-SSg"  a  newspaper 
was  offered  for  tale  on  the  Classified  ps«e. 
To  date  the  advertiser  has  received  18  re¬ 
plies.  and  he  assures  us  that  they  all  look 
like  live  prospects  and  he  anticipatee  no 
difficulty  in  closinc  sale. 


vidiial  or  firm.  Credentials  of  highest  order.  «c— A  complete  line.  Overhauled  and  ^ar- 
B  554.  Editor  &  Publisher.  "J*'*'"**  ¥ 

terms.  Hoffmann  Type  &  Eng.  Co.,  114  E. 

- - -  ^  Y 

Advertfainr  M*"**”-  .Teaf*  of  experience  Lfaotrpa  Batpainn-We  have  many  Model  1.  2. 
on  metropolitan  and  small  city  newspapers.  4.  5,  g_  r  and  L.  some  with  electric  pota. 
owing  to  merger  of  morning  and  evening  The«e  machines  will  be  sold  very  cheap  for 
papers.  1,  seeking  the  advertising  management  ,p„f  cash.  We  also  have  a  number  of  used  Uno- 
if  a  newspaper  where  his  knowledge  of  the  graphs  of  various  models,  which  will  be  sold 
husines,  and  executive  ability  will  he  valuable  cheap  for  cash.  If  you  want  a  real  bargain, 
to  the  publisher  engaging  his  services.  Full  write  or  wire,  stating  model  preferred.  Depart- 
particulars  by  return  mail.  Address  B-54q.  ment  A,  ’The  Linograph  Company,  Davenport. 
Editor  &  Publisher.  Iowa. 


Successful 

Performance 

This  firm  has  a  record  of  sliaM 
IS  years  of  tucceisful  performance  is 
the  difficult  work  of 

PURCHASE,  CONSOLIDATION, 
SALE  AND  APPRAISAL 
of  newspaper  and  magazine  propertia 
throughout  the  U.  S. 

HARWELL  &  CANNON 

Times  Bldg.  New  York 


^  WE  CONNECT  THE  WIRES  ^ 

TOSITIONS  NOW  OPEN 

for  COPY  READERS 
REPORTERS 

ADVERTISING  SOLiaiDRS 
and  DEPARTMENT  HEADS 

W’lTH  GOOD  NEWSPAPERS  IN 
SOUTH.  EAST  AND  MIDDLE 
WEST. 

Registration  free.  Confidential 
service.  No  obligation  to  apply 
for  positions  offered. 

Fernald’s  Exchange.  Inc 

Third  NatX  BXdX...  Sminoficlo,  Hast- 


f 


Editor  &  Publisher  for  December  19,  1925 


47 


ctd  by  the  intimation  “Copyright  by 
Press  Association,  Exchange 
Taph.  and  Central  News.”  Func- 
and  speeches  may  be  broadcast,  so 
as  the  transmissions  are  limited  to 
the  micrs)phone  can  pick  up,  at  any 


tiore  the  microphone. 

Ihe  British  Broadcasting  Company, 
rlnch,  as  American  readers  know,  holds 
monopoly  of  radio  broadcasting  in 
iteat  Britain,  intends  to  press  for  greater 
■rtrfom  of  action  as  far  as  news  trans- 
is  concerne-d. 

This  fact  was  made  clear  in  an  interest- 
r;  statement  submitted  by  the  Company 
0 1  Committee  of  Enquiry  that  is  now 
at  the  House  of  Lords.  The 
- -  iia'iiiic  Company  holds  the  opinion 
:  the  7  o’clock  time  limit  should  be 
.  and  it  also  wants  to  broadcast 
r  witness  accounts  of  the  current  day's 
. Miiiiys  from  the  studio  each  evening, 
suggests  that  this  development  would 
detract  from  the  value  of  the  news- 


liic  relations  between  the  press  and  the 
"alia'tini.;  Company  are  now  exceed- 
;!)  cordial — a  |M)int  that  is  tsiuched  on 
■.hi  report.  The  early  uneasiness  that 
doubtedly  prevailed  in  newspaper 
lies  has  now  disapi>eared.  and  the  Com- 
"v  warmly  acknowledges  the  great 
■Mance  that  the  press  has  rendered  in 
ihiping  the  broadcast  service.  It  adds 
r  newspa])crs  now  regard  radio  as  a 
:cinial  ally  rather  than  a  rival,  and  the 
B.  C.  takes  the  same  view,  the  assur- 
o  being  given  that  any  of  the  recom- 
developments  will  be  taken  in  co- 


Highest  STi 


it  once.  Write  for  trial  offer.  The 
Monomelt  “Single  Melting  Sy^ 
tem.“  Referencea  gladly  fomiahed. 


ealr.  h 
C0..BI 


epaUicu 


PRESS  MOVED  EASILY 

Osljr  27  Hours  Needed  to  Transfer 
Fond  Du  Lac  Reporter’s  Duplex 

Only  27  hours  were  required  recently 
■take  apart  and  move  the  35-ton  Duplex 
'os  of  the  Fond  Du  Lac  Daily  Reporter 
ni  the  basement  of  that  newspaper’s 
a''t  to  the  first  floor.  Forty  men  were 
r.ia^ed  in  the  work.  Removal  of  the 
re-'  is  part  t)f  the  general  remodeling 
''d  enlargement  of  the  Reporter’s  plant. 
The  stereotyping  department  is  also 
king  moved  to  the  first  floor  with  a  view 
to  speeding  up  operations  and  increasing 
■^cit-ncy. 

The  work  of  dismantling  and  reassem- 
smg  the  press  was  in  charge  of  Herman 
Nmnow  and  Herman  Prellwitz,  experts 
nw  the  Duplex  Press  Company  of  Bat- 
»  Creek,  Mich.;  the  electrical  work  was 
wwed  by  C.  S.  Hall  and  K.  R.  Ross,  of 
■w  General  Electric  Company,  Chicago. 


MODERNIZE 

your 

COMPOSING  ROOM 

with 

HAMILTON  EQUIPMENT 

Made  in  both  wood  and  ateeL 
Manufactured  by 

The  Hamilton  Mfg.Co. 

Two  Rivera,  Wia. 

Far  sab  by  an  prwibisat  Typa 
Foundars  and  Daalara  aiaif  ahssa. 


Printers  Manafactnring  Co. 

1109-17  Traniportation  Bldg. 
Chicago  niinoia 

World  Bide..  New  York  City 


n  ARE  EQUAL  TO  YOUR  PROBLEM: 

To  Buy  a  Newspaper, 

To  Soil  a  Newspaper, 

To  Appraise  a  Newspaper. 

PALMER 

DeWiTT  &  PALMER 

Fsr  TUrty  Yaen  the  Racogafaad 
Lasdsiy  b 

SALES-aPPRAISALS 

newspaper  properties 

»0  MadiKjn  Ave.,  New  York 


R.  HOE  &  CO.,  Inc.  504-520  Grand  St.,  New  York  City 


7  South  Dearborn  Street 
CHICAGO.  HX. 


also  St 

DUNEDLEM. 


7  Water  Street 
BOSTON,  MASS. 


Begin  1926  with  a  clear  store 
room.  Get  rid  of  the  surplus 
equipment  your  newspaper  hat 
outgrown.  Buyers  are  plentiful 
and  can  be  reached  through  the 
Classified  page.  Through  the 
same  medium  new  or  used  equip¬ 
ment  can  be  purchased  to  meet 
your  newspaper’s  increased  de¬ 
mands. 


Designed  Especially  for 
Dry  Mats 


ask  more  news  via 
radio  in  BRITAIN 

j^dcstting  Company  Requests  Modi- 
Jtjtion  of  Present  RestricHons 
Saying  Newspapers  Now  View 
Radio  As  Ally 

LOXDO-'’.  Dec.  7.— In  this  country  the 
-ojdcasting  of  news  by  radio  is  hedged 
^'njid  with  numerous  restrictions.  No 

?!  n  and  then  the  items  are  limited 
1  Wr  supplied  by  the  four  great  news 
the  news  announcements  being 


New  N.  C.  Paper  Planned 

L.  1).  Miller.  R.  E.  Price  and  J.  B. 
.Miller  are  planning  another  newspaper  for 
Rutherford  County.  N.  C.,  to  be  called 
the  Rutherford  County  .Vciei.  These 
three  men  have  been  ass<Kiated  with  the 
Rutherford  Sun  for  a  number  of  vears. 


Florida  Publications  Merged 

Sunshine.  St.  .Augustine,  Fla.,  has 
t)een  merged  with  The  llollyu'ood  Mag- 
ocinc,  Hollywoo<l,  Fla.,  and  the  combined 
magazines  are  being  published  as  Trofical 
.America,  starting  with  this  month’s  issue. 


Political  Weekly  Launched 

The  Virginia  Democrat,  political  weekly 
published  at  Richmond,  printed  its  first 
issue  Dec.  5.  Herman  H.  West  was 
named  as  editor ;  William  P.  Smith,  busi¬ 
ness  manager ;  Charles  S.  Thomas,  adver¬ 
tising  manager,  and  William  J.  Herndon, 
circulation. 


Sac  City  Sun  and  Bulletin  Merged 

S.  M.  Stouffer  &•  Son,  publisher  of  the 
•S’dc  City  (la.)  Sun  have  purchased  the 
S'ae  County  Bulletin  and  will  merge  the 
papers.  The  Bulletin  has  been  published 


by  .1.  S.  Russell.  The  Sun  was  founded 
in  1871  and  the  Bulletin  in  1880. 

Sir  Charles’  Gift  to  Poor  Richard 

Sir  Charles  Higham.  British  advertising 
agent,  has  presented  the  Poor  Richard 
Club'  of  Philadelphia  the  painting  by  .Mien 
Stewart  of  “Penn  Receiving  the  Cliarter 
of  Pennsylvania  from  Charles  II.”  It  is 
planned  by  Sir  Charles  that  the  gift  will 
be  brought  over  by  Col.  I.awson,  president 
of  District  14,  .Associated  .\dvertising 
Clubs  of  the  World,  when  he  comes  with 
the  British  delegation  to  the  .\.  C.  W. 
convention  in  Philadelphia  next  June  as 
memento  from  England. 


Iioor  ot  tne  uay,  nui  me  oroaocasmig 
Company  is  not  allowed  to  describe  hap- 
the  dav  bv  nlacinu  a  narrator 


USED  NEWSPAPER  PRESSES 


axcoii  16,  24  and  3Z'Page  Presses 

GOSS  M  aiid  S-page  preaaea  good  (or  black 
or  color  work. 

HOE  Quadruple,  Sextuple,  Sextuple  color  Preai, 
Octuple  and  Double  ^xtuple  Pretset. 
DUPLEX  Fbt  Bad  Praaa-Prints  4.  6  or  8 
pages.  Also  Duplex-Quadruple  Stereotype  Press, 
Metropolitan  Pattern. 

POTTER— 16  page  stereotype  press  with  stereo¬ 
type  machinery.  Very  good  and  very  cheap 
preta. 

Available  For  Early  Delivery. 

WALTER  SCOTT  &  COMPANY 

Mate  OMn  *  FastsTy  .  .  -  ■  Plategsld,  N.  J. 

T«rk  •  •  Br«k«w  Bldg.*  14$7 

CkkM*  OAm  •••••••  M«M<fai«ck  Bl«ek 


Printing  Press  Control 

“The  Safest  System  in 
the  World” 

For  Large  and 

Small  Plants 

Consult  Our  Nearest  Office 

The  Cutler -Hammer  Mfg.  Co. 

Works:  MILWATTKEE  and  NEW  YORK 
Ife'w  York  Cincinnati  Milwaukee 

Chicago  Boston  San  Francisco 

Pittsburgh  Oetreit  Los  Angelea 

Philadelphia  St.  Louis  Portland 

Cleveland  Buffalo 
Seattle— H.  B.  Squires  Co. 

CUTLER’HAMHER 


b  n.\  with  their  interests.  _ 


)  I  Don’t“Pig”MetaI 

)  It  Wastes  Money 

Don’t  melt  vonr  metal  twice  to  ns« 


Write  for  Information  Concerning 

Wilke’s  Metal 
Insurance  Plan 

It  Will  Save  You  Money 


HOE  New-Design 
Heavy-Duty 
Matrix  Roller 


Built  especially  for  heavy-duty  work 
from  the  best  grade  of  materials. 
Heavy  supporting  Frames  are  cast 
in  one  piece  and  secured  by  two 
substantial  crossbar  castings.  Bed, 
with  five  second  travel  in  one  direc¬ 
tion  for  wet  mats  and  twenty  sec¬ 
ond  travel  for  dry  mats,  accommo¬ 
dates  the  largest  single  and  double- 
page  chases  in  ordinary  use. 


Metals  Refining  Co. 

Hammond,  Indiana 

Warehouses  in  Principal  Cities 


M 


GOSS  PRINTING  PRESS  CO. 

Cm  ICAGO  -  NEW  YORK  -  LONDON 


ONE  DOLUR 
WILL  BE  PAID 

for  each 

“H  U  N  C  H" 
PUBLISHED 


DOLLAR  ’ » 
PULLERS 


ONE  DOLLAR  | 

WILL  BE  Ij 

PAID  !| 

FOR  EACH  I 

IDEA  || 

PUBLISHED  pi 


HUNCHES 


'W7HIiN'K\’EK  there  is  an  important  and  check  up  on  them  at  the  end  oi 
”  postofiice  robtery,  great  numbers  of  year. — E.  Merle  Ilussong,  Santa 
readers  puzzle  over  how  the  bandits  are  Cal. 

-I A  <>se  profitably  of  large  quan-  - 

titles  of  stamps.  They  have  little  or  no  The  Los  Antilles  Times  recently 
.  information  of  the  criminals'  “fence’’  ducted  a  twin-matching  contest  pn 
if  through  which  crooks  realize  on  their  tive  of  much  reader  interest.  Phot 
?  stoRn  goofis.  Police  and  detectives  can  twins  were  run  in  the  paper  for  a  ■ 
give  a  gCKxl  acc<iunt  of  the  “fence”  sys-  of  time  and  contestants  were  to  mate 
tern  which  will  be  of  interest  to  readers,  photos  of  twins.  .MI  age  groups 
— A.  C.  Regli.  represented. — Harohl  J.  .Ashe 

-  Beach,  Cal. 

Analyzing  the  character  of  readers  - 

from  photos  furnished  is  proving  an  in-  “Has  Girl  Right  Tti  Proi)ose?"  wi 
tcresting  stunt  on  one  of  the  northwest  title  of  a  feature  some  days  ago  i 
papers.  Services  of  an  expert  character  Ogden  (Utah)  Staiidard-Tsaminer 
analyst  have  been  engaged  and  numerous  caused  a  great  deal  of  interest, 
characters  are  analyzed  each  day.  A  ministers  of  the  city  were  asked  t( 
leading  citizen  has  his  character  told  in  their  views,  and  they  did  freely, 
several  sticks,  wdth  photo,  while  _  the  cour.se,  they  disagreed,  as  we  all  < 
average  citizen  is  addressed  by  initials  but  it  made  interesting  “copy.”_F, 
and  draws  a  paragraph. — C.  M.  L.  Bennett. 

One  of  the  Boston  papers  recently  ran 
a  feature  story  on  the  air  mail  postage 
stamps  with  reprodiKtions  of  the  first 
ones  used.  Ix)cal  collectors  in  your  city 
could  help  you  out  on  information  as 
well  as  the  post  office  and  the  story 
would  make  very  interesting  reading  even 
to  people  not  interested  iKirticularly  in 
stamps. — C.  E.  Pellissier. 

Get  your  sports  page  eilitor  to  run  a 
questionnaire  on  what  the  major  sport 
(levelopments  of  the  year  will  be.  Will 
Tilden  hold  his  championshiii  ?  Will 


BUSINESS  TICKLERS 


II _ II  .A  device  which  is  arousing  considerable  able  to  disp<' 

interest  among  advertisers  has  been 
I'iECIOING  that  local  fish  canning  and  adopted  by  the  /iloomiiigton  (Ind. )  Star, 

^  preserving  plants  had  been  receiving  a  weekly.  A  box  is  run  at  the  toji  of 
much  local  publicity  without  contributing  the  fifth  column  on  the  first  page  calling 
to  the  coffers  of  the  local  newspaper  in  attention  to  the  largest  ad  in  that  week’s 


STORE  HOURS 


BY  UNITED  PRESS 


The  WorliVs  Greatest 
Neivspaper  Feature 
Service 

Supplying  a  complete 
and  exclusive  daily 
illustrated  feature 
service  to  newspapers 
throughout  the  United 
States  and  in  foreign 
countries. 

4  page  ready-print  color  comics. 
IF  rite  for  samples  and  rates 


Wonder-  Serial 


SANDY 


Unusual  full-page  copy  run  this  week  in  the  Pittsburgh  Press  with  LSS  cuts 
advertising  separate  articles 

the  way  of  advertising,  the  advertising  paper.  With  it  is  an  announcement  that 
manager  of  the  newspaper  arranged  a  the  Star  will  call  attention  everv  week 
canning  page.  Each  of  the  canning  firms  in  that  snacc  to  its  biggest  advertisement 
was  solicited  for  advertising  in  this  page  of  the  week.— Norman  J.  Radder,  Bloom- 
and  all  made  purchases  of  space.  Two  ington,  Ind. 
insertions  were  made  of  the  page. — 

W.  McNulty,  St.  John,  Can.  b  || 


By  ELENORE  MEHERIN 
Author  of  “Chickie"  and  Other 
Popular  Hits 

(jet  the  best-selling  news¬ 
paper  serial  of  the  year— 
Ready  for  release — Wire  NOWl 

KING  FEATURES 
SYNDICATE,  Inc. 


lUfiV/  iIoow.Sddstbget.  V  LUSK 

CLEVELAND,  0;::0 


THOS.  W 
BRIGGS  CO 

Columbian  Mutual  Tower 

MEMPHIS,  TENN. 

CREATORS 
OF  LOCAL 
DISPLAY 
FROM  A  NEW 
SOURCE 


By 

Cyril  McNeile 

author  of  the  famous 

“BULL  DOG  DRUMMOND” 


A  page  headed,  “Don’t  Flirt  with 
Death,”  carrying  a  few  accident  “illus¬ 
trations’’  will  bring  business  from  the 
accessory  stores  and  garages  in  your  city. 
.Auto  chains,  brakes,  and  steering  gear 
can  all  be  emphasized. — Roy  C.  Swank. 


241  W«(t  SStb  Street 
New  York  City 


Twelve,  Full-Page 
Illustrated  Stories 

of 

Love — Mystery — 
Adventure 

for 

Weekly  Release 

Mat  of  Illustration  or  Complete  Mat 

Asl(  for  Samples 

The  McClore  Newspaper  Syndicate 

J73  Fourth  Avenue,  New  York  City 


Don’t  miss  our  Pictorial 


REVIEW 


of  the 

Year  Cartoon 

(4,  5  and  6  col.  sizes) 

The  Inleroational  Syndicate 

Baltimore,  Md. 


Our  BuilneM  Review  and  many  other 
feature  paaee  now  running  In  more 
than  80  leading  American  and  Can* 
odlan  newepapera.  Write  or  wire 
for  our  reprenentatlve. 


ForStftnin$  end&wdU/Nerapafete 
htcmational  News  Serviet 
WorU  BuiUhw,  N«w  Y«h 


Editor  &  Publisher  for  December  26,  1  925 


The  woman  pays  because— 

^  In  America  women  do  the  buyinj^; — whether  for  themseK  es, 
their  families  or  their  homes. 

This  is  as  true  of  automobiles  and  books  as  it  is  of  soap  and 
dress  goods — it  is  true,  in  most  cases,  of  the  clothes  worn 
by  men,  whether  by  married  men  or  sons  at  school. 

q  For  this  reason  the  advertiser  recei\  es  the  greatest  benefit 
from  advertising  in  newspapers  read  in  the  home  by  the 
family — such  newspapers  as  the  Baltimore  Sunpapers. 

^  The  Sunpapers  are  family  papers,  delivered  right  to  the 
home  by  exclusive  Sunpaper  carriers. 

^  This  carrier  system  was  inaugurated  in  1837  with  the  first 
issue  of  the  Sunpapers — and  has  grown  steadily  with  the 
growth  of  Baltimore  until  today  it  spreads  out  and  covers 
the  93  square  miles  that  make  up  Baltimore  and 
Baltimore’s  suburbs. 

^  Using  the  Sunpapers,  the  advertiser  knows  that  his  message 
will  be  read  not  only  in  the  office,  on  street  cars,  in  lunch 
rooms — but  in  the  home  where  the  real  buying  of  America 
is  done. 

Average  Net  Paid  Circulation  for  6  Months 
Ending  September  30, 1925 

Daily  (M.  &  E.)  .  .  239,198 
Sunday  ....  183,814 


JOHN  B.  WOODWARD 
Bowery  Bank  Bldg., 

110  E.  42d  Street,  New  York 

GUY  S.  OSBORN 
360  N.  Michigan  Ave.,  Chicago 


Everything  in  Baltimore  Revolves  Around 

THE  ^i^  SUN 

MORNING  EVENING  SUNDAY 


Baltimoreans  Don't  Say  ^'Newspaper;”  They  Say  **SUNpaper" 
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Editor  &  Publisher  for  December  26,  1  925 


Christmas  Sales  Set  New  Record  in 


PHILADELPHIA 


Around  $100,000,000  Mark 


PHILADELPHIA  (Americas 
third  largest  market),  with  an 
unprecedented  jam  of  Christ¬ 
mas  shoppers,  hnying  more 
costly  gifts  than  ever  before, 
hids  fair  to  make  this  the 
greatest  Christmas  spending 
year  in  its  business  history,  according  to  leading 
merchants. 

The  department  stores  and  other  retail  merchants 
are  enthusiastic  over  the  hea\’y  buying  of  the  early 
Christmas  shoppers.  Shortly  after  Thanksgiving 
they  began  to  descend  on  the  stores  with  the  result 
that  hurried  calls  were  made  to  employment  depart¬ 
ments  for  additional  sales  girls  and  packers. 

“It  looks  like  the  biggest  year  yet,”  said  Sheridan 
Taylor,  of  the  credit  clearance  bureau  of  the  Phila¬ 
delphia  Chamber  of  Commerce.  “If  the  crowds 
keep  up  their  buying.  Philadelphia’s  Christmas  l)usi- 


ness  will  pass  the  §100,000,000  mark  this  year,  setting 
a  new  record  in  this  city. 

“INot  only  is  heavy  spending  pretty  general,  show¬ 
ing  no  reaction  from  the  predicted  reaction  of  the 
coal  strike,  hut  the  average  amount  of  money  spent 
is  greater  than  ever  before.  Automobile  dealers  tell 
me  their  holiday  buying  is  heginning  to  catch  up  to 
their  spring  tra<le  and  the  radio  people  are  reporting 
heavy  sales  in  the  more  expensive  sets. 

“Another  noticeable  increase  is  in  the  buying  of 
women’s  apparel,  especially  fur  coats,  and  the  haber¬ 
dasheries  are  experiencing  active  buying  in  men’s 
coats,  gloves  and  golf  suits.  It  looks  as  though  the 
man  of  the  househohl  will  have  more  spent  on  him 
than  ever  before. 

‘'The  jewelers  are  delighted  with  the  Christmas 
trade  so  far.  Diamonds  are  proving  popular  gifts, 
with  a  decided  trend  toward  unusual  earrings  for 
women  and  imported  cnff-links  for  men.” 


DOMINATE  PHILADELPHIA 

Create  maximum  impression  at  one  cost  Ity  concentrating  in  the  newspaper 
“nearly  everybody”  reads — 


CEtmitiig  llnllettn. 

PHILADELPHIA’S  NEWSPAPER 


M 


In 


Philadelphia 

neai^  eveiybody  leads 

JheBuDetinl 


520,072 

Average  daily  net  paid  circulation  for  the  six  months  ending 
September  30,  1925. 

The  circulation  of  the  Philadelphia  Bulletin  is  the  largest  in 
Philadelphia  and  is  one  of  largest  in  the  United  States. 


NEW  YORK 
247  Park  Avenue 
( Park-Lexinpton  Bldg.) 


DETROIT 

C.  L.  Weaver,  Verree  &  Conklin,  Inc. 
117  Lafayette  Bonlevard 


CHICAGO 

Verree  &  Conklin,  Inc. 
28  E.  Jacks^on  Boulevard 


SAN  FRANCISCO 

Thomas  L.  Eanory,  Verree  &  Conklin,  Inc. 
681  Market  Street 
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